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1. ANAOETOYzA APXH KAI ANTIKEIMENO 2YMBAZHz

1.1  Ztoweia AvaBétouocag Apxng

Enwvupuia

EAAHNIKOZ TEQPTIKOzZ OPFANIZMOZ -
«AHMHTPA»

Tayudpopikn dievBuvon

Kouptidou 56-58 & Nippava

MoAn ABnva
Toayudpopikog Kwdikog 11145
TnAédwvo 2108392000
®ag 2108231438

HAektpovikd Taxubdpopeio

agrocert@otenet.gr

Apuodiot yla mAnpodopieg

Mo o avtikelpevo tng oupBacng:

e Edn ZKappoUTooU, AlevBuvon
Avantuéng & Epappoywv, Kouptidou 56-
58 & NipBdava, 11145 ABnva, TnA.
2108392147, eskarmoutsou@agrocert.gr

e Xpnotog Nammnag, AtevBuvon Avantuéng
& Edoappoywv, Kouptibou 56-58 &
NipBava, 11145 ABrva, TnA.
2108392140, cpapas2@gmail.com

MNa ts dtadikaoieg cuvayng tng cuBaong:

o Jtéd. Nwkntag, Tunua MNpounBelwv,
Kouptibou 56-58 & NipPava, 11145

Abnva, TnA. 2108392074,
snikitas@elgo.gr

Fevikr AtevBuvon oto Stadiktuo (URL)

www.elgo.gr

Ei6og AvaBétouoag Apxng

H AvaB<touoa Apxn eivat «Opyaviopog Anpociou Alkaiiou» Katd Tnv £vwola TG mepimtwong 4 Tng mopayp.
1 tou dapBpou 2 Tou v. 4412/2016, amoteAel «un KeVIplK avabétouca apyn» Katd tnv £vvola Tng
nepintwong 3 tng mapayp. 1 tou apbpou 2 Ttou v. 4412/2016 Kol QVAKEL OTOV TOMEQ TNG [EVIKNG

KuBépvnonc (urotopéag Kevipikng KuBépvnonc) kotd tig urtodtalpéoelg tou v. 4270/2014.

Kupla Spaoctnplotnta Avadbiétoucag Apxng

H kUpla dpaoctnpotnta tng Avabétouvoag Apxng €ival n aypotiki £peuva, N YEWPYLKN EMAYYEAUATLKA
eKTIASEVON KOL KATAPTLON, N TILOTOTIOINGN KoL 0 EAEYXOG YEWPYLKWV TIPOIOVTWY Kol TPOGiUwY KaBwe Kat n

npowbnon autwv.

Ztoeia Emkowvwviog

o) Ta éyypada tng cupPaong eival Stabéopa yia eAeVBepn, mANpn, dpeon & SwpPedv NAEKTPOVLKNA
npooBacn otnv &tevBuvon (URL) http://elgo.gr/index.php/el/elgo-demeter-press-competitions-

proclamations péow tng Stadiktuakng mUANG www.promitheus.gov.gr tou E.3.H.AH.3.

B) OLpoodopég mpémel va uTtoBaAAovtal nAektpovika otnv dtelBuvon : www.promitheus.gov.gr

V) Mepawtépw  mAnpodopileg  eival

Sla0éotpeg

artd6 v npoavadepBeica  SievBuvon:

http://elgo.gr/index.php/el/elgo-demeter-press-competitions-proclamations
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1.2 Ztolxeia Aladikaciag - Xpnuatodotnon

Eido¢ Sradikaoiog

O Slaywviopoc Ba Sie€axBel pe Tnv avolktn dladikaoia tou apbpou 27 tou v. 4412/16.

Xpnpatodotnon tng cupBaong

Qopéag xpnuatodotnong tng mapovoag ouuPaong elvat o EAANVIKOG Tewpykdg Opyaviopog —
«AHMHTPA». Ta tnv kaAuyn tng damavng £xel ekdoBel n pe ap. mpwt. 2999/122453/28-11-2017 €ykplon
avaAnng moAuetoUg uTtoxpEwaongtou Yroupyeiou Aypotikig Avamtuéng kal Tpodiluwv.

H napoloa cOUPacn cuyxpnuotodoteital amo tnv Eupwmnaikn Evwon, and MNotwaoelg tou Npoypaupuatog
gvnuUEpwaong Kal mpowdnaong mou adopolv Ta YEWPYLKA TPoiovTa Kol £Popuolovial OTNV E0WTEPLKN
oyopd KoL ot Tpiteg xwpe¢ oludwva pe tov Kavoviopd (EE) apt®. 1144/2014 tou Eupwraikou
KowoBouAiou kat tou TupBouliou

To MNpodypappa urtoBARBNKe pe KwKO utoBoAng 779704 eykpiBnke amod tnv Evupwrnaiki Emtponh Ye thv
un’ apBuov C (2017) 6934/19-10-2017 EkteAeotiky Amddaon, oto mAaiolo tou Kavoviopou (EE)
1144/2014 tou Eupwmaikol XupPBouAiou kat KowoPouliou, tou kat's€ouclodotnon Kavoviopol (EE)
2015/1829 kot Tou ekTeAECTIKOU Kavoviopou (EE) 2015/1831 tng Eupwrmaikng EMLTPOTMING, OXETIKA UE TNV
ETUAOYN TWV AMAWV TPOYPOUUATWY ToU adopolV TNV mpowbnon Yewpylkwyv mpoiloviwv yla to 2017
Suvapel Tou KavoviopoU (EE) aptB. 1144/2014 tou Eupwnaikot KowvoPBouAiou kat Tou upBouliou.

1.3 Zuvonttikn MNeptypadn Guoikol Kot OLKOVOULKOU OLVTLKELHEVOU TNG cUBAONG

AvTikelpevo ¢ oupBaong eival n emAoyr eKTEAECTIKOU opyaviopoU yia to Mpoypappa: «Mpowbnaon tng
Oétag NOM “Feta PDO. Let’s get real!” otig ayopég twv HMA kat tou Kavadd». H xprjon tou pnvupatog tng
Eupwnaikng Emutponng: " Enjoy! It's from Europe." Ba evioyUoel autr Tnv npoomnabeLa.

IKOTIOC TOU €PYOU, OE CUUPWVIA JLE TLG TIOALTLKECG KOL TOUG KAVOVEC TNG EE yla Ta yewpyLkd mpoidvta Kal Tov
TpoOMO powdNoNG Toug, elval:

e va avadeifel otic ayopég twv HMA kat tou Kavada, tnv moldtnta, thv mapddoon, tn Hovadikotnta, tn
yvnolodtnta kot tnv  aubBevtikotnta mou oxetilovial pe tnv eupwmnaiky Oéta MON, wote va tnv
KOTOOTAOEL GUVELSNTH ETIAOYI TWV EVPWTALWVY KATAVAAWTWY, AUEAVOVTAG ETOLTO HEPLSLO ayopdg Kot
TIg €0y WYEG

® VO EVNUEPWOEL KOL VA EVOILOONTOMOLAOEL TIG OUASEG-0TOXOUG (EMOYYEALOTIEG KAl KATAVOAWTEG) YLO TIG
WBuotnteg tng Pétag MNOM kabwg Kol yla TNV QUBEVTIKOTNTA TWV €UPWMAKWY MPOCTATEVOUEVWY
Ovopaowwv MpoéAeuong

e va aufNoEL TNV OQVAYVWPELOLLOTNTA OXETIKA He Tta oUPBoAa tng Eupwmaikn¢ Evwong yla tnv
EMLOAKAVON TWV TtpolovTwy MNpootateudpevng Ovopaciog Mpoghevong.

O Avadoxoc Ba uhomoLoeL To £€py0, cUUDWVOL WE:

o) tov Kavoviopo (EE) 1144/2014 tou EupwmnaikoU Juppouliou kot KowoPouliou tng 22n¢ Oktwppiou
2014 OYETIKA PE TIG EVEPYELEC EVNUEPWONC Kal powbnaong mou odopolv oTo YEWPYLIKA Tpoidvta Kol
edapuolovtol oTNV ECWTEPLKN ayopd KAl OE TPITEC XWPES

B) tov kat’ s€ovolobotnon Koavoviouod (EE) 2015/1829 tng Emwtpomng, tng 23ng Ampthiou 2015 yia tn

cupmAnpwon tou KavoviopoU (EE) 1144/2014 kol tov Ektedeotkd Kavoviopd (EE) 2015/1831 tng
Emitpomnig yia tn B€omion AEMTOUEPWVY KAVOVWY EPAPHOYNG

y) Tov ekteheotikd Kav. (EE) apBu. 2015/1831 tng Emwtponig, tg 7n¢ Oktwppiov 2015, yia tn B€omion
Kavovwy edpappoynic tou Kav. (EE) apBu. 1144/2014 tou Eupwnaikol KowoPouliou kat tou TupBouiiou
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OXETIKA HE TIC EVEPYELEC EvNUEPWONG Kol Tpowbnong mou oadopolVv Ta YEWPYLKA Tpoilovia Kot
epapudlovtal oTNV ECWTEPLKN AYOpA KAl OE TPITEG XWPEG.

8) tnv MpbéokAnon umofoAng mpotacswv 2017 «AmAAd mpoypdppata: ETXopnynoELl yla EVEPYELEC
gvnUEPWONG KoL TIPowBNnong mou adopolv Ta YEWPYLIKA Tpoidvta» Kal epapUolovtal oTnV €0WTEPLKNA
oyopd Kol oe Tpiteg xwpeg, olpdwvo He tov Kavoviopod (EE) apd. 1144/2014 tou EupwraikoU
KowoBouAiou kat Tou TupBouliou.

g)tov «08nyd ywa umoyndioug tng mMPOokAnong UTOPROANG MPOTACEWV YLO. ATMAQ TIPOYPAUUATA TIOU
adopolv cuyXpNHUATOSOTNON TWV PETPWY EVNUEPWONG KaL TPowBNnong mou epapudlovtal oTnV ECWTEPLKNA
oyopad 1) o€ TPLTEC XWPEGH

ot) v KYA 419/18559 Kowng Anddaong twv Ymoupywv EEwteplkwv Kat AypoTikAg Avamtuéng kat
Tpodipwv «Kaboplopdcg Aentopepeiwy edpappoyng twv Kav (EE) 1144/2014 tou Eupwnaikot KowoBouAiou
KoL Tou ZupBouliou, tou kat’ e€ouclodotnon Kav (EE) 2015/1829 tng Emitpomnng Kol Tou ekteAectikol Kav
(EE) 2015/1831 tng EMLTPOMIC, OXETIKA HE TLG EVEPYELEC EVNUEPWONG KOL TIPOWONONG YEWPYLKWY TPOTOVIWV
OTNV ECWTEPLKN ayopd Kol o tpiteg xwpes» (DEK 855/B/16-03-2017).

{) TNV pe KWdIKO umoPoAng 779704 npdtacn tou EATO AHMHTPA yia th xpnuatodotnon tou £€pyou Tng
TiPOBOANG OTWC autr €xel eykplBel amod pe tnv um’ apld. C(2017) 6934/19-10-2017 ExkteAeotikn Anddaon
NG EMLTPOTAC OXETIKA E TNV ETUAOYN TWV QIMAWY TIPOYPOUHATWY TIoU adopolV TNV MPowbnaon YEWPYLKWY
mpoloviwy yla To 2017 Suvapel tou kavoviopoU (EE) aptB. 1144/2014 tou Eupwnaikot KowvoBouliou kat
ToU ZuppBouliou.

OL TTaPEXOUEVEG UTINPECLEG KATATAOOOVTAL 0TOUG aKOAouBoucg KwdikoUg Tou Kowou Agfiloyiou dnupociwv
oupBaocswv (CPV):

CPV Nepypadn
79416000-3 Ynnpeoieg Snuoociwv oxéoswv
72413000-8 Yninpeoieg oxeSlaopol tonoBeoiwy Naykdouou lotot (WWW)
64216000-3 YTnpeoieg NAEKTPOVIKWY UNVUUATWY Kot TTAnpodopLwv
79340000-9 Yrninpeoieg Sladpnulong Kal LAPKETIVYK
22120000-7 Anuooteloelg
39294100-0 Mpoidvta mAnpodopnong Kat poBoAng
92111220-0 MNapaywyn SladnUoTIKWY BVTEOTALVLWY
79950000-8 Yrninpeoieg Slopyavwong ekBéoewv kat cuvedplwv

H napovoa cupPaon sival eviaia kot Sev umodlatpeital og TUAUOTA.
H ektipwpevn agia tng cupBaong avépxetal os 3.189.246,00 € ihéov OIMA 24%.
Mpoodopéc unoBarlovtal yia To GUVOAO TwV INTOUUEVWY UTINPECLWV.

OkovouLkog dopéag o omoiog umtoBAAletl autovopa i we péEAog Evwong ) Kowompagiag ylo tov mapdvrta
Slaywviopd, dev pumopel va cuppetéxel os Stadikacio cuvadng cupBaong avtdévopa rf we pélog Evwong n
Kowormpaéioc mou adopd otnv avdBeon umnpsolwv afloAdynonG QmoOTEAEOUATWY TWV OpAoewv
npowOnong tng ¢étag MOM «Feta PDO. Let's get reall» otig ayopég twv HIMA kat tou Kavada. e
nepintwon mou StamotwBel KATL TETOo, OAeC oL TPpoodopEC TIG omoie¢ umoPAMeL | OTIC OToigg
CUUUETEXEL O OLKOVOULKOC popEag amopplmTovTal.

H ouvoliky ektipwpevn aflo tg oVvpPaocng avépxetal o©to TmocO Twv  3.954.665,04 €
cupnephappavopévou OMNA 24% (mpoimoloylopog xwpic OGMNA: 3.189.246,00 € ONA : 765.419,04 €).

H Siapkela tng obuBaonc opiletal o 36 HAVEG.
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AvoAUTIKN Tteplypadr] Tou GUGCLKOU KoL OLKOVOULKOU QVTIKELUEVOU TG oUpBaong &idetal oto MAPAPTHMA
| Tng mapovoag Slaknpuénc.

H oUpBaon Ba avateBel pe to KpLtiplo TG MAEOV cUUGEPOUCAC ATIO OLKOVOWLKA amoyn mpoodopdc,
Baoel tng BEATIOTNG OXEONG TTOLOTNTOG — TLUAG.

1.4 Oeg0oMKO MAaiolo

H avaBeon kal ektéleon NG olUPaoNg SLEMETAL Ao TNV Keipevn vopoBbeoia kat Tig kat' e€ouclodotnon
autnG ek60Beloeg KAVOVLOTIKEG IPALELS, OTWC LoXUOULV Kol LOLwG:

Tou v. 4412/2016 (A' 147) “Anudoiec SvuBaoeig Epywv, MNMpoundetwv kat YInpeowwy (mpoaaplioyn otig
Obnyisc 2014/24/ EE ko 2014/25/EE)»

Tou v. 4314/2014 (A' 265) “A) Na tn OSlaxeipton, Tov EAYY0 KoL TNV EQOPLOYN QVOTTTUELXKWY
napeuBaocswy yla TV mpoypoauuatikny nepiodbo 2014-2020, B) Evowuadatwon the O8nyicg 2012/17 tou
EvpwrniaikoU KotvoBoudiou kat tou ZuuBouldiou tng 13n¢ louviov 2012 (EE L 156/16.6.2012) oto
eAAnviko bikato, Tpomomoinon tou v. 3419/2005 (A' 297) kat dAAec Stataéelc” kal tou v. 3614/2007 (A'
267) «Alayeipton, EAEyXo¢ Kal EQOAPUOY AVATTTUELGKWY TTAPEUBATEWVY yLa TNV TPOYPAUUATIKY TTEPI0SO
2007 -2013»,

Tou v. 4270/2014 (A' 143) «Apyec Snuoaotovoulkric Stayeiptong kat eromnteiac (evowudtwon tn¢ 0ényiac
2011/85/EE) — 6nudoto Aoytotiko kat aAAec Stataésic»,

Tou v. 4250/2014 (A' 74) «Atoikntikéc ATAoUOTEUOELS - Katapyrosic, SuyywveUosic Noutkwv MNpoownwyv
kot Yrnpeowwv tou Anuociou Touga-Tpomomnoinon Atataéswy tou m.6. 318/1992 (A'161) kat Aoutéc
puBuioelc» Kal el6IKOTEPA TIG SLaTagelg Tou dpbpou 1,

¢ map. Z tou N. 4152/2013 (A' 107) «[Ipooapuoyn tng eAAnvikn¢ vouodsoiog otnv Obnyia 2011/7 tne
16.2.2011 yta TNV KOTAMOAEUN TN TWV KABUOTEPNOEWVY TANPWUWY OTLG EUTTOPLKEG CUVAAAQYEDY,

Tou v. 4129/2013 (A’ 52) «Kupwaon tou Kwdika Nouwv yia to EAeykTikod Suvébpio»

Tou v. 4013/2011 (A’ 204) «Xvotaaon eviaiac Aveédptntng Apxhic Anuoaoiwv SuuBaoewv kot Kevtpikou
HAektpovikou Mntpwou Anuociwv ZuuBaoswv...»,

Tou v. 3861/2010 (A’ 112) «Evioxuon tn¢ SLapaveLag U TNV UNMTOXPEWTIKY AVAPTNON VOLUWVY KAl TPAéewv
TwWV KUBEPVNTIKWY, SLOIKNTIKWV KAl AUTOSLOLKNTIKWY opyavwV oto Stadiktuo "Mpdypauua Atavysia” ko
aAec Slaraéeic”,

Tou apBpou 4 tou m.6. 118/07 (A'150)

Tou v. 3548/2007 (A’ 68) «Kataywplon SNUOCIEVCEWY TWV POPEWY TOU ANUOCIOU OTO VOUOPXLOKO KOl
TOoMIKO TUTTO Kot dAAeg Statdaéeign»,

tou v. 3310/2005 (A' 30) “Métpa yia t™ Oblacedaiion TN¢ SLAQAVEIAC KAl TNV oTOTPOTH
kataotpatnynoewyv kata tn Stadikaocio cuvayne dnuoociwv cuuBacswv” ylo ) SlooTalpwon Twv
otolyelwv tou avadoxou pe ta otolxeia tou E.Z.P., Tou m.6/toc 82/1996 (A' 66) «Ovouaotikonoinon
UETOYWV EAAnvikwv Avwvouwv Etalpelwv mou UETEYouv oTi¢ Sladikaoiec avaAnyne pywv n
npounJelwv Tou ANUooiou N TWV VOULKWY TMPOCWNWVY TOU EUPUTEPOU SNUOCLOU TOUEA», TNG KOLVNG
anddaong twv Yroupywv Avamrtuéng kat Emkpatsiag pe ap. 20977/2007 (B’ 1673) oxetikd pe ta
“Aikatodoyntikd yla TV THPNON TWV UNTPWwv Ttou v.3310/2005, onw¢ tpomomnoiidnke WUE TO
v.3414/2005”, kabw¢ kat tNG amodaong tou Youmoupyol Oikovopiag kot OLKOVOULKWY UE
0plBu.1108437/2565/A05/2005 (B' 1590) “Kadopiouodc xwpwv OTIC OMOIe¢ AELTOUPYOUV EEWXWPLEC
etaupiec”,

Tou v. 2859/2000 (A’ 248) «Kvupwan Kwbika @dpou Mpootideuevnc Aiacy,

ToU v.2690/1999 (A' 45) “Kupwan tou Kwdika Atoikntikrc Atadikaoiac kot aAAeg Stataéelc” kat 16iwg
Twv apBpwv 7 kat 13 €wg 15,
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Tou v. 2121/1993 (A' 25) “lvevuartiki Idloktnaoia, Suyyevikd Aikauwuata kot MoAtiotika Ouata”,

tou 1.6 28/2015 (A' 34) “Kwédikomoinon Siatdéswv yia tnv nmpocBaon os dnudola Eyypapa Kot
otolyeia”,

tou 1.86. 80/2016 (A'145) “AvaAnn umoxpeWOoEWV Ao Toug Alatakteg”,

™G Ue ap. 57654 (B’ 1781/23.5.2017) Anodoaong tou YrioupyoU Owkovouiog kot Avamtuéng «Puduton
e1bikotepwy Jeuatwy Asttovpyiag kat Stayeiptong tou Kevipikou HAektpovikou Mntpwou Anuociwv
2uuBaocewv (KHMAHZ) tou Yroupyeiou Owovouiac kot Avantuéne»

™g pe ap. 56902/215 (B' 1924/2.6.2017) Anddacng tou YroupyoU Owovouiag Kat AVAmTuEng « TEYVIKES
Aemttouépeieg kot Siadikaois¢ Asttoupyiag tou EBvikoU Zuotnuato¢ HAsktpovikwv Anuociwv
JupBdoewy (E.5.H.AH.5.)»,

tou Kav. (EE) aplOu. 1144/2014 tou Eupwrnaikol KowoBouAiou kal tou ZupPouAiou, TG 22ag
OktwpPpilou 2014, OXETIKA HE TIG EVEPYELEC EVNUEPWONG KOl TipowBNoNG mou adopouv Ta YEWPYLIKA
npoiovta Kot epappolovtol 6TV ECWTEPLKN ayopd Kol O TPLTEG XWPEG KaL TNV Katdpynon tou kav (EK)
oplBu. 3/2008 tou TupPouliou,

tou Kkat' e€oualobotnon Kav. (EE) apBu. 2015/1829 tng Emitpomnng, tng 23ng Ampidiou 2015, yia t
cuumAnpwon tou Kav. (EE) aptBu. 1144/2014 tou Eupwrnaikol KowoPouAiou kot tou XupBouliou
OXETIKA HE TIC EVEPYELEG eVNUEPWONG Kol Tpowbnong mou oadopolv T YEWPYLKA Tpoidvia Kol
edapuolovtol oTNV ECWTEPLKI AyOPAKAL O TPLTEC XWPEG,

Tou ekteAeotikoU Kav. (EE) aptBu. 2015/1831 tng Emutponng, tng 7ng OktwPpiov 2015, yia tn Bomion
Kavovwv edoppoyng tou Kav. (EE) apibu. 1144/2014 tou Eupwmaikol KowoPBouAiou kal Ttou
JUUBOUALOU OXETIKA HE TIG EVEPYELEG EVNUEPWONC KaL TpowBnong mou adopolv Ta YEWPYLKA TTpoiovta
Ko epapUOlOVTaL OTNV ECWTEPLKN OYOPA KOl OE TPITEG XWPEC,

v MNpookAnon umoBoAng mpotdoswv 2017 «AmAQ mpoypaupato: Emixopnyroelg ylol €VEPYELEG
EVNUEPWONG Kal TipowBnong mou adopolV Ta YEWPYLKA Tipolovia» Kol eGapuolovtal OTNV ECWTEPLKN
ayopd Kal ot TPiteg XWpPeS, ocupdwva pe tov Kavoviopd (EE) apld. 1144/2014 tou Eupwrmaikou
KowoBouAiou kat Tou Zuppouliou.

tov «0dnyd ywa unodndioug g MpookAnong UTOBOANG MPOTACEWVY yla AMAQ TIPOYPAUUATO TIOU
adopolv ocuyxpnUOTOdOTNON TWV MHETPWVY EVNUEPWONG Kol Tipowbnong mou edapuolovial otnv
ECWTEPLKA AYOPA I O€ TPITEG XWPESH

tou ekteheotikoly Kav. (EE) apOu. 2016/7 tng Emitponng ywa tnv koBOlépwaon TOU TUTOTOLNUEVOU
evtUmou yla to Eupwrnaiko Eviaio Eyypado Mpoundetag,

™¢ Odnyiag 24/2014 tnc Eupwnaikng Evwong,

™¢ um’ aptB. 419/18559 Kouwvr¢ Anddaong Twv Yrmoupywv EEwtepikwv kol Aypotikng Avamtuéng kot
Tpodipwv «KoBoplopdg Aemtouepswwv edpoppoyng twv Kav (EE) 1144/2014 tou Eupwmaikou
KowvoBouliou kat tou TupBouAiou, tou kat’ eouatodotnon Kav (EE) 2015/1829 tng Emttpomnig kot tou
ekteAeotikoV Kav (EE) 2015/1831 tng EMLTPOMIC, OXETKA HE TIC EVEPYELEC EVNUEPWONG KOL TTPOWwBNoNg
VEWPYLKWV TIPOLOVIWY OTNV ECWTEPLKA OYOPA KOl OE TPITEG YWPEG.

TWV OF €KTEAECN TWV AVWTEPW VOUWV EKSOBELOWY KAVOVIOTIKWY TPALEWY, TwV AoLWV SLatdfewv mou
ovadEpovtal pNTa 1 amoppEoUV oo ta opl{OEevVa oTo CUMPATIKA TELXN TNG Ttapouoag, KaBwg Kol Tou
OUVOAOU TwWV Slatatewv Tou a.odalloTikol, epyaTtikoy, Kowwvikol, meptBallovtikol kot ¢opoAoyLkol
Sikaiou mou SLEMEeL TNV avdBeon Kal eKTEAEON TG apouoag cUBaong, £otw Kat av dgv avadépovtal
PNTA MOPATAVW,

Tou apBpou 14B tou v. 3429/2005 «Anudoleg Emyeprioelg kat Opyaviopoti (A.E.K.0.)» (DEK 314 A’),
OMw¢ To apOpo auto Tpootédnke pe tnv map.1 tou apBpou 66 tou v.4002/2011 «Tpomomnoinon tng
ouvtaglobotikng vopoBeoiag tou Anuociou-PuBuicelg yia tnv avamtuén Kot Th OnUOCLOVOLKN
gfuylavon-O<pata appodlotntag Ymoupyeiwv Owkovopikwy, MoAtiopou kat TouplopoU kot Epyaciog
Kot Kowwvikfic Aodpdiione» (DEK A 180/A’/22.8.2011),
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™m¢ ur’ apB. 188763/10.10.2011 kowng amdédpaong twv Ymoupywv OLKOVOUKWY Kol AypOTIKAG
Avantuéng & Tpoodipwv pe tnv omoia kat' eouclodoTnon Twv avwtépw dlatdfewv, ocuotnbnke o
«EAAHNIKOZ TEQPTIKOZ OPFANIZMOZ — AHMHTPA» (EAFO-AHMHTPA) mou emomteVetol amod To
Yroupyeio Aypotikng Avamrtuéng kot Tpodipdwv Kal otov omolo cuyxwveuBnkav Ta HEXPL TOTE
autoteAwg Aettoupyoulvia v.rLb., (a) to EBviko 16pupa Aypotkng Epsuvag (EOG.ILAT.E.), (B) o
Opyaviopog Fewpylkng EmayyeApatikng Ekmaidevong, Katdptiong kat AmaocyoAnong (O.l.E.E.K.A.)-
«AHMHTPAY, (y) o Opyaviopog Miotomnoinong kat EmiBAedng Nrewpykwv Mpoidvtwy (O.N.E.TE.N.) kat (&)
0 EAAnvikog Opyaviopdg Falaktog kat Kpéatog (EA.O.TA.K.), (DEK 2284 B'/13.10.2011), oto €€Ac KYA,

™¢ aptB. 5336/71598/22-06-2016 kot 3079/42636/17-04-2015 Anddacng Omwe tpormonotidnke omd
v 5337/71600/22-06-2016 Antodaon tou Ytoupyou Aypotikng Avamtuéng kot Tpodipwy (PEK.325/23-
06-2016 TeUxog YOAA) «Awoplopog Mpoowpvol AleuBuvovtog ZupBoUAou tou EAANVIKOU Mewpylkou
Opyaviopol — Anuntpa — NMIA» kot « Oplopog peAwv mMpoowplvol AlolkntikoU ZupBouliou tou
EAANViIKoU Fewpyikol Opyaviopol — Anuntpa — NMIA» avtiotolya,

™G ur’ aplB. 8865/112514 (DEK 739 YOAA/20.10.2015) anddaong tou Yrmoupyol AypoTikng Avamrtuéng
Kol Tpodipwy, pe tnv omola Sloplotnke w¢ MPoowplvog Mpoedpog tou A.3. Tou EATO-AHMHTPA o
Epeuvntig B’ tou idlou Opyaviopol Ap. Nlewpylog Kapétoog,

™¢ utt aptB. Bépatog 11A Anddaong tng 73n¢/23-03-2016 Tuvedplaong tou Alolkntikol Tuppouliou
tou Opyaviopol pe Bfpa  «Emkalpormoinon, OCUUMARPWON Kal TPOTIOMOINCN TWV  EMUEPOUS
napaypddwv tng 01/65n¢/27&28.07.2015 Anddaong tou Alotkntikol Tuppouliou» (AAA: QYPMOZ3M-
5IT),

v urt’ optB. C(2017) 6934/19-10-2017 EkteAeotikr) Artddaon tng EMTpomnr¢ oxeTkd He TtV emthoyn
TWV AMAWV MPOYPAHUUATWY TIoU adopolv TNV Mpowbnon yewpyLKwY MPoioviwy yia to 2017 Suvapel
Tou Kavoviopou (EE) aptB. 1144/2014 tou Eupwmnaikol KowvoBouAiou kat tou SupBouliou

™ urt’ aptB. mpwt. 91/113219/26-10-2017 sriotoArg tou TuARpatog Epmopikwyv Powv kat Mpowbdnong
Mpoidvtwv tou Ymoupyeiou Aypotikig Avamtuéng kot Tpodluwv OXETIKA HE TO ATOTEAECHA TNG
afLOAOYNONG TNG TIPOTACNG ATAOU TPOYPApMOTOG 2017 yia TV Mpowdnon YEWPYLKWY TPOTOVIWY UE
KwOLKO 779704 — PDO FETA.

™mg ur’ optd. mpwt. 49308/14-11-2017 £ykplong avaAndng umoxpéwong damavng os Bapog Ttou
MpoimnoAoylopol Tou EAANVIKoU Mewpylkol Opyaviopol AHMHTPA enouevwy eTwV apxng YEVOUEVNG TO
£10¢ 2018 yia TNV «Mopoxr UTINPECLWV EKTEAECTIKOU 0pYyaVIOUOU KaBwg Kat popga afLloAdynaong yLa to
Mpoypappa Mpowbnon tng Evpwmnaikng M£tag NOM «European PDO Feta. Let’s get real!» otig ayopég
™¢ Fepuaviag, tou Hvwpévou BaaotAeiou kat tng FaAAiag.

™¢ e aptB. Bépatoc 0502 Anddaong tng 98ng cuvedpioong tou A.Z. Tou EATO — AHMHTPA pe 8€pa
«Anodaon gykplong teuxwv Slaknpuéng Slaywviopwy Kol SLIEVEPYELAG QUTWV LE CUVTUNON TPoBeopLwY
KOBWC Kal CuYKpOTNONG YVWHOSOTIKWY opydvwy (Emttpontwv) A2] Tou Tteuxoucg tng Slaknpuéng
SloywviopoU Kal tng mepiAndng QUTAC, HE OVTIKE(UEVO TNV TAPOXH UTNPECLWV €EKTEAECTLKOU
opyaviopou yla to Npdypappa: Npowbnon tng Oétag MOM «PDO Feta. Let’s get real!» otic ayopég twv
HMA kat Kavadd, ektipwpevou mipolmoloyilopol 3.189.246,00 € mAéov OIMA 24%» (AAA QKZIO=3M-
PEA).

™¢ ur’ aptd. mpwt. 50393/20-11-2017 emotoAn¢ mpog to TuAua Epmopikwv Powv & Mpowbnong
Mpoidvtwy tng AletBuvong NpowBnong Mewpytkwyv Mpoidvtwv g Fevikng AlevBuvong Tpodipwy Tou
Yroupyeiou Aypotikng Avamrtuéng kat Tpodipwy pe Bua «daBifaon tedlkwv oxediwv Slaknpluswvy,
KOBWG Kal TNG oXeTIKAC anodaong A.Z. tou EATO — AHMHTPA».

™m¢ ur’ aplB. mpwt. 3717/126631/27-11-2017 emiotoAng tou Turuatog Katdptiong kot Ektéleong
Mpoypaupartoc MpopnBewwv Tng AlevBuvaong MpopnBewwv Alaxeiptong YAtkoU & YrmoSopwv tng Mevikng
AleBuvong Owkovoulkwy YMnpeolwwv tou Ymoupyeiou Aypotikig Avamtuéng kat Tpodipwv pe Béua
«Zxedla AlaknpuEewv HAektpovikwv Avolktwy AleBvwv Alaywviopwy, péow E.2.H.AH.Z., Tou EAAnViKoU
lewpylkol Opyaviopol — « AHMHTPA», ol ontoieg adopolv otnv a) «Mapoxr UNNPECLWY EKTEAECTIKOU
opyaviopou yia to Mpoypappa: Npowdnon tng Eupwnaikng etag NON «European PDO Feta. Let's get
reall» otig ayopég tng Meppaviag, Tou Hvwpévou Baotheiou kal tng FaAAiag», B) Mapoxn unnpeciwv
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afloAoynong amoteAsopdTwy Twy dpdoswv yla to Mpoypappa: Mpowbnon tng ¢p£tag NMNOM «Feta PDO.
Let’s get real!» otig ayopég otig ayopeg tng Meppaviag, tou Hvwpévou Baotdeiou kat tng FoAAlagy, v)
«Mapoxn UTINPECLWV EKTEAECGTLKOU 0pyaVLOMOU yla to Mpdypappa: MNpowdnon tng Evpwmnaikng Oétag
MON «European PDO Feta. Let’s get reall» otig ayopég twv HMA kat tou Kavada kot &) Mapoxn
UTINPECLWV a&LOAOYNONC AMOTEAECUATWY TwV Spacewv yla to MNpoypapua: Npowbnaon tng détag NOM
«Feta PDO. Let’s get real!» otig ayopeg twv HMA kat tou Kavada».

™ utt’ aptB. mpwt. 257/125720/28-11-2017 eniotoAng tou TuApatog Eumopwwyv Powv & Mpowbnong
Mpoidvtwy tng AlevBuvong NpowBnong MNewpytkwyv MNpoidvtwv g Mevikig AlevBuvong Tpodipwy Tou
Yroupyeiou Aypotikig Avamtuéng kat Tpodipwv pe Bépa «TeAkd ox€dla Alaknpuéewv Tou EAANVIKOU
lewpywou Opyaviopot — AHMHTPA»

™G HMe ap. TPWT. 2999/122453/28-11-2017 ¢£ykplong avaAnPng TmOAUeToU¢ UTOXPEWONG TOU
Yroupyeiou AypoTtikng Avamntuéng kat Tpodipwv (AAA W3014653MNT-NME)

1.5 NpoBeopia napalapnig npocpopwv Kat SlevépyeLa SLaywviopol

H katoAnktik nuepopnvia mapaaBnc twv npoodopwy sival n 18/12/2017 kot wpa 23:59.

H Stadikacia Ba SlevepynBel pe xprion tng mhatdoppog tou EBvikol Tuotrpatog HAEKTPOVIKWY AnUociwv
JupBaoceswv (E.2.H.A.H.L.), péow TN AtaSikTtuakng MUANG wWww.promitheus.gov.gr Tou w¢ Avw cUCTAUATOC,
™v 22/12/2017, nuépa Noapoaokeun Kat wpa 12:00 W.J.

1.6  Anpoolotnta

A. Anpocicguon otnv Enionun Epnuepida tng Evpwnaikig Evwong

Mpoknpuén tng mapoloag cUUPACNG ATECTAAN UE NAEKTPOVIKA Héoa yla Snuooieuon otig 28/11/2017
otnv Ynnpeoia EkS6oswv TnG Evpwnaiknig Evwong.

B. Anpocicuon og €BVIKO eminedo

H mpoknpuén Kal To MANPEC Keipevo tng mapoloag ALakApuéng katoaxwpndnkav oto Kevtpikd HAeKTpoviko
Mntpwo Anpociwv Suppacswv (KHMAHZ).

To mMANpeg Keipevo tng mapoloag AlakApuéng kotaxwpnobnke akopn kot otn Sladlktuaky TUAN Tou
E.2.H.AH.3.: http://www.promitheus.gov.gr, émou €é\afe Suotnuikd AplOpo: 50499.

Mpoknpuén (mepiAnyn tng mapovicag Ataknpuéng) dnuoacteletal kot otov EAANVIKG TUTO, cUUdwWvA LE TO
apBpo 66 tou N. 4412/2016 :

Ztnv epnuepida pe titho «H AYTH»
stV epnuepida pe titho «kEGHMEPIAA TQON SYNTAKTQN»

H mpoknpuén (mepiAndn tng mapolvoag Awaknpuéng) Omwg mpoPAémetal otnv mepimtwon 16 tng
napaypadou 4 tou GpBpou 2 tou N. 3861/2010, avaptiBnke oto Sladiktuo, OTOV LOTOTOMO
https://diavgeia.gov.gr/ (MPOTPAMMA AIAYTEIA)

H Alaknpuén Ba katayxwpnbel oto Sladiktuo, otnv LotooeAida tng avabetouvoag apxng, otn dtelBuvon
(URL) http://elgo.gr/index.php/el/elgo-demeter-press-competitions-proclamations, otic 28/11/2017

H &nuooieuon tng Slaknpuéng avoptdtol otov LoTOTomo Tou Yrmoupyelou Aypotikng Avamtuéng kot
Tpodipwv http://www.minagric.gr Kol OTOV TVOKO OVOKOWWOEWYV TOU Epmopikol kot Blopnyavikol
ErttpeAntnpiov ABnvwv.

r. E€oda dnuocieloswv

H Samavn twv dnupoactetoswyv otov EAANvikS TUTo BapUvel tov avado)o.
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1.7 Apxég edpappolopeveg otn Stadikacia cuvayng

Ot otkovopLkot dopeic Seopelovtal OtTL:

a) tnpoLv kal Ba efakoAouBricouv va TNPoUV KATA TNV ekTEAecn TG oUUPBacng, epooov emAeyoly, TIG
UTIOXPEWOELG TOUC TIOU QIOPPEOUV Ao TG SLaTAelg TNG MEPLBAMNOVTLKAG, KOWWVIKOAOPOALOTLKNAG Kol
£pYATIKAG vopoBeoiag, mou £xouv Beomiotel pe to Sikalo NG Evwong To €BvikO Sikato, GUANOYIKEG
oupBaocelg n OleBveic Slatagelg meplParloviikol, KOWWVIKOU Kol €pyotikoU Olkaiou, oL Ormoleg
anaplBpolvtal oto Mapdptnua X tou Mpocaptipatog A tou v. 4412/2016. H tipnon twv &v Adyw
UTIOXPEWOEWV EAEYXETAL KOl BePalwveTol amo Ta Opyava Tou emIBAEMOUV TV eKTEAEon Twv dnuociwv
oUHUBAcEWY Kal TIG opUOSLEG SNUOCLEC aPXEC KL UTINPECLEG TTOU EVEPYOUV EVTIOG TWV 0plwv TNG €uBUVNG
KOL TNG ApoSLOTNTAG TOUG.

B) dev Ba evepynoouv 0BEulta, TAPAVOUO I KATAXPNOTIKA KaB' OAn tn Stdpkela tng Sadilkaociag
avaBeong, oAAG Kal KaTA To oTadlo ekTéAeong tng cLUPBacNC, epocov EMAEYOUV

v) AapBavouv ta katdAAnAa HETpa yla va SLopUAGEOUV TNV EUNLOTEUTIKOTNTO TWV TANPOGOPLWV TIOU
£XOUV YapaKkTNPLoBEel wg TETOLEC.
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2. TENIKOI KAI EIAIKOI OPOI 2YMMETOXH2

2.1 Fevikég MAnpodopiseg

2.1.1 Eyypada tng cuppaong
Ta éyypada tng mapovoag dladkaciag cuvalng sivat ta akdAlouba:

. n ue ap. 2017-167983/28-11-2017 Mpoknpuén tng ZUpPacng, OMweg auth €xel SnUocleutel otnv
Enionun Epnuepida tng Eupwnaikig Evwong

. n mopouoa Alaknpuén pe ta NapapTAUATA TTOU OMOTEAOUV QVATIOOTIO0TO HEPOG QUTAG
. 1o Eupwnaiko Eviaio Eyypado Zoppaong [EEEZ]

. Ol CUUTIANPWHOATIKEG TTANpOodOpPIleEG TOU TUXOV TapEXovtal oto mAailolo tng Sadikaociag, 16lwg
OXETLKA UE TIG TpoSLaypadEC KL TA OXETIKA SIKALOAOYNTIKA

. 1o oX£610 NG cUUPaONG Ue Ta NMopoapTANATA TNG

2.1.2 Emkowwvia - NpdcBaon ota éyypada tng ZUpuBacng

'OAeg oL emkoWVWVieg o ox€on pe ta Bactkd otolyeia tng Stadkaoiag cuvaydng tng cuuPaong, Kabwg Kat
OAeg ol avtoAlAayeg mAnpodoplwy, WBIWE n nNAekTpovikrl UTOBOAR, €KTeAoUvtal HE TN XPHON TNG
mAatdoppag tTou EBvikoU JuotAuoatog HAektpovikwv Anpociwv JupBdcswv (EXHAHZ), péow tng
Awadiktuaknic mUANG www.promitheus.gov.gr Tou wg Gvw GUCTAUATOC.

2.1.3 Napoxn Alsukpvicswv

To OXETIKA altApaTa apoxng Steukpvicewv umoBallovtal NAEKTPOVIKA, TO apYOTEPO OKTW (8) nUEpEG
TPV TNV KATAANKTIKA nUeEpounvia uTtoBoANg mpoodopwv Kol AmOVIWVTOL AVTIoTOLX0 0TO SLKTUAKO TOTO
TOU SlOYWVIOHOU HECow TNG ALaSIKTUOKAG TWUANG www.promitheus.gov.gr , tou E.Z.H.AH.Z. Awtpota
TMAPOXNAG OCUUMANPWHATIKWY TIANpodoplwv — SLEUKPLVICEWY UTIOPAAAOVTIAL OO EYYEYPAUPEVOUG OTO
cUOTNUA OLKOVOULKOUG dopeig, dnAadrn amod ekeivoug mou SLABETOUV OXETIKA SLATILOTEUTAPLO TIOU TOUG
€xouv xopnynBel (6voua xprnotn Kot Kwdiko mpdofaong) Kol amapaitnta To NAEKTPOVIKO apxelo LE TO
KELHEVO TWV €pWTINUATWY £lval NAEKTPOVIKA UTIOYEYPAUUEVO. ALTAUATA TIAPOXNG OLEUKPLVICEWV TIOU
umoBaAAovtal eite pe AANO TPOTO £iTe TO NAEKTPOVIKO apxeio mMou ta cuvodeUel Sev elval NAEKTPOVIKA
UTIOYEYPOUEVO, eV e€eTAlovTal.

H avaBétouca apyxr pnopel va napatesivel Ty mpoBeouio mapahafng Twv mpoodopwv, oUTWG WoTe OAoL
ol evéLadepopeVOL OLKOVOULKOL Ppopeig va pmopolv va Adfouv yvwaon 6Awv Twv avaykaiwv mAnpodoplwv
yla TNV KATAPTLON TwV MPOoPOPWVY OTLE AKOAOUBEC TTEPUTTWOELG:

o) étav, ylo omolovénmote Aoyo, pooBeteg mAnpodopieg, av Kat INTRBnNKav amod Tov OKOVOULKO dopéa
gykatpa, dev £xouv mapacyebel To apyotepo ££L (6) nuépeg mpLv amo v npobeouia mou opiletal yia tnv
napalapn Twv npocdopwy,

B) otav ta éyypada tng cupPaong udiotavral oNUAVTIKEC aAayEg.
H Sidpkela tng mapdtoonc Oa gival avaloyn Le T omoudalotnTa Twv MANPOoGopLWY 1] TWV CAAOYWV.
Otav oL mpdcBeteg mMAnpodopieg dev £xouv INTtnOsei £ykaipa r Sev £xouv onuocia yla TNV MPOETOLHACIia

KaTAANAwv ipoodopwv, Sev amatteital mapdTaon Twv NPOOECULWV.

2.1.4 Nwooa
Ta éyypada g cuBacnG €xouv cuvtayBel otnv eAANVIK YAwooa.
TuxOV eVOTAOELG 1 TPOSIKAOTIKEG TPOoodUYEC uTtoBAANovTal oTtnv eAANVIKA YAwooa.

OL mpoodopég Kal Ta TePAapBOVOUEVA O QUTEC OTOLXELD ocuvtaooovtal otnv eAAnVIKA yAwooa n
ouvodelovtal anod enicnun LeETAdpAOH TOUC 0TV EAANVLIKNA YAwaooa.
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Ta amobelktika gyypada cuvtaooovtal otnv eAAnvikr yYAwooa 1 cuvodelovtal amo enionun petdadpaocn
Toug otnVv eAANVIKA YAwooa. Xta aAhodamd Snuooia eyypada kat Sikatohoyntikd epappudletal n Tuvonkn
™G Xayng g 5.10.1961, mou kupwBnke pe to v. 1497/1984 (A'188).

Eldikotepa, OAa ta Snuoota €yypada mou adopolv allodamolg olkovoulkoug dopeic kot mou Ba
katateBouv amd toucg mpoodépovieg otnv mapoloa Sladikacia, Ba elval VOULUA EMKUPWHEVA, KAl N
petadpaon Twv v AOYyw gyypadwv UMopel va yivel eite amod tn petadpaoctikr unnpecia tou YN.EZ,, eite
ano to apuodlo mpoeveio, ite amo diknyopo Kata tnv évvola twv apBpwv 454 tou K.MoA.A. kal 53 tou
Kwdwka mepl Atknyopwv, €ite amd opkwTto HeTadpaoTn TNG XWPACS MPOEAEUONC, av udlotatal otn Ywpa
auTn Tétola unnpeoia.

Emutpénetal avrtiotoya n katabeon owoudnmote Snuoclou eyypadou kot SikaloAoyntikoU Tou adopd
oAlodamn Emixeipnon pe tn popdrn EMKUPWHEVNG PWTOTUTIAG TPOEPXOUEVNG elte amd TO VOULUO
ETUKUPWUEVO £yypado amod to apuddlo Mpofevelo TNG xwpag Tou TPoodEPOVTOG, €ite Amo TO MPWTOTUTIO
gyypado pe tnv odpayida “Apostile” cOudwva pe tnv ouvlnkn tng Xayng tng 05-10-61. H emikupwon
OUTH TIPETEL val €XEL Yivel ammo Slknyopo Katd tnv évvola twv apbpwv 454 tou K.M.A. kat 53 tou Kwdika
niepl Alknyopwv.

KaBe popodng emikowvwvia pe tnv avabétovoa apyn, Kabwg Kot petafd outhg Kal Tou avadoyou, Ba
yivovtal umoxpewTika otnv eAAnvikA YAwooa.

2.1.5 Eyyunoelg

OL eyyuNnTIKEG €MIOTOAEC Twv Tapaypddwv 2.2.2 kat 4.1. ekdidovtal amd TIOTWTIKA WBpluaTa TIOU
AslToupyoUlV VOO OTa KPATN - WEAN TtnC Evwong i tou Eupwmaikol OwovoulkoU Xwpou 1 ota Kpatn-
népn ™G A Kat éxouv, cUpdWVA PE TIC LOXUOUOES SLATAEELS, TO SKalwpa auTtd. Mmopolv, eniong, va
ekbibovtal and 1o E.T.AA. - T.Z.M.E.A.E. 1] va mapéxovtal Pe ypapuaTio tou Tapeiov Mapakatadbnkwv Kot
Aaveiwv pe mopokatdBeon og oUTO TOU AVTIOTOLKOU XPNUATIKOU Ttooou. Av cuotaBel mapakatadnkn pe
ypouudtio mopokatdbeong xpeoypadwv oto Tapeio Mapakatadnkwv kot Aaveiwv, ta ToKopepidla
peplopota mou Afyouv Katd T SLApKELa TNG £YYUNoNG emLotpEdovTal HeTd th AN TOUG OTOV UTIEP OU N
£yyUnon olkovouLko dopéal.

Ol EYYUNTIKEG €TLOTOAEG ekSiSovTal KOt €MIAOYN TWV OLKOVOULKWY GOpEWV amod €vav ) MeEPLOCOTEPOUC
£KkOOTEG TNC TTAPATIAVW TIOpaypadou.

Ot gyyunoslg auTég meplthapPdvouv kot eldylotov to akoAouBa otolxeia: a) tnv nuepopnvia ékdoong, B)
Tov £k60TN, y) TNV avabétouoa apxn mpPog Tnv omoia ansubivovtal, &) Tov aplBud NG gyyvnong, €) to
TooO ToU KOAUTITEL N €yyUnon, ot) TNV MANPN enwvupia, tov A.O.M. kal tn StetBuvon Tou OLKOVOULKOU
dopéa uTEp Tou omolou ekdideTaL n gyyunon (otnv nepimtwon évwong avaypddovial OAa Ta Tapanavw
yla KaBe péAog TG évwong), ) Toug 0pouc OTL: aa) n eyyunon TMOPEXETAL AVEKKANTA KAl avemipUAAKTA, O
6e ekbOTNG MapalTeElTAL TOU SIKALWMATOG TNG dlatpéoewg Kal TG Sillnoswg, kal BB) otL oe meplmtwon
KOTATTWONG AUTAC, TO 00O TNG KATAMTWONG UTIOKELTOL OTO €KAOTOTE LoXUoV TEAOG XOPTOON OV, n) Ta
oTolxela TNG OXETIKNAG SLAKAPUENG KoL TNV NUEPOUNVIA SLEVEPYELAG TOU Slaywviopou, B) tnv nuepounvia
ARENg n tov Xpovo Loxuog tng gyyunong, L) tTnv avainn umoxpewong amd tov k8OTN TNG €yyunong va
KOTABAAEL TO TIOCO TNG £YYUNONG OAKA 1 HUEPLKA €VTOG MEVIE (5) NUEPWV HETA amd amAn €yypaodn
eldomnoinon ekeivou Pog Tov omolo ameuBbuUveTaL Kal La) TNV TEPUMTWON TWV EYYUNCEWV KAANG EKTEAEONG
KOl T pOKATABOANG, TOV aplBUO KAl TOV TITAO TNG OXETIKAG ocLUBaoNC.

YroSelypata eyyunTikwy €MIOTOAWY CUUUETOXNAG, TPoKataBoAng kol KOAAG ektédeong meplapBavovtat
oto Napdptnua VI

H avaBétouoa apyr eMKOWWVEL PLE TOUG EKOOTEG TWV EYYUNTLKWY ETILOTOAWY TIPOKELUEVOU VA SLATILOTWOEL
TNV gyKLUPOTNTA TOUC.

H Alebvng Zupdwvia yla tg Anuooteg TupBaoelg (ZAZ) eival, PEXPL OTLYUNG, N MOVN VOUIKG SECHEUTIKA cupdwvia oTto
mhaiolo tou Maykoouou Opyaviopol Epmopiou oto nedio twv dnpociwv cuppdoswv. H mapovoa popdn tng téOnke oe LoxL
v 1n lavouapiouv 1996. Ta uépn tng ZAZ sival: Apuevia, EABetia, Evpwnaikn Evwon 6cov adopd ta kpdtn HEAN TNG,
Hvwpéveg MoAtteieg tng Apeptknig, lanwvia, lohavdia, lopand, Kavaddg, Katw Xwpeg doov adopd tnv Apouumna, Kwvelkn
TainéL, Kopéa, Awtevotdwy, NopBnyia, Ziykamolpn, kot Xovyk Kovyk-Kiva. Apuodia yia tn Stoxeipion tng IAY sival n
ETUTPOTN VLA TIG SNUOOLEG CUMPBAOTELC.
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2.2 Awkaiwpa Zuppetoxng - Kpiripla Mowotikng EmAoyng

2.2.1 AIKOLOUMEVOL GUMETOXNG

1. Aalwpa ocuppetoxng otn Stadikacia cuvadng tng mopovoag ocUPBAONG £Xouv PUOLKA H VOULKA
MPOOWTTO KO, OE TIEPIMTWON EVWOEWV OLKOVOLLLKWVY GOPEWV, TA LEAN OUTWYV, TIOU £(vVal EYKATECTNUEVA OF:
o) KpATog-péAog tnG Evwong,

B) kpatog-péAlog tou Eupwmaikol Otkovopikou Xwpou (E.0.X.),

Y) Tpilteg xwpeg mou €xouv umoypdel kot Kupwoel Tn ZAZ, oto Babud mou n und avabeon Snuoola
cUUBaon kaAumtetal anod ta Napaptipata 1, 2, 4 KaL 5 Kot TG YEVIKEG ONUELWOEL TOU OXETLKOU WE TNV
‘Evwon Npoocaptruartoc | tTng we avw Juudwviog, kabwc Kat

8) o€ Tpiteg Ywpeg mou Sev gumimTouy otnv nepintwon y’ tng mapouaoag mapaypddou Kal £xouv cuvalel
Siuepeic n moAupepeic oupdwvieg pe TNV Evwon os Bépata dltadikaclwy avabeong dnpooiwv cupBacewv.

2. OL eVWOELG OLKOVOULIKWY GOPEWY, CUUMEPNAUBAVOUEVWY KOl TWV TIPOCWPLVWY CUUMPAewy, Oev
amaltteitol va meptBAnBoUV cUYKEKPLUEVN VOULKN popdr yla Tnv urtofoln mpoodopdc.

3. 2T MEPUTTWOELG UTIOPOANG TPOadOoPAg amod €Vvwaon OLKOVOULKWY Gopeéwv, OAa Ta HEAN TnG eubBuvovtal
£vavtl Tng avadétouoag apxng aAAnAéyyua Kot £1¢ OAOKANpov.

2.2.2 Eyyunon CUMUETOXAG

2.2.2.1. T TV €yKupn cuppetoxn otn dtadikaaoia cuvadng tng mapovoag cuuBaocng, Katatibetal anod
TOUC OUUUETEXOVTEC OLKOVOULKOUG opei¢ (mpoodEPOVTEG), €YYUNTIKN EMLOTOA} CUUUETOXAG, TOU
OVEPXETAL O MOOO TIOU OVTLOTOLXEL 0To 2% tng Kabopng atiag (mpo @.MN.A.) Tou mpolToOAoylopOU TNG
cLUBAONG KoL CUYKEKPLUEVA OpileTal o€ 63.784,92 supw

YTnv meplmtwon £vwong oLKOVOULKWY GopEwy, N eyyUNon CUPUETOXNC TiepthapBavel kot tov 6po OTL N
£yyUnon KOAUTITEL TIC UTTOXPEWOCELG OAWY TWV OLKOVOULKWY GOPEWV TTOU CUHUETEXOUV OTNV EVWOon.

H eyyUnon CUUPETOXNG TTPEMEL va LoXUEL TOUAG)LOTOV yia TpLavta (30) nuépeg petd t AREn tou xpdvou
Loxvog g mpoodopdg tou ApBpou 2.4.5 tng mopoloog, NTol péxpt 23/07/2018, aMwc n mpoodopd
amnoppintetat. H avaBétouoa apxn propel, mpwv t Anén tg npoodopag, va {nTda amnod tov npoadépovta va
napateivel, mpv Tt Anén toug, tn dLdpkela LoXUoG TNE TPoadopdg KoL TNS eyyUNoNG CULUETOXAC.

2.2.2.2. H eyyUNnon OCUUUETOXNAC EMLOTPEDETAL OTOV avadoXo HUE TNV TMPOCKOULON TG €yylunong KoAng
eKTéNEONC.

H eyyunon cuPUETOXNG EMLOTPEDETAL OTOUG AOUTOUG MPOOHEPOVTEG UETA:

a) TNV ampoktn mapodo tng mpobeouiag doknong mpooduyng f tnv €kdoon amodaong eni aoknbesioag
MPoodUYNG KATA TNG amdPpacn KATaKUPWaoNG Kat

B) tnv ampaktn nmapodo tng mpoBeopiag aoknong aoPaACTIKWY PETPpWVY N TV €kdoon amodaong em’
QUTWY, KoL

2.2.2.3. H gyylnon OUUUETOXNG KATATIMTEL, av O MPOoPEPWY AMOCUPEL TNV TPOodopd TOU KATA TN
Slapkela Loxvog autng, apexel Peudn otoleia r mAnpodopieg mou avadépovtal ota apbpa 2.2.3 £wg
2.2.7, dev mpookouioel eykalpwg ta mpoPAenopeva and tnv mapovoa SIKALOAoOYNTIKA 1) ev PooeABeL
gyKalpwc yla umoypaodr tng cupPaonc.

2.2.3 Adyol anokAeLoHoU

AnokAeietal and tn cuppeToxn otnv mapouoa Stadikacia cuvayng cupBacng (Slaywviopo) mpoodpEépwy
OLKOVOULKOC dopag, €PpOOOV CUVIPEXEL OTO MPOOWIO TOU (EAV TIPOKELTAL YO HEUOVWUEVO PUOLKO N
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VOLLKO TIPOCWTO) | 0€ €va amo ta PEAN Tou (eAv TPOKELTOL yla €VWON OLKOVOULKWY $opEwv) évag N
TLEPLOCOTEPOL ATTO TOUG akOAouBoug Adyouc:

2.2.3.1. Otav undpyxel o€ BApog Tou TeAECISIKN KATASIKAOTIKY amodaon yla Evav amo toug akdAouboug
Aoyoug:

0) OUUUETOXN OFf E€YKANUATIKI Opyavwon, Omweg auth opiletal oto apbpo 2 tn¢ amodaong-mAaiolo
2008/841/AEY tou YupPouliou tng 24n¢ OktwPpiou 2008, yla TNV KOTATIOAEUNON TOU OPYOAVWUEVOU
eykAjpatog (EE L 300 tng 11.11.2008 6.42),

B) dwpodokia, omwg opiletal oto apBpo 3 tng cLUPacNC mepi TNG KATATOAEUNONG TG StadBopdg otnv
omola evéyovral untdAAnAol twv Evpwnaikwv KowotAtwy i twv Kpatwv-peAwv tng Evwong (EE C 195 tng
25.6.1997, o. 1) kat otnv mapaypado 1 tou apbpou 2 tng amodaong-mhaioo 2003/568/AEY tou
JupPouliou tng 220 louAiou 2003, yla TV KatamoAépnon tng Swpodokiag otov WBLwTikd topéa (EE L 192
™¢ 31.7.2003, o. 54), kKaBwg Kol OnMwG opiletal otnv Keipevn vouoBecia | oto €6vikd Sikalo tou
OLKOVOULKOU dopéa,

y) amdtn, kotd tnv évvola Tou dpBpou 1 TNG cUUPAONG OXETIKA UE TNV MPOOTACIA TWV OLKOVOULKWY
cuudepoOvVTIwY Twv Eupwnaikwv Kowotntwy (EE C 316 tg 27.11.1995, o. 48), n omoio KupwONKE UE TO V.
2803/2000 (A" 48),

6) TPOUOKPATLKA EYKANUOTA 1) EYKANLLOTA CUVSEOUEVO UE TPOHOKPATIKEG SpaoTnPLOTNTES, OMWC opilovtal,
avtlotoiywg, ota apbpa 1 kat 3 tng anodaong-mAaioo 2002/475/AEY tou TupPouliou tng 13n¢ louviou
2002, ylwa TNV KOTamoAéunon tng tpopokpotiag (EE L 164 tng 22.6.2002, o. 3) i nbwkn autoupyia 1
CUVEpPYELA N amoTmelpa Stanpagng eykAnpatoc, 0nwc opilovral oto GpBpo 4 auTtic,

€) vopormnoinon €008wv amo mapAvopeg SpaotnploTtNTEG N XpnUAatodotnon tng TPoUoKpatiag, Omwg
oUTEC opilovral oto apBpo 1 tng Odnyiag 2005/60/EK tou Eupwrnaikol KowoBouAiou kot tou SupBouliou
™¢ 26ng OktwPpiou 2005, oxetikd pe tnv TPOANYN TNG XPNOLUOTOINONG TOU XPNUOTOTLOTWTILKOU
OUOCTAHATOC Yyl TN VOULUOToinon €008wv amo Mapdvopeg SpaoctnplotnTeg Kal Tn xpnuatoddtnon tng
tpopokpartiag (EE L 309 tng 25.11.2005, 0. 15), n onola evowpatwdnke otnv €Bvik vopobeaoia pe to v.
3691/2008 (A’ 166),

ot) madikn epyacia kot AAeg popdEg eumopiag avBpwnwy, omwes opilovtal oto apbpo 2 tng Odnylag
2011/36/EE tou Eupwraikol KowvoBouliou kat tou JupBouliou tng 5n¢ Ampthiou 2011, yia tnv mpdAnyn
KOL TNV KOTATOAEUNON TNG EUMoplag avBpwnwy Kal yla tnv nmpootacia Twv Bupdtwy g, Kabwg Kal yla
NV avtkatdotaon g anodoaonc-miaioto 2002/629/AEY tou TuuBouliou (EE L 101 tng 15.4.2011, 6. 1), n
omola evowpatwdnke otnv eBvikr vopoBeaoia pe to v. 4198/2013 (A’ 215).

O owKovouLKOG dopéag amokAeieTal, eniong, 4tav To MPOCWTO £L§ BAPOG Tou omolou ek6GONkKe TeAeaiSikn
KoTadLkaoTikn anddaon sival HEAOG TOU SLoKNTIKOU, SleuBuvtikol 1 €MOMTIKOU OpyAvouU ToU I £XEL
gfouoia ekmpoowrnnong, AqPng anodacswv A eAéyxou og auTo.

ITIG TIEPUTTWOELG ETALPELWY TtEPLOPLopEVNG euBUVNC (E.M.E.) kal mpoowrikwy etatpetwv (O.E. kat E.E.)kat
IKE 16lwTikwy KeEPAAQLOUXIKWY ETALPELWY, N UTOXPEWON Tou mponyoupevou sdadiov adopda kat
£AAXLOTOV OTOUG SLOXELPLOTEC.

ITIG TMEPUTTWOELC avwVUHWY talpewwy (A.E.), n umoxpéwon tou mponyoluevou edadiov adopd kat’
eAdaylotov tov AteuBiUvovta ZUPPBouAo, KaBWE Kat OAa Ta LEAN TOu ALolkNTIKOU ZupBouliou.

Y€ OAEC TLG UTIOAOUTEG TIEPUTTWOELG VOULKWY TIPOCWTTWY, 1N UTIOXPEWGT TWV ponyouevwy edadiwv adopd
OTOUG VOULLILOUG EKTIPOCWTTOUG TOUG.

2.2.3.2. Otav o0 MpoodEépwy £XEL OOETHOEL TIC UTIOXPEWOEL TOU 000V adopd otnv KataBoAn ¢opwv N
elopopwVv KOWWVLKNG achAALong Kal auto €xel SlamiotwOdel amod SKaoTikr | SlokNTIKA anodaon Ue
teAeaiSIkn Ko SECUEUTIKN LOYY, cUPdWVA LE SLOTAEELS TN XWPAG OTIOU ELVOL EYKATECTNEVOG ) TNV €OVIKNA
vopoBeaoia n/kat 6tav n avabétovoa apxr Umopsi va anodeifel pe ta katdAnla péoa OtL 0 TpoodEépwv
£XEL AOETAOEL TIG UTIOXPEWOELG TOU 6oov adopd Tnv kataBoAn ¢dopwv 1 el0hopwV KOWWVIKAG achAALONG.
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Av o npoodépwv eivat EAAnvac moAitng r €xeL Tnv eykataotooh tou otnv EAAASa, oL UTTOXPEWOELG TOU TTOU
adopolv TIG £l0POPEC KOWWVIKAG aodAAlong KOAUTITOUV TOOO TNV KUpla 000 KAl TNV EMLKOUPLKN
aodalion.

Aev amokAeieTol 0 TPOOPEPWY OLKOVOULKOG HOPEAG, OTAV EXEL EKMANPWOEL TIG UTIOXPEWOELG TOU EiTe
KataBaAAovtog Toug dOpous 1 TIG EL0POPEG KOWWVIKNAG aoddAlong ou odeilel, cupmepAapBavouevwy,
KOTA TEPUMTWON, TwV OeS0UAEUUEVWY TOKWV N TWV TPOOTIUWV €£[TE UTIAYOUEVOG O OECUEUTLKO
SLOKAVOVLOUO yLa TNV KATaBoAr ToUuG.

2.2.3.3. AnokAeietal amod tn cuppeTtoxn otn Stadikaocio cuvang tng mapoloag cuuBacng, MPoohEpwy
OLKOVOULKOG hopEag o€ omoLadnmote amnod TG aKOAOUOEG KATAOTAOELC:

(o) edv €xeL aBeTrOEL TIC UTTOXPEWOELC TtOU TipoBAETovTaL atny map. 2 Tou dpBpou 18 tou v. 4412/2016,

(B) €av telel umo mtwyevuon 1 £xel umtaxBel oe dladikaoia efuyiavong 1 el8IKAC ekKaBApLonG 1 telel unod
ovaykooTkn Slaxeiplon amno ekkabaplotr 1 and to SikaotrpLo N €xel untaxBel oe Sladikooia MTWYXEVTIKOU
cUUBLBacpOU 1 £XEL AVAOTEIAEL TIG ETILXELPNUATIKEG TOU SpaoTnPLOTNTEC N} €AV BplOKETAL O£ omoLadnmote
ovaAoyn Kotaotaon mPokUITouaa amno napopota dtadikaoia, mpoPAenopevn os eBVIkEG Slatagelg vopou.
H avaBétouoa apyn Umopel va pnv amokAeiel évav olkovouwKo dopéa o omolo¢ BplokeTal og pia ek Twv
KOTAOTACEWV TIOU avad£POoVTalL TNV TIEPLMTWON QUTH, UTO TNV TPoUTOBeon OTL AmoSELlKVUEL OTL 0 eV AOYW
dopéag elval o Béon va ektedéoel Tn cUUPaon, AapBdvovtag UToPn TIC LOXUOUOEG SLATALELS KAl TOL LETPOL
YLOL TN OUVEXLON TNG EMXELPNUOTIKAG TOU Asttoupyiag,

(y) umtapyxouv enapkwc eVAoyeg evOeifelg Tou 08nyoUV GTO CUUTIEPACLA OTL O OLKOVOULKOC Ppopgag cuvne
oupdwvieg pe dAouc olkovopKoUg hopeic e oTOXO0 TN OTPERAWCHN TOU AVTOYWVLOUOU,

8) €dv pia katdotaon cUYKPOUoNC CUUGEPOVTIWY KATA TNV €vvola Tou GpBpou 24 tou v. 4412/2016 bev
pmopet va BepamneuBel amoteAeopatiKA e AAAQ, ALlYyOTEPO MOPEUBATIKA, HEDQ,

() €av pia katdotaon oTp£PAWONG TOU AVIAYWVIOUOU amd TNV TPOTEPN GULUETOXN TOU OLKOVOLLLKOU
dopéa katd tnv mpoetolpacia g Stadkaciag cuvaPng cupPaocng, Katd ta opl{opeva oto dpBpo 48 tou
v. 4412/2016, 6ev pumopei va OeparneuBei pe GAAa, Alyotepo mopeupatika, péoa,

(ot) eav €xeL emudeitel coPapn 1N emavoAapupovopevn TANUUEAELX KOTA TNV €EKTEAECN OUOCLWOOUG
anaitnong oto MAaiolo mponyoupevng dnuoolag cUUPacnG, TPonyoUuuevng cupPBaocng pe avabétovta
dopéa | mponyoupevNg cUPBACNG MOPAXWPNONG TIOU EXE WE ATIOTEAECUO TNV MPOWPN KatayyeAio tng
T(PONYOUUEVNG oUMBAONC, AMOLNILWOELS I AANEG TTAPOOLEG KUPWOELG,

(Q) eav €xeL kpBel €voxog ocofapwv Peudwv SNAWCEWV KATA TNV TAPOXN TWV TANPOPOPLWY TIOU
amattouvtal yla thv e€okpifwon tng amouciog Twv Adywv amokAslopol 1 Thv MARPWON Twv Kplthplwv
eTAOYNG, €XEL amokpUYeL TIC MANpodopieg auTég 1 Sev elval os B€on vo mpookoulosl ta SikaloAoynTika
TIou amattouvtal kot edappoyn Tou apbpou 23 tng mapoloag,

(n) eav emuxeipnoe va ennpedaocsl pe abéuito tpomo tn Stadikacio AnPng amodpdcewv TG avabétouoag
0pXNG, VA OITOKTIOEL EUMIOTEVUTIKEG TIANPOGOPIES TTOU EVOEXETAL VO TOU OTtOPEPOUV ABEULTO TTAEOVEKTNA
otn Swadwaocia olvaypng ocvpBacng f va mopdoxel €€ opeleiog mapamlavntikéc mAnpodopisg mou
eVOEXETAL VA EMNPEACOUV OUOLWEWCE TIE amoddoel mou adopolv Tov AMoKAELoUd, TV emhoyn f thv
ovaBeon,

(B) gav €xeL Slampdtel coBapo emayyEAUATIKO MAPATITWHA, TO Omoio BEtel ev apdLBOAw TtV akepaldoTnTd
TOU, yla TO omolo tou emPABNKe TOLVA OV TOU oTePEL TO Sikaiwpa cuPpeToXAC o Stadikacio cuvaldng
cUUBaOoNG SNUOCLWYV £pYWV Kal KATAAQUPAVEL T CUYKEKPLUEVN Sladkaaoia.

2.2.3.4. AntokAeietay, eniong, mpoodEpwv OLKOVOULKOS popéag amd Tn cuppeToxr otn Stadikacio cuvang
™G mapoloag ocLUBACNC €AV CUVTPEXOUV oL IPoUmoBEoelg epappoyng tng map. 4 tou apbpou 8 tou v.
3310/2005, 6mwg oxVEeL (apywe eBvikdg Adyog amokAsLopoU).

2.2.3.5. O npoodépwv QMOKAEIETAL O OMOLOSHTOTE XPOVIKO onpeio katd tn Sidpkela tng Stadikaciog
cuvang tng mapovooag cupBacng, otav anodelkvietal OTL Bploketal, Aoyw mpdfewv r mapaleiPewy Tou,
elte mpuv eite katd tn dtadikaoia, og pio armod TIG WC AVW TEPUTTWOELS
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2.2.3.6. NpoodpEPwY OKOVOLKOG GOPEAG TIOU EUTLITTEL OE L0 ATIO TLG KATOOTACELG TIOU avadEPOVTaL OTLG
napaypadoug 2.2.3.1 kat 2.2.3.3 unopel vo mpookouilel otolyeia pokelUévou va amodeifel OtTL Ta pPETpa
mou €AaPe emapkoUv ylwa va amodeifouv tnv aflomotia Tou, TOPOTL CUVIPEXEL O OXETLKOC AOYOC
amokAewopov (autokaBapon). Edv ta otolyeia kplBouv emopkh, 0 €v AOYyW OLKOVOULKOG ¢dopéag Oev
amokAeietal ano tn dtadikacia cuvadng cvuPacng. Ta HETpa TTOU AapBavovtol and TouG OLKOVOULKOUG
dopeig afloloyolvtal os cuvaptnon HE TN ooPfapotnta Kol TIG LOLAITEPEG TEPLOTAOCEL TOU TIOLWVIKOU
aSIKALATOC 1 TOU TAPATTWATOC. AV TA LETPO KPLBOUV VETIAPKI, YVWOTOTIOLELTOL OTOV OLKOVOULKO dopéa
TO OKETTIKO TNG amodaong autng. OLKOVOULKOG dopEag TTOU EXEL QMOKAELOTEL, OUUPWVA LE TLG KELEVEG
Satagelg, pe teheoidikn amodaon, oe €Bvikd eminedo, amd T cuppeTox oe dladikaoieg cuvang
oupBaong N avabeong mapaxwpnong dev UMopel va KAVEL xprRon tTN¢ avwtépw SuvatdtnTag KATd tnv
niepiodo tou amnokAelopol Tou opiletal TNV vV AOyw amodaon.

2.2.3.7. H anddaon ywa tnv Slamiotwon tng €MAPKELNG N KN TWV EMAVOPBWTIKWY HETPWY KATA TV
niponyouuevn mapaypado ekdidetal cupdpwva pe Ta opllOpeva otTig map. 8 Kat 9 Tou apbpou 73 Tou V.
4412/2016.

2.2.3.8. OkovouLKOG dopéag, oTov omoio £xel emIBANBOEL, e TV KoL) uToUPYIKH amodacn tou apbpou 74
Tou V. 4412/2016, n Town Tou OMOKAELOMOU amOKA£leTAL autodikata Kol anod tnv mopovoa dladikaoia

cuvadng tng cupPaong.

2.2.4 KataAAnAdtnta Aoknong eEmayyeAHATIKAG §paotnpLotnTag

Ot otkovopLkol ¢popeic mou cuppeTExouv oth dtadikacia cuvadng tng napoloag cUUBAONG amalteiTal va
aoKkoUV gmayyeApatiky dpaotnplotnta cuvadn HE TO QVTIKEIUEVO TWV TIPOC MOPOXN UTNPECLWY, NTOL va
SpactnplomolouvTal o OAeC TIC AKOAOUBEG KOTNyopleg SpaoTnPLOTATWY CWPEUTLKA OL OTIOLES elvat:

o) untnpeoieg SNUooiwV OXECEWVY,

B) unnpeoieg mpoPoAng,
y) untnpeoieg StadAuong Kol LAPKETLVYK,

8) umnpeoieg Slopydvwong ekBécewv kot cuvedplwv.

2.2.5 OWKOVOMLKNA KOl XPNLOTOOLKOVOULKH ETAPKELOL

‘Ocov adopd TNV OLKOVOULKA KOl XPNHOTOOLKOVOULKN EMAPKELX yla TnV Tapovoa Stadlkacio cuvayng
cUUBaoNG, oL olkovopLkol dopeig amatteital va dtabétouv:

0) YEVIKO €TO0 KUKAO £pyoolwv yla kaBe éva amd ta €tn 2014, 2015 kat 2016 0o i pPeyoAUTEPO TWV
400.000,00 €

KoL
B) pECO YEVIKO ETNOLO KUKAO £pyacilwy Twv eTwv 2014, 2015 kat 2016 (oo rj peyalutepo twv 600.000,00 €
KoL

y) HéoO "el8IKO™" €TAGLO KUKAO £pYAOLWV yla Ta €T 2014, 2015 kat 2016 ico f} peyaAutepo Twv 300.000,
00 €

2.2.6 TeXVLKA KOl EMAYYEARATIKA LKavoTnTa

‘Ocov adopd oTNV TEXVLKNA KOl EMOYYEALATIKY LKAVOTNTA yla TNV mapoloa Stadikacia cuvang cupBaong,
ol olkovopkol popeic amatteitat:

a) va £XOUV OXETIKA EUMELPLO TTOU Vo ATOSEIKVUETOL ATO TNV LAOTIoINoN £€pYwV avVTiOTOLXOU QVTIKELUEVOU
pe To UTtO avaBeon épyo. EWdikotepa, amalteital va eival oe Béon va anodeiouv tnv vlomoinon £pywv og
OAoUC TOUG KATWOL ToMELG, KaTd To Stdotnua 2012-2016:

e 010 oXebL0.0pd KoL UAOTIOINGN OAOKANPWHEVWV ETILKOLVWVLAKWY TIPOYPAUUATWY

2 . ’ ' ' ’ ' ’ . i ’ . n
QG «€L81KOC» KUKAOG EQYAOLWV VOELTOL O KUKAOG EQYOLOLWY TOU OLKOVOLLKOU GOPEN OE LA XPOVLKI TIEPL0S0 0 omoiog oxetiletal e
napadocelg / TwANCELS / TTAPOXEG UTINPECLWV OTOUG TOUELS Tou adopd n mapovca cuuPBaacn.
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e 0TO 0XeSLAOUO KoL UAOTIOLINGN OTPATNYLKNC IPOWONTIKWY EVEPYELWV

®  OTO OXESLOOUO KOL OPYAVWOT ETILKOLVWVLAKWY EKSNAWOCEWV YLa TO EUPU KOLVO 1} KATNYOpPLEG Koo,
KoBwg KaL oTnv opydvwon ekBEcswv, cuvedpiwv, NUePLdwWY, GEULVOPLWV K.ATL.

e oto oxeblaouo kat uhomoinon mpoPoAng ota Méoa Mallkng Emkowvwviog kat oto Stadiktuo
e oto oxeblaouo kat uhomoinon evepyelwv mMAnpodopnong yLo S1ahopeg KATNyopileg Kovou

* 01O 0XeSLA0OUO SNULOUPYIKWYV IPOTACEWV TPoBoAng-mpowBnaong

e 0T0 oXeSL00pO EvTuTiou Kot NAEKTPOVIKOU evnEPWTIKOL/Sladnutotikol UALKoU

ErutAéov, oL olkovouLkol Gpopeig Tou CUMUETEXOUV amatteltal Kal TPEMeL va elval oe B€on va anodeifouv
TNV uAomoinon £pywv o€ &vav I TIEPLOCOTEPOUG ATIO TOUC TIpoavaPePBEVTEC TOUEL SpaoTNPLOTATWY OE
pla TouAdyLoTov amo TI¢ XwPEG-0TOX0UG KAtd To Stdotnuoa 2012-2016.

B) kata tn Stdpkela Twv eTwv 2014, 2015 kat 2016, va €xouv eKTeAECEL TOUAAXLOTOV 2 CUUPBACELG TTAPOXAG
UTINPECLWV TWV Katnyoplwv Spoaotnplotntwv mou avodépovtal otnv map. 2.2.4, aflag (aveu DMA)
TouAdylotov 300.000,00 € £kaotn

y) va SLoB£TOUV TIPOCWTILKO ETIAPKEG 0€ TTANBOG Kal Se€LOTNTEG yia TV avaAnyn Tou £pyou. TUYKEKPLUEVA
amattouvtal Kot eAdyLotov Ta akolouba:

H Ouada Epyou Ba mpémel vo amoptiletol amd emapky aplOud otedexwv, wote va kaludpBolv ol
OTALTAOELG TOU €pyou. Ta ev AOyw oteléxn Ba mpémet va dlabB£touv epyaoctakn sunelpia o nedia cuvaodn
HE TO OVTIKELUEVO TOU £pyou (EMIKOWVWVLOKA OTPOTNYLKN, HOPKETVWYK, TIPOBOAN Kot mAnpodopnaon,
OXEOLOOUOC EVIUTIOU KAl NAEKTPOVIKOU evnUepWTLKOU/Sladnulotikol UALKOU K.ATL) KL €vol TOUAQXLOTOV
OTEAEXOC, EPYAOLOKN E€UTElpia 0 UAOTIOINON £pywWV OXETIKWV UE TNV TPpowdNon-mpoBoln yeEwpYLKWY
nipoiovtwy / tpodipwy.

O mpoodépwv ival SuvATOV OTO OPYAVWTIKO oxnHa 1ou Ba mpoteivel va cupmepAaBel Kot e€wTeplkolg
ouvepyateg oe Slddopa EMPEPOUG {NTAUATO YVWOTLKOU QVTIKEWEVOU, AapBdvoviag umoyn kal ta
avadepopeva otny napaypado 2.2.7 (Ztiptén otnv Ikavotnta tpitwv).

H oteAéxwon tng Oupadag Epyou tou Avadoyou, Ba SLabEtel kat eAAXLOTOV TNV MAPAKATW SOUN:

e YmeuBuvo Epyou (YE), o onolog Ba nynBet tng Opddag Epyou Kot Ba KATEXEL CUVTOVLIOTIKO POAO, KL TN
OUVOALKA €UBUVN Twv gpyaclwv Tou Avadoyxou. O YE Ba mpémel Kot €AAXLOTOV: va €lval TTUXLOUXOG
Maveruotnulokng Exmaideuong, pe 5etr) eunmelpla 0 QVIIKEMEVO KOl TOMPEIS TOU €XOuv AuEoN
ouvadeLla e TO UTIO avdBeon €pyo Kal va €XEL aVOAABEL TO CUVTOVLOMO TOUAQXLOTOV £vog (1) €pyou
TMAPOXNG UTINPECLWV avTiotolyou HeyEBoug kal moAumhokotntag. O YE Ba €xel tnv €ubuvn
EKTPOOWINONG Tou Avadoyou évavtl Tng Avadétouoag Apxng. O YE Ba mpémel va Stabétel 18laitepeg
YVWOELC KOl LKOVOTNTEG WC TPOC TNV UAomoinon tou umd avabeon €pyou, OMwE Kol LKOVOTNTECG
ouvBeonc KoL OpyAvwong, TIPOKELMEVOU va KaBodnynosl Kol va ouvtovicel To OUVOAO Twv
POodEPOUEVWY UTINPECLWV Ao Tov Avadoyo.

e Avam\npwrtn YrneuBuvou Epyou (AYE), o omoiog Ba £xel T SuvatoTnTa va avamAnpwvel MARPwS ota
koOnkovtd tou tov YE. O AYE Ba mpénet va Swabétel to 6la mpoodvta pe tov YE, Omwg outd
ovadépovral mapanavw. O AYE Ba €xeL tnv guBlvn avamAipwong tou YE otnv EKMPOCWINCH Tou
Avadoyou gvavtl tng AvaBitouoag Apxng.

e  YmeUBuvo xwpag-otdoxou (HMA, Kovadd), Siodopetikd mpdowrmo yio KABe ywpa-otoxo. Kabe
umeUBuvoc xwpag-otoxou Ba mpémel va Slabtel kat eAdxLoToV TPLETH eumelpia os medila cuvadn e
TO OQVTIKE(UEVO TOU €PYOU (EMIKOLWVWVLOKN OTPATNYLKH, MOAPKETWVYK, TPOBOAN Kal mAnpodopnon,
oxeblaopdC  EVIUToU KoL  NAEKTPOVIKOU  EVNUEPWTIKOU/Slapnuiotikol  UALkoU  KATL) Kol
anodedelypéva Kat’ gAaxlotov KaAn yvwon (emninedo B2 Bdaocel tou Kowou Eupwmaikot MAailoiou
Avadopadg yla g Nwooeg) Tng ayyAkng YAwooog yia Tg HMA kat Tng ayyAlkng Kot yaAAKAG YAWooog
yla Tov Kavada.
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e  Toulaylotov éva (1) pélog tng Opadag Epyou to omoio va SlaBEtel kat eAAXLOTOV TPLETH EUNELpia OF
nedia ouvadrn PE TO AVIIKEIUEVO TOU £pyou (ETUKOLWVWVLOKI OTPATNYLK, MAPKETIVYK, TIPOBOAN Kol
TANpodopnaon, oxeSLACUOC EVIUTIOU Kal NAEKTPOVLKOU EVNUEPWTLKOU/Sladnptotikol UALKOU K.ATT.).

2.2.7 ZtApLn otnv LKOWVOTNTA TPITWV

OL owkovoukol ¢opelg¢ pmopolv, 6cov adopd TA KPLTAPLA TNG OLKOVOULKNAG KOl XPNHOTOOLKOVOULKAG
EMAPKELOG (TNG Mopaypddou 2.2.5) KAl TO OXETIKA HE TNV TEXVIKA KOL EMOYYEAUOTIKY KAVOTNTA (TNG
napaypddou 2.2.6), va otnpilovral oTig IKavotnTeC GAAWVY GOopPEWV, AOXETWE TNG VOULKAC duong Twv
SEOUWY TOUG e QuTOUC . STV MEPUTTWON QUTH, amoSelkvUouv OTL Ba éxouv otn SLAOEoT Toug Toug
ovaykaioug TOpouE, e TNV TMPOOKOWLON TNG OXETIKAC SECUEUONC TWV GOPEWV OTNV LKAVOTNTA TWV OTMolwv
otnpilovtal.

Eldlkd, 6cov adopd oTa KPLTHPLO EMOYYEAUATIKAG LKAVOTNTAG TTOU OXETL{OVTAL E TOUG TITAOUG otoudwv
KOLL TOL EMOYYEALATLKG TipoaovTa Tou opilovtal otnv mepimtwaon ot’ tou Mépoug |l tou Napaptripartocg Xl
tou MNpooaptrpotoc A’ tou v. 4412/2016 ) pe TNV OXETIKA EMAYYEALATLKN EUTELPLA, OL OLKOVOULKOL dpopEic,
uUmopouv va otnpilovtal otig Lkavotnteg GAwv Gopéwv, HOVOo, €dv oL TeAeutaiol Ba eKTEAECOUV TIG
EPYAOLEC N TLG UTNPEGLEC YL TLG OTIOLEG ATMALTOUVTOL Ol CUYKEKPLUEVEG LKAVOTNTEC.

‘Otav oL owkovoplkol ¢opeic otnpilovtal otig Lkavotnteg AAwv dopéwv 6cov adopd Ta KPLTHpLa TIoU
oXeToVTal PE TNV ATMALTOUUEVN KE TN SLOKAPUEN OLKOVOULKH KOl XPNULATOOLKOVOULKI) EMAPKELX, OL €V AOYW
olKoVoLKoL popelg Kal autol aTtoug omoloug otnpilovtal eival amo kool umelBuvol yla TNV eKTEAECH TNG
ocUuBaonG.

Y16 toug (8louG OPOUG OL EVWOELC OLKOVOULKWY GOopEwV UMopolV va otnpilovtal oTLC LKOVOTNTEG TWV
CUUUETEXOVTWV OTNV €vwon 1 GAAwv popEwv.

2.2.8 Kavoveg anodelgng moLloTikng eMAOYNG

2.2.8.1 NMpokatapKTKA amddeLlEn katd thv urtofoAn poodpopwv

MpOo¢ MPOKATAPKTIKA ATIOSELEN OTL OL TPOODEPOVTEC OLKOVOLLKOL Popeis: a) Sev Bplokovtal o€ pia amod Tig
KOTAOTACELG TNG tapaypadou 2.2.3 kat B) mMAnpoUV Ta OXETLKA KPLTHpLa eTIAOYAG Twy apaypadwy 2.2.4,
2.2.5 kat 2.2.6 tng mapolong, MPOokopilouv Katd tnv umofoAr tg Mpoodopdc Toug, WG SLKALOAOYNTIKO
OCUUUETOXNG, To TtpoPAemdpevo amo to apbpo 79 map. 1 kat 3 tou v. 4412/2016 Eupwraiko Eviaio Eyypado
JUuPBaong (EEEZ), cupdwva pe to emouvamntdpevo otnv mapovoa Mapdptnua I, to omoio amotelel
gVNUEPWHEVN UTELBUVN SHAWON, HE TIC CUVEMELES Tou V. 1599/1986. To EEE:X* kataptiletal Pdoetl tou
TUTIOTIOLNEVOU eVTUTIOU Tou Mapoaptipartog 2 tou Kavoviopou (EE) 2016/7 kal CUUMANPWVETAL OO TOUG
TIPOCHEPOVIEC OLKOVOULKOUG hopeic cupdwva pe TS 0dnyiec Tou MapaptApatog 1°.

2.2.8.2 ANOSEIKTIKA Héoa

A. To SKaiwpa CUUHETOXNAC TWV OLKOVOULKWY GOPEWV Kal oL 0pol Kal poUTOBECELS OULETOXNG TOUC,
onw¢ opilovral otig mapaypddoug 2.2.1 €wg 2.2.7, kpivovtal Katd tnv urtoBoAn tng mpoodopdc, KATd Thv
UTIOBOAN TwV SIKALOAOYNTIKWY TNG Ttapouoag Kol KAatd tn ouvayn tng cUUBACNG OTLE TEPUTTWOELS TOU
apBpou 105 map. 3 nep. y Tou v. 4412/2016.

TNV MEePIMTWoNn Mou MPoodEPwY OLKOVOULKOC dopEag 1 Evwon aUTWV otnpiletal ot LKavoTNTeG AAAWY
dopéwv, ocludwva pe TV mapdaypado 2.2.7. TnG mapouoag, oL Gopeig otV LKAVOTNTA TwV Omnolwv

MpPA dpbpo 78 map.1 tou v. 4412/2016. Abvavtal, eniong, va otnpeilovtat Kat oTLC LKAVOTNTEC Tou/ TwV UTEPYOAGBWY, 0ToUG
onoioug npotiBevtal va avabéoouy TNy eKTEAECN THAMATOG/ TUNUATWY TNE UTO avdBeong oupBaong

To EEEZ meplappavel ta akohouBa Mépn: Mépog | MAnpodopieg oxetikd pe tn Stadikacio cvvadng cvpupaong Kat tnv
avabétouoa apyn, Mépog Il MAnpodopieg OXETIKA UE TOV OLKOVORLKO dopéa, Mépog Il Kputripla amokAelopol, Mépog IV
Kputipla Emiloyng, .., Mépog VI TeAkég SNAWOELG.

tnv nAektpovikn StevBuveon http://www.eprocurement.gov.gr/webcenter/files/anakinoseis/eees_odigies.pdf, avaptwvtat
odnyiec yla TNV NAekTPOVLIKr cUNApwan tou EEEZ kal cUUPBOUAEG OXETIKA E TN XPrion TG uTtnpeciag eEEES.
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otnpiletal umoxpeolvtal otV UTOBOAN TwWV SIKALOAOYNTIKWY TIOU ammoSelKVUOUV OTL 8EV GUVTPEXOUV OL
Aoyol amokAelopou TG mapaypddou 2.2.3 Tng mapoloag Kal OTL TANPOUV T OXETIKA KPLThpLla TAOYNG
KOt mepintwon (moapaypadol 2.2.4-2.2.7).

O oLKOVOULKOG OpPENG UTIOXPEOUTAL VA OVTLKOTAOTAOEL €vav ¢opéa OTNV LKAVOTNTA TOU oOrmoilou
otnpiletal, epocov o teleutaiog v TANPOL TO OXETLKO KPLTAPLO EMIAOYNG 1 YlA TOV OMOLO GUVTPEXOULV
AOyoL amokAELoOU Twv apaypadwy 2.2.3.1 kat 2.2.3.2.

Ot owkovopkol ¢popeig dev umoxpeouvtal va utofaAlouv SLkaloAoynTIKA 1 AAAa AmoSELKTIKA oToLXEla, av
KOlL OTO HETPO TOU N avaBétouoa apyn €XeL T SuvatotnTa va AoUBAVEL TA TILOTOMOLNTIKA 1 TIG cuvadeig
nmAnpodopieg ansubeiag péow npocBaong os eBvikn Baon Sedopévwv o€ OMOLOSNTIOTE KPATOC - LEAOC TNG
‘Evwong, n omola StatiBetol dwpedv, OMwg €OVIKO PUNTPWO CUUPACEWVY, €IKOVIKO dAKeAO emixeipnong,
NAEKTPOVIKO clotnua anoBbrikevong eyypadwy 1 cvotnua nmposmiloyne. H nAwon yla tv npdécPaoch os
€0vikn Baon dedouévwy eunepléxetal oto Eupwmnaikd Eviaio Eyypado Tupupaonc (EEEZ).

O owovopLkol dopeic Sev umoxpeouvtal va umoBaiouv Sikaloloyntikd, étav n avabétovoa apyn mou
£xelL avaBéoel Tn oUpPacn SLabétel NON Ta WC Avw SIKALOAOYNTIKA Kol autd e€akoAouBolv va LoxUouv.

B. 1. o tnv anodel€n tng un cuvSpoung Twv Adoywv amokAelopol tng napaypddou 2.2.3 oL TpoodhEPOVTEC
OLKOVOULKOL OPE(C TIPOoKOilouy avTioToa T MAPAKATW WE SKALOAOYNTKG® Tpoowplvol Avaddxou
(mpwv TNV Katakvpwaon TnG cuUBACNC):

o) yla tnv mopaypado 2.2.3.1 andonaopa Tou OXETIKOU LNTPWOU, OWE TOU TOLWVIKOU UNTpwou 1, eAAelPel
oautoU, woduvapo £yypado mou ekSideTal and apuddia SIKOOTIKN 1 SLOKNTIKA apXf TOU KPATOUC-UEAOUG
N TNG XWPAS KOTAYWYNG f TG XWPAS OMOoU £ival EYKATECTNUEVOG O OLKOVOULKOG GopEag, amod To omoio
TIPOKUTITEL OTL TTANPOUVTAL OUTEC oL TPoUTtoB£0eLc. H uTtoXPEWGCN TIPOCGKOULONC TOU WG AVW ONMOCTIACHOTOG
adopd Kal ota PEAN Tou SlolknTikol, SLeuBuvTikoU 1 EMOTITIKOU OPYAVOU TOU €V AOYW OLKOVOULKOU dopéa
N oto MPOoWTA TIou £xouv £foucia ekmpoownnong, ARPng amodpdoswv | eAEyxou O QUTO KOTA TO
£161KOTEPA AVADEPOUEVO OTNV WC AVW TTapdypoado,

B) ywa tnv mapadypado 2.2.3.2 ToTonoNTIKO mou ekSISETAL Ao TNV ApUOSLA apXH TOU OLKELOU KPATOUG -
MEAoUC 1 xwpag. EmutAéov, mpookopiletal urteuBuvn SnAwaon avadopLKA LLE TOUC OPYAVLOUOUE KOLWVWVLKAG
aodAaAlong, KUPLAG KAL ETILKOUPLKAC, OTOUG OTIOLOUG UTLAPXEL UTIOXPEWON KATOPBOANC ELodOpwV.

Av TO KpATOG-pEAOG 1 N €V AOyw xwpa Sev ekdibel Tétolou eidoug €yypado f TLOTOMOLNTIKO 1) OOV TO
€yypado 1 TO TOTOMOLNTIKO AUTO SV KAAUTITEL OAEG TLG TIEPUTTWOELG TTOU avadEPOVTaL OTLC Tapaypadous
2.2.3.1 kat 2.2.3.2, 10 €yypado A To MOTOMOoLNTIKO Unopel va aviikadiotatal ano évopkn BeBaiwon 1, ota
KPATN - UEAN 1 oTIC Xwpeg Omou dev mpoPAémetal £vopkn BePaiwon, amd umevBbuvn SnAwon Ttou
evlladepopévou svwrmiov appddiag SIKaoTikAG N SlolknTkng apxng, cupBolatoypdadou n apuddlou

SXETIKA ME TNV KATAPYNON TNG UTOXPEWONG UMOBOAAG TPWTOTUMWV 1 EMIKUPWHEVWY avTlypddwv eyypddwv oe
Slaywviopoug dnuociwv cuppacswv Steukpuviovral Ta €A c:

1. AmAd avtiypada dnpociwv eyypadwv:

FvovTal UTIOXPEWTIKA amodeKTd €ukplvr PwTtoavtiypada Twv MPWTOTUTIWY H TwV aKPBWY avilypddwv twv Snuociwv
gyypadwv, Tou £xouv ek80Bel amd TG uMNpPEeoieg Kat Toug popeig TNG mepintwong a' tng map. 2 Tou dpbpou 1 Tou vopou
4250/2014. Inpewtéov OTL N maponavw pubuwon dev katalapuBdvel ta cupBolatoypadikd yypada (A.x. minpeéolola,
£VOPKEC BEPALWOELS K.0.K.), YLaL TOL OTIOLAL GUVEXLTEL VAL ULOTATAL N UTIOXPEWGT UTIOBOANG KEKUPWUEVWY avVTLYpAdwV.

2. Am\& avtiypada aAhodanwv Snuociwv eyypadwv:

Emiong, ylvovtal amodektd gukpvl dwtoavtiypada anod avtiypada syypddwv mou éxouv ekdobel and ahhodamég apyEs,
untd TNV TPoUTOOeoN OTL AUTA Elval VOUIMWG EMIKUPWUEVA ATO TNV apuoSLa apxr TG XWPEAS AUTAG, Kol £X0UV EMKUPpwOEL
arno Siknyopo, cupdwva pe ta opl{dpeva oto dpbpo 36 map. 2 B) tou Kwdika Atknydpwv (N4194/2013). Inuelwvetal OtL dgv
Bilyovtal kat e€akoAouBolv va LoXUoOULV, OL AMALTACELS UTIOBOANRG Snuoociwv eyypddwy HE CUYKEKPLUEVN ETLONUEiWGON
(APOSTILLE), ot omoieg amoppouv amo Siebveic cuppacelg TG xwpag (ZVuBacn tg Xayng) r GAAEG SLOKPATIKEG CUUPWVIEG
(BA. kaw onpeio 6.2.).

3. AmAd avtiypada ISLWTIKWY gyypadwv:

Fvovtal UTIoXPEWTIKA amoSeKTA ukpLVh dpwtoavtiypada and avtiypada SLWTIKWY gyypadwy Ta omoia £Xouv eMmKUPWOEL
arno Siknyopo, cupdwva pe ta opl{dpeva oto apBpo 36 map. 2 B) Tou Kwdika Awknyopwv (N 4194/2013), kaBwg Kol EUKPLVA
dwrtoavtiypada anod ta mpwtdTuma OowV LBLWTIKWY gyypddwv dppouv Bewpnon amod unnpeoieg kat Gopeig Tng mepintwong
a' tng map. 2 Tou apbpou 1 tou vouou 4250/2014.

4. Npwtdtuna eyypada Kal EMKUPWHEVA avTiypada

[vovTal UTIOXPEWTLKA QMOSEKTA KAl TPWTOTUTIO I VOUIUWG emkupwuéva avtiypada twv SikaltoloynTikwy eyypadwy,
edooov urtoBANBoLV amod Toug Slaywvi{OUEVOUG.
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EMAYYEALATIKOU N EUIOPLKOU OPYAVIOUOU TOU KPATOUG - LEAOUG 1 TNG XWPOE KATAYWYNG 1N TNG Xwpag Omou
glval eyKATeOTNUEVOG O OLKOVOULKOC popéac.

OL appodleg SnUOOLEC apXEC MAPEXOUV, OTIOU KplveTal avaykaio, emionun dnAwaon otnv onola avadEpetot
otL bev ekbidovtal ta £yypada r Ta MLOTOMOLNTLKA TNE Mopoucag mapaypddou 1 otL ta eyypada autd v
KOAUTITOUV OAEG TLG TEPUTTWOELG TTIOU avadEpovtal oTLg mapaypddoug 2.2.3.1 kat 2.2.3.2.

y) via tnv napaypado 2.2.3.4, SIKALOAOYNTIKA OVOUOAOTIKOTIOINONG TWV HETOXWY, £HOCOV 0 TPOCWPLVOG
avadoxocg eival avwvupn statpia . [E€alpolvtal TnG UMOXPEWONG AUTAG OL ETALPELEG TTOU €lval ELONYUEVEG
0TO XpNUATIOTAPLO TNG XWPAG EYKATAOTACNG TOUG Kal urmtoBdAlouv mepl Toutou umevBuvn dnAwon tou
VOLLLOU EKTTPOCWITOU TOUG]:

EldikOTEPA 0 MPOooWPLVOC avadoxoG UTIOBAANEL TILOTOTOLNTIKO apuodilag apxng Tou Kpatoug tng £6pag,
oo TO OMOIo VO TIPOKUTITEL OTL OL ETOXEC ELVOL OVOUOOTIKEG, KABWG KAl AVOAUTLK KATAOTOON UE T
oTolxela TWV UETOXWV TNC eTaLPElag Kal TOV aplOpd Twv HETOXWV KABE UETOXOU (LETOXOAOYLO), OMWE Ta
otolyela auta eival kataxwpnuéva oto BLPALO LETOXWVY TNG eTalpElag, TO TIOAU TPLAVTA EPYACLUEG NUEPEG
TPV Ao TNV NUEPO UTIOBOANC TNG POOPOPAg.

Edv o mpoowplvog avadoxocg eival aAlodamn avwvupn etatpia, kat epooov €xel, Katd To Sikalo tng €5pag
TNG, OVOUOOTLKEG HETOXEC TIPOOKOUIEL TILOTOTIOINTIKO APUOSLOC apXG TOU KPAToug TNG £6pag, amo to
ormolo vo TPOKUTITEL OTL Ol UETOXEG £(vOL OVOUAOTIKEG, AVOAUTLKA KOTACTAON UETOXWV, UE aplOpd Twv
LETOXWV TOU KABOE HETOXOU, OTWC TO OTOLXELA AUTA elval Katoxwpnuéva oto BIPALO HETOXWV TNG ETALPELOG
HE nuepopnvia to moAl 30 epydoIUES NUEPEC TIPLV TV UTIOBOAN TNG poodopdc f kABes Ao otolxeio amo
TO OTIOLO VA TIPOKUTITEL N OVOLLAOTLKOTIOLNGN LEXPL GUGLKOU TIPOOWIIOU TWV HETOXWV, TIOU €XEL CUVTEAEOTEL
TI¢ TeAeutaieg 30 (Tplavra) EpYACLUEG NUEPEG TIPLV TNV UTIOBOAN TNG Mpoodopag.

Ye SladopeTikn TepimTwon, dnAadn epocov Katd To Sikalo TG wpag otnv omolia £xeL tnv £6pa tng Sev
£XEL OVOUOOTIKEG UETOXEC, UTIOBAMAEL BeBaiwon Tepl PN UTIOXPEWONG OVOUOOTLKOTOLNOGNG TWV HETOXWV
ano apuodia apyn, epocov UTIAPXEL OXETLKA TIPOPBAeYN, dladpopeTikd mpookopilel umevBuvn SRAwon Tou
Slaywvilopevou, €ykupn Kol EVNUEPWHEVN KOTACTOON METOXWV TOU KATEXOUV TOUAAXLOTOV 1% Twv
METOXWV KoL av &gV Tnpeital TETOLO KATAOTAON, OXETIKN KATAOTAON METOXWV (Ue 1%), oUpdwva e TNV
televtala levikr) Zuvéleuon, av ol PEToXoL autol eival yvwotol otnv etalpeia. Av Sev mpookoplobel
KOTAOTOON KATA TO avwTtépw, N etalpela atttohoysl toug Adyoug Tou ol pétoxol autol Sev Tng eival
yvwaoTol.

H avaBétouoa apxn 6ev UTELOEPYETAL OTNV Kpion TNG w¢ dvw atttoAhoyiag. Avvatal, wotdoo, va anodeifel
™ duvatotnta UTIOBOANG TNG KATAOTACNE LETOXWV, KOL LOVO OTNV MEPITTWON QUTH N ETALPELN ATTOKAELETAL
omod tnv napovaoa Stadikacio.

Mepattépw, MLy thv unoypadn tng cuuPacng unoBaretal n umeBLvVn SNAWoN TNG KON anddoaong
Twv Ymoupywv Avantuéng kat Emkpatelag 20977/23-8-2007 (B’ 1673) «AwkatoAoynTikd yia TnV THpnon twv
UnTpwwv tou v. 3310/2005 onwc tporonotiOnke Ue to v. 3414/2005».Kal

6) vy tnv mapaypado 2.2.3.8. umevBuvn SNAwon Tou TMPOOHEPOVTOE OLKOVOULKOU (OopEA EVWTILOV
0pUOSLAG SLKAOTLKAG 1 SLOKNTIKAG apXnS, cupBoAaloypddou 1 apuodlou eMayyeAUOTIKOU 1) EUTOPLKOY
0PYOAVLOHOU TOU KPATOUC - HEAOUG N TNG XWPAC KOTAYWYNS A TNG XWPAC EYKOTACTAONG TOU OTL Sev £)el
ek600ei og Bapoc tou anoddacn anokAslopoU, cludwva pe to apbpo 74 tou v. 4412/2016.

B.2. lNa tv amodel€n tng anaitnong tg napaypddou 2.2.4. (anoddelen katoAAnAdTnTag Yo TV Aoknon
ETAYYEALATLKNG Spaoctnplotntag) mpookopilouv wg Slkaltodoyntikd mpoowplvou Avadoyou (mpwv tnv
KOTAKUpWON TNG cUUPaong) €yypado appodlag umnpeciag, amd to omolo va TPOKUTITOUV oL evepyol
Kwdkol aplBuol dpaoctnplotntag (KAA) Tou olkovopikoU ¢opéa. EAv 0 OLKOVOULKOG dopéag, yla BAaciuo
AOyo mou oxetiletal pe T XWPA €yKATAOTAONG Tou, Sev elval oe BEon va MPOOKOUIOEL TA QAVWTEPW
SkaoAoynTikd, Yropel va amoSelkVUEL TNV EMOYYEALATLIKI TOU EMAPKELA e oTtoloSAToTE AAAO KATAAANAO
gyypado.

B.3. Mo TtV amodelfn TG OLKOVOULKAG KAl XPNUOTOOLKOVOULKNG EMAPKELAC TNG Tapaypddou 2.2.5 ol
olkovouLkol popeig mpookopilouv (e Thv Mpoodopd Toug):
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a) looAoylopoU¢ Twv Tplwy (3) tedevtaiwy etwv (2014, 2015 kat 2016) yLo 060UG £XOUV VOLLKA UTTOXPEWON
ouvtaéng LoOOAOYLOUOU, OAAWG OLKOVOULIKO OTOLXEld TwV Tplwv TeAeutaiwv etwv (Mm.X. $OPOAOYIKEG
SnNAWOELC) cuvapTOEL TNG NUEPOUNViag Snuloupyiag Tou olkovopLkoU ¢popéa.

B) AnAwon tou KUKAOU £pyaclwV TwV TPWV (3) teAevutaiwv etwv (2014, 2015 kot 2016) kat KUKAou
EPYOCLWV OTOV TOUEQ SPAOTNPLOTATWY TIOU omoTeAEl TO avtikelpevo NG oUUPAONG, CUVOPTACEL TNG
NnUepoUNnviag Snuloupyilag Tou olkovopLkou dopea.

Edv o owovoulkog dopéag, ywo Baowpo Adyo, Sev eival oe B€on va TPOOKOUIOEL TA AVWTIEPW
SlkaloAoyntikd, Umopel v amoSelKVUEL TNV OLKOVOULKN KOl XPNUOTOOLKOVOWULK TOU EMAPKELN HE
omolodnmote GAAO KatdAAnAo éyypado.

B.4. lNa tnv andSeLen TnG TEXVLKAG LKAVOTNTAG TNG mapaypadou 2.2.6 oL olkovouLkol popeig mpookouilouv:

a) Qg SikatoAoynTikd ou nepAapBavovtal otV TEXVIKN Tipoodopd TOU OLKOVOULKOU dopEéa, yla Ta £pya
nou mepllapPBavovtal oto EEEZ, Mivaka pe cuvomtiky meplypadn £pywv mou avéhafe kol oAokArpwaoe
Katd to Sidotnua 2012-2016, amod tov onoio va MPOKUTTEL N EUMELpla TOU OTOUC TOUE(C TG Tepimtwong
2.2.6.a KaL n Lkavomoinon tng anaitnong 2.2.6.p (MeAdtng kot xpovohoyia avainyng kat oAokAnpwaong tou
£€pyou, Aldpkela Kat mpoUMoAoyLopOC Tou £pyou, AvTiKeipevo tou £pyou, PoAog tou MNpoodépovtog (rm.x.
KUPLOG CUUPAANOUEVOC 1] UTIEPYOAAPOC), ELOLKO QVTIKELUEVO GUUUETOXNG, OGAAOL CUUETEXOVIEG, TTOCOOTO
CUMMETOXNG Tou MNpoodépovTog (oe olkovouLKa LeyEdn)).

B) Q¢ SdwkatlohoynTika mou TeplAapBAvVoVTaL OTNV TEXVIKN POood0opd TOU OLKOVOULKOU dopéa, Bloypadikd
onuelwpata pe avadopd KUplwg oToug TITAOUG GTIOUSWYV KAl EMOYYEAUOTIKWY TIPOCOVIWY TWV OTEAEXWV
niou Ba amaptifouv tnv Opada Epyou, clpdwva Ue To utddelypa tou MNapaptiuartog V.

v) Q¢ &watoloynTtik@ mpoowplvol Avadoyxou (mplv TV Katakupwon tng oupBaocng) Katdloyo Twv
EPYUOLWV TIOU EKTEAEOTNKAV N TTOPAdOBNKaV KATA TNV TEAEUTOIQ TIEVTAETIO OL Omoiec avadEépovtal oTo
EEEX mou umoBAaA\etol w¢ SIKOLOAOYNTIKO CUMUETOXNG HE TNV TPpoodopd TOU OLKOVOULKOU ¢opEa,
OUVOSEVUOUEVOG ATIO TILOTOTIOWNTIKA 0pBn¢ eKTEAEONG Kal OAOKANpwoNg OAwv Twv epyactwv. MNa tnv
anodelln twv mopadocewv yla €pya mou SnAwvovtal oto EEEX, umoBAaAAovtal TUOTOMOLNTIKA Kol
BeBawwoelg opbric ektédeong twv €pywv. lNa €pya ota omoio meAdTng eival dnuoclog dopéag,
umoBaAAovtal TotomolnTikd BePaiwong oAokAfpwong n avtiypada ocuupdacswv 1 MPWTIOKOAAQ
oAOKANPWGNG Kol opLoTLKnG TapaAaBhg, ota omoia Ba mephapBdavovtal ta otolkeio tng Ymnpeoiag /
Epyaoiag, appodiwg cuvtetayuéva Kol UTOYEYpappéva and Tty apuodia Anudota Apxn. Na épya ota
omola meAdTng sival WOWTIKOG dopéag UTOPAANOVTAL OXETIKEG BEPALWOELS — CUCTATLKEG EMLOTOAEG TWV
WOLWTIKWV GOPEWV, UTIOYEYPAUUEVN OO VOULLO eKTIPOowWTTO Tou R KataAAnAa e€ouctlodotnuévo mpoowro,
yla TNV emtuxn uAomoinon tng Ymnpeolag / Epyaociag. e mepimtwon aduvapiag mpooKOULonG autwy,
SNAwon Ttou olkovoulkoU dopea mepl tng aAnBelag twv dnAolpsvwv oTolyelwv Kal TNg APTIOC KoL
ETLTUXOUG OAOKANPWONG TWV UTINPECLWY TIOU Topeixe, YndLokd umoyeypappévng.

B.5. lNa tnv amodelfn tng vOULUNG cUOTAONG KOL EKTTPOCWIINCNG, OTLG TIEPLUTTWOELG TIOU O OLKOVOULKOG
dopag eival VOUKO TPOOWTO, TIPOoKOMilel wg Sikatoloyntikd mpoowplvol Avadoxou (mpwv tnv
KaTakupwon tng olpBooNCg), Ta KOTA TEPIMTWON VOUWIOMOLNTIKA £yypada cloTaong Kal VOULUNG
EKTIPOOWINONG (OTWG KOTAOTATIKA, TILOTOMOWNTIKA petofolwy, avtiotoya DEK, cuykpdtnon A.3. og cwpa,
oe mepintwon A.E., KAT., avdloya pe tn VOULKN Hopdr tou Staywvilopévou). Ao T avwTépw gyypoda
T(PETEL VA TIPOKUTITOUV 1 VOULUN oUOTaor Tou, OAEG OL OXETIKEG TPOTIOMOLNOEL TWV KATAOTATIKWY, To/Tal
TipOowWTo/a ToU SeOEVEL/OUV VOULUA TNV €TOLPi0 KATA TNV nuUEpopnvia Slevépyelag Tou Slaywviopou
(VOupog ekmpoowrog, Sikaiwpa umoypadng KAL), Tuxov Tpitol, otoug omoioug €xel xopnynBel eouoia
gkmpoowrninong, kabwg kat n Onteia tou/twv A/Kal Twv UEAWV TOou opydvou Sloiknong/ vOpLou
EKTIPOCWTIOU.

B.6. OL olkovouLkol Ppopeig ou eival eyyeypappévol oe eMionUOUC KATAAOYoUC TTou TipoBAEmovTal amod TiG
EKAOTOTE LOoYUouoeg €Bvikég Slataselg r dlabBEtouv mioTtonmoinon and opyaviopoug MLOTomoinong mou
CUHHOpdWVOVTAL LE TA EVPWIAIKA MPOTUTIA TILOTOMoinoNG, KAatd tnv évvola tou Mapaptripatog VIl tou
Mpooaptrjpatog A’ tou v. 4412/2016, prmopolv vo TIPOCKOUI{oUV OTIG avoB£TOUCEG APXEG TILOTOTIOLNTIKO
gyypadng ekdldopevo amd v oppodla apx | TO TIOTOMOLNTIKO Tou ek&idetal amd tov apuddlo
OpYyQVLOUO TILoTOMoiNoNG.
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JTO OTOMOLNTIKA auTA avadEpovtal Ta SIKAloAoOyNTIKA BACEL TWV OMOLWYV €YLVE N eyypadn TwV ev Adyw
OLKOVOULKWY POpEWV OTOV EMICNO KATAAOYO i N MILOTOMOLNoN KAl N KATATAEN oToV eV AOyw KATAAOYO.

H miotomoloUpevn eyypadr] oToug EMIONUOUG KATAAOYOUC amd TOUC QpPHOSLOUG OPYyavIoHOUC 1 TO
TILOTOTIOLNTLKO, TIOU €KSIBETAL OO TOV OPYOVIOMO TILOTOMOINONG, CUVIOTA TEKUNRPLO KATAAANAOTNTAG OGOV
adopd TLG ATTALTACELG TTOLOTLKAG ETUAOYNG, TLG OTOLEG KOAUTITEL O ETONMOG KATAAOYOG ] TO TILOTOTIOLNTLKO.

OL owkovoukol dopeic mou elval eyyeypauUévol O EMICNUOUG KATAAOYOUG amaAAdooovial amd thv
UTIOXPEWON UTIOBOARG TWV SLKALOAOYNTIKWVY TTOU avadEPOVTaL OTO TILOTOTIOLNTIKO EyypadrG TOUG.

B.7. OL eVWOELG OLKOVOULKWY PpopEwv TIou uTtoBAaAAouv Kowvr poadopd, UTTOBAAAOUV TA TTAPATIAVW, KOTA
TEPUTTWON SLKALOAOYNTIKA, Yla KABE OLKOVOULKO POpPEQ TIOU CUUUETEXEL OTNV EVWOn, cUUPwWvVA HE Ta
el8kOTeEpQ tpoPAendpeva oto apbpo 19 map. 2 tou v. 4412/2016.

B.8. ITnV MePIMTWON TMOU OLKOVOULKOG dopéag emBupel va otnpyBel otic kavotnteg aAAwv popiwvy,
cUudwva e v mapaypado 2.2.7 yia tnv anddelén otL Ba €xel otn S1aBeon Tou Toug avaykaioug mopouc,
TIPOOKOMITZEL, L8LWE, OXETIKN £yypadn SECUEUON TWV POPEWVY OUTWV YL TOV OKOTO auTo.’

2.3 Kputipla Avadeong

2.3.1 Kpunplo avadeong

Kputiplo avaBeong tg 20pBacng sival n mAéov cupdépouca amod olkovoulkny amon npoodopd Paocel
BéATiotng ox€ong moLdTNTOC — TLUAG, N omola eKTIHATAL BACEL TWV KATWOL KpLTtnplwv:

I Texvikn agloAdynon tng npocdopag (80%)

KPITHPIO NEPITPA®H 2YNTEAEZTHZ BAPYTHTAZ
2THN TEXNIKH AZIOAOlHzH
OMAAA A: Avtiknyn yLa to £pyo kat MgBodoloyia uhomoinong Ttov £pyou

Al AvtiAnyn yla to €pyo, 20%

KOTAVONOoN TWV OMALTHOEWVY KoL
TWV LOLALTEPOTHTWY TOU

A2 Zadnvela tng uebodoroyiag 45%
uAomoinong tou Epyou
(emapkng avauon-e€eldikevon
NG KATaAANAGTNTAG KOl
QTTOTEAEOUATLIKOTNTOG AUTHC)
AOPOIZMA ZYNTEAEZTQN BAPYTHTAZ OMAAAZ A: 65%
OMAAA B : Opyavwon YAomoinong tou £pyou

B1 Juotnua Sloiknong Tou €pyou 35%
KOlL OPYOVWTLKNA
QTOTEAECUATLKOTNTA TNG
Opadag Epyou

AOPOIZMA ZYNTEAEZTQN BAPYTHTAZ OMAAAZ B: 35%
AOPOIZMA ZYNOAOY ZYNTEAEZTQN BAPYTHTAZ 100%

H BaBuoloyia kdBe kpitnplou Ba mpokUPeL amd TNV AvAAUCH TWV OXETIKWV EVOTATWY TNC TEXVLKAG
poodopAc TOU OLKOVOULKOU dopEa, OTwC teplypddetal otny nap. 2.4.3.2.

1l A§loAoynon otkovouikrg tpoodopadg (20%)

’ MNpPBA. apBpo 78 map. 1/ 80 map. 1 v. 4412/2016. H wg dvw €cpeucn Ba UopoUce va MPOKUTTEL Ao LOLWTLKO GUUPWVNTLIKO

METOEL POoodEPOVTOG Kal TPITOU, OTLC LKAVOTNTEG TOU Omoilou otnpiletal, ) amnd onolodnmote GAAO KATAAANAo Héco
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2.3.2 BaOpoAdynon Kat Katdtagn npochopwv

H PBaBuoloynon kdbe kpttnpiou afloAdynong kupaivetat amd 100 Babuolg otnv Mepimtwon Tmou
LKovoTtolouvTaL akpLBwe 6AoL oL OPOL TWV TEXVIKWV Tipodlaypadwy, auvfavetal 6 péxpl toug 120 Babuoug
OTAV UTTEPKAAUTITOVTOL OL ATTALTHOELG TOU CUYKEKPLUEVOU KpLTnplou.

KaBe kpitriplo aflohoynong Babuoloyeital autovoua pe Baon ta otolxeio tng mpoodopdc.

H otaBuiopévn Baduoloyia Tou kKaBe kpttnpiou Ba MPOKUMTEL Ao TO YLVOLEVO TOU ETLUEPOUC CUVTEAEDTH)
Baputntag enl tn Babuoioyia tou, n & cuvoAikn Babuoloyia Tng Mpoodopd¢ Ba MPOKUMTEL Ao TO
aBpolopa Twv oTaBULoPEVWY BaBuoloyLwv OAwY TWV KPLTNpiLwy.

O ouvoAlkog BaBpog tng texvikng agloAdynong kabe dlaywvilopevou umoloyiletal and tnv MopakATw
oxéon:

Tai = (U x Bi) + (Ugi x Bii) + (Uwii x Byi) omou
T.i = 0 CUVOALKOC BaBpOG TNG TEXVLIKNG TTPoadopac Tou Slaywvi{OUevou,
U, = 0 BaBuodc tou kpltnpiou kat

B = o ouvteAeotrg BapUTnTaAC TOU KPLTNpiou

O teAkoG Babuog afloAoynong T; umtoAoyiletal amo tov TUmo:

T; =100 x [80 X (T.i/ Tamax) + 20 X (ONin/ ON)]

onou:

T; : 0 TEAKOC BaBudg afloAdynong tng mpoodopdg i

Tai : 0 BaBuoc texvikng afloAdynong tng mpoodopdg i

Tamax : O LEYLOTOG BaOUOC TeEXVIKNG aloAoynong Ttou éAaPe untoPAnBeioca mpoodopd
OMpin : TO KOOTOG TN XAUNAOTEPNC OLKOVOULKAG TIPOCHOPAS

Orl; : To KGOTOC TNG MPOCHOPAC i

2.4 Kataption - Neplexopevo Npoodopwv

2.4.1 Tevikoi 6pol untofoAng npoodopwv

O mpoodopég umoPfarlovtal pe Bacn TIC AMOLTAOEL TIou opilovtol otn AwakApuén, ylo OAEC TIG
nieplypadopevec untnpeoiec. Ol olkovouLkol dpopeig mou vrtoBaAAouv poodopd | CULUETEXOUV WG HEAOG
£VWONG OLKOVOULKWY Popewv os mpoodopad, dev emitpémnetal va UTtoBailAouv Eexwploth mpoodopd n va
CUHUETEXOUV WC MENOC évwaong olkovoulkwv dopéwv oe Sladikacio cuvaPng cuPBAONG YL TV TTAPOXN
UTINPECLWV a€LOAOYNONG OMOTEAECUATWY TwV dpdoswv Mpowdnaong tng Oetag MOM ot ayopes twv HMA
Kat tou Kavada.

Agv emutpénovtal eVAAAKTIKEG TTPOaPOPEC.

H évwon olkovoplkwv ¢opéwv umoBAMel kol Tpoodopd, n omoio UTIOYpAdETAL UTOXPEWTIKA
NAEKTPOVIKA €lTe amd OAOUC TOUG OLKOVORLKOUG dopeic mou amoteAolV TNV £Vwon, €ite and eKMPOCWNO
TOUG Vouipwe e€oualodotnuévo. TNV MPoodopd amapalTHTWE MPETEL VA TIPOoSLopileTal n £KTAON Kal TO
€(60¢ TNG oupPETOXNG TOU (CUUTEPIANAUBAVOUEVNG TNG KOTAVOUNG apoLBhG HeTafl Toug) KABe PEAOUG TNG
£vwaongc, KBwWe Kal 0 EKTTPOCWITOC/CUVTOVIOTAC AUTHG.

2.4.2 Xpodvog kot Tpomnog unoBoAr¢ npoodopwv
2.4.2.1. OL npoodopég umoParlovtal amod toug evOLApEPOUEVOUC NAEKTPOVIKA, HECW TNG SLASIKTUAKAG

TUANG www.promitheus.gov.gr Tou EZHAHZ, péxpL TNV KATOANKTIKA nUepopnvia Kal wpa mou opilel n
napovoa Slaknpuén (napaypadog 1.5), otnv EAAnvikR NMwooa, o nAektpovikd $pakelo, cludwva Ue Ta
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ovadepopeva oto v.4412/2016 , 16lwg apBpa 36 kot 37 kat tnv Yroupytk Anodaon apBy. 56902/215
«Teyvikéc Aemrouépeiec kal Siadikaoie¢ Aeitoupyiac tou EGvikoU Suotniuato¢ HAsktpovikwv Anuociwv
JuuBaocewy (E.2.H.AH.2)».

Ma T CUPUETOX OTo SlaywvVIopO oL evdladepOUevoL olkovoplkol ¢dopeic amatteital va SltabEtouv
EYKEKPLUEVN TIPONYUEVN NAEKTPOVLIKA UTtoypadn 1 mponyrévn nAeKTPoVIKN umtoypadr mou unootnpiletal
OO EYKEKPLUEVO TILOTOTIOLNTIKO TO OTMOlo Xopnyndnke amd £vav €EYKEKPLUEVO TIAPOXO UTINPECLWV
Totonoinong, o omnolo¢ mMep\apBAVETAL OTOV KATAAOYO EUNIOTEVONG TOU TIPOPAEMETAL OTNV amddaon
2009/767/EK kat oUpdwva pe ta oplopeva oto Kavovioud (EE) 910/2014 kat tig diatagelg tng Y.A.
56902/215 “Teyvikéc Aemtouépetlec kat Stadikaoie¢ Asttoupyiag tou ESvikou Suothuato¢ HAektpovikwy
Anuooiwv SupuBaocswv (E.2.H.AH.Z)» kat va gyypadolv oto nAektpovikd cuotnua (EXHAHZ- Aladiktuakn
TUAN www.promitheus.gov.gr) akoAouBwvtag tnv Stadikacia eyypadng tou dpBpou 5 Tng dlag Y.A.
2.4.2.2. O xpovo¢ UToPOARC tnN¢ TPoodopdc Kal OmoloSNTOTE NAEKTPOVIKN EMLKOWVWVIO HEOW TOU
ouoTAHATOC PBePfalwveTol AUTOUATA OO TO CUCTNUA LE UTNPECLEG Xpovoonuavong, cUpdwva Pe Ta
opllopeva oto apbpo 37 tou v. 4412/2016 Kal to apBpo 9 TnN¢ w¢ avw Ymoupylkng Anddaong.

Metd tnv MapéAsuon TNG KOUTOANKTLKAG NUEPOUNVIOG Kol wpag, 8ev UTIAPXEL N Suvatotnta UTIOBOANG
npoodopd¢ oTo TUOTNUO. € MEPUTTWOELG TEXVIKNG aduvapiag Aettoupyloag Tou EZHAHE, n avabétouca
opxn Oa pubuiocel Ta TNG cUVEXELOC TOU SLaywVLOUOU UE CXETIKA ovaKolvwor) tng.

2.4.2.3. Ol olkovopikol popeic umoBdrlouv e thv mpoodopd Toug Ta akdAouba:

(o) évav (umo)dpdakeho pe tnv €vdelln «AwaloloynTikd Zuppetoxng —Texvikn Mpoodopd» otov omoio
niepAapfavovtal Ta KATA MEPIMTWON amaltoUpeva SIKOLOAOYNTIKA Kal ) TEXVLIK poodopd cUpbwva UE
TI¢ Slatagelg TnG Keipevng vopoBeaiag kal Tnv mapouoa.

(B) évav (umo)dpakelo pe tnv €vdelen «Okovoulkn Npoodopd» otov omoio MeEPAAUBAVETOL N OLKOVOULKN
TPoohopa TOU OLKOVOULKOU popEa.

Ao tov mpoadEpovta onUalvovTal LE XPron Tou OXETIKOU TTESIOU TOU CUCTHATOC T OTOLXELO EKELVAL TNG
MPoodopAC TOU TIOU €XOUV EUTILOTEUTLKO Xapaktipa, cUpdwva pe ta op{dpeva oto apbpo 21 tou V.
4412/16 . EhOCOV £VOC OLKOVOLKOG dopEag xopaktnpilel mTAnpodopieg WG EUMLOTEVTIKEG, AOyw UTtaPENG
TEXVLKOU 1} EUTMOPLKOU QTTOPPNTOU, OTN OXETLKN SNAwoN Tou, avadEpel pntd OAEG TIG OXETIKEG SLOTALELG
VOHOU 1 SLOIKNTIKEG TIPAEELG TTOU EMBAAAOUV TNV EUTLOTEUTLKOTNTA TNEG CUYKEKPLUEVNG TAnpodoplac.

Agv yopaktnpllovtol w¢ EUMLOTEUTIKEG TIANPODOPLEC OXETIKA UE TIG TUMEG HOoVASAC, TIG TTPOOHEPOUEVES
TIOOOTNTEC, TNV OLKOVOULKA Ttpoodopd Kal Ta OTOLXEld TNG TEXVIKAC TIPOoodOopAg IOV XPNOLOTIOLOUVTAL YL
v afloAdynon tne.

2.4.2.4. O olkovopuLkol hopei¢ CUVTACOOUV TNV TEXVIK KOL OLKOVOULKH TOUC T(Ppoodopd OUUTIANPWVOVTAG
TI OVTIOTOLXEG ELOIKEC NAEKTPOVIKEG POPHUEG TOU GUOTAUATOC. TNV CUVEXELD TO oUOTNUA TIAPAYEL Ta
OXETIKA NAEKTPOVIKA opxelot TO omoila umoypddovtal NAEKTPOVIKA Kol UmoBAaAAovtol amod  Tov
npoodépovta. Ta aroiyeia mou neptAauBavovtal otnv 18Ik NAEKTPOVIKY QOPLO TOU CUCTHUATOC KOl TOU
TapoyOUEVoU nAektpovikoU apyeiou pdf (to omoio Ja unoypapel nAektpovika) mpémnet va tautilovral. S
avtiJeTn MEPIMTWON TO CUCTNUA TTAPAYEL OXETIKO UNVULA KOL O TIPOOPEPWV KAAEITAL VO TTAPAYEL EK VEOU
TO NAeKTPOVIKO apyeio pdf] .

2.4.2.5. O XpAOTNG - OLKOVOULKOC dopéac UTIOBANAEL TOUC avwTEépw (UTto)daKkEAOUG HECW TOU JUOTAUATOC,
OTIWG TIEPLYPAPETAL TTAPAKATW:

Ta otolyeia Kat SIKALOAOYNTIKA YL TN CUMETOXN TOU OLKOVOLKoU dopéa otn Stadikacio urmofdailovral
armod autov NAeKTpovikd o popdr apxeiwv tumou .pdf kal edpocov €xouv cuvtaxOei/mapaxOei and tov
1610, PEPOUV eYKEKPLIEVN TIPONYHEVN NAEKTPOVIKN uTtoypadr 1 MPonyuévn NAEKTPOVIKN umoypadr e
XPrOoN EYKEKPLUEVWV TILOTOTIONTIKWY, XWPLG va amnatteital Bswpnon yvnoilou tng umoypadnc.

Ao 1o ZUotnua ekSidetal nAekTpovikn amodelEn umoBoAng mMpoodopdg, n Omold ANMOCTEAAETAL OTOV
OLKOVOULKO dopéa e UVULO NAEKTPOVIKOU Taxudpoueiou.

Evioc tpwv (3) epyacipjwv nueEpwv amod TNV NAEKTPOVIK UTOPOAN TwV W¢ AVW OTOLXElwV Kal
SLKOLOAOYNTLIKWVY TIPOOKOMITOVTOL UTIOXPEWTIKA OO TOV OLKOVOWULKO dopéa otnv avabétouoa apxn, o€
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EVTUTIN popdn Kol o€ odppaylopévo dAKeNO, Ta oToLXELA TNG NAEKTPOVIKAG TIPOoodOopAg Ta omoia amatteitat
va TpookoploBolv oes mpwtotunn popdrn ocludwva pe Ttov v. 4250/2014. TEtolo OTOLXELO KO
SKaLoOAOYNTIKA €lval €VOELKTIKA N EYYUNTLKN ETLOTOAN CUMMETOXNG, TO MPWTOTUMA £yypodo T omolia
€xouv ekb0Bel amod 16lwTKkoUg dopeig kal dev pEpouv emikUpwan and SIkNyopo, Kabwg kal Ta éyypoda
nou ¢Epouv TN Idpayida tng Xayng (Apostille). Aev mpookopilovtal ce évtunn popdn otolxela Kot
Swkatohoyntikd ta omola ¢épouv nAektpoviky umoypadn, ta OEK, ta texvikd ¢uAddadia kal oca
nipoBAEnetol amd to v. 4250/2014 OtL oL dopeig umoxpsouvtal va amodéxovtal os avtiypoda Twv
TPWTOTUTIWV.

H avaBétouoa apyn punopei va {ntel amnod npoodpEpovieg kat urtoPridbloug o€ OMOLOSHTIOTE XPOVIKO ONUELD
Kata tnv dapkela tng dtadikaociag, va urmofarouv o évtunn popdr Kal oe evAoyn mpoBeouia OAa 1
OPLOPEVA SLKALOAOYNTIKA Kol oTolXelol TIOU €X0oUV UTIOBAAEL NAEKTPOVIKA, OTAV QUTO AMOLTELTAL yLa TV
opBn Sle€aywyn tng dtadikaotiag.

2.4.3 Nepiexopeva MakéAou «AlkatoAoynTikd ZUMHETOXNG - Texvikn Mpoodopa»

2.43.1 Ta otolxela Kal OLKALOAOYNTIKA ylO TNV OCUUHUETOXN TWV TPOohePOVIWV oTn SLaywvioTLKA
Stadkaoia mepthapBavouv: a) to Eupwrnaikd Eviaio Eyypado JupupBaocnc (E.E.E.3.), omwc mpoBAEnetal otnv
rap. 1 kat 3 tou apBpou 79 tou v. 4412/2016 kot B) TNV €yylNoN CUMUETOXAG, OTWC TIPOPBAETIETAL OTO
apBpo 72 tou N.4412/2016 kat ta apbpa 2.1.5 kat 2.2.2 avtiotolya Th¢ apoloag dlaknpuénc.

OL MPOoOodEPOVTEC CUUTTANPWVOUV TO OXETIKO TpotuTto EEEY to omoio €xel avaptnBei, os popdn apxeiwv
tuomou XML kat PDF, otn Swadiktuakr TUANR www.promitheus.gov.gr tou EIHAHI kot omoteAel
avamoomaoTto TUAp Tng Staknpuéng (Mapaptnua ).

To ev Adyw mpotuTio UTOBAMAETOL CUUTMANPpwUéEvo oe popdn pdf (Amod. MN1/2390/13) Yndlokd
UTIOYEYPOUEVO KATA Ta 0pL{opeva oto dpBpo 73 tou v.4412/16 kal tnv dlaknpuén.

MNa tnv obvtaén n/kat cupmAnpwaon tou amottolpevou eEEEZ, oL olkovoplkol ¢opeig mpoteivetal va
XPNOLLOTIOLOOUV TO AVOPTNUEVO ETKOUPLKO apxeio XML, TpoKeLuéVou va eKUETAAAEUTOUV TNV UTtnpecia
eEEEX tng EE kal va mapdgouv tnv amavtnon toug os popdr apxeliou PDF, to omoio kat amoBnkevouy,
OPXLKQ, TOTILKA OTOV NAEKTPOVIKO UTTIOAOYLOTH TOUG. INUELWVETAL TO €EAG:

To apxelo PDF mapdyetal €upeco oamd tnv unnpecia eEEEY emidéyovtag to kKoupmi «Ektumwon». H
ekTUMwon Ba mpémel va avakateuBuvBel og elkovikd ektuntwtr PDF (virtual PDF printer), AtoL Aoylopiko,
EYKATECTNUEVO OTOV NAEKTPOVLKO UTIOAOYLOTH TOU XProOTn, TO OmMoio amoBnkeUel TO TMEPLEXOUEVO TNG
eKTUMWONG Ot nAektpovikd apxelo PDF avti va to Spopoloysl o GuOLKO eKTUTIWTH. EVOEKTIKA N
Aewtoupyla autn pnopel va npaypatonolnBel eyyevwg amno GuArlopetpnth dladiktuou, 6nwe T.X. Google
Chrome, r} ano £el8IKEVLEVO AOYLOULKO, OTtw( T.X. CutePDF.

Ye kaBe mepimtwon, oL olkovoulkol ¢opei¢ pnmopolv va mpoodpevyouv am’ euBelag otnv NAEKTPOVIKNA
unnpeoia tng Eupwmaikig Emwtporic  (https://ec.europa.eu/growth/tools-databases/espd) va
Snuoupyolv 1o EEEZ, va cupmAnpwvouv pe euBuvn toug oAa ta Sedopéva mou adopolV ToV EKACTOTE
Slaywviopd kot avadEpovral otnv SLaKAPUEN, VO CUUTTANPWYOUV TIG OXETIKEC QITAVINOELG KOL VO TO
EKTUTIWVOUV o€ popodr pdf mpokelpévou va to unoypaouv Pndlakd kat va to urtofdiiouy

H eyyuntik €mMLOTOA} OUMUETOXNG TPOoKOoUiletal oe €vtumn popdn (mMpwtotumo) evtog tplwv (3)
€pyocipwv nUepwV amo TNV NAEKTPOVIKA UTIOPOAN. YMOSELWyMO EYYUNTIKAG ETULOTOANG GUMUETOXNG
nephappavetal oto MNapdptnua VI tng Ataknpuénc.

OL evwoelg owkovoulkwv ¢opéwv mou umoPfdalouv kowvrp mpoodopd, umoBdllouv to EEEX yia kaOe
OLKOVOULKO HOPED TIOU CULUETEXEL OTNV EVWON.

2.4.3.2 H texvikn mpoodopd Ba TipEmel va KAAUTITEL OAEG TIC AMALTAOELG Kal TIC tpoStaypadEg tou Tibevtol
ornd tv avabétovco apyn otic mopaypddoug 2.2.4, 2.2.5, 2.2.6 koL tnv mopovoa mapdypado TNng
Awaknpuéng, meplypddovtoc akpLBwg mwWG ol CUYKEKPLUEVEG Oamaltioel Kat mpodlaypadeg mAnpolvral.
MNephapBavet 16iwg ta gyypada kal Sikatohoyntikd, Bacel twv omoiwv Ba afloloynBei n kataAAnAotnta
TWV MPoodePOUEVWY UTINPECLWY, PE BAon To Kpltnplo avabeong tng mapovoag Slaknpuéng. H texvikn
npoodopd Ba nmephapPavel onwodnmote Nivaka Meplexopévwy Twv gyypadwy mou umoBaAlovrtol Katd
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TN OElpA TIOU TEPLEXOVTOL OTNV TEXVIKN Tpoodopd. H texvikn mpoodopd meplhapPdvel katdAAnia
ouprmAnpwpévo MNivaka Zuppopdwaong cUdwva e To urtodelyua tou Napaptriuatog IV Tng Staknpuénc.

H texviki mpoodopd mepllapBdavel ta OVOAUTIKA Bloypoadlkd ONUELWHATA TwWV OTEAEXWV TNG
npotelvopevng Opadag Epyou (Mapdaptnua V umodetypa Bloypadikol onpeLWUATOG).

O Mpoodépwv, CUUMANPWHATIKA HE TOV avwteépw [Mivoka, Ba MpEMel va KATABEosl NAEKTPOVIKA
umoyeypoppéveg unteBuveg dnAwoelg tou N. 1599/1986 tTwv €EWTEPKWY CUVEPYATWY, UE TIC omoisg Oa
SnAwvetal OtL amodéyovial va CUPUETAoxouv othv Opdda Epyou tou umoyndiou, epoocov autog
avaknpuxBel avadoxog, £wg To MEpag NG Slapkelag tou Epyou kot OtL ywwpllouv Kal amoSExovtol Toug
0pOUG TNG Ttapoloag Slaknpuénc.

OL olkovopLkol ¢opeic avadépouv To TUAUA TNG cUPPBacng mou mpotiBevtal va avaBéoouv umd popdn
unepyoAapiag os Tpitoug, KaBwe Kal Toug UTtEpYoAdBouc mou poTeivouv.

H texvikn mpoodopd emiong mephapPfavel Ti¢ akoAoubeg evotnteg BAoel Twv omoiwv Ba mpokUPeL n
teXVIkn Babuoloyia tng mpoodopdc epapuolovrag ta KpLtrpla tng mapaypdadou 2.3.1 tng diaknpuéng:

A . AvtiAnyn ywa to £pyo kot MeBodoAoyia ulomoinong tou £pyou
B. Opydavwaon ulomoinong Ttou £épyou
To meplexOUevo TNG KABe evotnTag mep\apBAVEL TOUAGXLOTOV TO TTOPAKATW:
A . AvtiAnyn ywa to £pyo kot MeBodoAoyia ulomoinong tou £pyou
A.1 AvtiAnyin yLa to €pyo, Katavonon Twv amaltoEwy KAl TV LELALTEPOTATWY TOU

l'evVIKA TTPOCEyYyLoN TOU €pyou, avaluaon tou meplBAAAovtog UAoToinGNng Tou €pyou, (XapaKTNPLOTIKA KABe
0YOpAg, XOPOKTNPLOTIKA TWV OUASWV-0TOXWYV, XAPAKTNPLOTIKA TOU TPoidvtog ta onola Ba avadelyBouv
KATT), KOTAvONOon TWV QMOLTACEWVY KAl LSLOITEPOTATWY TOU £pyou, evOEXOUEVOL KivouvolL Kal TpOmol
OVTLUETWITLOTG TOUG, KATL.

A.2 Zadnvela tng pebodoloyiag ulomoinong tou Epyou

e AvdAluon NG OTPATNYLKNG eMKOWVWVLaC, e€elbikeuon oTOXWVY KAl AVAAUGCH TWV TPOTIWV EMITEVENG
TOUG yLa TNV €aodAALlon Tou PEyLloTou Suvatol avtikTtumou Twv Spdcewv Tou MpoypAuatod.

e KoabBoplopdc kpltnpiwv Bacel Twv onolwyv Ba TekunplwveTal N KATAAANAGTNTA TWV TPOTELWVOUEVWV
erAoywv (MOAeLG, xwpoL mpaypatonoinong SpAcewv, CUUUETEXOVTIEG KAl TIPOCKEKANUEVOL OTLG
OpAoceLg K.a.).

o Jadng kal avaluTikn meplypadn Twv peBodwy Kal Twv gpyaleiwv mou Ba ypnoiuomnolnbouv yla
TNV MPOGEYYLoN TWV SLADOPETIKWY OUASWV-OTOXWV.

¢ XpPOVOTPOYPAUUOTIONOE Twv Opdoewv Tou £€pyou. ATMoLTe(Tal avoAuTiko Xpovodilaypappo
EVEPYELWV HE TIPOOSLOPLOUO TWV AMOLTOUUEVWVY XPOVIKWY SLAOTNUATWY YLo TV TIPOosToLlacia Kat
TNV uhoroinaon toug.

e AvAaAuon Twv eVEPYELWV TNG KGO Spacng, KoBwe Kot Twv Tapadotéwv.

e  KoBoplopdc kot Tekpunplwon Twv SEKTWVY EKPOWV Kol armoTteAecpdtwy mou Ba xpnotpomnotnfoulyv
yla tTnv  amotipnon kot tov amoloylopd twv dpdoswv Bdost tou Kav. (EE) 2015/1831 tng
Emutponng.

e [lapouciaon EVOEIKTIKWY SNULOUPYIKWY TPoTtaoswv (.. WBéa-concept, emutAéov pnvoparta,
edapuoyEg SLadLkTtiou, OTOTC, LAKETEC KATAXWPLONG).

B. Opydvwon ulomoinong Ttou £épyou

‘Ooov adopd TNV opydvwon ulomoinong tou £pyou Ba Mpémel va KaBoplotouv pe cadnvela ta enineda
Sloiknong, n opydvwon Kal n Asttoupyla TNG OUASAC €PYOU, N KATOVON APUOSLOTATWY OTa HEAN TNG
opadag £pyou Kal EMUMALOV va TEKUNPLWVETAL N KOUTOAANAOTNTA KOl N OUTOTEAECUATIKOTNTO TOU
T(POTELVOLLEVOU HOVTEAOU 0pYAVWONG.

YeAiba 27



EldikOTEpa yla To KpLtiplo Bl «Xuotnua Sloiknong Tou €pyou Kol OPYaVWTLKN AMOTEAECHOTIKOTNTA TNG
Ouadoc Epyou», amattovvral:

1. Avalutikn meplypadn TG 0pyavwong TG opadag Twv oteAexwy ou Ba eUmMAaKoUV OTo £pYO, e oadr)
avadopd oTov TPOTOo opyavwong Kat Slolknong tou €pyou.

2. KaBoplopdg tou tpOMoOu uAomoinong tng mMpoTelvopevng peBodoloyiag amd ta pEAN g Opadag
‘Epyou.

3. JupmAnpwévo Tov KatwTtépw MNivaka: Xtolxela AntacyoAnong Opadag Epyou

Ovopatenwvuyo | ©éon otnv Appodiotntec /kabrikovta AmnaoyoAnon oto
£pyo o€

Opada Epyou ,
avOPWIOUAVEG

2YNOAO

4. AVOAUTIKN KOTOVOWPN TOU avBpwmoxpovou amacXOAnong ava Katnyopilo evépyelag kKol ova £idog
gpyaociag. Me Bdaon tov MapakAtw mivaka yla To Kabe péAog tng Ouadag Epyou Ba amotunmwvetal n
EUITAOKN TOU O CUYKEKPLUEVEG SpAOELG, oL omoleg Ba cuayetilovtal Ue CUYKEKPLUEVO TTapodOTE KOl UE
OUYKEKPLUEVEC UTTOOUASECG OL omoieg avalapPavouv Ty eKTEAEGN OAANAOGUVSEOUEVWV EPYATLWV.

Apdon Empépoug | Noapadotéo | EpmAekopeva | EpmAekopeveg | AvOpwropnveg

EVEPYELQ OTeEAEXN UTIOOABEG anacyoAnong
™¢ 6paong (obudwva pe
KOl £TOG TO cUOTNUA
vlormoinong Slolknong Tou
gpyou)

ZYNOAO A/M

2.4.4 Nepiexdpeva Makélov «Owovoukn Mpoodopda» / Tpomog ouvragng Kat UOBOANRG OLKOVOULKWY
npocdopwv

H Owovoutkn NMpoodopd GUVTACOETAL e BAon TNV TIUA cUUdwva pe Ta opl{opeva oto Napaptnua VI Tng

Slaknpuénc:

H T tng mapexopevng unnpeoiag Sivetal o eupw yLa To cUVOAO TNG cuPBAoNC.

TNV TR meptAapBavovtal ol UTEP TPITWV KPATHOELS, WG Kol kABe aAAn emPdapuvon, oUWV PE TV

Kelpevn vopoBeoia, un cupneplhapfavopévou @.MN.A., yla tnv mapoxr Twv UTINPECLWY OTOV TOTIO KoL LE

ToV TPOTO oV MPoPAEMEeTal ota £yypada TnG cupBaonc

OL UTEP TPITWV KPOTHOELG UTIOKELVTAL OTO EKACTOTE LOXUOV OVAAOYLKO TEAOG XapToonou 3% Kot otnv e’
autoU slodopd umép OTA 20%.

Emonpaivetal otL to ekdotote moocootd D.M.A. enl tolg €kaTO, TNG aAvWTEPW TAG Ba umoAoyiletal
QUTOMOTA ATIO TO CUCTNUOL.

OLpoodepOUEVEG TLUEC elval otaBepeg kaB’ OAn tn dldpkela TnG cUUPBaoNS Katl Sev avanpooapuolovral.

Q¢ anapadekteg Ba anoppintovral TPoodopeg otig onoieg: a) dev Sivetal Tiun oe EYPQ r mou kaBopiletal
oxéon EYPQ mpocg €€vo voulopa, B) ev mpokUMTeL pe cadnvela n mPoodePOUEVN TIUN, UE TNV emidUAaEn
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™¢ mop. 4 tou dpBpou 102 tou v. 4412/2016 kat y) n T VTEPPALVEL TOV TIPOUTIOAOYLOUO TNG cUUBACNG
™N¢ mapouoag Slaknpuéng.

2.4.5 Xpovog Loxvog Twv npoodopwv

OL untoPaAAopevee poodopEg LoxUouv Kol SEoUEVOUV TOUG OLKoVopLKoUG dopeic yla Sidotnpa €L (6)
LNVWV Ao TNV EMOKEVN TNG SLEVEPYELOG TOU SLaywVLOHOU.

Mpoodopad n onoia opilel xpOvo LoXVOG LLKPOTEPO ATO TOV AVWTEPW TIPOPBAEMOLEVO ATOpPINTETAL.

H Loxu¢ tng mpoodopdg umopel va napateivetal eyypddwc, epocov touto {Ntnbel anod tnv avabétovoa
opxn, TPV amno tn ARén tng, Ue avtiotolyn mopATacn TNG EYYUNTIKAG EMOTOANC CUMUETOXNG oUWV PE
Ta opllopeva oto apbpo 72 mop. 1 a tou v. 4412/2016 kat tnv mapaypodo 2.2.2. tng mapovoag, Kot'
OVWTATO OPLO Lo XPOVIKO SlaoTnpa (0o pe TNV TPOoBAETIOUEVN WG AVW apPXLKN SLAPKELAL.

Meta T ARéN Kal TOU MOPATMAVW QvWTATou oplou xpovou mapdtoong wxlog TG mpoodopdg, Ta
amoteAéopata tnG Sladlkaociog avabeong ULaTaLWvVovVTal, €KTOC ov N ovabBétouca apxn Kpivel, kotd
TEPUTTWOoN, attoAoynuéva, OtL n ouvéxlon tng dtadikaciag eEumnpetel To dnuocto cupdépov, omoTe ol
olkovouLkol popeig¢ mou cuppeTéxouv otn Sladikaoia pmopolv va emidééouv eite va mapateivouv thv
npoodopd Kal tnv gyylnNon CUUMETOXNAG Toug, £dpocov Ttoug IntnBel mplv TNV mapodo Tou aAVWTEPW
QVWTATOU oplou mapdrtacn tng mpoodopdc TOUC €ite OXL. Itnv TeAsutaia mepimtwon, n Sladkaoio
ouvexieTal e O00UC MOPETELVAYV TIC TTPOOHOPEC TOUC Kal armokAeiovtal oL Aoutol otkovopkol dopeig.

2.4.6 NoyolL anoppwng npoodpopwv

H avaBétouca apyn pe Bdon ta amoteAéopata Tou eAéyxou Kal TnG ofloAdynong Twv mpocodopwy,
amnoppimntel, og KABe nepilntwon, npoodopa:

a) n omoia &gv urtoBaletal EUnPOOeCUA, |LE TOV TPOTIO KAL LIE TO TIEPLEXOUEVO TIOU OPLLETAL TILO TIAVW KOl
OUYKEKPLUEVA oTIC apaypddoug 2.4.1 (Fevikol 6pol umoPoAng mpoadopwv), 2.4.2. (Xpdbvog Kat TPOTOG
umnoBoAng npoodopwv), 2.4.3. (Meplexopevo GakEAWV SLKALOAOYNTIKWY CUUUETOXNG, TEXVLKNG Tpoodopac),
2.4.4. (Neplexopevo aKEAOU OLKOVOUIKNG TPOOPOoPAg, TPOMOC oUVTAENG Kol UTIOBOANG OLKOVOULKWY
npoodopwv) , 2.4.5. (Xpovog Loxvog mpoadopwv), 3.1. (Amoodpayilon kat afloAoynon mpoodopwv), 3.2
(MpookAnaon umoBoAng SikaloAoynTKWY PoowpLvoU avadoyou) Tng mapoloag,

B) n omola meptéxel atéleleg, eNAelelg, aocddeleg 1 opdApata, edpoéoov autd Sev emdExovral
cuumAnpwon 1 &opbwon n epdoov emdexovtal cupmAnpwon i S6pbwon, dev €xouv amokataotabel
KOTA TNV amooadnvion Kal TNV CUMMANPWON tTng ocUpdwva pe tnv mapaypado 3.1.1. tng mapouong
Slaknpuéng,

y) yla tnv omoia o mpoodEpwv Sev EXEL TAPACKEL TLG ATALTOVHEVEG EENYNOELG, EVTOC TNC TPOKABOoPLOPEVNG
npoBeopiag 1 n e€nynon ev elvol anodektr) amd tnv avoabiétovoa apx cuudwva Pe thv mapaypado
3.1.1. tng mapoloog Kat to apbpo 102 tou v. 4412/2016,

6) n omola sivat evaAhakTikr poodopd,

g) n omolo urtoBAaAAeTaL amd vav poodEpovia tou £xeL UTIOBAAAEL SUO 1) epLocdTeEPES TTPOOHOPEC.
oT) n omola eivat umod aipeon,

{) n omoia B£tel OpO AVATIPOCAPHOYNAG,

n) n omoia mapouctalel eAAelPelg wg mpog Tt SkaoAoynTikd mou {ntolvtal amod ta gyypada TN
ntapolong SLtaknpuéng Kal amokAIOELG WG TTPOC TOUC OPOUG KL TG TEXVLKEC tpodlaypad£c tng ocuupaong,.

0) otav o mpoodépwv autdvoua i we HEAog Evwong i Kowomnpatiag, cuppetéxel os dtadikaoia cuvang
cUuBaong autovoua 1 w¢ péEAo¢ Evwong 1 Kowompatiag mou adopd otnv avabeon Uumhpeolwv
afLoAoyNnong amoteAeopdtwy Twv dpacswv mpowbdnong tng détag MON «Feta PDO. Let’s get reall» otig
ayop£g Twv HMNA kat tou Kavada.
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3. AIENEPTEIA AIAAIKAZIAZ - AZIONOIMHZH NPOZMOPQN

3.1 Anoodpayion Kat afloAoynon npoodopwv

3.1.1 HAektpoviki anocdpdyion npocdpopwv

To muotomnolnpévo oto EXHAHSZ, yia thv anoodpaylon twv npoodopwv aprodlo dpyavo tng Avabétouoog
Apxnc (Erutpomnn Alaywviopou), mpoPaivel otnv évapén tng Stadlkaciog NAEKTPOVIKNG anoodpaylong Twy
dakéAwv Twv poodopwv, Katd To dpBpo 100 tou v. 4412/2016, akohouBwvtag Ta €€1¢ otadia:

o HAextpovikrp Amoodpayilon tou (umo)PpakeéAou «AKALOAOYNTLKA ZUMUETOXNAG-TeEXVLKN Mpoodopd»
v 22/12/2017 kat wpo 12:00 W.p.

e HAextpovikn Antoodpdyion tou (urtd)dakélou «Okovoulkn Mpoodopd», KATA TNV NUEPOUNVIA KaL
wpa ou Ba opioel n avabétouvoa apyn

e HAektpovikr Aoodpdyion tou (urtd)pakeAou «AKALOAOYNTKA TIPOCWPLVOU avaddXou», KOTA TNV
nUepounvia koL wpa ou Ba opioel n avabétovoa apyn

Me tnv amoodppaylon Twv wg avw pakéAwv, ava otadlo, kabe mpoodEpwv Mou cuvexllel os eMOUEVO
otadlo amoktd TMpoofaocn ot Aoutég mMPoodopeG Kal ta uUoBANBEvTa SlkaloAoynTika Toug, HE TNV
emLUAAEN TWV MTTUXWV EKEVWV TNC KABE TIPoodopac Tou £XOUV XOPAKTNPLOOEL WG EUTTLOTEUTLKEG.

H avaBétouoa apxr UMOpel va KAAECEL TOUC OLKOVOWLKOUG $HOpPEIG va. CUUTTANPWOOUV 1) va Sleukplvicouv
Ta gyypada r Sikolohoyntikd mou €xouv UTOBANBEL, 1 va Sleukplvioouv To MEPLEXOUEVO TNG TEXVLKAG N
OLKOVOULKAC Tipoadopdg toug, cUdwva pe To apbpo 102 tou v. 4412/2016.

3.1.2 A§loAoynon npocdopwv

MeTd TNV KOTA TEpIMTwon NAEKTPOVIKA amoodpdylon Twv mpoodopwv n Avabétouoa Apxn mpoPaivel
oTNV afloAOynon aQUTWV HECW TWV APHOSLWY TILOTOTIOLNUEVWY OTO ZUCTNUO 0pYAVWY TNC, EbapUolopevwv
KOTA TAL AOUTTAL TWV KELUEVWY SLATAEEWV.

Elbikotepa :

a) H Emurpony Altaywviopol kataxwpel 6coug unéBalav mpoodopeg, KabBwg kat Ta uTmoBAnBEvTa autwyv
SLKOLLOAOYNTLKA KOl TOL AITOTEAECHATA TOU EAEYXOU QUTWV OE TIPAKTIKO, TO OToio uttoypadeTal amd Ta péEAN
TOU opyavou.

B) 2tn ouvéxela n Emitpomn Alaywviopou mpoBaivel otnv afloAdynon tng TEXVIKAC Mpoodopag, cUpdwva
HE TOUC OpouC TwV eyypadwy TNG oLUPOONC KAl CUVTACOEL TPAKTIKO ylol TNV amoppudn Twv TEXVIKWY
npoodopwv Tou Sev yivovtal anodekTég Kal Tnv anodoxr n/kat Babuoldynon Twv TEXVIKWY MPoodopwyv
pe Baon To Kpltiplo avabeong Twv syypadwv tng cupBacng. Ta avwTépw UTO oTolkeia a kot B otadla
yivovtal eviaia.

y) OL kotd Ta avwtépw odpaylopévol GAKEAOL E TO OLKOVOLKO OTOXEla Twv MPpoodopwy, UETA TNV
olokAfpwon t™N¢ afloAdynong Twv AOUMwV OTOWEIWV Twv mpoodopwy, amoodpayilovtal KATd Thv
nUepopnvia kot wpa mou opiletat otnv €181k MPOoKANon. Mo 6oeg poodopég Sev KpiBnKav amodeKTEC
KOTA To TponyoUpeva wG Gvw otdadia o kat B ol ¢axkelol TNC OWKOVOWULKAG Tpocdopds Oev
anoodpayilovtatl alAd tnpolvtal amno Thv avabEtouoa apxr MEXPL TNV OPLOTLKN EMIAUGCN TUXOV Sladopwv
Tou TpokUPouv armo tnv we avw Stadikacio cupdwva pe Thv apdypado 3.4. Tng mapoloac.

6) H Erutponn AlaywviopoU mpofaivel otnv afloAdynon TwV OLKOVOULKWY TPoodopwV KOl CUVTACOEL
TIPOKTIKO OTO omolo elonyeltal attodoynuéva tnv amodoxn f amoppuwpn Toug, THV KATATALN Twv
npoodopwv Pe PAon To 0pL{OUEVO LE TNV TOPOUCA KPLTPLO avaBeong Kal TNV avadelén Tou mpoowpLvol
avadoxou.

Eav oL mpoodopéc dailvovtal acuvrBlota YOUNAEG Ot OXEON HE TO AVTIKEIHEVO TNG oUMPaong n
oavaBEétouoa apyn OMAlTtel amod TOUC OLKOVOULIKOUG dopelc va gEnynoouv tTnv T f To KOOTOG ToU
TPOTEIVOUV OTNV TIPoodopA TOUG, EVIOG AMOKAELOTIKAG ipoBeopiag, kKatd avwtato oplo 6éka (10) nuepwv
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Qo TNV KOLWVOMOLINon TN OXETIKAG TPOCGKANGNC. 2TV EPUTTWON auth edpapuolovral ta dpBpa 88 kal 89 v.
4412/2016.

Jtnv mepintwon ooduvauwv mpodopwv, SnAadn nmpoodopwv PeE TNV 8La cUVOALKN TeAKn Babuoloyia
peTafl U0 N TEPLOCOTEPWY TIPOOPEPOVIWY N avaBeon YIVETAL: OTNV MPOOPOPA LE TNV UEYAAUTEPN
BaGuoldoyia texvikng mpooopac. Av ol Looduvaueg mpoodopég £xouv tnv (Sta BaduoAoyio TEYVIKNAC
IPooPOopPAc, n avabétouoa apxn EMAEYEL TOV avAOOX0 HE KANPpWON LETAEY TWV OKOVOULKWY GOPEWV TIOU
urtéBalav TIG Looduvapeg TpoodopéC. H kAnpwaon yivetal evwriov tng Emtponmng Alaywviopou Kot
TIAPOUCLA AUTWVY TWV OLKOVOLLLKWY POopEwWV.

Ta oamoteAéopato Twv ovwWTEpw otadiwv emikupwvovtal pe amodacn/anodpdcel tou ALOKNTIKOU
ZupBouAiou tou EAFTO-AHMHTPA, n omola koworoleital otoug MpoodEPovTeg LEow Tou EZHAHS.

Katd tTwv avwtépw amodpdoewv Xwpel mMpodikaoTikn nmpooduyn cludwva pe thv mapdypado 3.4. tng
napoloag.

3.2 MpookAnon UMOBOANG SKALOAOYNTIKWYV TPOCWPLVOU avadoxou - ALKOLOAOYNTIKA
NPOoWPLVOU avasdoyou

Metd thv afloAdynon Twv mpoodopwy, N avobEétouoa apxr AMOCTEANEL OXETIKI) NAEKTPOVIK) TIPOCKANGN
HMECW TOU OUOTHUOTOG OTOV TPOOPEPOVTO, OTOV OO0 TIPOKELTAL VA YIVEL N KOTAKUPpWON («IpoowpLvo
ovadoxo»), kol tov Kalel va umoBdlel evidg npoBeopiag, Séka (10) nuepwv amd TNV Kowomoinon tng
OXETIKAG £ldomoinong os autov, Ta MpWTOTUTA 1 avitlypada mou ekdidovtal, cUpdwva e TG SLaTAgelg
Tou apBpou 1 tou v. 4250/2014 (A" 74) OAWV TwV SIKALOAOYNTIKWY TIOU Tteplypddovtal oTnv mapaypodo
2.2.8.2. tn¢ mapouaoag Slaknpuéng, we omodeIKTIKA OTOLXELO YLa TN 1N CUVSPOUN TWV AOYWV OMOKAELCHOU
™¢ mapaypddou 2.2.3 tng Staknpuéng, kabBwg Kal yLo TNV MARPWOoN TWV KPLTNPLWV TTOLOTIKAC EMAOYAC TWV
napaypddwv 2.2.4 - 2.2.7 aUTAG.

Ta ev Aoyw Sikatodoyntikd, urmtofdAAlovtal and tov npoodEpovta («mpoowplvd avadoxo»), NAEKTpoVIKA
HMECW TOU cuoTthpatog, os popdn apxeiwv pdf kol mpookouilovral katd mMepintwon and aQUTOV eVTOE TPLWV
(3) epyaociuwv nuepwv amo tnv nuepopnvia umoBoAng touc. Otav umoypadovtal anod Tov blo dépouv
NAEKTPOVLKH uTtoypadn).

Me tnv mapaAafn TwWV wg Avw SLKOLOAOYNTIKWY, TO cUoTnua ekSidel emiBeBaiwon Tng mapalafrg Toug Kat
QTOOTEANEL EVNUEPWTIKO NAEKTPOVIKO HAVUHA 0’ QUTOV OTOV OTIOL0 TIPOKELTAL VA YIVEL N KATAKUPWON.

AV LETA TNV NAEKTPOVLKI QIMOodPPAYLON KoL KATA TOV EAEYX0 TWV WG Avw SikatoAoyntikwy SlamiotwOel otL
Sev €xouv mpookouloBel i umapyxouv eAAelelg og autd mou umoPAnBnkav, apéxetal mpobeouia otov
MPOCWPLVO avadoxo va TO TIPOCKOUIOEL N va TA CUUMANPWOEL €vtog Tévie (5) nuepwv amd tnv
KoLvomoilnon OXETIKNG €yypadng, MECW TOU ZUuOTHUATOG, €domoinong tou. H avabétouoa apyn Hmopel
QLTLOAOYNHEVA VA TAPATEIVEL TNV WG Avw TpoBeopia kat' avwtato oplo yla dekamévie (15) emutAéov
NHEPEG.

Ocol uméPfalav TapadekteG TMPoodopEC AAUBAVOUV YVWON TWV TOPATAVW OLKOLOAOYNTIKWY TIOU
Katatednkav.

O mpoowpvog avadoxog KnNpUOOETOL EKTITWTOG, KATATIMTEL UTEP TNG avaBétoucag apxng n eyyunon
CUHMETOXNAG TOU KOl N Kataklpwaon yivetal otov mpoodEpovTa mou UNMERBAAE TNV AUECWC EMOUEVN TTAEOV
cupdépouaa amod otkovoutkn anon npocodopd, TNPOUKEVNE TNG avwTEpw Sladkaciag, edv:

i) Katd Tov £AeyX0 TwV TopAAvwW SkotoAoynTikwy SlamiotwOel OTL Ta otolxela mou dSnAwbnkav pe To
Eupwmnaikd Eviaio Eyypado Tuppaong, sivat Peudn f avakppn, n

ii) 6ev umtoBAnBoUlV oTo TPoKOOOPLOUEVO XPOVIKO SLACTNUA TA ATALTOUEVA TIPWTOTUTA 1 avTiypado Twv
TAPATIAVW SLKAULOAOYNTLKWV f

iii) amo ta SikaloAoynTIKA TIOU TIPOOKOWUIGONKOY VOULIHWE Kal eunmpoBéopws, dev amodelkviovtal oL 6potL
KoL oL TipoUTMOBE£DEL CUUUETOXNC oUWV Pe Ta dpBpa 2.2.3 (Aoyol amokAelwopov) kal 2.2.4 - 2.2.7
(kpLTrpLa TTOLOTIKAG ETUAOYAC) TNG Tapoloag,
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Ye mepinmtwon €ykapng Kol MPOCAKOUOOG EVNUEPWONG TNG ovabétouoag apxng yla UETOPOAEC OTIG
npoUmnoBéoelg TIC omoieg o TMpoowplvog avadoxoc eixe dnAwoel pe 1o Eupwnaikdo Eviaio Eyypado
ZUpBaong otL mAnpol, ot onoieg emnABav 1 yla Tig onoleg éAafe yvwon HETA TNV SHAWON Kal LEXPL TNV
nuépa tnG €yypadng ebomoinong yla TV MPOCKOULON TwV SIKOLOAOYNTIKWY TPoowpLvoU avodoxou
(oPyeveic petaBolég), Sev katamintel ulép TnG avabeTouoag apxnig N Eyyunon CUMUETOXAG TOU.

Av Kavévag amo Toug mpoadépovieg dev umtoBAAAeL aAndn n akppn dnAwon i dev mpookouioel éva n
TIEPLOOOTEPA QMO T OUtaALTOUpEvVA SikaloAoyntikd R dev amodeifel OTL TMANpPol T KPLTPLA TIOLOTLKAG
emloyng oL udwva pe T mapaypadouc 2.2.4-2.2.7 Tng mapoloag Slaknpuéng, n Sltadlkaoio patalwveTal.

H dladikaoia eAéyxou Twv Mapandvw SIKALOAOYNTIKWY OAOKANPWVETAL LE TN OUVTAEN TPAKTIKOU o Thv
Erutponn Alaywviopou kat tn Stafifaon tou dpakérou oto Alolkntiko ZupBouAlo tou EAFTO-AHMHTPA tng
avaBétouoag apxng ywa t Andn anodaong ite yla tnv kataklpwaon T cUUBaAcNS lte yla Tn pataiwon
¢ Sladikaoiag gite yla Tnv KAPUEN TOU MPOCWPLVOU avVASOXOU WE EKMTWTOU. Ta OMOTEAECUATA TOU
EAEYXOU TWV MOPONAVW SIKALOAOYNTIKWY KOL TNG ELOYNONG TNG EMLTPOTAG AlaywVIoPoU EMLKUPWVOVTOL e
v anodaon Katakupwaong.

3.3 Katakupwon - cOvayn cuppfaocng

H avaBétouoa apyxr Kowormolel Thv anddacn Kataklpwaong, pHall pe aviiypado OAWV TWV TTPAKTIKWY TNG
Sladkaolag ehéyxou Kat afloAoynong Twv mpoodopwv, o KABe mpoodépovta TOU £Xel UMOPAAeL
anodektr nmpoodopd, cuudpwva pe to dpbpo 100 tou v. 4412/2016, eKTOC AMd TOV TPOCWPLVO avAadoxo,
NAEKTPOVIKA LECW TOU CUOTHHATOG.

H ev Aoyw amoddacn avadpel TV mpobeopia yla TV avactoln tTng cuvang tg cupBacng clpdwva pe
NV enopevn mapaypado 3.4.

Ta évvopa amoteAéopata TnG anodacng Katakupwong Kot Wbiwg n olvadn tng cupBacng emépyovral
600V CUVTPEEOUV CWPEUTLKA T KATWOL :

a) anpaktn napodog Twv NMPoBecLwY Aoknong Twv PoPAendpevwy otnv apdypado 3.4. Tng mopouoag
BonBnuatwy Kal HEowV 0TO OTASLO TNG TPOSIKAOTLKAG KO SIKAOTLKNG TIPOoTAciag KAl amo TiG anodAceLg
OVOLOTOAWV ETTL QUTWV,

B)kowomoinon tng amdédacng KATaKUpWOoNG otov Tpoowpwvd avadoxo, edpocoov autog UTORAAEL
ETUKALPOTIOLNUEVA TA SIKALOAOYNTIKA TNG apaypddou 2.2.8.2.

H avaBétouca apyn mpookalel tov avadoxo va mpooeABel yla umoypadr) Tou CURPWVNTIKOU €VIOG
npoBeopiag eikoot (20) nUepWV Ao TNV KOWOTIOINGN TNG OXETIKAG ELBIKNG MPOOKANGNG. TO CUPPWVNTIKO
€XEL ATIOSELKTIKO XOPOKTNPAL.

Itnv nepimtwon mou o avadoxog dev MPocEABeL va urtoypa el To WG Avw cUPPWVNTIKO HEoa oty Tebeloa
npoBeopia, KNPUOOETAL EKMTIWTOC, KATATIMTIEL UTEP TNG avaBEToucag apxnG N EYYUNTLKN EMLOTOAN

CUMMETOXNAG TOU Kal n Kotakupwon, Le tnv idta Stadikacia, yivetal otov mpoodpépovta mou unéBale tnv
OHEOWC EMOEVN TIAEOV cupdEpOoUCO amd OLKOVOULKA droyn mpoodopd.

3.4 Npodikaotikég NMpooduyég - Mpoocwpivi Atkaotiki NMpootacia

KaBe evbladepopevocg, o omoiog £xeL | eixe cupdépov va Tou avatedel n ocuykekplpévn cUPBAON KoL EXEL N
elye vmootel 1 evbéxetal va umootel {nuia amnd ekteheotn mpaén i moapdiewpn tng avobstovoag apxng
Katd mapdfaon tng vopoBeoiag tng Eupwmaikng Evwong A Tng eowtepLkng vopoBbeoiog, Sikatoltal va
ooknoel mpodikaotik pooduyn evwrtiov g Apxnc E€étaoncg MNpodikaotikwv Mpooduywv (AEMM) katd
™G OXETKNG TPAENg 1 mapdAewhng g avabétouoag apxnic, mpoodlopiloviag s8IKWG TIG VOULKEG Kol
TIPOYHOTIKEG QUTIAOELG TIOU SIKaloAoyoUv TO aitnpd Tou. Xe Tepimtwon mpooduyng Katd Tpaln tng
ovaBétovoag apxnc n mpobesopia yla tnv doknon tng mpodikaotikng mpooduyng eivatl (a) Séka (10)
NUEPEG Ao TNV Koworoinon tng mpooBaAAopevng mpdéng otov evdladepOUEVO OLKOVOLKO GopEa av N
npagn Kolwvomolnbnke e nAekTpovika péoa 1 tnAeopototuria f (B) dekamévie (15) nuépeg amod tnv
Kolvomoinaon tng npooBaropevng MPAEng o€ AUTOV AV XpnoLomoLlonkav GAAa PESA EMLKOWVWVIOG, AAAWG
y) 6éka (10) nuépeg amod TNV TARPEN, TPOYUATIKA N TEKUALPOUEVN, YVWOon NG mpaéng mou PAAMIEL Ta
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oupdEpovta Tou evdladepOPeVOU OLKOVOULKOU ¢opéa. ELSIKA yla tnv Aocknon mnpooduyng Kota
TPOKNPLENG, N TIANPNG YVWON OUTAC TEKUALPETAL UETA TNV Tapodo dekamévte (15) nuepwv amo
énuooievon oto KHMAHZ. e mepintwon nmapdAewpng, n mpobeouia yia tnv Aoknon tng MPOSIKACTIKAG
npooduyng eival Sekamévte (15) nuépeg amd TNV €MOUEVN TNG CUVTEAEONG TNG TPOCBAAANOUEVNG
napdaAeupng.

H mpodwaotikr) mpooduyn katatiBetal nAEKTPOVIKA MECW TNG AELTOUPYLKOTNTAG «ETikowwvia» Ttou
EXHAHY otov nAeKTPOVIKO TOTO TOU OlOywVIoUoU, €TAéyovtag Katd mepimtwon tnv  €voelén
«Mpobikaotikny Mpooduyn» Kol EMLOUVATITOVIAG TO OXETIKO €yypado oe popdry nAektpovikol apxeiou
Portable Document Format (PDF), to omolo ¢d€pel eyKekplUévn TPONYUEVN NAEKTPOVIKN uTtoypadn N
T(PONYHEVN NAEKTPOVLKY) UTtoypadr) LE XPrON EYKEKPLUEVWYV TILOTOTIOLNTIKWV.

MNa to Mapadektd TNG Aoknong Ttng MPodIKAoTIKAG Tpooduyns KatatiBetal mapdforo amd Ttov
npoodelyovta UTEP TOU Anpooiou, Kotd ta eldika opl{opeva oto dpBpo 363 tou v. 4412/2016, To omnoio
ETULOTPEDETAL OTOV TIpoodeUyovTa o TEPIMTWON OAKAG 1 UEPLIKAG amodoxng tng mpooduyng tou 1 ot
nepintwon mou mpwv tv €kdoon tng amodaong tg AEMN enl tng mpooduyng, n avobétouvoa apxn
ovakaAel TNV mpooBarAopevn mpagn r pofaivel otnv odelAOEVN EVEPYELQ.

H mpoBeopia ylo tTnv doknon tng mpodIKAaoTIKAG MPoodUYNG KAl N Aoknon tng KwAvouv tn clvaldn tng
cLUBaoNG emi mowvr akupoTnTag, KAtd ta opl{opeva oto apbpo 364 tou v. 4412/2016. Katd ta Aowna, n
AoKnon NG MPOoSLKOOTIKNAG TPooduyng 8ev KWAVEL TRV TTPpoodo tn¢ SlaywvioTikng Sladkaoiag, ekTtog av
{nTtnBoulv MpoowpLva HETPA TPOOTACLOC KATA To ApBpo 366 tou v.4412/2016.

Ot avaBEtouoeg apyeg LEow TNG Asltoupyiag tng «Emkovwviog» tou EXHAHY:

® KOLVOTIOLOUV TNV Tipoaduyn o€ Kabe evdladepopevo tpito cuudwva Pe Ta MPOoPBAENOUEVA OTNV TEP. A
Tou pwtou edadiou tng map.1 tou ap. 365 tou v. 4412/2016.

¢ StaBLpalouv otnv Apxn E€€taonc Npodikaotikwyv Npooduywv (AEMN) ta mpoBAenopeva otnv mep. B tou
npwrtou edadiou tng map. 1 tou ap. 365 tou v. 4412/2016.

H AENM amodaivetal atttohoynuéva eni TG PacotnTa TWV TPORAAAOUEVWY TIPOAYHOTIKWY KOL VOULKWY
LOXUPLOHWY TNG TPOodUYNG KaL TWV LOXUPLOKWY TNG avabEétouoag apyxng Ko, os meplmtwon napéupaong,
TWV LOXUPLOKWV Tou TapepPaivovtog kot SEXeTaL (ev OAw N €V PEPEL) N ATMOPPLITEL TV TIpooduyn ME
anodaon g, n onola ekdidetal péoa o AMOKAELOTIKA poBeopia eikoot (20) nuepwv amod Tnv nuépa
e€€taong NG mPooduyng.

OL xpnoteg - olkovoulkol popeig evnuepwvovtal yia tnv arnodoxn 1 thv anoppudn tng mpooduyng amo tnv
AENM.

H doknon t¢ w¢ avw mPoSIKAoTIKAG poaduyng amotelel mpolndBeon yla TNV Acknon tTwv EvOLKwvY
BonBnuatwv NG aitnong avaoTtoAng Kol Tng aitnong akupwaong Tou apBpou 372 tou v. 4412/2016 katd
TWV eKTeEAe0TWY MPAewy 1 mapaleiPewy Twv avabeToUoWV aPXWV.

H aitnon avaotoAng katatibetol oto appddio Sikaothplo péca os mpobeopia Séka (10) nuepwv amod tnv
£kboon tn¢ amodaong emi tng MPOSIKACTIKAC tpooduyns. MNa v Aoknon tNg AUTHOEWS AVACTOAAC
katatiBetal mopdBolo, KoTd to l8LKOTEPQ 0pL{OpEevVa oto apBpo 372 map. 4 tou v. 4412/2016.

H &oknon aitnong avaotoAng kKwAUeL Tn cluvayn Tng clPBACNC, EKTOG EGV LE TNV TipoowpLvh Statayn o
opuodLog Sikaotng anmodavOei Stadopetika.

3.5 Martaiwon Aladikaciog

H avaBétouoca apyn HOTALWVEL i SUVATOL VO LOTOLWOEL £V OAW N eV HEPEL attlohoynpéva tn dtadikaaoia
ovaBeong, ylo Toug AOyoug Kot uTtd Toug dpoug Tou GpBpou 106 tou v. 4412/2016, YETA ATIO yVWUN TNG
Eritpomnig Aloywviopou. Entiong, av StamotwBolv odpdalpata ) mapaleielg oe omotodnmote otddlo tng
Sladkaoiag avabeong, Umopel, META amd yvwun TNG EMTpomnig AlaywviopoU, Vo OKUPWOEL UEPLKWE TN
Swadkaoia | va avapopdwoel avaloya To AMoTEAECUA TG N va anodacioesl tnv emavaAnyr Tng amno 1o
onpeio mou epdhoxwpnoe To opaApa ) n mapdieupn.
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4. OPOI EKTEAEZHZ THZ 2YMBAZH2

4.1 Eyyunoels (kKaAng ektéAeong, mpokataPBoAr)

Eyyunon KoAng eKTEAEONC KAl EyyUNON TPOKATOBOANG

Ma tnv unoypadn tg cvPPBacng amalteital n mapoxn eyyunong KoAng ektédeonc, cupdwva e to apbpo
72 map. 1 B) Tou v. 4412/2016, to LY OG TNG omolag avépXeTal o TTOCOOTO 5% emi tng aflac tng cuupaonc,
ektog OMA, kol katatiBetal mpLv f e TV unoypadr TG cuuPaong.

H gyyunon KaAng eKTEAeonC, TPOKELUEVOU Val YIVEL aMOSEeKTN , TPEMEL va TtiepAaBAvVeL KatT' eAdXLOTOV TA
avadepopeva otnv mapaypado 2.1.5. otolyeia g nopovoag Kot EMUTAEOV ToV aplBuo Kal Tov TitAo g
OXETIKAG oUUPaonG. To Teplexduevd NG eival oludwvo pe To UMOSelypa TOU TiepAapBAvVETAL OTO
Napaptnua VIl tng Ataknpuéng Kal ta opl{opeva oto apBpo 72 tou v. 4412/2016.

H eyyunon kaAng ektédeonc thg oUPPAoNG KAAUTITEL CUVOALKA Kal Xwplc Sdlakploelg tnv epopuoyn OAwv
Twv Opwv TNCg ocLuPaong kot kaBe amaitnon NG ovabétoucag opxng €vavit tou avadoyou,
CUUTEPAAUBOAVOUEVNG TUXOV LOOTIOONG TIPOG QUTOV TIPOKATABOANC.

Ye nepimtwon tpononoinong ¢ cuUPacng katd tnv mapaypado 4.5, n onoia cuvenayetal avénon tng
oupBatikic agiag, o avadoxoc elval UTIOXPEWHEVOCG VA KOTOOECEL TIPLV TNV TPOTOTIOLNGT, CUUTTANPWULOTLKA
gyyunon to 0P og TNG oToLlaC AVEPXETOL OE TTOCOOTO 5% €Ml Tou moooU TG avénaonc, ektoc OMA.

H gyyunon KaAng eKTEAECNG KATATIMTEL O TEPUMTWON MapABacng Twv 0pwv tTNE cVUPACNC, OTWE QUTH
el&1koTEPA OpileL.

Itnv nepimtwaon xopriynong mpokatoBoAng, HeyaAUTepou UPoUG oo aUTO TToU KAAUTITETAL LE TNV EyyUnon
KOANG EKTEAEONG TIPOOKOUIETAL AmO TOV avadoxo €yyunong mMpokataBoAng, cuudwva PE TO UTIOSELYUO
mou meptAapBavetat oto Napdaptnua VII tng Ataknpuéng, mou Ba KaAUmrtel Th dtadopd HeTaty Tou Moool
NG €EyyUNONG KaANG EKTEAEONG KAL TOU TTOOOU TG KatafaAlopévng mpokatafoAng. H mpokataBoAn kot n
€yyunon mpoKataBoAng UmopoUlV va Xopnyouvtal TUNHATIKA, oUpdwva He Tnv mapaypado 5.1. tng
napovoag (tpdmog MANPWHNG).

H egyylunon koAng ektéAeong Kal n eyyunon mpokataBoAng emiotpédovtol oto cUVOAO TOUG UETA TNV
OPLOTLKNA TIOCOTLKN KOlL TIOLOTLKY TtapaAafr Tou aVTLKELUEVOU TNG cUPBaoNG. EAv 0TO MPWTOKOAAO OPLOTIKAG
TIOLOTLKNAG KOl TTOCOTIKAG TapaAaBrg avadEépovtal mapatnproelg i UmdpxeL ekmpdBeoun mapadoon, n
ETLOTPOdN TWV WG AVW EYYUNOEWV YIVETOL HPETA TNV OVIWHMETWILON TWV TAPATNPACEWY KOL TOU
ekmpoBéopou.

4.2  IupBatko mAaiowo — Edpappootéa vopoBeoia

Katd tnv ektéheon tng ovppoong epapuolovral ot dlatdéelc tou v. 4412/2016, oL 6poL TNG Mapoloog
SLokAPUENG KAl CUUTANPWUATLKA 0 ACTIKOC KwSikag.

4.3 'Opol ektéAeong TG cLUBaONG

Katd tnv ektéAeon tng oUUPBAcNC 0 avadoxog TNPEL TG UTIOXPEWOELG OTOUG TopElc Tou meptBallovTikol,
KOLWVWVLKOOOPaALOTIKOU Kal gpyatikol dikaiou, mou €xouv Beormiotel pe to Sikato tng Evwong, to Bviko
Sikalo, ouMloykég ocupPaocelc n Siebveic Statdgelg meptBarloviikol, KOWwVIKOAOHAALOTIKOU Kol
gpyatikoL Sikalo, ot omoieg amaptBuolvtal oto Noapdptnua X tou Npocaptuatog A tou v. 4412/2016.

H tApnon twv ev AOyw UTOXPEWOEWV OO TOoV avAdoXo Kal TOUC UTEPYOAABOUC TOU eAEyXeETOL Kol
BeBatwvetal amd ta dpyava mou enPAENOUV TNV eKTEAECH TNG CUUPBAONG KoL TG APUOSLEC SNUOOLEG APXEC
KOLL UTINPEGLEC TTOU EVEPYOUV EVTOC TWV 0pLWV TNG EUBUVNG KaL TNG APUOSLOTNTACS TOUC.
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44 Ynepyohafia

4.4.1. O Avadoyxog 6ev anaAAdooetal amd TIG CUUPBOTIKEG TOU UTIOXPEWOELG Kal euBUveg Adyw avaBeong
NG EKTEAEONC TUNUOTOG/TUNHATWY TNG cUPBAONG 0g UTEpYOAABOUG. H THpNon Twv UTIOXPEWCEWY TNG Tap.
2 Tou apBpou 18 tou v. 4412/2016 and unepyoAdpouc Sev aipel Tnv euBUVN TOU KUpiou avadoxou.

4.4.2. Katd tnv unoypadn tng cuUBAoNG o KUPLog avadoxog urtoxpeolTal va avadEpeL otnv avabétouoa
opxXN TO OVOUQ, TO OTOLXELQ ETIKOWVWVIOC KOL TOUG VOULUOUG EKTIPOCWITOUC TWV UTEPYOAABwv Tou, oL
OTolOL CUMMETEXOUV OTNV €KTEAEON auUTNG, €POCOV €lval yVWOTA TN OUYKEKPLUEVN XPOVLKA OTLYUA.
ErtutAéov, umoxpeouTal vo yvwoTomolel otnv avabétouoa apxn Kabe allayn twv mMAnpodoplwy aUTwvy,
KOTa TN SlapKkela TG oupBoong, KaBwg Kal TIG OMOLTOUUEVEC TANPOGOPLEC OXETIKA HE KABe véo
umtepyoAhdfo, tov omoio o KUPLOG avadoxog XPNOLUOTIOLEL &V ouvexeio otnv ev Aoyw oupPaon,
T(POOKOUIOVTAG Ta OXETIKA CUUPWVNTIKA/SNAWOELC cuvepyaoia. I ePMTwaon SLAKOTIAC TG CUVEPYAOLOG
tou Avadoxou pe umepyoldBo/ umepyoldBoug tng oUpPBaong, auTOC UTIOXPEOUTAL OF  GUEON
yvwotomnoinon tng Slakomng autng otnv AvaBétouoa Apxr, odeidel 6e va dacdalicel tnv opoAn
EKTEAEON TOU TUAMATOG/ TwV TUNUATWY TtTN¢ oluBaong site and tov iblo, eite amod veéo unepyohdfo tov
orolo Ba yvwaotonolnoel otnv avabétouvoa apxn Katd thv we dvw Stadikaoia.

4.4.3. H avaBétouoa apyn emainBelel T cuvSpPoOUN TwWV AOYWV OMOKAELCUOU yla TOUG UTIEPYOAQPouc,
omnw¢ autol meplypddovtal otnv nmapaypado 2.2.3 Kol He Ta omoSEIKTIKA Héoa TnG Tapaypadou 2.2.8.2
™¢ mapovoag, epooov to(a) TuApa(ta) tng cuuPacng, to(a) onoio(a) o avadoxog mpotiBetal va avabéosl
uno popdn unepyoAaBiog oe Tpltoug, UNepPaivouV CWPEUTIKA TO TTOCOOTO TOU TPLAVTA TOLG EKATO (30%)
NG oUVOALKNG afiag TG cUUPBacnG. EMuTAéov, MPOKELUEVOU VO NV aB£TOUVTAL OL UTTOXPEWOELG TNG TIap. 2
Tou apBpou 18 tou v. 4412/2016, SUvatal va emaAnBeVUoel TOUG WC Avw AOYOUG KAl ylo THAUO A TUAMATA
™G cUUPAONG OV UTIOAEITIOVTAL TOU WG AVW TI0COCTOU.

Otav and TNV w¢ avw enoAnBeguon MPOKUMTEL OTL CUVTPEXOUV AOYOL amokAElopoU amaltel | Suvartal va
QUTOLTAOEL TNV OVTLKATAOTAOH TOU, KOTA Ta 16IKOTEPA avapEPOUEVA OTIG Ttap. 5 Kot 6 Tou apBpou 131 tou
v. 4412/2016.

4.5 Tpononoinon cUUBAONG KOTA TN SLAPKELA TNG

H obuBaon pmopel va tpomomnoleital Katd tn SLApKeLd tTng, xwplc va anatteital véa Stadkacia cuvalng
obuBacng, povo oclpdwva e Toug Opoug Kal Tig tpolmobéoelg Tou @pbpou 132 tou v. 4412/2016 Kot
KOTOTILY YVwHodotTnong tng Emtporng MapakoAolBnong kat MapaAafric tou €pyou.

4.6 Awaiwpa Lovoprepoug Avong tng cupBaong

4.6.1. H avaBétouoa apxn Unopel, pe Tig mpolnobeoelg mou opilouv oL Keipeveg SLATALELS, va KatayyelAel
™ oUpPBacn Katd tn SLApKeLa TNG EKTEAECNC TNG, EPOCOV:

a) n ocUpPaon €xeL UTOOTEL ouoLWdN Tpomomoinon, Katd TNV évvola TG map. 4 tou apbpou 132 tou V.
4412/2016, mou Ba antattovoe véa Stadkaoia cuvang cuppaong

B) o avadoxoc, katd To XpoOvo tng avabeong Tng cupBaong, TeAoUOE O UL OO TIG KATAOTAOELG TIOU
avadeépovtal otnv mapaypado 2.2.3.1 Kal, WG €K TOUTOU, Ba €mpenme va €XEL AMOKAELOTEL QmO TN
Sadikaoia cuvayng g cuBaong,

y) n obpBaon dev énpene va avatebel otov avadoxo Adyw cofapng mapafiaong Twv UNOXPEWCEWVY TIOU
uméxel amd TIg SuvOnkeg kot tnv O6nyia 2014/24/EE, n omoio £xelL avayvwplotel pe amddaon Tou
Awaotnpiou ¢ Evwong oto mAaiolo Stadikaciog Suvapel tou apBpou 258 tng Tuvlnkng Asttoupylag tng
E.E..

4.6.2. OL avaBEtouoeg apxeg, UTO TG polToBEaelg mou opilouv ol Keipeveg Slatagelg, katayyEAAouy
UTIOXPEWTLKA pLa Snuoota cupBacn Katd Tn SLAPKELD TNG EKTEAECNG TNC, EPOCOV CUVIPEXEL N MEPLMTWON
g map. 51 tng map. 7 tou apBpou 68 tou v. 3863/2010 (A'115).
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5. EIAIKOI OPOI EKTEAEZHZ THZ 2YMBAZH2

5.1 Tpomog nAnpwuAG

5.1.1. H mAnpwun tou avadoyou Ba mpaypatonolnBei pue Tov o KAtw Tpomo:

a) To 100% tNnG cUMPATLKAG aflag LETA TNV OPLOTIKA TTapaAafh TwV UTnPEeoLWY. AUvatal vo UTtAPEOUV £wG
Kot 8U0 (2) evlapeosg MANPWHEG. AlTnpa yla TV MPWTN evOLAUESh MANPpWHN Uropel umtoPAnBel anod tov
OVAS0X0 UETA TO TEPAG TOU MPWToU 12unAvou amod tn cuvadn thg cUPBAoNG Kal TPEMEL va cuvodeUeTal
amnod BePaiwon opLoTIKAG MOpaAa B¢ TWV UNNPECLWY TNS CURBOONG TOU XPOVIKOU SLo0THUOTOG TTou adopd
To aitnua. Altnua yla tnv Seltepn evdldpeon MANpwUn Umopel umoPfAnBel and tov avadoxo HETA TO
Tépag Tou SeUTepou 12unvou amo tn olvayn Tng cuPBAoNG Kal MPEMeL va cuvodevetal and BePaiwon
OPLOTLKNG TtapaAaPBnG TWV UMNPECLWY TNG SUUPBACNG TOU XPOVIKOU SlaoTtApatog mou adopd To aitnua. H
TANPWUA TIOU KOTORAAAETOL HETA Oomd KAOe altnpa Tou avtlotolyel otnv afla Twv UNMNPECLWVY TIOU
napacx£Bnkav oto Xpovikd Stdotnua to omnolo adopd to aitnua. Kabe aitnua mAnpwung, elte eviLapeong
elte telkng, odeilel va cuvodeletal and €kOeon MEMPOAYUEVWY OTNV Omola yiveTal eKTevhG avadopd ota
OTOLXELD TWV EVEPYELWV KOl OTIG Samaveg mou ulomolnBnkav Katd tnv mepiodo mou adopd n aitnon
TANPWUAC. ZTNV £€kBeon avadEépovtal avaAUTIKA TO TTAPOOTOTIKA KOL CUVOSEUTIKA £yypada Samavwy Twv
TIPOUNBEUTWY, TWV CUVEPYATWY Kal Tou avadoxou, Ta omoia oxetilovtal e TNV UAOTOINon TwV EMAEELUWY
yla xpnuotodotnon amd tnv EE Spdcswv mou Ba ulomoljoel o Avadoxog ylo Aoyaplaopo Tng
AvaBétouoag Apxnc.

B) Me tn xoprynon €vtokng mpokaToBoAng LEXPL TTOOOOTOU £(KoaL Tolg ekato (20%) Tng oupBatikng agiag
xwpic @.MN.A., pe TNV KAtdBeon LWOOMOONG eyyunong n omoia Ba kaAUTTeL TN Stadopd petaél Tou Moool
NG €yyuNoncg KaAANG eKTEAECNC Kal Tou Toool NG KataBaAAopevng mpokatafoAng, oUpdwva pe Ta
opuwopeva oto apBpo 7281 mep. & tou v. 4412/2016 kat 4.1. Tng mMopovoOC KAl TNV KAtoBoAr) tou
UTTOAOLTTIOU HETA TNV OpLOTLKA TtapoaAofn Twv urtnpecwy. H aitnon yia tnv Aqn mpokataBoAng unopsi va
umoBAnBel wg g€nc:

i.  Attnon nmpokatapoAng 10% tng cupPatikng atlog xwpic O.M.A. pe tnv unoypadr Tng ZUUPBaONC.

ii. Aitnon npokataBoAng 10% tng cupBatikig agiag xwpic @.M.A. pe tnv oplotikr apaiaBn tou 1%
TAPASOTEOU TOU £pyou (ZTPATNYLKI KOL TRUTOTNTA £KOTPATeiaG Kal AVOAUTIKO oXESL0 Apdoewv), To
omolo Ba umtofAnBei 1 pnva and tnv vunoypadn Tng cuuBacng.

H kataBoAn tng mpokataBoAng kabe dopd yivetal evidg 30 nUEPWV Ao TNV UTOROAN TOU QLTAHATOC Kot
™V Katdbeon tng amapaitnIng eyyvnong.

H mopamdvw mpokatafolny Ba eival £vtokn. Katd tnv e€odAnon Ba mapakpoteital TOKOG Tl TNG
slonpayBeioag mpokataBoAng Kal ylo To Xpoviko dtdotnua urtoAoyl{opevou amno TNy nuepopnvio Anpewg
MEXPL TNV NUEPOUNVIA OPLOTIKAG KAl TIOLOTIKNAG TtopoAaBng. Ma Tov umtoAoyLopo Tou tokou Ba Aapfdvetatl
unoyn 1o VYOG Tou eMITOKIOU TWV EVIOKWY ypappatiwy Tou Anpociou 12unvng Sldpkelag mou Ba Loyuel
KOTA TNV nepounvia ARPng tng mpokatafoAng mpooauénpévo katd 0,25 moooaotlaieg pPovadeg To omolo
Ba mapapével otaBepo pEXPL TNV EEAVTANGCN TOU TOOOU TNG XopnynBeioag mpokataBoAng.

H mAnpwun tou cupfatikol TuApatog Ba yivetal e TNV MPOOKOULON TWV VOULLWY TIOPACTOTLKWY Kol
Swatoloyntikwy Tou poPAEmovTal amo tig Statdéelg tou dpOpou 200 map. 5 tou v. 4412/2016, kabwg Kat
KaBe dAAou SikatoAoyntikoU Tou Tuxov NBeke {ntnBel amd TG apuddleg unnpecieg mou Slevepyolv Tov
€leyxo kot TNV mMAnpwun. O avadoxog Ba UMOPAAEL MEpAV TWV TIOPOACTOTIKWY TIoU O (6lo¢ ekdidel,
avtiypada Twv MAPACTATIKWY TWV TPOUNBEUTWY Kol UTIEPYOAGBwY Tou, TIG MANPWUEG Kal e€0dANOELG
QUTWV KaBwe Kat 6,TL Ao KpLBel anapaitnTo Katd Tov €Aeyxo Twv Sdamavwyv mou Ba Sievepyeital kabe
dopd amd tnv apuodla apxn ywa TNV TapakoAouBnon Kal Tov £AEyX0 TWV OMAWV TIPOYPAUUATWY
npowBbnong (AlevBuvon Aypotikng TMoAtikng, AleBvwv Ixéoswv kot Mpowdnong Mpoidvtwv Ttou
Yroupyeiou Aypotikig Avamtuéng katl Tpodipwy) KoL TNV apuodlo apxn yLo Th XopHynon TwvY OLKOVOULKWY
EVIOXUOEWV OTO MAQIOLO TWV AMAWV TPOYPAUUATWY Tipowbnong (AlebBuvon Apecwv EvioxUoswv Kot
Ayopdag tou O.M.E.K.E.M.E.).
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5.1.2. Tov Avadoxo BapuUvouv oL UTEP TPITWV KPATAOELS, WG Kal kaBe aAAn emiBdpuvon, cUUPWVA UE TNV
Keipevn vopoBeaoia, pun ouumnepthapBavopevou @.MN.A., TNV MOPOXN TNG UTINPECLOG OTOV TOTIO KAL LE TOV
TPOTO Mou TpoPAEmnetal ota Eyypada tng cUUPBaonc. I16iwg Bapuvetal pe TI¢ akOAOUBEG KPATHOELC:

a) Kpdtnon 0,06% n omoia umoloyiletal eni Tng afiag kaBe MANPWUAG PO POPwWV KAl KPATACEWY TNG
apxLkng, Kabwg kal kAbe cupmAnpwpaTknG cUUPBaong Yrép tng Eviaiag Avetdaptning Apxng Anupociwv
YupBdoswv smiBaretal (dpBpo 4 N.4013/2011 omwg LoxVEL)

B) Kpatnon 0Pouc 0,02% umép Tou Anpoaiou, n omoia urtoAoyiletal emi tng alag, ektog ONA, TG APXLKAC,
KaOwg Kal KABe cUUTANPWHATIKAG cUpBaonG. To MTOOO OUTO MAPOKPATEITAL O KABE MAnpwU amd thv
avaBétouoa apxr OTo Ovopa Kal yla Aoyaplacpd tng levikng AcvBuvong Anuoociwv JupBacswv Kot
MpounOsiwv clpdwva pe TV map. 6 tou dpbpou 36 tou v. 4412/2016.

v) Kpdtnon 0,06% n omola umoAoyiletat emi tng aflag kaBe MANpwUNG Tpo GOPwWV Kal KPATNOEWV TNG
0pXLKNG KABWG Kal KABe OCUUMANPWUATIKAG oUPBaong umép tng Apxnc Efétaong MpodlkaoTikwv
Mpooduywv (apBpo 350 map. 3 Tou v. 4412/2016) .

OL UTtéP TPITWV KPOTHOELG UTIOKEWVTAL OTO EKACTOTE LOXUOV AVAAOYLIKO TEAOG Xaptoonuou 3% kal otnv en’
auToU elodopa utép OTA 20%.

Me kaBe mAnpwun BOa yivetar n mpoPAemdpevn amd tnv Keipevn voupoBecia mapakpdtnon ¢opou
elocodnparog atlog 8% emni tou kabapou nooou.

5.2 Knpuén otkovopkol popéa ekntwtou - Kupwoelg

5.2.1. O avadoxog, pe tnv eripUAAln TNG cUVOPOUNG AOYWV avwTtépac Bilag, KNPUOCETAL UTIOXPEWTIKA
EKTITWTOC Ao TNV cUPBacn Kal amd Kabe SIKAlwHA TIOU ATOPPEEL ATIO AUTHV, €AV eV EKTTANPWOEL TLG
CUUBOATLKEG TOU UTTOXPEWOELS 1 8ev cUUHOPDWOEL He TIC ypamTEG eVIOAEG TNG avaBEétouoag apxng, Tou
glvatl oOpdwveg pe tnv cUPPaoN A TIG Kelpeveg Slatdelg kal edv umepPel umaitia Tn cuvoALkr poBeopuia
eKTEAEONC TNG oUUPBaoNG, AapBavopuévwy UTIOYN TWV MAPATACEWV.

TNV MEPLMTWON QUTH TOU Kolvormoleital el8kfy 0xAnon, n omola meplAapBAavel cUYKEKPLUEVN TiEpLlypadn
TWV eVEPYELWY OTLG omoieg odeldel va mpofel autog, BEtoviag npobeopia yla T cuppopdwaon Tou, n
omola Sev pnopel va eival pkpotepn twv dekamévte (15) nuepwv. Av n mpoBeouia mou TeBel pe TV €161KN
OxAnon mapeABel xwpic va cuppopdwdel, KNPUOOETAL ALTLOAOYNUEVO EKMTTWTOC UEoa ot tplavta (30)
NUEPEC oo TNV AMPAKTN APOSO TNG WG Avw poBeopiag cuppdpdwong .

21OV 0vAS0X0 TIOU KNPUOOETOL EKTTTWTOC Ao TNV cUPBach, emBAANovTaL, HLETA oo KA ON TOU yLa Tapoxn
e€nynoswv, aBpoLoTIKA, OL TTAPAKATW KUPWOELC:

a) OALKH KATATTWON TNG €yyUNong KaAng ektéAeong Tng cupBaong,

B) elompaén evtokwg Tng mpokataBoAng mou xopnynonke, eite anod moodv nou Sikatoutal va AdPeL, eite pe
KatdBecon tou moooU amod Tov 610, £iTe PE KATAMTWON TNG £YYUNoNg mMPoKatofoAnc. O UMOAOYLOUOG TWV
TOKWV Yyivetol oamd tnv nuepopnvia ANPng tng mpokatafoAng HEXPL TNV nUepopnvia €kdoong tng
oanddpoong KAPUENG TOU WC EKMTWTOU, UE TO LoxUov KABe dopd avwtato Oplo EMLTOKIOU ylo TOKO Ao
Swkatompatio, amd tnv nuepopnvia 6 auth Kal HEXPL TNG emotpodng tTne, UE To LoxUov kabe dopd
ETILTOKLO YLa TOKO UTtepnueplag.

EmumtAéov, umopel va tou emiPAnBsl o mpoPAemoduevog amd to Aapbpo 74 tou v. 4412/2016
OTIOKAELOUOG Ao TN CUMKETOXA Tou o€ dladikacieg Snuoociwv cuppacewy.

5.2.2. Av oL unnpeoieg mapacxeBolv amod umALTIOTNTA Tou avadoxou Hetd tn AREN g SLdpKelag g
cLUBaoNG Kal UEXPL ARENG tou Xpovou Ttng mopdtacng mou xopnynonke, smBaliovtol 1§ Bapog tou
TIOWIKEG PATPEG, LE alTohoynuévn anodaon tng avabétouvoag apync.

OL TtoWIKEG prTPEG uTtoAoyilovtal we e€NG:

a) yw kaBuotépnon Tou TeplopileTal oe Xpovikoe Sldotnuo mou Oev umepPaivel To 50% NG
TiPOPBAEMOUEVNG CUVOALKAC SLaPKELOC TNG oUUPBAONG 1) OE TMEPUTTWON TUNUATIKWVY/EVELAPECWY TIPOOECULWV
™G avtiotowyng mpobeopiag emiBAAAETAL TIOWLIKA PATPA 2,5% emi tng cuppatikng agiag xwpic OMNA twv
UTINPECLWV TTOU TtapaocxEBnkav eknpobeoua,
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B) yia kaBuotépnon mou unepPaivel o 50% emBarietal owikn pRTpa 5% xwpic OMA enil tng cUMBATIKAG
aflog Twv UTtNPECLWV TToU apacxEOnkav ekmpoBeoua,

V) OL TIOWVLKEG PNTPEG YL UTIEPPBAOTN TWV TUNHATIKWY TIPoBeopLwy gival aveéaptnteg amo Ti¢ eMLBAANOUEVES
yla untépBaon tng oUVOALKAC SLapKELag TNG cUMPBAONC Kal SUvAVTAL VO OVAKAAOUVTOL LE QLTIOAOYNUEVN
anodacn tng avabétouoag apxng, av oL UTNPEcieg Tou adopouVv OTIG WG AVW TUNMOTLKEG TPoBeaieg
napacxeBolv PEoA OTn OUVOALKN TNG OLAPKELX KOl TLG EYKEKPLUEVEG TIOPATAOELG QUTAG KOL HE TNV
npoUmoBean OTL To cUVOAO TNG CUUPBACNC EXEL EKTEAECTEL MANPWC.

To mood Twv MoWLKWV pnTpwv adatpeitat/ocupudndiletal and/pe tnv apolpr) tou avadoyou.

H emiBoAn mowikwv pntpwv Sev otepel amo tnv avabétouoa apyn to Sikalwua va knpufel tov avadoyo
EKTTTWTO.

5.3 AoKNTIKEG TPOooPUYEG KaTa T Stadikacia eKTEAEONG

O avadoxo¢ umopel katd tTwv amodpdacewv mou eniParlouv os BAPOC TOU KUPWOELG, SUVALEL TWV Opwv
Twv napaypadwv 5.2 (Knpuén owovouikol dopéa ekmtwtou — Kupwaoelg) kat 6.4. (Andoppupn mapadotéwy
— Avtikatdaotaon), va umoBdlel mpooduyn yia AdGyoug VOULUOTNTOG Kol ouciag evwriov tou EAFO
AHMHTPA, péoa os avatpentiki npobeopia tplavra (30) nuepwv amoé tv nuepopnvia mou élafe yvwon
NG oXeTKNG anodaong. Eni tng mpooduyng, anodacilel To AoknTikd ZupBoUAlo tou EAFTO AHMHTPA,
Uotepa amd yvwpodotnon tng Emtpornig MapakoAolBnong kat Napalaprg tou £épyou.

H ev Aoyw amodoaon Sev embéxetal mpooBoAr e GAAN onolacdnmote GUOEWG SLOKNTLIKA TTPoodhUY.
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6. EIAIKOI OPOI EKTEAEZHZ

6.1 MNapakoAouBOnon tng cuPaong

6.1.1 Me andédaon tng Avabetouoag Apxng ouykpoteital Emttponr) NapakoAolBnong kat MapaAafrig Tou
£pyou (EMME) n omola Ba elonyeitat oto AloknTkO ZUupPoUAlo Tou EATO AHMHTPA yla 6Aa ta Intrpata
mou adopolV OTNV TPOCNKOUCA EKTEAECN OAWV TwWV OpwV TNG cUUPAONG KL OTNV EKMANPWON TwvV
UTIOXPEWOeWV Tou Avadoyou. Katd tn Sidpkela ulomoinong tou Epyou, o Avadoxocg umoypeoUtal va
cuppopdwvetal pe T umodeifelg tng EMME, €pyo tng omoioag eival n mapakohoUBNon Kal 0 £Aeyxog TG
nopeiag uAomoinong Tou £pyou amod tov Avadoxo KaBwe Kol N OpLOTIKH TIOLOTIKA KOl TTOCOTLKA TapaAafn)
TWV TAPASOTEWV KaL TOU £pYOU.

6.1.2. H ENMNE n/kat o YnevBuvog yla tn Alaxeipion kat YAomoinon tou Mpoypappatog n/kat n Atolknen tg
AvaBétouoag Apxng €xouv To Skalwpa va TPookaAoUv Tov Avadoxo o cUoKEWELG, KATA TIG omoieg Ba
napoucLalel Tnv mpoodo tou £pyou tou, Ba culntolvtal MPOBAAUOTA N VEVIKWE BEUaTa TOU avVaKUTITOUY
Katd Tn Sldpkela ulomoinong tou £pyou Kal Ba Sidovtol odnyieg, kateuBUvoelg Kal SLEUKPLVIOELG
EKATEPWOEV.

6.2 AwdpkeLla cuppaong

6.2.1. H 8idpkela tng 20pPacng opiletal og 36 Urvec.

6.3 NapaAaBn TOU AVTIKELHEVOU TNG oUUBAONG

H molotikr kot mocotik mopaAafn twv Nopadotéwv yivetal amo tnv Emtpomnn MapokoAolOnong kat
MNapalaBng tou épyou (EMME), pe tnv mapokatw Stadkaoia:

1. O Avadoyxog umofdaAAel oto TPwTOkoAo TG AvaBétoucag Apxng ta Mapadotéa oe tpla (3)
avtituTa, o€ EVTUTN Kol NAEKTPOVLKN Hopdr Tou Ba elval MARPpwWG EMEeEEPYAOLUN.

2. H ENMNE aflohoyel ta mapadotéa BACEL TNG CUVENELOG, TIANPOTNTOC KAL COPNVELAC TOUG OE OXECN UE
TO QAVTLKELLEVO TOU £pYOU, OTIWG AUTO EPLYPADETAL OTNV tapoloa.

3. H EMME, kowomolel otov Avadoxo eyypddwg TIG MAPATNPHOELG TNG EML TOU TIEPLEXOMEVOU TWV
MNapadoTéwy, CUUMEPIAAUPBAVOUEVWVY TTAPATNPAOEWY ETIL TWV UTIOXPEWOEWV ToU Avaddoxou KaTd tnv
e€etalopevn mepiodo. OL MOPATNPNAOELS QUTEG KOLVOTIOLOUVTAL €VTOG Slaothuatog dekamévte (15)
gpyacipwy NUeEpWV amo tnv untofoAr Tou ekdotote MNapadotéou.

4, Edv mapéABeL To mponyoUEVO XPOVIKO SlaoTnua Twv dekamévie (15) epyacipwy npepwv, Xxwpig n
EMNNE va Kowvomotroel otov Avadoyo mapatnpnoeLg, Tote Ta nopodotéa Bewpouvtal mopaindOévia
KaBwWG KoL OL AVTIOTOLXEG UTINPEGLEC TOU AvaSOX0oU TIOU QTOTUTIWVOVTAL KAl TEKLNPLWVOVTOL 6' aUTd.

5. OL mapatnpnoelg tng ENNE eni twv Nopadotéwv gival Suvatov va rephapBavouv: (o) Kataypodn
eMelpewv oto TmeplexOpEVO Twv Tapadotéwv (B) EmioApavon onUEiwv HNn  LKAVOTIOLNTLKAG
vlormoinong Twv evepyelwv amod tov Avadoyo Kal (y) ELOIKOTEPEG EMIONUAVOELG YLOL TN GUVEXLON TOU
£pyou tou Avadoyou.

6. O Avabdoyxog umoypeoUTol vo eavUTIOBAAAEL TOL OXETIKA €yypado cUudwva e TIG SlamotwOeloeg
eMelelg, evtog xpovikoU OSlaotipatoc Séka (10) gpydciuwv nUEPWV amd TNV NUEpoUnvia
napalaBig and tov AvASox0o TwWV OXETIKWVY Tapatnpnoswv n/kot va mpoPel otig amapaitnteg
SL0POWTIKEC EVEPYELEC Kal 0T PBEATIWON TWV MOPEXOUEVWV UTNPECLWY TOU, OTA ChUELO TTOU TOU
gTonuAvonkav.

7. H enavumnofoAn Mapadotéou pmopel va mpaypatonotnBel péxptl duo (2) dopég. EAv Kal PHeTd TN
SeUtepn emavumoPoAn, to Napadotéo, dev BewpnBel katd tnv Kpion tng EMME tkavomolntiko, n
AvaBétouoa Apxn He €yypado NG Kowomolel otov Avadoxo eviog Siaotripatog S£ka (10)
EPYACLUWY NUEPWY, EL8IKA OXAnon cUpdwva pe Ta opllopeva oto Gpbpo 203 tou v.4412/2016.
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10.

11.

12.

13.

6.4

Eav n mpoBeopia mou Ba tebel, pe tnv e1dkn O0xAnon, mapéABel xwpi¢ o Avadoxog va
ouppopdpwOel, Tote e anddaon tng AvabEtouoag Apxng o Avadoxog KnpUOOETOL EKMTTWTOC.

H mapakoAouBnon tou Epyou tou Avadoyxou amd tnv EMNNE, v anaAAdooel tov Avadoxo amo tnv
gubuvn tou yla odpaipata, avakpifeleg n mapadseielg mouv Ba StamioTwBOUV KOTA TV OPLOTIKNA
napaAofn tou €pyou Kol to omoia o Avadoxog umoxpeouTal va oavapopdwoel oUpudwva HE TO
AVWTEPW OPLIOUEVA, £0TW KL av auTa Sev Slamiotwinkav Katd tnv uAomoinon Tou €pyou.

H EMNE, edpdoov Slamotwoel: 1ov) tnv eunpodbeoun mapadoon, 20v) Thv OAOKANPWON TOU €KACTOU
napadotéou Kat adol eAéyéel kal avadEpel pnta Tig ekteAeoBeloeg epyaaoieg, TNV Mpaypatonoinon
TWV TUXOV S810pBWOEWVY 1 CUUTTANPWOEWVY TIOU aALTHBNKAV yla TV Apon TwV KN CUUH0PPWOEwWY,
OUVTAOOEL TIPOKTLKO OPLOTLKAG TIOLOTIKAG KOL TIOCOTIKAG TopaAaPicg, avd mapadotéo, €1G TPUTAOUV
KoL TO UTIOBAAAEL TTPOG €yKpLlon ard To ALOKNTKO ZUpBoUAL0 Tng AvaBétouoac Apxnc.

H oplotikn mapalapn Tou cuvolou Twv MopadoTEéwy TNG Mapouoag SLakAPUENG MpayaTomnoleital
LETA TNV OAOKARPWGCN TOU GUVOAOU TWV EVEPYELWV TOU £PYOU:

e e TN olVTAEN TOU TIPOKTIKOU OPLOTIKAG TIOLOTIKNAG KOl TIOOOTLIKAG TapaAaBr¢ tou teAeutaiou
mapadotEéou, OTO Omoio TioTomoleital adevog n oploTkn mopaAafr) autol Kot apeTEPOU N
0PLOTIKN TtapaAafr) Tou cUVOAOU Tou £pyou

e KalTtnVv ékdoon anodoong Eykplong amo to AlolknTikd ZupBouAlo tnhg Avabétouoag apxng.

Me anodaon tng Avabétovooag Apxng, KOTOmw elorynong tng EMME, to avwtépw opl{OUEVO XPOVIKA
Slaotripata (twv d€ka EpYACIUWY NUEPWV) SUVAVTAL VO TPOTIOTIOLOUVTAL O ELSIKEG TIEPLTTWOELG, Kall
OTaV QUTO amalteltal amno tn ¢pUon TWV EVEPYELWV.

Méhoc/n t™¢ EMNMNE &Uvatat va TmpoPaivel/ouv 0f EMTOMIOUC EAEYXOUC TIPOKELUEVOU val
Slamotwoel/ouv TNV TOWOTNTA TWV TIAPEXOUEVWY UTINPECLWY Tou Avadoxou. Metd tov €mLtornio
£€\eyxo ouvtadooetal TPAKTkO tnG EMMNE. Eddoov oe oautd Swotunwbdolv mapatnprosLc-
ETONUAVOELG, KOLVOTIOLELTOL 0TOV AVAS0X0 KOl QUTOG UTtoXPeoUTOL Vo TIPOREL OTI amMALTOUEVES
EVEPYELEG (LY. SLOPOBWTIKEG EVEPYELEC, OXETIKEG OULTLOAOYIOELG), EVTOC TOU XPOVIKOU SLACTAATOC TTOU
Ba oplotel and tnv EMME.

Tuxov enonuavoelg tng ENMNE mou adopolv Spacelg mou mpodkeLtal va emavoindBolv, mpenel va
Aappavovtat umoyn amnoé tov Avadoyo.

Anoppun napadotéwv — Aviikataotaon

Je mepimTwon opoTkAG amoppung oAOKANPou N UEPOUC TWV TAPEXOUEVWV UTnpEowwv /Kot
napadotéwy, pe anodacn tg avabétovoag apxng UMOpEL va eyKPLVETAL AVTIKATAOTAGCH TWV UTINPECLWY
/Kot mapadotéwy autwy Ue dAAa, Tou va eival cUpdwva e TOUG 6POUG TNC cUUBACNG, LECA OE TAKTH
npoBeopia mou opiletal and tnv anddoon outh.

Av 0 Avaboxog 6V QVTIKATOOTAOEL TIC UTINPECLEG f/Kkal Ta mapadotéa mou amoppidpOnkav péoa otnv
npoBeopia mou Tou TAXONKe Kal edpooov €xel ANEel n ouvoAkr SLAPKeELd, KNPUOOETAL EKTITWTOG KO
UTIOKELTAL OTLC T(POBAETIOUEVEG KUPWOELG.
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NAPAPTHMATA

NAPAPTHMA | — AvaAutiki Neplypadn Puoikou Kat OLKOVOULKOU AVTIKELMEVOU TNG ZUMBAONG

MEPOZ A - NEPITPAOH OYZIKOY ANTIKEIMENOY THX 2YMBAZHX —MAPAAOTEA — ANAAYZH
NPOYNOAOTIZEMOY THE SYMBAZHZ

MEPOZ B - TMHMATA YNOBAHOEIZAX NMPOTAZHZ NOY AOOPOYN TOYZ XTOXOYZ , TIZ APAZEIX KAl TH
METPHZH TQN ANOTEAEZMATQN TOY NPOrPAMMATOZ

MEPOZ A: Nepypadn ¢uowkol avtikelpévou tnG ovuPacng — MNapadotéa — AvaAuon
NPOoUMOAOYLOHOU TNG ZUUBaoNG

Al. 2KOMOzZ KAI 2TOXOI THZ 2YMBAZHZz

H apepwkaviky Kat kavoadikni ayopd amoteAouv SUo Baclkég ayopég yla TNy supwraikn O£ta MOMN Adyw

™G eAANVIKAG Sdlaomopdc. Elval onpavtikn os péyeboc (emionua otolyeia avadépovral oe 1.280.770 otig

HMA kot 253.000 otov Kavadd, al\d ot ektipnostg Balouv ta mpaypatika otolxeio SutAdoto anod auvtn). H

{Atnon ywa eupwraikr O€ta NOM and tov eAANVIKO MANBUCUO TWV XWPWV AUTWV AUEAVETAL, OTIWG KL TO

evOLOPEPOV TWV TOTIKWV ELCAYWYEWVY TIOU £Xouv enadéc otnv EAAASa. Qotdoo, o otdxog tng Spdong dev

glval va emikevtpwBel povo atnv eAANVLIKN Kovotnta - ywwpilel omwaodnmote thv eupwrnaikny "Oéta" NOM

Kot Ba evlladepBel auBopunta yia OAeg TIc evépyeleg ou oxedialovral - aAAd va auénbel to eminedo

VYWOEWV TWV KOTOVOAWTWY METAEU TOU TOTikoU mAnBuopou-otdoxou, va aflomownBel mANpwg To

afloonueiwto duvaukd twv mpoidviwv NOMN/MNTE kat va yivel n @éta MOM cuveldnth emloyn yla Toug

KOTOVOAWTEC oTig HMA kot otov Kavada.

OL 8pdoelg otoxevouv (opadeg-otoxol):

1. KatavoAwtég peoalog kat UPNANC KOLVWVIKOOLKOVOULKNG KATAoTaoNG (NALKLaKEG opadeg: 18 -25, 26-35,
36-54, 55+)

2. AlapopdwTEC KOWNAC yVWHNG (avayvwplopévol emayyeApatieg otn Blopnxavia tpodipwy og BVIKO Kol
S1ebvec emimedo, Snuoactoypadol, StatpodoAoyol-Slattodoyol, cUpBoulrot Statpodrg yla xoptodayoug,
bloggers tpodiwy, 0pyavVwoeLg KATAVOAWTWY KTA)

3. EnayyeApoatieg Siavopeic tpodipwy (sloaywyeilg, ekmpdowmol peydAwv mpatnpiwv, Xovdpeumopol,
AlavETtopoL KTA)

4. HORECA (8loktAteg eotiatopiwv, umevBuvol Tpodilwv Kal TOTWV, TPOCWTIKO TPOUNBelwv ot
eTalpEieC eoTiaon  (catering), oed, KTA.)

O kUploL oTdXOoL TNG SPACNG YL TIC AYOPEG-OTOXOUG oL omoiol gival cUUGWVOL e TNV TIOALTIKNA KoL TOUG
Kavoveg tng EE yla ta yewpylkd mpoiovrta tng Evwong Kal Tov Tpomo mpowdnong toug, mapatiBevral
TAPAKATW:

1. Na auv€nBel n evaiwcOntomoinon katd 30% OTO KOLWO-OTOXO OXETIKA LIE TO YEYOVOG OTL N EUPWIAIKA
@O¢ta MOM elvat n povn auvBeviikn déta.
H yvwon eivat To mo onpavtikd OmAo ylo va OTAUATACEL TO TIPOIOV VO UTIOVOUEUETOL Kol Ol
KatavaAwtég va mapamiavouvtal. Aappdvovtag untdoyn otL n peydAn misoPpnodia Twv Katavolwtwy
ottig HMNA kat tov Kavada katavaAwvouv Adn dompo tupl os dApn, Bswpwvtag otL eival dEta,
motevoupe OTL N avénon g evatcOntomnoinong pmopset va givatl akopa vPnAotepn amnod to 6TOXo Tou
30%.

To Kowo-oto)xo¢ Ba :
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o EvnuepwBel yia tig Stadopég moldtntog Kat yevong Hetafl tng MEtag MOM Kal tou AsukoU TupLou
o€ aAun kat ywa ta avauplopritnta mAeovektipoata tg Pétag NOM. Oa emonuavOel n avwtepn
TOLOTNTA TOU TIPOLOVTOC Kal ol uPnAég mpodlaypadég mou akoAouBolvtal os OAa ta otadla
napaywyng, enefepyaociag, Tumomoinong KalL ocuokeuaoiag, mpokelwévou n @Oéta MOM va
OmoTeEAEDEL CUVELSNTH EMAOYH OTIO TOUG KATOVAAWTEC, EVIOXUOVTOC £TOL TNV OVTAYWVLOTIKOTNTA
TOU YEWPYLKOU TopEa TNG EE.

e EvnuepwBel oxetika pe Ta mMAgovektnpata tng Oetag NOM, cupdwva PE TA EUPWTTATKA TIPOTUTIA
nolotNTag Kal aodpalelag 6cov adopd tv MPoEAEUON, TNV LXVNAACLUOTNTA, TNV auBevTikoTNTO,
TNV €mwonuaveon, tn ouokeuaocia, tnv eueliia otn Xprnon w¢ CUCTATIKOU OE OUVTAYEG, TN
ouvtipnon Kot tn Bpentiki agla yla tnv uyeia Kat tn pakpolwia.

H xprion tou oAoykav Tng Eupwraikng Emtponig " Enjoy! It's from Europe." Ba evioxUoel autn thy
TpooTadeLa.

2. Na eruteuxBel avénon kata 81%, TOUAGXLOTOV LE GUVINPENTIKA TPOCEyyLlon Kot 107% e peaALloTiKA

nipocéyylon twv efaywywv tg DEtag MOM otig 2 ayopEG-0TOXOUG TTIOU €XOUV KATAKAUGCTEL amo Aguko
Tupl og AN Kal amopnoelg pétac (otig HMA n katavalwaon AeukoU TupLlol o AApN To XpOvo ¢pTavel
010 98% ).
Y€ po nén HeyaAn ayopd n omoia €XeL MANUUUPLOEL UE QMO OELS PETACG, N LETATOTILON TNC {NTNONG
and TG amnmoulunoelg otnv evpwnaik Péta MOM, WG OUVEMEWM TwV KOAA OXESLACUEVWY
ETUKOLVWVLAKWV §pactnplotntwy, Ba 0dnynoetL o avénaon tou PePLSiou TG ayopag Kot Kat ' eMEKTAON
avgnon twv efaywywv Oétag NOM, avfnon g mapaywyrng yAAOKTOC Kol TwV €L00SNUATWY TWV
KTNVOTpOdwy, evioxUovtag £T0L ONUOVIIKA TOV TPWTOyevh Topéa. OL evépyeleg TPOPOANC Kot
npowBbnong Ba MPETEL VoL OTOXEVOUV OTNV:

e AlEnon tng £€olkelwong Twv KOTAVOAWTWY e thv evpwraiky Péta MNOM kat umevBupLlon TNG
SL00UvEecNC TOU TPOIOVTOC LE TO EVPWTATKA CUCTHHATA TTOLOTNTAG.

e Aflomoinon tng ouvexlopevng avénong TNG Katavailwong tuplol OTLG ayopEG-OTOXOUG Kol
dLaitepa tng cuvexoULG aUENONG TNG KATAVAAWGCNG AEUKWY TUPLWV OE GAUN

o Aflomoinon tou cadoUg avTaywvVLOTIKOU TTAEOVEKTAATOG TG supwraikng "Oétag" MOMN évavtl
Tou AgukoU Ttuplol og AAun. Metatomion Tng {ntnong amno Aeuko tupl oe AAUn o eupwnaiki Qta
nort.

o Atlomoinon tou umdpyxovtog SIKTUOU SLAVOUNG, EMEKTACK TOU yld VA avTamnokplBel otnv avénon
™G {NTNOoNG, EMITEVEN LOKPOTIPOBECUOU AVTIKTUTIOU LECW OTOXEUUEVWY EVEPYELWV TIPOROANRG Kal
npowbnong.

To Baolko purvupo tou épyou sival «Feta PDO. Let’s get real!».

A2. ANTIKEIMENO THZ ZYMBAZHZX

YAomoinon: EKteAeoTikOG Opyaviopog

1. AHMOZIEZ ZXEZEIZ

Apdon: 1.1 Juveyeic Spaotnpldtntec dnuociwv oxéoswv (ypadeio Snpooiwv oxEoswv)
Mepiypadn Apdong:

Awavoun mAnpodoplakol UALKoU kat detypdatwyv Oétag NOM (press kit), 0Toug SLAPOPPWTEG KOWAG YVWUNG,
CUMTEPAAUPBOVOUEVWY TWV €EELOIKEVUUEVWY SNUOCLOYPAdWY Ot TEPLOSIKA HAYELPLKAG, Twv bloggers
yaotpovoplag kot uyeiog, kabwg kol twv elbkwv Slatpodng 1 StotpodoAdywv. ToOXoG eival va
evnuepwBel to mpoavadepopevo kowo yla to mpoiov Péta NON kal va toug 60Bel n eukapia va
Sdokipdoouv Seiypata. H dpdon Ba meplthappavel dnuocicuon 4 enoyxlokwv deAtiwv TtUTOU £Tnolwg He
ouvtayEg mou cuvdualouyv tTnv eupwraiki O€ta MOM e ToTkAd tpoidovTa mou anmoteAoUV Tov KUPLo afova
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¢ Slatpodng otic HMA kat otov Kavada. Evag epyalduevoc apuodlog yla TG SnUOGCLEG CXEOELS,
SLabOpPETLKO MPOCWTIO Yl KABe Xwpa-otoxo, Ba sival umteUBUVOG yLa TNV EMadr) LE TO OTOXEUOUEVO KOLVO.

Napadotéa:

1° étog

2° étoC

3° é10g

© 200 moketa (press kit)* Vi3
mAnpodopLako UAKO Kat
Setlyparta Oétag NOM, HMA

© 200 MOKETA ME
mAnpodopLako UAKO Kot

© 200 makéta (press kit)* VE3
mAnpodopLaKo UALKO Kol
Seilyparta Oétag MNOM, HMA

© 200 maKkETA pE
TAnpodopLAKO UALKO Kol

© 200 makéta (press kit)* [VE3
mAnpodopLaKo UALKO Kol
Seilyparta Oétag MNOM, HMA

© 200 maKETA pE
TAnpodopLAKO UALKO Kol

Setypata Oetag NOM,
Kavadag

o 8 deltia TUTIOU

® 2 QIOKOUUATO TUTIOU

Seiypata Ogtag NOM,
Kavadag

o 8 eAtia TUTIOU

® 2 QMOKOUUATO TUTIOU

Setypara Oétag NOnN,
Kavadag

o 8 eltia TUTIOU

® 2 QIMOKOUUATO TUTIOU

*H Snuiloupyia TwV MAKETWVY QUTWV TTEPLYPAQETAL oTN Apaaon 4.3.

AgiKTEG AMOTEAECUATWV:

15 apBpa / StadpnuLotikd pnvopata mou Snuoactevovtal ava £tog (online / offline) oe kaBe ayopa.
400 SL1opopdWTEG KOG YWWUNG, evalodntomnotnuévol otig HMA kat otov Kavada.

Méyiotog npoPAENOUEVOC TPOUTIOAOYLIONOG: 52.650€

ETMUUEPLONOC Samavwy ava £T0G

1° étoc 2° é10C 3° ¢é10C
17.550 € 17.550 € 17.550 €
ETEPLOUOG Samavwy ava xwpa
HMA Kavadag
26.325€ 26.325€

1. AHMOZIEZ 2XEZEIZ
Apdon: 1.2 EkdnAwoelg Tumou
Mepypadn Apdong:

EkbnAwoelg Tomou pe 200 mPOOKeKANUEVOUG OSLOHOPPWTEG KOG YVWUNG YOOTPOVOUOUCG Kal
dnuooctloypadouc e€stSikevpévoug os Bparta vyeiag kot Statpodrg kat bloggers.

Ot Slopopdwtég kowng yvwung Ba evnuepwBolv yla ta Xapaktnplotikd twv MOM mpoidviwy Kol
e0IKOTEPA yLa TNV eupwraikn Oéta MOIM, mpokewévou va tn Slakpivouv amd GAAa AeUKA TUPLA OE GAUN
KOLL YLOL TOUC KOLVOTLKOUG UnXoviopoUg eAéyxou mou e€aodalilouv tnv achAAeLa KOL TV OVWTEPN TIOLOTNTA
TwvV Ttpoiovtwy tne EE.

H emkowwvia pe dnuootoypadoug, bloggers yootpovopiag kat uysiag, etdikouc Statpodnc Kol ELoaywyeig
nipoioviwy dlatpodnc, KTA. Ba cuvtedéoel oto va €0IKELWOOUV HE TO UAVUUA TNG KOUMAVLOG WOTE vVa TO
petaBiBacouy kal og GAA akpoaThpLa.

OL ekdnAwoelg autég Ba mpaypatonolnfolv os emAeypévoug, oUyXpovoug Kat KatdAAnloug xwpoug. O
XWPOG, TO PeEVOU Kal n por ekdnAwoswv Ba TPooapuocTolV OTN OTPATNYLKN TNG eKOTPATELAG. Ol OANTEG
Ba emiAéyovral pe Baon TNV teEXVoyvwoia toud. Q¢ dwpo, kabe mpookekANUEVOG Ba AABeL evnUEPWTIKO
UALKO yLOL avayvwon Kot avamapoywyn kot dwpo delypa Oétag MOnM.

Yehiba 43



Noapadotéa:

1° étog

2° é10¢

3° é10C

¢ 1 ekdnAwon ava ayopd, 100
TlakETA MAnpodopLwv +
Swpa, 1 deAtio tumou x 2
0YOpEG.

Ayopéc: HMNA, Kavadadg

¢ 200 &npoactoypddot /
SLOHOPPWTEC KOWVAC
yvwung

¢ 1 ekdnAwon ava ayopd, 100
TIaKETA TAnpodopLwv +
Swpa, 1 deAtio tumou x 2
0YOopEG.

Ayopéc: HMNA, Kavadag

¢ 200 &npoaotoypddot /
SLOHOPDWTEC KOLWVAG
yvwung

e 1 ekbnAwon ava ayopa, 100
TlakeTa AnpodopLwv +
Swpa, 1 deAtio tumou x 2
0YOopEG.

Ayopéc: HNA, Kavadag

¢ 200 &npoaotoypddot /
SLOHOPDWTEC KOLWVAG YVWHNG

AgiKTEG AMOTEAECUATWV:
300 Atadnpuiotika / ApBpa / Avadopéc / Maptupleg o évtuma Kal NAEKTPOVLKA LEoa XWPLS XpEwaon
600 SLapopdWTEC KOLWVAG YVWHNG evatoBntomnotnuévol otig HMA kat otov Kavada.

Méyiotog npoPAeNOpEVOC TpoiimtoAoylopdg: 187.920 €

ETLLEPLOOG Samavwy ava £T0G

1° étoc 2° é10C 3° ¢é10¢
62.640€ 62.640€ 62.640€
EMUEPLONAG Samavwy ava xwpa
HMA Kavadag
93.960 € 93.960 €

2. lotoogAida, Méoa KowwvikAG-AKTuwonG
Apdon: 2.1 Anpoupyia kal evnuépwon lotooeAidag TnG ekoTpaTELOC

Nepiypadn Apaong

Enionun napoucia oto Stadiktuo yla TNV MPocEAKUCH TOU KOWoU OTOXOU E Tn dnuLloupyia, evnuépwon
KOLL CUVTAPNON LOTOCEALSAG TOU TPOYPAUMATOC yia KaBe mAatdopua (pc, mac, mobile, tablet), yia tig HNA
Kot tov Kavada. Auvatotnta SLacivoeong Ue OXETIKOUG AOYaPLOCHUOUC OTA ECO KOWVWVLKNAG SIKTUWONG.

O otdtonog Kot oL Aoyaplacpol ota Héoa KOWwVIKAS Siktuwaong (Facebook, Instagram kat YouTube), Ba
glval mpooappoopévol oTnV OmTLIKA TauToTNTA Tou MNpoypaupatog, Ba mpowbouv ta BACIKA UNVUHATO TG
ekotpateiag, Ba Slo0touv MAOVGCLO TIEPLEXOUEVO TIOU Ba EVNUEPWVETAL TAKTLKA Kal Ba £xouv 8LadpacTikd
XOPAKTAPO, {NTWVTOC OTtd TOUG ETLOKETITEG VO CUUITANPWOOUV EPWTNHOTOAOYLA TTou Ba xpnotuomnotnfouv
ylLoL TV OVAAUGON TWV OMOTEAECUATWY TN EKOTPATELOC. H EAKUOTIKA LoTooEAISa Bol TTEPLEXEL LA CUVOTITIKA
nieplypadn twv mpoiovtwv NOM/MNTE, pe éudacn otnv sUpwWTAik TPOEAEUGH TOUG, OTO CUYKPLTLKA
TIAEOVEKTAMUATA KOL TO YEUOTIKA (OpYQVOANTITIKA) XOPAKTNPLOTIKA. Oa amoplOuel TIg SpactnplotnTEG TOU
TiPOYPAUUATOC (Mou Bo EVNUEPWVOVTOL CUVEXWE, TPV Kal HETA amo kabes skdnAwaon, pue dwrtoypadisg,
TIAPOUCLACELC Kol avadopég) kat Ba mepléxel cuPBoUAEC yia T xpron tng Métag NOIM, MPOCAPHOCUEVES
oTL¢ SLatpodLKEC CUVABDELEG TNG XWPOC-OTOXOU, He BapltnTa KUpiwe ota (ive yevpata.

Napadotéa:

| 1° étoc 2° é10C 3° é10C
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Anuloupyia emionung Evnuépwon, avavéwan Kat Evnuépwon, avavéwan Kat
LotooeAibag yla utoloyLoth, ouvtrpnon otooeAidag ouvtrpnon otooeAidag
tablet, smartphone ywa tig
HMNA kot tov Kavada.

AgiKTEG AMOTEAECUATWV:
1.000.000 ipoPolég oeAiboag pEXPL TO TEAOC TOU TTPOYPAUUATOC (3 £TN)

Anpoupyia kowvou ota Méoa Kowvwvikng Aiktuwong. 600.000 emiokéPelg otn oehida tou Facebook péypt
TO TEAOG TOU MPOYPAUOTOG.

Méyiotog npoPAENOUEVOG TPOUTOAOYIONOG: 27.120€

ETLUEPLOOG Samavwy ava £T0G

1° étoc 2° é10C 3° ¢é10¢
18.080€ 4.520€ 4.520€

EMpEPLONAG Samavwy ava xwpa

HMA Kavadag
13.560 € 13.560 €

2. lotooeAida, Méoa Kowwwvikig Awktiwong
Apdon: 2.2 Anpoupyia Aoyaplacpwyv o Méoa Kowvwvikng Alktiwong
Mepypadn Apaong:

Me Sebopévo OTL N cUVTPUTTIKN AP NdIla TWV KATOVAAWTWY 0TI XWPEG-OTOXOUE €XOUV AOYOPLACHOUG
o€ Facebook, Instagram kat YouTube, n ekotpateia Ba €0TLACEL 08 QUTA T PECO KOWVWVIKNG SLKTUWONG.
Ot tpeLg (3) Aoyaplaopol kat Ba Kwvouvtal oto (6lo mAaiclo pe tov Lotétomno: Ba akoAouBouv Tnv Sla
OTTTIKN TAUTOTNTO KAl TOUC (610U¢ KWSELKEG emKovwviag Tng Apdong, mpofallovtag ta Baoikd pnvopota
NG ekotpateiag KabBwg kot TAOUOLO TIEPLEXOEVO TIOU B EVNUEPWVETAL TAKTLKA, Kal Ba aAANAsTLdpolV pe
TOUG ETILOKEMTEC, {NTWVTOC TOUG VA CUMIMANPWOOUV gpwTnuatoldyla mov Ba ypnoiuonoinBouv yla tnv
OVAAUGCN TWV QMOTEAECUATWY TNG ekotpateiag. O SLOXELPLOTAG Twv Aoyaplacpwv Ba avoAdfel va
T(POCOLTEL CUOTNUATLKA VEO TIEPLEXOHEVO: {wvTavh evnuépwaon ekdnNAwoewv, mMAnpodopieg/evnuépwaon os
oxéon e tn Spdon n/kat to mMpoidv, cuvtayig, pwrtoypadiec, Pivteo kat kabe £ido¢ onupaviikolu n
evlladépovtog oxetikol UAkoU. Autol ot tpelg (3) Aoyaploopol Ba elvat Sioouvdedepévol. Oa
xpnotwpomotnBolv yia ™ Ste€aywyn SlaywVIoUWY Yl TNV TPOCEAKUCN TOU KowoUl, KaBwg Kol wg
MPOoKANGN ylad TN OCUUMANPWON epwtnuotoAloyiwv. EmutAéov, Oa Tmopéxouv amavinoel os
pnvopato/oxoAlo cupdwva Pe TRV opydvwan Kat tn Staxeiplon tng StadnpLoTIKAC EKOTPATEING LEOW TOU
Facebook. Emiong, katd tn Sldpkela ekSNAwWoewv SNUOCIWV OxXEoewy, EKBECEWY, LABNUATWY LOYELPLKAG
K.ATL., Ba mpoPBAaAAeTal Bivieo o€ MPAYUATIKO XPOVO OTLC MAATHOPUEG TWV HECWY KOWWVIKAG SIKTUWGONG Kall
Ba evBappUlvovTaL OL TOPEUPLOKOEVOL VO TIPOBAANOUY BIVTED O TPAYUATIKO XPOVO.

Napadotéa:

1° étoc 2° é10C 3° é10C
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Anuloupyia evog cuvolou
oAnAocuvdedpuevwv
AOYOPLOOUWY KOLWVWVLKAG
Swtuwong oto Facebook /
Instagram / YouTube.
MNapakoAouBnon Kot
EVNUEPWON TIEPLEXOUEVOU,
Slaxeiplon Stadnpotikou
TEPLEXOUEVOU, TIPOGEAKUDN
ETILOKETITWV.

Awaxeiplon oehidag Facebook /
Instagram / YouTube.
MapakoAoUBnon kat
EVNUEPWON TIEPLEXOUEVOU,
Slaxeilplon dtadnuiotikol
TIEPLEXOULEVOU, TIPOCEAKUGON
ETILOKETITWV.

Awaxeiplon oehidag Facebook /
Instagram / YouTube.
MapakoAolBOnon Kot
EVNUEPWON TIEPLEXOUEVOU,
Slaxeiplon dtadnuiotikol
TIEPLEXOULEVOU, TIPOCEAKUGN
ETILOKETITWV.

AE&iKTEG AMOTEAEGUATWV:

900.000 npoBolég oehidac Facebook péxpt to téhog Tou Mpoypaupatog (3 xpovia), 80.000 “likes”, 2.000
£PWTNUOTOAOYLA TTOU OAOKANPWONKOV Ao TO OTOXEVOUEVO Koo, 10.000 CUULETOXEG OE SLOYWVLOUOUC,
10.000 mpoPoAéc Bivieo oto facebook, 5.000 mpoBoAég Bivteo oto YouTube, 30.000 akoAouBol oto
Instagram ektO0¢ amo TNV avénon Tou aplBpoU TWwV EMIOKEMTWV TNG emionung LotooeAibag tou
T(POYPAUUATOC.

Méyiotog npoPAENOUEVOG TPOUTOAOYIONOG: 45.765€

ETLLEPLOOG Samavwy ava £T0G

1° étoc 2° é10C 3° é10¢
18.645€ 13.560€ 13.560€
ETLLEPLONOG Samavwy ava Ywpa
HMA Kavadag
22.882,50€ 22.882,50€

3. Avadnrpion

Apdon: 3.1°Evtumo StadnpLoTiko UALKO
Nepypadn Apaong:

Anpooieuon OAOCEALSWY KOATOXWPNOEWV O EVIUTA MECA TIOU ameuBUvovidlL Of KOTOVOAWTEG KOl
eTuxelpnuatiec (consumer and business reviews), e okomo tnv npowdnon tng O£tag NOMN oto mAaiolo Tng
MECOYELAKNG SLaTPOodrG KoL TNG TOTIKNAG Koulivag, WoTE VoL KOTOOTEL LEPOG TWV NUEPNOLWV SLATPODIKWY
ouvnBeLwv Tou KowvoU-oToXoU, EL8IKA 600V adpopd oTa Uivi-yeupata.

Mpokelpévou va peylotonolnBoulv ta anoteAéopata, n dnuoocieuon Twy Sladpnuioewv Ba CUUTTTEL UE TLG
OXETIKEG SpAOTNPLOTNTEG TOU TipoypAppatog (dnAadn, ekdNAWOELS TUTIOU KAl CUUUETOXH o€ ekBéoelg). O
€YKALPOC KOl KOTOAANAOG oXeSLOOMOC Sladnuiotikol mpoypapuato; 6o pmopoloe va TPoodEpel
npocPaon oe Swpedv EUpeTeS SladnuioeLg.

Napadotéa:

1° étoc

2° é10C

3° é10¢

e 12 Sladnuioelg oe
TeEPLOSIKA TTOU
anevBluvovtal og
KATAVAAWTES Kol
ETUXELPNUATiEC TpOdipwWY
(consumer and business
reviews) - HMA

e 12 Sladnpuioelg oe
TEPLOSIKA TTOU

e 12 Swadnuioelg oe
TEPLOSIKA TTOU
anevBUvovtal og
KATAVAAWTES KoL
ETUXEPNMUATiEC TPODIpWY
(consumer and business
reviews) - HMA

e 12 dladnuioelg oe

TEPLOSIKA TIOU

e 12 Swadnuioelg os
TEPLOSIKA TTOU
anevBUvovtal og
KATAVAAWTES Kol
ETUXELPNMATIEC TPOPIUWY
(consumer and business
reviews) - HMA

e 12 Sladnuioeig oe

TEPLOSIKA TTOU
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aneuBuvovrtal o
KATOVAAWTES KoL
ETUXELPNMATIEC TpOdipwWY
(consumer and business
reviews) - Kavadag

aneuBuvovrtal oe
KATAVAAWTES KoL
ETUXELPNMUATIEC TPODipWY
(consumer and business
reviews) - Kavadag

aneuBuvovtal oe
KATAVAAWTES KoL
ETUXEPNUATIEC TPOdIiUWY
(consumer and business
reviews) - Kavadag

AgiKTEG AMOTEAECUATWV:

1. AplBuog atopwv mou eidav tig Stadnuioeis: 2.500.000

2. AplBUOG atouwy, TwV omoiwv o BaBUOC avayvwpLoLLOTNTAG TWV EUPWTAIKWY YpadIKwV cUUBOAWY yLa
ta rtpoidvta NOM/MNME Oa aAAdgst: 400.000 ava ayopd

3. 1 emumAéov dwpedv SLapnULOTIKO HAvVU A ava Stadriuwon

Méyiotog npoPAenopevog tpoiimoAoylopog: 407.040€

ETILLEPLOOG Samavwy ava £T0G

1° étoc 2° étoC 3° ét0C
135.680 € 135.680 € 135.680 €

ETLLEPLONOG Samavwy ava Ywpa

HMNA Kavadag
222.600 € 184.440 €

3. Avadprpion
Apdon: 3.2 Atadnuion os tnAsdpaon / Stadiktuakr tnAsdpacn (Web TV)

Nepiypadn Apaong

MpoBoAn dLadnULOTIKWY UNVURATWY (spots) ae tnAgomtikd Siktua KaBwe Kal o€ SLaSLKTUAKA KAVAALA LIE
oKOTIO TNV anodotikdtepn poBoAn tng Oetag NOM.

MpoKelEVOU TA PETASLOOMEVA NVULATO VO €XOUV TN HEYAAUTEPN QAMNXNON KOL VA EMITUXOUV TNV TILO
anoteAeopatiky TPoBoAn Tou mpoidviog, Ba emhexBouv TNAEOMTIKA OSiKTUA TIOU ELSLKEVOVIAL OTN
yootpovopia f/kat tnAeomuikd Siktua mou mapouctdlouv SnUODNEIC EKTIOUTIEC HOYELPLKAG N
TIPOYPAUHATA YEVIKOU EVOLAPEPOVTOC LE EVOTNTA LAYELPLKAG.

To Sadnuiotiko mpodypappa Ba avamtuxBel pe Paon to MOCOCTO TNAEBEAONC OTO KOLWO-OTOXO TWV
OTOXEUOHEVWY ayopwv, Kabwg Kat to mpodiA kat tn dnpodhia tou mapouciaoth fi/kal tou oed. Edpdoov
ta Sladiktuakd TNALOTTIKA KavaAla gival oAU SnuodtAfp T onuepLvr €moxf Kol TIPOKELUEVOU Vo
peylotonownBolv ta anoteAéopata tng mPoPoAnc, propsel va emilexBolv ekmoumnég TG00 amo TNAEOTTIKA
000 Kal SLadKTUAKA TNAEOTTTLKA KOVAALQL.

H 8pdon autr Ba smikevipwBdel otic HMA, alad ta amoteAéopota Ba sfamAwbolv Kal otnv Kovadikn
oyopd KaBw¢ aUTEC oL OyopEC polpalovial UEPLKEC TNAEOMTIKEG EKMOUMEC Kol OAa ta Stadiktuakd
KavaAla.

Noapadotéa:

1° étog 2° ét0C 3° é10g
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® 3 TAPOUCLACELG OE
EKTIOUTIEC LOYELPLIKAG Ot TV

® 3 TAPOUCLACELG OE
EKTIOUTIEG LOYELPIKNG Ot TV

® 3 TAPOUCLACELG OE
EKTIOUTIEG LOYELPLKNG Ot TV

/ Web TV - HNA / Web TV - HNA / Web TV - HNA
AE&iKTEG AMOTEAEGUATWV:
+1.500.000 Beatég otig HMA
+ 300.000 Beatég otov Kavada
Méyiotog npoBAenopevog npoiimoAoylopdg: 235.320 €
ETMpEPLONOG Samavwy ava £10G
1° étog 2° é10C 3° é10¢
78.440 € 78.440 € 78.440 €
ETLLEPLOOG Samavwy ava Ywpa
HMA Kavadag
235.320 €

3. Avadrpon

Apdon: 3.3.1 Aadiktuakni Aladnpuion (Google Adwords)

Mepiypadn Apdong:

Mo TNV MTPOGEAKUON KaL TNV eualcOntomnoinon mo oTtoxeupévou Kovou Ba xpnaotpomolnBolv Ta epyoleia
EUMOPLKAC TpowBNnong tng mAatdpopuag Google Adwords, TomoBetwvtag Stadnuiotika mAaiowa (banner)
O£ OTPATNYLKA ETUAEYUEVEG LOTOOEALSEC TPITWV TA 0oL, XPNOLUOTIOLWVTAC KOAQ LEAETNUEVECG TIPOOKAROELG
oe 8paon (CTA/ Call to Action), Ba peTad£pPOUV TOUG EMLOKEMTEG OTNV KEVTPLKN LOTOOEALSA TNG eKoTpaTeiag.

To Adwords spdavilel Stadpnuioslg oXeTKEG Pe TIG avalnTAOELC TWV Xpnotwy SimAa Kol mavw amd ta
KAaolkd anoteAéopata twv avalntioswy Touc. Etol, mpooeAkUEeL oTnV LOTOoEALSA TNG EKOTpaTELNG XPOTEG
TIOU TIPAYUATLKA evSLadEPOVTAL YLa TO TIEPLEXOUEVO TNG, KLAG Kot EPagav yla KATL OXETKO KL eMEAEEaV va
akoAouBrjoouv tn Stadniuion. H mhatdpopua Adwords Ba xpnotpomnoinBel yia tnv adénon Twv eNOKEPEWV

otnv LotooeAida. Oa aneuBbuvetatl katd KUPLo Adyo otig fopeleg oALteieg Twv HMNA.

Napadotéa:
1° étoc 2° é10C 3° é10¢
JTOTLOTIKA otolxeia KOl | ZTOTIOTIKA OTOLXEla KOL ETNOLEG | ITATIOTIKA OTOLXELO KOl ETAOLEC
€Tole¢ ekBéoelg amd TO | ekBéoelg amd to  Google | ekBéoslg amd To  Google
Google Adwords Adwords Adwords

AgiKTEG AMOTEAECUATWV:

60.000 emumAéov emiokePuotnta otnv lotooehida, 20.000 erumAéov eMIOKEPLUOTNTA OTA LECA KOLWVWVLKAG

Siktbwong

200.000 neplocdtepol GvBpwrol evotcOntomolnpévol amnod To Kowo-otdxo

Méyiotog npoPBAENOUEVOG TPOUTOAOYIONAG: 98.580€
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ETLUEPLONOG Samavwy ava £T0G

1° étoc 2° é10C 3° é10C
32.860 € 32.860 € 32.860 €

EMpEPLOoaGg Samavwy ava xwpa

HMA Kavadag
49.290 € 49.290 €

3. Awadnuion
Apadon: 3.3.2 Atadnruion oto dtadiktuo (dtadnuicelg ota péoa KOWWVLKAG SIKTUWOoNG)
MNeplypadn Apaong:

Oa xpnowuomonBouv ta SladnULoTIKA EpYAAEia TTOU TAPEXOUV TA HECA KOWWVLKAC Siktuwong Facebook
Kot Instagram yLo TNV TPOoEyyLon KATAVOAWTWY KOL EMAYYEALATLWY TOU KAASOU TwV Tpodipwv.

H 8pdon Ba emikevipwOel otig Bopeleg moAtteieg Twv HMA.

Noapadotéa:
1° étoc 2° é10C 3° ¢é10¢
JTATLOTIKA oToLKElo KO ZTATLOTIKA OTOLXELQ KOL ETAOLEG | ITOTLOTLKA OTOLXELQ KOIL ETHOLEG
€T OLEC EKOEDELG OTO ekB£oeLg oto Facebook / ekB£oeLg oto Facebook /
Facebook / Instagram Instagram Instagram

AE&lKTEG AMOTEAECHATWV:
150.000 dtopa apeoa sevatoBntomnotnuéva, 30.000 dtopa EQPeca sualobnTonotnuéva
10.000 véoL akdAouBol oTig U0 0eAISEG KOWVWVIKNG SIKTUWGONG TOU TPOYPAUUATOC TWV OYOPWYV GTOXWV

Méyiotog npoBAenopevog npoiimoAoylopog: 40.320 €

ETUUEPLONOC Samavwy ava £T0G

1° étog 2° é10C 3° ét0¢
13.440 € 13.440 € 13.440 €

ETLEPLONOG Samavwy ava Ywpa

HMA Kavadag
20.160 € 20.160 €

3. Avadrpion
Apdon: 3.4 Aladnpion e€wteplkol Xwpou
Mepiypadn Apdong:

E€wtepiky  Stadnuion  péow  yyovroadlowv/adlowv/Slabnuiotikwy  mAoloiwy,  AOyw NG
OTTOTEAECUATIKOTNTOC AUTOU TOU HECOU OTNV ayopd otdxou tou Kavadd.

Mpowbnon tou mpoidvtog, avfénon tng MPOBOAAC TOU KoL TG sualoBnTomoinong Tou Kowvou oTtdxou,
HETadOpA TWV BACLIKWY UNVULATWY TNG ekoTtpateiag. NMpowbnon mpoidévtwv oto mMAAiolo TNG LECOYELOKAC
SLatpodng Kat TG TOMLKNA G Koulivag, e oTOXO TNV eualoBnTomnoinon oXeTIKA Ue TnV eupwrtaikn Qéta NOM
KaL ta poiovra MOMN / NME yevika.
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Noapadotéa:

1° étog

2° é10¢

3° é10C

3 ywavroadioeg / adioeg /
Stadnuiotika mhaiola

3 ywavroadioeg / adloeg /
Stadnuiotika mhaiola

3 ylwyavroadioeg / adioeg /
Stadnuiotika mhaiola

AeiKkteG aMOTEAECHATWV:

800.000 katavaAwTEG eKTIBEVTAL OTO UAVUUO TNG KOUTIAVLOG

Méyiotog npoPAenopevog poiimoAoylopdg: 123.900 €

ETLLEPLOOG Samavwy ava £T0G

1° étoc 2° é10C 3° ¢é10¢
41.300 € 41.300 € 41.300 €
ETLLEPLOOG Samavwy ava Ywpa
HMA Kavadag
123.900€

4. EpyaAeia emikowvwviog

Apdon: 4.1 QUANGSLA YO EMAYYEAUOTIEG KL KATAVOAWTES

Nepypadn Apaong:

Ta puladia mou Ba StaveunBouv oto mAaiclo Stadopwv Spdcewv (M. EUTIOPLKEG EKBECELS, NUEPES
YEUOTIKWVY SOKLULWV), YLA TNV TIPOCEYYLON TOU KOWOU OTOXOU (EmayyeAMATIEG Kol KATAVOAWTEG), armoteAoUv
éva amo ta Bacikd epyaleio evnuéEPWONG TOU TPOYPAUMUATOC Kol Ba mopEXOuV OAEG TIG AMAPALTNTES
nmAnpodopieg yla v eupwmnaiky Oéta MON kat ta Baclkd pnvupata tng ekotpateiag. Ta duAladia Ba
TPETEL VA €lVOL EAKUOTIKA Kal €UKOAQ KATAVONTA OTL YAWOOEG TWV XWPWV-OTOXWV. Mia SLadopeTIKn

TPOCEyyLlon Ba xpnolonolnBel yla Toug EMOYYEAUOTIEG KOL TOUG KATAVOAWTEG.

Napadotéa:

1° étog

2° étoc

3° étoc

HNA kat Kavadac:

280.000 dpuAAadLa yLa KATOVOAWTEG
70.000 puANGSLa yla emayyeApatieg

Acgikteg anoteAecpuATWV:

350.000 amobEKTeC (KaUToVaAWTES Kol emayyeApatiec).

125.000 avapevopevog aplBuoc anodektwy (KOTAVOAWTES KAl ETOYYEAUATIEG) TWV OTMolwV anodedelypéva
0 BaBudC avayvwplooTnTog TV EUPWIAIKWY ypadikwyv cupBolwyv yla ta mpoiovta NON / MNIE éxel

oAAAEeL KaL oL omoloL amodedelyéva evalobntomnoldnkay ano Tnv ekotpateia

Méyiotog npoBAenopevog poiinoAoylopog: 80.500€

ETLEPLOUOG Samavwy ava £T0G

1° étoc

2° é10C

3° é10C
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80.500 € |

EMpEPLOoaG Samavwy ava xwpa

HMA Kavadag

40.250 € 40.250 €

4. EpyaAeia Emikowwviog
Apdon: 4.2 Atadnuioslg yia 0Aa ta péca
MNepypadn Apdong:

Anpovpyia el8IKA mpooappoopévwy dladnuicswy ya 0Aa ta péca emkowwviag (évtuma, Stadiktuo,
KOWWVIKA pHEoa SIkTUwaonNG, e€wTteptkol xwpol) mou Ba mpowbrjoouV Ta PNVUOTA TNG EKOTPATELAC, O OAEG
TIC OHASEC OTOXOUG Kal oTLg 2 ayopEs. Néa apyeia ypadikwy Ba Snuoupyouvtal kaBe xpovo (avaloya pe
Ta etiola amoteAéoparta). OL dwtoypadie¢ Ba xpnoilpomolnbolv akOUO O QVAPTOEL OTA HECQ
KOLWVWVLKNG SIKTUwaoNC Kat yla tn Snuoupyia LotooeAldwy.

Eniong, Ba dnuoupynBolv 4 autootnpllopeva avadutiolpeva AdBapa (Roll-up banner: 2m x 85cm), ta
orola Ba xpnolpomnolouvtal otig ekSNAWOoeLg TUTIOU Kal Ba pEpouv TNV TAUTOTNTA TOU TTPOYPAHUUATOC.

Noapadotéa:

1° étoc 2° é10C 3° ¢é10¢
lpadika - mpocappoopéva yia | Mpadika - mpooappoopéva yia | Fpadikd - TpooappocHUEVA YL
OAa ta pPéoa EMKOLVWVIAG. oAa ta péoa EMLKOLVWVIAG. O\a Ta PEoQ ETLKOLVWVIAG.
Anuwoupyia 4 Banners.

A€&lKTEG AMOTEAECUATWV:

Aladnpuioelg mou cuppopdwvovtal pe Tig mpodlaypadeg tng EE kal mpowBolv tnv eupwnaiky Oéta MOM.
KatdAAnAeg yla kaBe ayopd.

Méyiotog npoBAenopevog npoiimoAoylopog: 30.015 €

ETUUEPLONOC Samavwy ava £T0G

1° étog 2° étoc 3° étoc
17.365 € 6.325€ 6.325€

ETLEPLOUOG Samavwy ava Ywpa

HMA Kavadag
15.007,50€ 15.007,50€

4. EpyalAeia Emikowvwviog
Apdon: 4.3 Nokéto emkowvwviag (press kit)
Mepiypadn Apdong:

Alavopn MoKETOU emikowvwviog (press kit) og SlapopdpwTEC KOWVAC YWWHNG Kot KUpiwg o Snpoctoypddoug
oTo mMAaiolo Twv ekdnAwoewv Tou meplapBavovtal otnv ekoTpateic. Ta TOKETA ETKOWWVIAG Ba
TiepLEXOUV OAeG TIG MANpodopieg ou amattolvtal yla T ouvtaén evog apBpou kabwg kat Tig Steubivoelg
NG NAEKTPOVLIKAG KAUMaAviag (Lototomnog, Facebook, Instagram, YouTube) kal éva epwtnUatoAoylo to omnoio
Ba xpnolpomnolnBel yLa tn LETPNON TWV ATOTEAECUATWY TNG EKOTPATELOG.

YeAiba 51



To makéto Ba amoteAeital amo: éva USB pe UAKO ovAyvwong OXETIKA HE To Tpoidv / pwtoypadisg
ocuvtaywv / svnuepwtiko Pivteo, to Sladnuiotikd Gulhadio, éva ¢akelo, évo oTUAO Kal €va HKpo
onUelwpataplo. OAa ta napamnavw Ba p£pouv AoyoTumo NG ekotpateiag.

Napadotéa:

1° étog 2° étoc 3° éto¢
1000 makéta emkowvwviog yla
TG 2 AYOPEG

Méyiotog npoBAenopevog npoiimoAoylopdg: 10.120 €
ETMpEPLONOC Samavwy ava £10G

1° étog 2° éto¢ 3° éto¢
10.120 €

ETLLEPLONOG Samavwy ava Ywpa

HMNA Kavadag
5.060€ 5.060€

4. EpyalAeia Emikowwviog
Apdon: 4.4 EvnuepwTIKA Bivteo
Mepiypadn Apdong:

Anpoupyia Bivteo yia mpoPoln o 6Aa ta Stadiktuakd MME mou Ba xpnolpomnotnBouyv katd tn SLdpkeLa
¢ ekotpateiag. Ta Bivteo mou eival Baokd epyaleia tou Aoyaplacpot YouTube, Ba cupnepiindBoulv
OTO TIOKETO EMLKOWVWVLNG TTou avadépetal otn Spaon 4.3. EmumA£ov Ba mpoBailovral Kat KoTd tn StapKeLa
TwV ekdnAwoewv mou nepthappfdavovtat oto MNpdypopua.

Juykekplpéva Ba dnuoupynbouv:

1. 1 Bivteo 10 Aemtwv 1ou Ba mopéxel MANPOPOPLEG OXETIKA LE TNV TIOPAYWYH, TNV KOTAVAAWON Kol
T Xpnoelg tng Metag MOM. Ztdxog Tou elval va SnULOUPYNOEL EUTILOTOOUVN OTO KOO KOl VO TO
EKTIALOEVOEL WOTE VA AVOYVWPLZEL TO AUBEVTIKO aUTO eupwMAikO Tpoiov NOM. Oa MePLEXEL OKNVEC
amod tnv eAAnvikn UntalBpo.

2. 3 cut-down versions (ouvtopa Bivteo amd ta mapackivia «behind-the-scenes») ta omoia Oa
TP0P0SOTOOUV TNV EKCTPOTELN LLE TO AMAPAITNTO MEPLEXOLEVO KOl Bal EMKOWVWVYAGOUV TO HAVUUA
TNG UE TILO EAKUOTIKO TPOTIO.

3. 5 Bivteo dladoxikwv AP ewv «time-lapse» ta onoia, Ba deiyvouv tnv euelitia tng Oétag MOM kot
TN XPon tTng o KaBnuepva pivi-yevpata katovaAwtwy otig HMNA kat otov Kavada.

OAa autda ta PBivteo Ba Slatebouv otadlokd kal oUudwva HE €va TPOOCEKTIKA OXeSLAOUEVO
XPOVOSLAYpOUUa, e 0TOXO va KaAUouv OAn tn Sldpkela Tou NpoypappaToG.

Napadotéa:

| 1° étoc 2° étoC 3° ét0C
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1 Bivteo 10 Aemtwv

3 cut-down versions (cUvtopa
Bivteo behind-the-scenes)

5 time-lapse Bivteo

AgiKTEG AMOTEAECUATWV:

300.000 amodEKTEC TOU UNVUMATOC TNG KAUTIAVLOG Kal 0TI SUo xwpeg (Méow Ttou YouTube, Tou facebook,
Tou Instagram, tTng LOTOoEALSAC TNG KAUMTAVLOC, TWV EKSNAWOEWY, LOTOTOMWY)

Méyiotog npoPBAENOUEVOC TTPOUTIOAOYLONOG: 35.650 €

ETLLEPLOOG Samavwy ava £T0G

1° étoc 2° étog 3° étog
35.650 €

ETLLEPLONOG Samavwy ava Ywpa

HMNA Kavadag
17.825 € 17.825 €

5. EKONAWOELS
Apdon: 5.1 Nepintepa o€ EUMOPLKEC EKOETELG
MNeplypadn Apaong:

H ouppeToXn Ot €UMOPLKEG €KBECEL amotelel €va TOAU onUAVTIKO Bripa mpo¢ Tnv Kateubuvon tng
eMiTEVENG TWV OTOXWV ETMLKOWVWVIOG TOU TPOYPAMMOTOG. OL eTUAEYUEVEG €KBEOELG €lval TAYKOOUIWG
YVWOTEG eKONAWOELG HE XINASEG CUUETEXOVTEG KAl ETMLOKEMTEG. MapAdAAnAa, Ba UTIAPXOUV EUKALPLES YA
CUVAVTNON HE TOUG EMAYYEALATIEG TNG ayopaC TTou Ba pemeL va poypappatifovtal 3 €wg 4 pnveg mpv. O
€KBECLAKOC XWPOG TOU TIPOYPAUUOTOG Ba TIPOPBAAAEL TNV OMTIKN TAUTOTNTA TNG EKOTPATELONG (LAVUHA KOl
vpadka). Eva e8ko ypadeio Oa SLavEUEL TO EVNUEPWTIKO EVIUTIO TOU TIPOYPAUUATOC Kol Ba mapéxet
nAnpodopieg, kabwg kat tnv gukatpia dokiung tng Métag MOM. Eniong, Ba mpoBalletal to Bivteo tou
TiPOYPAUUATOC. AUTEG oL ekdnAwoelg Ba xpnoLpomolnBolv w¢ MEPLEXOUEVO GTOV LOTOTOMO KOl OTA HECA
KOLWWVLKNE SIkTuwaonG.

Baosl twv mapanavw, o0 EATO-AHMHTPA Ba cUHETEXEL OTIC akOAoUBEeC ekBEoELS Yo KABE ayopd (2 yLa Tig
HMA kat 1 yia tov Kavadad):

Winter Fancy Food, Zav ®pavoioko, lavoudplog (3 nuépeg). H mo dnuodiing Stebvng ékBeon mpoidviwv
Slatpodng kot tpodipwy.

Summer Fancy Food Show, Néo Ydpkn, loUviog (3 nuépec). Autn elval n peyaAltepn, omd amodn
CUUUETOXNG, Bopeloapepkaviki £kBean mou emiokEnTovtal oMol kavadol emxelpnUaTies.

SIAL Canada, Int'l Food Exhibition, Mévtpeal / Topdvto, Mdtog, (3 nuépeg). MPOKELTAL yla pLa TPLALEPN
eTAoLa €kBeon, n omola mpaypatomnoleital oto Movtpeal ota {uyd £Tn Kol 0To TOPOVTO OTA LOVA £TN.

Napadotéa:
1° étoc 2° étoc 3° étoC
JuppEeTOXn 0To Summer Fancy JUUUETOXN OTN JuppeToxn oto Summer Fancy
Food Show 2018 Sial Canada 2019 Food Show 2020
Atavopn ¢puAladiwv: 18.000 Awavopn duAladiwv: 18.000 Awavopn dpuAladiwv: 18.000

Agikteg anoteAeopaTwy:
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Anpuloupyia 6.000 vEwv emiyelpnUATIKWY emadwv. Atavour 50.000 pulhadiwv. E€owkelwon neplocdtepwv
and 8.000 smayyeApatiwv pe tn Ogta MNOMN. Evioxuon tg eualobnTomoinong OXETIKA e T EUPWTTAIKA
nipoiovra NON/MIE.

Méyiotog npoBAenopevos nPoiimtoAoyLlopag: 262.740€

ETMpEPLONOC Samavwy ava £10G

1° étog 2° éto¢ 3° éto¢
104.980€ 52.780€ 104.980€
EMpEPLOoaG Samavwy ava xwpa
HMA Kavadag
209.960 € 52.780 €

5. EK6NAWOELG
Apdon: 5.2 Epyaotrpla og 0XOAEC LAYELPLKNAG
Mepiypadn Apdong:

Juvepyaoia pe oXOAEG HAYELPLKAG Yl TNV UAoToinon e€elSIKEVUEVWY HABNUATWY OXeSLAOUEVWY yLa ULa
opada-otoxo mou eival sfalpetikd Sektiky o véeg mAnpodopieg kot otn Slebvr) yaotpovopio. Ta
epyaotnpla Ba emikevipwBolv otnv aUBEeVTIKOTNTA, TNV MOLOTNTA, TN YEUON Kol TG TTOAAATIAEG XPHOELG TOU
TPOLOVTOG, KABWG Kol oTn Xpron Tou otn Peocoyelakn Kal tn Stebvr) yaotpovouia. Oa meplappfdavouv
BewpnTIKA KAl TPAKTLKNA ekmaibeuon ylo va eUMVeVOOUV VEOUC EmayyeALATIEC KaL va Toug BonBricouv va
EKTLUNOOLV TNV eupwrtaikn Ota MOM.

‘Oocov adopad to mpodil Tou opAnTh, Ba eival évag / pia emayyeApotiog oed He YVWOELS YL TO TTPOIOV Kal
TIG XPNOELG TOu, Tou Ba eival oe B€on va HETASWOEL AUTEG TIG YWWOELS. Oa SltavepunBouv SlapnuLloTikd
dUAAaSLa Kat Selypata Tou mpoiovtog. Ta ogpwvapla Ba die¢ayBouv Kat oTLg 2 ayopE..

OL evépyeleg mep\apfdavouv tn cuvepyaoia pe 2 oXoAEC avd ayopd etnoiwg, e otoxo 100 omouSaoTég
ava oxoAn. Ot ouddeg dev Ba Eemepvouv Toug 50 OTIOUSACTEC.

Autd ta epyaotrpla Ba xpnoluomolnbolv wg MEPLEXOUEVO OTOV LOTOTOTIO KOL OTO HECA KOLVWVLKNAG
SIKTUWONC KAL OL CULMETEXOVTEG Ba TTaPOTPUVOOUV VA LOLPACTOUV TNV EUTIELPLO TOUG OTOL LECA KOLVWVLKNG
Siktuwonc (Twvtav cuVSeon, avdptnaon), TPOKELUEVOU va oA amAacLaotel n enidpaon tng dpdaong.

Napadotéa:

1° étog

2° étoc

3° étoC

400 ornoudaotec / dulhadia

- 2 Epyaotripla oe 2 OXOAEC
Hayelpkng ot HMOA / 200
OTIOUSAOTEG

-2 Epyootnipla ot 2 OYXOAEG
payelpkng otov Kavada / 200
omoudaoTEG

400 onoudaotég / duladia

- 2 Epyaotripla oe 2 OXOAEG
HayelpknG ot HMA / 200
OTIOUSAOTEC

-2 Epyootrpla oe 2 OXOAEG
payetpkng otov Kavada / 200
omoudaoTEG

400 onoudaotég / duladia

- 2 Epyaotripla oe 2 OXOAEC
HayElpKAG otg HMA / 200
OTIOUSAOTEG

-2 Epyootnipla ot 2 OXOAEG
payetpkng otov Kavada / 200
OTOUSAOTEC

AgiKTEG AMOTEAECUATWV:

1200 véol emayyeALATIEG aVOUEVETAL VO TtapaKoAouBricouy ta padnpata kal va evatcdntomnoinbolv ota

gupwmnaika npoidvta NON/MTE.

Méyiotog npoPAcnopevog tpoiimoAoyiopnog: 104.400€

ETLUEPLONOG Samavwy avd £T0G
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1° étoc 2° étoC 3° é10C
34.800€ 34.800€ 34.800€
EMpEpLoag Samavwy ava xwpa
HMA Kavadag
52.200€ 52.200€

5. EKOnAwoELS
Apadon: 5.3 EBSopadeg eldikwv mpoodopwy G€ ECTLOTOPLOL
MNepypadn Apdong:

JUUDWVIEG UE €0TLATOPLA OTI QAYOPEC-OTOXOUC Yyl thv mpowdnon tng @Oftag MON ywo mepiodo 2
eBSopadwv ava onueio. Auto Ba emiteuyBel mpwTa HE TN XPHON TOU MPOTIOVTOG 0TO HEVOU TOU €0TLOTOPLlOU
(Ba StateBolv oL AmALTOUEVEG TTOCOTNTECG TOU MPOTOVTOG) Kal Sevtepov péow Stadnuiotikov puiladiou
ylo TOUG KOTOVOAWTEG HE TIC BoolkéG TAnpodopiec yla To TMPoidv Kol TO UAVUUA €KOTPOTELOG TOU
T(POYPAUUATOC.

Ta eotlatoplo o avaAdBouv vo TIPOETOLUACOUV €va eLEIKO HeVOU e CUOTATIKO TNV eupwraikr) Qéta MOMN
KOL VO XPNOLUOTIO 00UV SIKA Toug KavaAla srikowwviag (Aloteg amodektwv alAnAoypadiag, oehideg
MECWV KOWWVIKNG SIKTUWONG, K.ATL.) TIPOKELUEVOU VAL EVILEPWOOUV TNV TIEAQTELX TOUG YL TNV MPOWONTLKN
Spadon.

YKOTOC aUTNG TNG Spdong ivat va BonBrnoel Toug MEAATEG OQUTWY TWV KATAOTNUATWY va e€olkelwBolv pe
TN yevon Tou TpoilovTog Kol va wlnoesl toug unteBUVOUC va IPooBEaouy og POVLUN BACN TNV EUPWTIAIKN
@<ta MO otig mpounOeLég Toug,.

OL powBnNTIKES SpaotnpLotnTeg ota kavaAlo tng HORECA otig ayop£g-otoxoug dtadpapatilouv onuaviikd
pOAO oTn SLapopdwWaon TWV AMOYPEWV KL TWV CUVNBELWV TWV KATAVOAWTWVY. H EMAOYI TWV E0TLATOPILWYV OF
MEYAAQ QOTIKA KEVTpa Ba yivel pe kpitnpla tn dnuodia tnv mowdtnta Ka.. Katd tn Sldpkela twv
eBSouadwv mpowbnong, n Tautotnta tou Mpoypapparog Oa tonobetnBel SLAKPLTIKA OTOUG XWPOUC.

Napadotéa:
1° étog

2° étoc 3° étoc

52 eBdopadeg npowbnong os
16 gotiatopla otig HNA kat 10
otov Kavada

52 eBbopadeg npowbnong os
16 sotiatopla otig HNA kat 10
otov Kavada

52 eBbopadeg mpowbnong oe
16 sotiatopla otig HNA kat 10
otov Kavada

AgiKTEG AMOTEAECUATWV:

EvatoBntomoinon neplocdtepwy amd 160.000 katavalwtwy (eAATeG eoTIATOPLWY).

Méyiotog npoPAENOUEVOC TPOUTTIOAOYIONOG: 325.728€

ETLUEPLONOG Samavwy ava £T0G

1° étog 2° éto¢ 3° éto¢
108.576€ 108.576€ 108.576€
ETLEPLOUOG Samavwy ava xwpa
HMA Kavadag
200.448¢€ 125.280€

5. EK6NAWOELG
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Apadon: 5.4 Xopnyleg
MNeplypadn Apaong:
Xopnyia tng kUpLaG €TROLAG EKSAAWONG TNG AUEPLKAVIKAG LAYELPLKNAG opooTiovdiag (ACF): HNA

TNV ek6NAWON AUTH CUUUETEXOUV EMOYYEAUATIEG 0] Kal SLApOPPWTEG TNG KOG Yyvwung otig HMA. Ta
gtnola eBvikad yeyovota tng ACF (http://www.acfchefs.org), oe &Siwadopetikry mOAN kdbe xpovo,
TEPNAPBAVOUV EVNUEPWTIKA CEULVAPLA VLA ETILXELPNOELS, POPOUL, EMIOEIEELC HAYELPLIKAG, EpyAOTAPLA KOl
Swtuwon. H mpotewvopevn xopnyla yla tnv tpwipepn ekdnAwon tg ACF Ba emitpéel tnv mpowbnon tng
®étag NOM Kol TWV UNVUUATWY NG EKOTPATELOCG OTLG opadeg-otdxouq. To Aoydtumo Ba tomoBetnBel oe
OAO TO OXETIKO UALKO KO OTLG EYKATOOTACELG TNG EKSNAWONG Kal Ba yivel xprion Tou KATAAOYOU TWV UEAWV
™¢ ACF yia tn Siktwon.

Xopnyia oto @eotiBal Kwvnupatoypadou tng EE (EUFF): Kavadag

MpoKeLTaL yla T peyaAUTEPO eUpWTAikd DeoTIBAA Kivnuatoypddou Twv mpogevelwv Kol TwV TTOALTIOTIKWY
WBpupdtwv t™¢ Eupwraikng Evwong mou AopPdvel xwpa etnoiwg, oto Topdvio. To Deotifar
Kwnuatoypadou tng Evpwmnaikng Evwong (EUFF) eival dwpedv ylo To KOO Kal TapoucLAlel TIPEULEPEC
Kavaslkwy tawwwyv kat Ppoapeupéveg Siebveic tawvieg. To DeotiBAN ameuBUVETAL OTOUG AGTPELS TNG
EUPWMAIKAG KOUATOUPAG, CUUTEPIAAUBOVOUEVNG KOl TNG EUPWTIAIKNAG KOUTivaG KoL OL CULETEXOVIEG
Eemepvouv toug 15.000 kaBe xpovo. Auto to deotiBal Stadnuiletal £vtova otoug §popoug Tou TopovTo,
oto SLadiktuo Kal oto Kowwvika Siktua. Etol, ta Aoyotunma Kol ta pnvopoto tou lMpoypdupatog Ba
$TAoOUV OTOUC 2 eKATOMUUPLA KOTOIKOUG Tou TopdovTto, piol ormd TIG TILO TIOAUTIOALTIOMLKEG TIOAELC TOU
KOOLOU.

Napadotéa:
1° étoc 2° étoc 3° ét0¢

TomoB£tnon tou AoyoTUTIOU GE OAO TO ETIKOLVWVLOKO TomoB£tnon tou Aoyotumou
UALKO Tou deoTIBAA, oTtoug Kvnuatoypadoug Kot o OTO XWPO TwV EKSNAWCEWV
AAAOUG XWPOUG eEKSNAWOEwWV. MPATTTH KAl AEKTIKN KOlL OTO SLoPNULOTLKO UALKO.
ETUKOWVWVLA UE TO KOO 0TOXO (6eATia TUTTOU, ORIALEG Xprion tng Alotag
K.ATt.). MpoPoAn Tou evnuePWTLIKOU Bivteo mpLv anod aAAnAoypadiag peAwv ACF.
kaBe tawia. EkBeon Tou MpoypapUATOC o€ OA T Avadopd tou MpoypaupaTog
EUMOPLKA TIpoidvTa Tou peoTBAN, cUvSeaon Tou o€ &ehtio TUMOU. Kowwvikd
AOyoTUTIOU TOU TTPOYPAUUATOC UE TO AOYOTUTIO TOU LECA OXETIKA UE TNV
deotBaA (kuplwg oto e€wdurio Twv pulladiwv, ota ekdnAwon avadépovtal Kat
ELOLTNPLO TWV TAWVLWY, 0 UMAoUTec eBeloviwy Kal o | cuvbEovtal e Tn oeAida tou
TIPOOKANCELG EKONAWOEWV), EUXAPLOTIEG O OAEG TIG Mpoypapupoatog (HMNA).
nipoBoAEG . Avacdopég atov TUTo (CANADA).

Agikteg aMOTEAECUATWV:

HNA: 20.000 efsiSikevpévol emayyeApatiec tng Plopnyaviag tPodpluwv ekTEONKAV OTO UAVUUO TNG
ekotpateiag kot 10.000 puladia Stavepndnkav.

KANAAAZ: 15.000 KatavaAwTEG o eivat AATPELS TNG EUPWTIAIKNG KOUATOUpAC EKTEONKAV OTO VUL TNG
ekotpateiag. 10.000 puAladia Staveundnkav.

Méyiotog npoPAenopevog tpoUmoAoyLlopog: 95.760€

ETLEPLOUOG Samavwy ava £T0G

0 0 0
1" €to0g 2" €10G 3" €10¢
43.320€ 52.440 €

ETLEPLOUOG Samavwy ava Ywpa
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HMA Kavadag
52.440 € 43.320 €

5. EKONAwoELS

Apdon:5.5 Exknawdeutika tagidla otnv EAAGSa

MNeplypadn Apaong:

H 8pdon auth Ba Swoel Tn Suvatdtnta os enayyeALATIEG TOU €€ElSIKEUUEVOU KAGSOU TwV TpodidwV Kal
avayvwplopévoug Snuootoypadouc - bloggers, kaBwg kal og el61koug Statpodrg kal oed amo tig HMA kat
tov Kavadd va mpayaTtonoltjoouy opyovwHEVa eKTTALOEVTIKA Taidla otnv EAAGSa. Zkomdg tng dpdong
elvat va «douv pe ta dla Toug Ta patia» tTnv alucida mapaywyng Kat epnopiag tng Oétag MOM, wote va
UTTOpOUV OTn OUVEXELX VO ETILKOLVWVAOOUV QUTEG TIC TTAnpodople HEOW TwV MECWV yla Ta omoia
gpyadovral fj XpNOLLOTIOLOUV yLa TNV EMLKOWVWVIA TOUC HE KOTOVOAWTEC f/Kal emayyeApatieg tou kKAadou
TPodluwv.

ErumAéov ol ouppetéxovieg Ba evBappuvBolv va LoLpaoToUV TNV EUTIELPLA TOUG HE TA HECA KOWWVLIKAG
SIKTUWONC TIPOKELUEVOU VA TIOAAOTTAQCLACOUY T AMOTEAECATA TNG SpAoNG.

Ol ouppetexovteg Ba emAeyolv BACEL TOU TEKUNPLWUEVOU eVELADEPOVTOC TOUG, aAd Kal KpLTtnpiwy mou
Ba Staodalilouv tn peylotomoinon Tou avtiktumou tng Spaonc.

Napadotéa:
1° étoc 2° étoC 3° é10C
Mua entiokedn 5 nuepwv ya 10 | Mwa eniokedn 5 nuepwv yia 10 | Mwa entiokedn 5 nuepwv yua 10
atopa (5 and HMA, 5 and atopa (5 anod HMA, 5 and atopa (5 anod HMA, 5 and
Kavada) Kavada) Kavada)

A€&lKTEG AMOTEAECUATWV:
30 SLopopdWTEG TNG KOLWVAG YVWHNG EKTIBEVTAL OTO PNVU LA TNG EKOTPATELAG KaL EUALoONnTOMOLOUVTAL.

Méyiotog npoBAenopevog npoiimoAoylopog: 104.310 €

ETUUEPLONOC Samavwy ava £T0G

1° étog 2° étoc 3° étoC
34.770€ 34.770€ 34.770€

ETLUEPLONOG Samavwy ava Xwpa

HMA Kavadag
52.155 € 52.155 €

5. EK6NAWOELG

Apdon: 5.6 El81kA ekdnAwon yia bloggers tpodipwy katd tn Sidapkela tng eSouddag eldikwy mpocdopwv
o€ gotTLaTopLa

Mepiypadn Apdong:

Katd tn Sidpkela tng efdopddag eldikwv mpoodopwy ota eotiatopla (Apdon 5.3), Oa mpaypotonowndel
eldkn ekbnAwon yia bloggers tpodipwv oe dnuodAfp eoTlatopla tnG KABe ayopdg-otdxou, KAtd Thn
Slapkela Tou SeUTEPOU KaL TPITOU £TOUC TOU TPOYPAUUATOC.
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H exénAwon Ba mepllapBavel €161kd pevou Paclopévo otnv evpwrnaikn Oéta MOM yla toug bloggers
Tpodipwv oToug omoioug Ba yilvetal mapouasiacn Tou PoIovVTog, TNG KANPOVOULACG TOU KAl TNG aoUYKPLTNG
TIOLOTNTAC TOU. To AoyOTUTIO TOU TTpoypAppaTog Ba TomoBetnBel oToug eMIAEYUEVOUC XWPOUC.

Ta eotiatopla Ba avaldBouv va TIPOETOLUACOUV €va ELGLIKO HEVOU LE CUCTOTLKO TNV eupwraikn Ogta MON
0€ GUVSUOOUO PE Ta KOTAAANAQ KPAGLA KOL VA XPNOLUOTIOL 00UV Ta SLIKA TOUG HECA KOWVWVLKNC SIKTUWONG
TUPOKELUEVOU VO EVNILEPWOOUV TOUC TIEAATEG TOUG yLa tnv ekdNAwan. EnumAéov Ba mpoodepOel pikpo dwpo
KoL GUAAASLO YL TOUG KOTAVOAWTEG.

Napadotéa:
1° étog 2° éto¢ 3° éto¢
1 avaduopevn ekdAwaon otig 1 avaduopevn ekdnAwaon otig
HMA ko 1 otov Kavadad / 25 HMNA ko 1 otov Kavada / 25
atopa otnv kabepia Aatopa otnv kaBepia

AgiKTEG AMOTEAECUATWV:

EvatoBntomoinon yia 100 StopopdwTEG KOS YWWHNG.
50 Swpeav Sladbnplotikd i avadopég o LoTooeAideC
Méyiotog npoPAENOUEVOC TTPOoUTIOAOYLIOMOG: 43.848€

ETMUEPLONOC Samavwy ava £T0G

0 0 0
1" €tog 2" €10G 3" €10¢
21.924€ 21.924€

ETEPLOUOG Samavwy ava xwpa

HNA Kavadag
21.924€ 21.924€

6. MpowBnon oc onpueia nwAnong (POS)
Apdon: 6.1 Huépeg yeuolyvwolag
Mepypadn Apaong:

OL OToxXeUMEVEC OLOVOUEG OelYyHATWY TOU TPOIOVIOG Onuloupyolv ontd amoteAéopata €dpooov
TMPOOEAKUOUV VEOUG KATOWVOAWTEG, TAYLWVOUV Tn OXEon ME TOALOUC KATAVOAWTEG, evioxUouv TN
petaotpodn otn Atnon (omod TG AMOpLUAOEL 0To auBevTikd Tpoiov) kot auéavouv TNV TPoBoAn Kal TIg
MWANCEL, Tou mpoidvtog. H emhoy twv onueiwv mwAnong BOa yivel Bdoel kputnpiwv mou Ba
LLEYLOTOMOLOUV TNV AMOTEAECUOTIKOTATA TNG Spdong.

H 6pdon Ba mpaypatomnotnBei os aluacideg mwAnocswv otig onoieg NéN Stavépetal n eupwraikn Oéta MNON
Kol og aluoidec pe T onoieg Oa ouvadBolv véeg cuvepyaoieg kat, oe KAOe mepintwon, oe oAuoideg oTIg
orolec to mpoiov Ba sival Stabéotpo ota padla mpoc nwAnon. Evéelktika avadépovrat:

HMNA: Kroger. Costco, Whole Foods, Walmart, Key Food, Balducci’s, Raley’s, Andronico’s.

Evbeiktikég moAelg: New York, San Francisco, Chicago, Miami, Los Angeles, Washington, Huston
Kavadag: Costco, Metro, IGA, Provigo

Evelktikég mOAeLc: Toronto, Montreal, Vancouver

Katd tn Sldpkela tTwv mpowbnTikwv Spdcewv, €vo ETUONUACUEVO (UE TNV OMTLKA TAUTOTNTA KAl Ta
pnvupata tng ekotpateiag) ekBetriplo kal €va mavo Ba tomoBetnBouv ota onueila mMWAnong, Omou pia
ekTaLSeVéVN opdda umelBUVWY TpowBNOoNG Ba KAAEL TOUC KATOVAAWTEG VO YEUTOUV TO Mpoiov, Ba Toug
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EVNUEPWVEL YL TNV AUBEVTIKOTNTA TOU, KABWE KAL YL TA LOVASIKA KoL amopApAAO XOpOKTNPLOTIKA TOU,
KoL Ba toug mpoodépel éva Slapnuiotikd GuAdadlo kal éva Seilypa tou mpoidvtog. Kabes opada Ba
amoptiletal anod 2 dtopo Ue 181K 0TOAR ava onpeio mMwAnong.

H &paon Ba SlapkEoel 5 NUEPEG (TIg NUEPEC e Tov UYPNAOTEPO aPLBUO ETILOKETITWY OTO KATAOTNUA O KAOE
ayopad) Kal 7 wpeg nuepNnoilwg os kataothuata aAucibwy ota Yeydla aoTika KEVTpa Twv dUo xwpwv. Ot
NUEPEG yeualyvwoiag Ba xpnolpomnotnBouv eniong wg MEPLEXOLEVO OTOV LOTOTOTIO KOL OTO LECA KOLVWVLKNG
Stuwong.

Napadotéa:
1° étog 2° éto¢ 3° éto¢
60nuepn mpowOnaon otig HNA 60nuepn mpowBnaon otig HNA 60nuepn mpowBnaon otig HNA
MpowBnon 40 nuepwv otov MpowBnaon 40 nuepwv otov MpowBnon 40 nuepwv otov
Kavada Kavada Kavada

AgiKTEG AMOTEAECUATWV:

60.000 koTavoOAWTEG evaloBnTomoLnpUéVoL amd TNV EKOTPATELD
60.000 Siavepnuéva dpuladia.

Méyiotog npoPAENOpeVOC tpoUimtoAoyLlopog: 864.000€

ETMUEPLONOC Samavwy ava £T0G

1° étog 2° étoc 3° étoC
288.000€ 288.000€ 288.000€

ETEPLOUOG Samavwy ava xwpa

HNA Kavadag
518.400€ 345.600€

7. AN\eg 6paoTNPLOTNTEG
Apdon: 7.1 ZTpatnyLkn KoL TOUTOTNTA EKOTPATELOG
Mepypadn Apaong:

IXEOLOOMOG ULOG QUMOTEAECHATIKAG OTPATNYLKNG YlOL TNV EKOTPATELO EMLKOWVWVIAG O OUVOUAOUO LE TO
punvupa «Enjoy! It's from Europe.». 2tnv mpdén, autr n Spactnplotnta 0a petotpeel TN OTPATNYLKA TOU
TIPOYPAUUATOC OF OTPATNYLKA ETMKOWWVIAG, cupmepAapPavopévou Tou TPOoSLOPLOPOU TNG OTITLKAG
TOUTOTNTAG TNG EKOTPATEING KOl TWV PACLKWV UNVUUATWY Ot popdr Kewwévou. Autr n otpatnyikn Ba
XpnotpomotnBet yia TG 2 ayop£C-oTdXouC.

Metd and épsuva kot avtalayr andPewv, Ba oxeSlaoTel (o oTPATNYLKA YLo TO TIPOYPAUUA LKOVA va
METASWOEL TO MAVUUO OTI( OUASEG-CTOXOUCG HE TOV TILO OTTOTEAECUATIKO TPOMO. H toutotnta Tou
mpoypappartoc (tithog, Aoyotumog, Bactkd HAVURO. KL OTITLKA TOUG OTTELKOVLON) glval To Baoikd epyaleio
npowBnong kabe mpoidvtog 6cov adopd TV OVAyVWELCH TOU Ao TOUG KATOVOAWTEG KOL TNV LKAVOTNTA
Toug va to Bupouvtal. Asdopévou OTL 0 AOYOTUTIOC TOU TPOIOVTOG B amoTeEAEL ONUOVTIKO KOUUATL TNG
YPOPLKNG EMLKOVWVING TOU TIPOYPAUUATOG, Oa TIPETEL VA OVTATIOKPIVETAL OTNV AIMOCTOAN £TiKowwviag. H
TOUTOTNTA TOU MPOYPAUUATOC Ba KATeEUBUVEL OAEC TIG SPATELG TOU TIPOYPAUUATOC KO, KATA CUVEMELA, Ba
TIPETEL VA OXESLOOTEL £TOL WOTE VA OVTOTTOKPIVETAL OTLG AVAYKEG TWV 2 AyOPWV-0TOXWV.
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Nopadotéa: «ITpaATNYLKN KOL TRUTOTNTA EKOTPATELACY

1° étoc 2° étog 3° étog
IXeSLAOUOC OTPATNYIKAC.
Baowkd pnvopaTa Kopmaviag.
Anuoupyia TN TAUTOTNTAG TG
€KOTPATELQC.
(Xpbdvog YrmoBoAng: 1 unvag
arnd tnv unoypadr TNG
ouppoaong)

AgiKTEG AMOTEAECUATWV:

Mocootd avayvwplong Twyv YpodKwy CUUBOAWV TwV CUCTNUATWY TOLOTNTOC ThG EvVWwong Kal Twv
MNVUUATWV TN EKOTPATELOC.

Méyiotog npoBAenopevog npoiimoAoylopdg: 13.560 €
ETMUUEPLONOC Samavwy ava £T0G

1° étog 2° étoc 3° étoC
13.560 €

EMpEPLONAG Samavwy ava xwpa

HMA Kavadag
6.780€ 6.780€

A3. ENIMEPOY2 NMAPAAOTEA

O Avabdoyoc Ba umtoBdaAet:
1. AvoAuTKO ZXESL10 Apacewv

OL evépyeleg Tou Ba uhomownBouv oe KABe pdch, cUUPWVA LE TO AVIIKELLEVO TNG cUUBOONC KAl OTWG
£xouv e€elblkeuBel amo tov Avadoxo otnv Texvikn tou Mpoodopd, Ba meplhappavovtal oto «AVaAUTIKO
Yx€610 Apdoswvy, To omoio Ba adopd OAn Tn Sldpkela UAomoinong tou £pyou Kol Ba meplapPavel
TOUAGXLOTOV: OVAAUTIKY Tieplypadr TwV EVEPYELWY, KOOTOAOYNGON EVEPYELWY, XPOVoSLaypaupo
vAomolnong, MoooTIKA oTolXeiol MapaSOTEWY, EUMAEKOUEVA OTEAEXN TNG opadag £pyou, pueBodoug Kat
epyoaleia, SeIKTEC EKPOWV KAl ATIOTEAECHATWV.

Xpovog untoBoAng: Evag (1) unvag amnod tnv unoypadn tng cupPaong.

2. Ix£€610 MPOYPOUHATIONOU SpAoNG ava £10G

O Avadoxog Ba umoPdlel yla kdBe evépyela, TPV TNV UAOTOINOH TNG, OVOAUTIK TPOTACN OThV
AvaBétouoa Apxn mpog €ykplon. To «IXESL0 MPOYPAUUATIOHOU dpdong ava £tog» Ba meplhapPavel
TOUAGXLOTOV: TO TIEPLEXOMEVO, TO OTOXO, TO QVAAUTIKO XpovoSidypappo uAomoinong, (xpovog
nposToLaciag - xpovo mpaypatonoinong), Tig mpodlaypadEc, ToV TOTIO Kol ToV TPOTo UAomolnong (cadng
KOL AVOAUTLKA Teplypadr Twv LeBOdwv Kal Twv gpyadeiwv mou Ba xpnowionotnbouv yla TNV MPooEyyLon
Twv SladopeTikwyv opddwv-otoxou/ueBodoloyikr] TPOCEYYLON), TEKUNPLWON QMOTEAECUATIKOTNTOC TWV
TIPOTACEWV O€ OXEON HE TIC OUASEG OTOXOU TOU €PYOU, TO KOOTOG EMLUEPLOUEVO (OVAAUTIKY KOOTOAOYNON
EVEPYELAG OCUMPWVA LE TNV OLKOVOULKH Ttpoodopd Tou Avadoyou), Ta eUMAEKOUEVA OTEAEXN TNG OUAdAG
€pyou, oTolxela mMapadoTéwy, OEeIKTEG EKPOWV KAl OMOTEAECHATWY, KABwWG Kal KABe GAAn amapaitntn
Aemtopépela.

H EMMNE efetdlel to «Xx€Sl0 Mpoypapuatiopol Spaong ava £€Tog» To omoio umoPfdarAel o Avadoxog yla
KAOe evépyela, TPV TNV UAOTIOLNGK TNG, TOU OTOIOU TO TEPLEXOUEVO TIPEMEL va €ivol cUUPwWVO PE doa
opilovtal OTO QVTIKEIUEVO TOU £pyou, UE TO «AVOAUTIKO ZXEOL0 ApAoewv» Kol PE OTL ETUTALOV E€XEL
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kaBoplotel otnv Texvikn MNpoodopd tou Avadoyou. To anotédeopa tng e€€taonc (amodoyn, Tpomonoinan
N BeAtiwon, anoppudn), kowvomoleitatl otov Avadoxo eyypadwc. Metd tnv €yypadn £ykplon, o Avadoxog
npoPaivel otnv LAOTOLNGN TNG CUYKEKPLUEVNG EVEPYELAG EVTOC TOU EYKEKPLUEVOU XPOVOSLOYPAUUATOC.
Eldkotepa, n mapaywyn KABe popdng evnuepwTLKOL-SladnUloTikol UALKOU, Ba mpaypaTomoLE(TaL LETA
™V gyypaodn gykplon tng Avabétouoag Apxng.

Xpovog umoBoAng: TPV TNV UAoToinon evepyslwv Tou adopouv tnv iSla Spdon, o xpovo mou Ba
npoadlopiletal and tnv EMMNE, avaloya pe To €id0g NG dpaong.

3. 'EkBeon ulomoinong épyou ava s§aunvo:

MNephapBavel: a)apxlkd TPOYPOUMATIONO Tieplodou avadopdc, B) oAoKANPWUEVEC eVEPYELEG y) UTO
vlormoinon evépyeleg &) evépyeleg Tou Sgv UAomoLNBNKaY TTOPA TOV OPXLKO TIPOYPAUUATIONO He avadopd
OTOUC AOYOUG [N UAOTIOLNGTG TOUG €) TPOYPAUUOTIONO EMOUEVOU eEQUAVOU

Ta otolyeia mou Ba mapouoialovral amod o a-€ Ba mpEnel va nepthapfavouv avadopég 0To KOOTOG ava
EVEPYELA, OTO UECO/TPOTO / TOMO UAOTIOINONG, OTOUG OXETIKOUC SEIKTEC EKPOWV KAl OMTOTEAECUATWY, OTa
KOTd mepintwon ¢puoka nmapoadotéa (évtuma, video, kelpeva, Aoyotuma, K.A.T.), KaBwc Kal KaBe GAAn
anapaitntn AemTopépeLa.

Xpovog uttoBoAng: évag (1) prvag Hetd tnv oAokAnpwaon Kabe e€aurnvou.

4. Iuvtaén nepLodikwv avadopwv

MapdaAAnAa pe tnv ulomoinon tou €pyou, o Avadoxog odeilel va mapéxel, otav autd {nteital amd tnv
Avabétouoa Apxn, otolxeia mou adopoUlv: amotipnon, Tekpnpilwaon, amoloylopd dpdcswv, cuvtaén
TeEPLOSIKWV avadopwv GUGIKOU KOl OLKOVOULKOU OVIIKEIHEVOU TOU £pyou KaBWC Kal otolyeia ta omola
umoxpeouTal va UTIOBAAAEL n AvaBEtouoa Apxn OTLG ApHOSLEG EBVIKEG I KOWVOTIKEG OPXEG.

Ta Noapadotéa Ba cuvodevovtal and Thv anapaitntn Tekpunpiwon.

MEPOz B
TuRpata untopAnOeicag Npotacng mov adopouv ToUG OTOXOUG, TIG SPACELS KAl TN HETPNON TWV
OMOTEAECUATWY TOU MpOoypappaTOoq

Znueiwon: Ma tuyov Siagopomnotioels petaél onueiwv g umoBAnUeioac mpotaong kol Twv avtioTolYwv TNG mapouvoas
Aaknpuéng, LOYUEL OTL avapéepeTaL oTo Keluevo tne Ataknpuéng (m.x. Méyitotog mpoBAenduevos npolnoloyiouoc Apdaong 5.4)

“PDO FETA. LET’S GET REAL!”

The proposed action is in regards to the regulation 1144/2014 of the E.C under the acronym “PDO FETA. LET’'S GET
REAL!”. The following proposal aims to promote European PDO Feta to the markets of USA and Canada. The action is
triennial and the proposal is submitted by The Hellenic Agricultural Organization - DEMETER (ELGO) for a total cost of
€3.469.470

SECTION 3: ACTION OBIJECTIVES

The objectives of this Action are in line with EU policies and rules on the Union’s agricultural products and how to promote them.
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The US and Canadian markets are two key markets for European PDO Feta due to the Greek-American and Greek-Canadian

Diaspora.Both are significant in size (official data refer to 1,280,770 in the US and 253,000 in Canada, but estimates put the actual
figures at double that).Demand for European PDO Feta from the Greek population of those countries is rising, as is the interest of
local importers who have contacts in Greece.However, the Action’s objective is not to focus on the Greek community only -which
already knows about European PDO Feta anyhow and would be spontaneously interested in all actions that are planned- but to
increase the level of consumer knowledge among the local target-market population, to fully utilise the remarkable potential of
PDO products, to build and foster the perceived value of European PDO Fetaand to make it a conscious choice in those countries.

The action’s main objectives for the target markets are set out below:

1.

2.

To provide information and raise awareness by 30% among the target audience about the fact that European PDO Feta is the
only authentic Feta and as such it is produced in Greece.

Knowledge is the most important weapon in stopping the product being undermined and the consumers misled, so we will seek
to make them understand and taste the difference. Considering that the vast majority of consumers in the US and Canada
already consume white cheese in brine thinking it is feta, we believe this raise may be higher.

The target audience will be:

. informed about the quality and taste differences between European PDO Feta and white feta-style cheese in
brine, and aboutthe unquestionableadvantages of European PDO Feta (tradition/ancient know-how, flavour, texture,
sustainable product made using natural farming methods, traceability, no colourants, hormones or preservatives,
organoleptic properties, ageing process, nutritional value for health and longetivity) as result of the product’s quality and
the high standards followed in all stages of production (total management systems), processing, standardisation and
packaging for certified quality (application of EU legislation on food safety, Regulation (EC) No 852/2004), in order to
make a conscious product choice, thereby bolstering the competitiveness of the EU’s agricultural sector (information in
hard copy and electronic format, fairs, promotional and advertising measures, tastings).

. presented with detailed information about the advantages of European PDO Feta guaranteed by European quality
and safety standards in terms of origin, traceability, authenticity, labelling, packaging, use, preservation and nutritional
value for health and longevity (information in hard copy and electronic format, fairs, promotional and advertising
measures).European PDO schemes guarantee authenticity, origin and European dimension of food, such as Feta PDO, and
must highlighted and established. The European Feta PDO, the most ancient European cheese, a cheese for which the EU
is entitled to speak and claim ownership, is a dynamic and unique vehicle for achieving this goal.

It is worth noting at this junction that the application of Regulation (EU) No 1169/2011 on the labelling of foods which applies
from 16.12.2016 to all EU food products without exception is in line with the objective of raising awareness among the public
about the advantages of European products.

Use of the European Commission’s slogan "Enjoy, it’s from Europe” will bolster this effort and will create a direct association
with healthy eating that protects and respects producers, the environment, consumers and relates to products that combine
traditional and modern methods, quality and variety.Taking into account that European PDO Feta is much better quality than
white cheese in brine (‘imitation’ feta) the choice of product by target audiences must be guided by the perceived value of
European PDO Feta. The Program will make a significant contribution in this regard.

This aim to inform and educate target audiences is measureable:in order to learn how many people gained new knowledge
about the advantages of European PDO Feta, we will conduct a survey in line with European Commission guidelines on the
impact of awareness raising about Programs (Annex Ill of the 2016 Call for Proposal by the European Commission).

To achieve a 107% (vs 2016) increase in European PDO Feta’s exports to the target-

markets, which have an already flourishing white brine cheese category, flooded with feta imitations (about 98% of white
cheese in brine consumption in the USA per year!), and where European PDO Feta exports are steadily growing (average yearly
growth in volume from 2014 to 2016: more than 13% in the USA, more than 2% in Canada). In other words, European PDO
Feta market is still a niche market (compared to the very wide feta-style market), but with high growth rates, consisting a
perfect momentum for European PDO Feta to seize and multiply its effects. The shift in demand from imitations to European
PDO Feta, as a well- planned consequence of communication activities, will bring about an impressive rise in the market share
in the general category of white cheese in brine (which includes feta-style cheese and European PDO Feta) and by extension, an
increase in European PDO Feta exports, a rise in milk production and in the income of livestock farmers, thereby significantly
bolstering the primary sector.

. Familiarise American and Canadian consumers with European PDO Feta and create an association with European
standards via targeted marketing activities (promotions, tastings at points of sale, participation in PR measures which
include tastings, recipe try-outs, flavour combinations).

. Exploit the continuous rise in cheese consumption in the target markets, and in particular the continuous rise in
consumption of white cheeses in brine which include feta-style cheese and European PDO Feta (promotional and
advertising measures, tastings at points of sale, participation in PR measures which include tastings, recipe try-outs,
flavour combinations), and boost European PDO Feta growth.
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. Exploit the clear competitive advantage of European PDO Feta over white feta-style cheese in brine (flavour, texture,
sustainable product made using natural farming methods, traceability, no colourants, hormones or preservatives,
organoleptic properties, ageing process, tradition/know-how dating back millennia) and highlight competitors’
weaknesses when it comes to quality characteristics (promotional and advertising measures, tastings at points of sale,
participation in PR measures which include tastings). Cause a shift in demand from feta-style cheese to European PDO
Feta.

. Utilise the existing albeit limited distribution network, expanding it to cope with the increase in demand, achieve a long-
term impact via targeted measures and create/expand strategic commercial partnerships (fairs, PR measures, visits to
Greek cheese-making facilities).

By focusing primarily on European PDO Feta having a key role in European and global trade in PDO foods, in full accord with
the Program’s message and targeted actions, we will seek to increase the market share, and thus demand for the product.This
target is measureable: In order to learn about the increase in European PDO Feta’s market share, we will conduct a survey in
line with European Commission guidelines on the impact of awareness raising about Programs (Annex Il of the 2016 Call for
Proposal by the European Commission).

The Program’s targets are in accord with EU policies and rules on Union geographical products and in particular PDOs and how
they should be marketed and promoted. The actions proposed below are in line with the targets in the EU Regulation. The
actions will contribute overall to an increase in exports of high quality agricultural/food products from the EU to the USA, and
to greater awareness among foreign consumers about European products. The targets are also intimately associated with the
Program’s key message which is presented below, since communication is expected to pique consumer curiosity about the
product and prompt them towards a decision to buy it.

European PDO Feta is sector is of great importance, since it employs thousands of farmers, their families and staff, and needs
to be further empowered, as a means of generating income for the primary and secondary sectors, over time. European Feta
PDO sector is paramount to the Greek economy and thus to the EU.

Given the exceptionally difficult circumstances, ELGO-DEMETER is seeking to maintain and increase the profitability of the
European PDO Fetasector and so it is vital to establish and expand the product’s presence abroad using all appropriate
means.The EU’s promotional Programs are the best and most advantageous way to achieve our objectives since they are in
line with those of the EU.That is especially so in the context of CETA, given the zero tariffs which will make European PDO
Fetamore competitive, the acceptance of feta as a PDO, the doubling of dairy quotas and the continued use of the name feta
by old producers and the ability to distribute in both Canada and the USA.

The support provided by the Program will have a direct impact on employment in the primary and secondary sectors of the
member state. The awareness and penetration we aim to, will lead to an export growth and thuswill help the maintenance of
jobs, and the creation of new positions to meet the rising demand. Full-time jobs in the European Feta PDO sector reach
100.000 (livestock, milk production, dairies and exports), not taking into account part-time or indirect jobs which exceed the
above-mentionednumber.

Because of the well organisedlobbyingactivities of the feta-style cheese industry in the targeted countries (CCFN), the soon-to-
be applied CETA agreement and the forthcoming TTIP agreement (in which quality European schemes are expected to be the
cornerstone of the European agricultural and trade policy),as well as because of the unawareness of the average consumer
(mainlythe American) for the absolute uniqueness of European Feta PDO, the lack of intensive promotional and supporting
actions for the European Feta PDO product through this Program threatens to lead to:

- the depreciation of the concept of European PDO Feta specifically, and of the PDO schemes in general,

- further narrowing down of the European Feta PDO market share in the category Feta PDO / "feta style" cheese, since

the continuous increase of this market will almost exclusively benefit feta imitations.

The timeframe for implementing the Program is 3 years and is expected to start in January 2018 and be completed in
December 2020. In light of all the above, the Program’s objectives are SMART: specific, measurable, achievable, result-
focused and time-bound.

The targets per market

The aforementioned targets are the same for the USA and Canada.What will change depending on the specific conditions in
each country are the strategic priorities we will emphasise in each case, as explained in the section below.

SECTION 4: ACTION STRATEGY
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The strategy of the proposed Program is in line with Commission Regulation and is based on actions related to eachother. The
actions target several audiences, professional and consumer groups, and will use various communication channels (omni-channel
experiences), in an effort to establish European PDO Feta as the only authentic Feta in the USA and Canada and to turn the product
into an informed choice in these markets.

These markets have been selected on the basis that the exporters of the product have been doing business there for several years
already, and that white brine cheese market (European PDO Feta and "feta-style” cheese market) is significant and in growth,
allowing European PDO Feta to claim extra room, not only among new category consumers, but mainly among existing consumers
who are currently misled towards the non-authentic product. Therefore, actions will be implemented in trade environments,
experiencing economic prosperity (strong economies with high incomes), already acquainted with the product category, receptive
to more in-depth information about the authentic European PDO Feta, and willing to try it. As a result, it is estimated that the
Program will be highly efficient in these 2 markets, as compared to markets which would not be as mature to accept the product.
The uniformity of the Program’s actions is also due to the similarities of the markets in question, resulting in the consistency of the
actions with the overall objectives and with eachother. We shall draw on current trends in those markets to efficiently approach
the target audiences and achieve an immediate and long-lasting effect on the product’s reputation and market shares.

Our strategy is designed around

. SMART objectives;

. the current situation and trends in the target markets;

. the consumption features and trends of the target groups;

. technical capacity and available human resources;

. financial ability and available sources of funding;

. proper implementation duration;

. the most effective marketing tools and state-of-the-art methods in evaluating results.

As mentioned above, the program has two main objectives, both of which are consistent with the objectives of the Action under
the Regulation, that is:

1. To inform the target-audience about the uniqueness and authenticity of European PDO Feta, its high quality and great
taste
2. To drive exports growth for the product by promoting its versatility and gourmet dimension that can be added in
everyday meals.
All actions proposed in the next section will be based on the two above-mentioned strategic axes, which were developed to meet
the objectives of the Program. Depending on the trends and needs of each target-market, as described in the Market Analysis
section, we will strengthen the adequate dimensions in order for the actions to have the most important impact possible in every
target-market. In any case, actions will be developed around the 2 strategic axes.
Current consumption trends determining the strategy of the Program

Based on the above analysis of the 2 markets involved, the following common consumption trends were identified:

e Increasing obesity among children and young people, as well as the upward trend in cardiovascular and other diseases
have made consumers turn progressively towards healthy diet, cutting down on meat and consuming more natural
products in general. Modern consumers now pay more attention to food labels and generally seek to learn more about
food quality, organoleptic characteristics, and safety. Consumers are far more health conscious and looking for
authentic taste and origin.

e  Consumers in North America appreciate products that not only are close to their natural form, but also with production
methods which demonstrate absolute respect for the environment. Consumers are highly concerned about where their
food comes from, so issues like environmental impact, animal welfare, natural versus artificial, influence their buying
decisions, constituting values that sometimes matter for them more than price (Canadean, 2015. Consumers and Market
Insights: Savoury Snacks Market in Canada). The European PDO Feta meets fully these expectations (extensive breeding,
non-hormonal, traceability, sustainable agriculture).

e  Modern consumers also wish to simplify their life and save as much time as possible (time conscious). Consumers have
increasingly less time to spend on themselves and they want to ensure that as little time as possible is taken up for the
preparation of their meals. This has turned snacking and mini meals - eating quickly prepared, tasty and easily digestible
meals - into a trend gaining ground and expected to grow in coming years. This new trend combined with the demand for
quality has led to the reinvention of the fast food: today European consumers are looking for “fast good” (main example:
the food jars that employees bring to their work place). These consumers have developed over the past decade a
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demanding palate and seek out foods with a distinct touch, tasty, convenient, healthy and of natural origin. As a result,
foodies have emerged, i.e. consumers who seek refined easily prepared food which combines quality and variety, a true
gastronomic pleasure that’s good for you!

e  For foodies, but also the majority of modern consumers, cooking has become a creative fun activity, influenced by many
different cultures and cuisines. In the Internet Age, with so many sources of information available from around the world,
people are eager to watch and learn, to experiment with unusual combinations of cuisines and products and most of all
prepare easily and fast, a tasty creative meal with natural quality products that are good for them. In order to meet these
needs, super markets tend to extend their departments of "cuisines from around the world” where the foodies may
choose to insert new, foreign tastes in their daily consumption.

These modern dietary patterns are the basis for the strategic priorities of our proposal aiming to enable European PDO Feta to
meet the expectations of modern consumers and find its place in their everyday life.

Respecting consumers who already opt for the product, we seek to drive demand and improve the image of European PDO Feta in
targeted markets by creating added value for the product and enhancing its perceived value. This will be done by working on the
following strategic pillars:

First Pillar: Awareness

. Educate on the uniqueness and the authenticity of the European PDO Feta. Highlight the fundamental
differences of the European PDO Feta and the white cheese in brine (feta imitation) arbitrary labeled as Feta. The
European PDO Feta is the original, authentic Feta which means that is prepared by specific methods, with specific raw
materials, in a specific environment under specific procedures and instructions that offer a product of a unique, rich
taste, natural (Mediterranean terroir, sun, traditional production methods) and healthy (organoleptic characteristics,
Mediterranean diet). A product that comes from Greece, the Feta terroir, as it is a product born in Greece (greekness,
history, tradition, authenticity), born in the cradle of cheese, Europe (the most ancient cheese production in the world).
In other words, European PDO Feta constitutes a unique, qualitative cheese that can't even be compared to any imitation
product. This campaign will help highlight the qualities and tradition associated with European PDO Feta and to assure
consumers that the PDO labeled products are the genuine products, not imitations seeking to benefit from the good
name and reputation of the original! Enhance the authenticity of European Union products so as to improve consumers’
awareness of the qualities of genuine products as compared to imitations and counterfeit products;

. Educate on the PDO/PGI labels. Raise awareness of the symbols, indications and abbreviations of the European
quality schemes, and of the high standards of the agricultural products of the EU, on the merits of the European Union’s
production methods.

Desired Effect: By achieving the above-mentioned, there will increase spontaneous recall of the European PDO Feta by
the targeted consumers and by the end of the 3-year campaign, the product will be a conscious choice. As a result,
market share will be gained and exports will grow.

Second Pillar: Versatility / Indulgence / Gourmet pleasure

Increase understanding that the European PDO Feta fits best the trends in the targeted European countries (flexitarianism, time
conscious, health conscious, slow food / fast good, gourmet, ethnic trends), in order to make it part of consumers’ everyday diet,
either as an integral element of their meals or a favorite snack, and their everyday life. Draw on the new dietary patterns of
European consumers and promoting the multipurpose nature of PDO Feta. Highlight the wide range of applications, practicality,
facility, verasatility and finally, the creation of a new authentic food experience. The European PDO Feta is a journey in itself,
starting from the ancient Mediterranean terroir up to nowadays, a gourmet journey of indulgence.

Desired Effect: Conscious choice by the European consumers for the tasty and genuine European PDO Feta for the daily diet and
create the enabling environment for advocacy/loyalty.

The activities proposed in the following section will all move along the lines of these strategic pillars, which pursue the objectives
set for the Program. Based on the trends and needs identified for each market from the market analysis, emphasis will be placed
on those priorities which are necessary to ensure the greatest possible impact of the actions of the Program in each target
country. In any case the actions will be based on the strategic pillars.

In the US market, it is important to link the image of the European PDO Feta with the good reputation of the Mediterranean diet
with proven health credentials. We will focus on the information about the unique product benefits, and take advantage of the
existing familiarity of its consumption in the country, while.changing mindsets about what constitutes an authentic choice vs an
imitation, and how this impacts benefits for the body and the taste Along with that, we will target with special attention the
HORECA channel that has a big influence in the US market and where we find a growing trend of owners avoiding products with
additives and offering healthier and more natural options appreciated by their customers.

Except for specialized events and activities for food professionals and media, special focus will be given to the points of sales. The
gourmet aspect of the product will also be highlighted, along with its use as a healthy all-day-ingredient, which will valorize the
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established mini-meal trend. Finally, we will address the time and health conscious consumers that also appreciate authentic
products with PDO label.

The same focus will put on the Canadian market where we will underline the PDO aspect even more, connecting it with the recent
CETA agreement. We will also profit from the appreciation of the European culture (EU festival participation) and we will enhance
the perception of high quality for European originated products.

Target Groups of the Program

The target groups were strategically chosen to meet the objectives of the Regulation and the Campaign. The proposed activities
rely, among other things, on the characteristics and needs of those groups to attain the best possible results in their
implementation. They will create buzz though many different and multichannel tools (omni-channel experiences) in order to
achieve the longest possible influence on the targeted groups and on the overall return on investment (ROI).
Target Groups:

1. Consumers of medium and high socio-economic status

2. Opinion leaders

3. Professionals of distribution

4, HORECA

In detail:
1. Consumers of medium and high socio-economic status
Age range:

o Young consumers 18 -25

e  Millennials 26-35

e  Adults 36-54

° Seniors 55+

The group of young people aged 18 to 25 has two marked features: Firstly their interest in healthy foods which provide them with
energy without unnecessary and unhealthy ingredients. At the same time and as a result of the fast pace of life, it is typical of
people in this group to look for easy-to-consume and tasty food products, therefore promoting European PDO Feta as an easy,
delicious and healthy mini-meal should this be our main goal with this public. Apart from the points of sale, we shall approach
those young consumers also at places we know are important to them (virtually and otherwise).

According to the market analysis above, the so-called “Millennials”, consumers aged 26-35 years shape the trends and affect the
consumption choices of consumers in general. They want to be “personally involved” regarding their food choices and they tend to
spend more money if they feel certain their choice is healthy, natural, qualitative and delicious, which makes a convenient
combination for European PDO Feta. Millennials will be reached mostly in delicatessen shops, online and in trendy restaurants
(restaurant weeks).

The target group of consumers aged 36-54 years shapes the general demand for products, as consumers in this group are
productive, have higher income and directly affect the consumption choices of consumers in general (children and senior citizens).
An important part of the promotional and informing activity is aimed directly at influencing those persons and creating appropriate
conditions for making European PDO Feta a part of their daily diet as a tasty ingredient good for the health, hence increasing
consumption. They are a key factor to increase market share. These consumers are mostly time conscious and they will be reached
mostly in super markets (tastings), online, and in restaurants (restaurant weeks). We should underline the fact that this group
includes the foodies, the “food connoisseurs”, who are a very significant group for this Program, and has the following profile:

e  Easy at targeting (a fast-growing community, always active on Facebook and use specific, known websites and social
media).

e  They are looking for new trends, new flavors and new experiences. Especially, women over 40 who constitute the largest
part of the group.

e  They prepare meals every day in order to be creative and to impress. They use social media to promote their skills and
ideas. At the same time, they use social media to learn more about foodstuff, so we will use these tools to promote the
European PDO Feta to them. They, later, will propagate European PDO Feta use to others (advocacy).

e  They are still informed through traditional channels (TV, magazines), but also through social media and the Internet.

Last but not least, seniors aged 55+ constitute a target group very careful with their diet and on the lookout for healthy but also
tasteful products. Consumers in this group have been shown to be willing to pay the price of a premium product like European
PDO Feta. In the USA and Canada, more than 39% over 55 are concerned with bone health and therefore are searching for
foodstuff containing high quality
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of calcium (Canadean, 2016). We will approach those consumers both at points of sale and in places they have associated with
eating and having fun.

2. Opinion leaders

This group will be used to disseminate our messages and includes:
. Nationally and internationally recognized professionals in the food industry
. Journalists working in:

the General Press: political, sports (specialized articles)

Magazines: men's and women's magazines, magazines of varied content, political,
economic, business, health and fitness, TV magazines, magazines about children, art, cooking and nutrition, well-
being, fashion and beauty, travel

4 the Specialized Press & Related Industries: food, cooking, distributors, importers, retail,

marketing and advertising, travel, medical

. Nutritionists & Dietitians, Vegetarian/Vegan nutrition consultants
. Food bloggers
. Consumer organizations

3. Professionals of distribution

This group includes importers, representatives of large outlets, wholesalers and retailers who must be informed about and view
positively the elements which make up the superior quality of European PDO Feta. Their contribution will be crucial for the proper
promotion of the products both during the Program and in the long run, as they will continue be involved with the products, with
other target groups, that is consumers, and with the market after the end of the program, therefore permanently transmitting the
Program's messages. This target group will be approached through participation in major food and beverage trade fairs as well as
through B2B professional events.

4. HORECA

Includes restaurant owners, F&B managers and purchasing staff of catering companies, as well as chefs, both experienced and
emerging, who make up a vital audience. Through their choices, the members of this public represent, on the one hand, an
important part of sales, as they are involved in the catering business, and, on the other hand, they influence consumers who try
and adopt the proposals of those professionals they trust. This public will be informed and educated through business events and
seminars at chef schools.

Designation of origin

This Program will promote the European PDO Feta via activities that will create high reputation and added value to the product. All
activities will focus on the PDO label of the product, thus educating all targets about the high standards of EU’s quality schemes.
Visibility of brand names

In the same context and in line with Articles 6, 7 & 8 of Regulation (EU) 2015/1831 on the visibility of brand names, the brand
names of the companies that will participate in the Program will be visible during demonstrations and tastings under the Program
identity and in compliance with the specific requirements laid down in Article 6.

The visibility of the brands of the promoted products is important in meeting the objectives of the Program during demonstrations
and tastings, as it will significantly help attain its two objectives, namely to inform about the products and increase exports. The
brand names and logos which are visible during tastings, where both consumers and professionals get to meet the products and
their representatives, will facilitate the memorization of products and the recall of positive information about them in the future,
thus enhancing the likelihood of repeated purchase. The objective will be to show clearly the superiority of the European PDO Feta.
The funds and actions included in the proposal are proportionate to the intent and will complement past and future actions of
exporters. The retail chains in which promotional activity will take place, the trade fairs we will participate in, the public relations
activity we will organize will all capitalize on existing efforts and partnerships and will pave the way for new ones.

age of the Program

Based on the 2 axes of Information/Awareness and Versatility/Indulgence, the message aims to:

. Be relevant, original, fresh, credible but with emotional connotations, so as to draw attention,

. To highlight the quality and taste superiority of European Feta PDO, which is THE authentic, full taste, versatile, healthy,
and gourmet add-on to the consumer’s everyday meals or mini-meals.
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We will create an informative and advertising material, online and offline as well as a common visual identity that will accompany
all promotional activities with the following main message:

PDO FETA.LET’S GET REAL!

This message:

' NENENEN

Uses a contemporary, dynamic, direct language, while being short and memorable.
Focuses on authenticity and honesty in taste and in lifestyle: Feta is one and only, it is European and unmatched.
Is clear regarding the unquestionable superiority of the product.

Stirs consumer’s interest and includes a clear call-to-action to discover the reason-why of the claim (authentic, traditional,
tasteful, natural, helathy, made according to the EU quality schemes, versatility allowing the creation of authentic experiences in
everyday cooking).

Alternative messages based on the same rationale:

PDO FETA.

ANCIENT TALE. AUTHENTIC TASTE. CONTEMPORARY LIFESTYLE.
PDO FETA.

A SAVORY JOURNEY INTO AUTHENTICITY.

PDO FETA.

BACK TO AUTHENTICITY.

The message will be finalized after the implementation agency translates the strategy of the Program into a communication
strategy. Then, it will be the starting point for the development of:

e The Visual Identity which will be applied to all promotional activities,

e  The campaign narrative created for all communication platforms and material, for both target markets
All communicated messages will be positive and clearly understandable as they will be conveyed throughout the duration of the
Program and always, in combination with the European message, "Enjoy, it's from Europe" that determines programs promoting
products financed by the EU and including key words such as "quality”, "safety”, "real food”, "high nutritional value” and such like.
The messages that will be conveyed along with the main message, aim to inform the target groups, to promote PDO/PGI products
and encourage their consumption, strengthening demand in order to better serve the wider issues of the Program and the central
objectives of EU Policy.
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SECTION 6: ACTIVITY DESCRIPTION & BUDGETARY POSITION ANALYSIS

Work Package

1. PROJECT COORDINATION

Activity

Project Management

Description of activity

Coordinating and validating legal, financial and administrative aspects of the action. Monitoring that the action is

implemented properly and the activities. Ensuring that EU financial and administrative procedures are respected.

Acting as an intermediary in all necessary contacts, checking all documents before forwarding them to the
competent national authority. Responsible for the submission of deliverables and reports, for all payments,
reporting to the competent national authority, and for coordinating the activities of the Action working together

with the implementing organization.

YEAR 1 YEAR 2 YEAR 3
Deliverables Proper and consistent management of the program

Proper and consistent management of the program
Results P g prog
indicators

Budget Analysis

Proposing organization staffing costs :

Manager for 210 days of work per year with a daily wage of 70€ per day (gross):
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14.700 € / year (* 3 years = 44.100€)

Assistant Manager for 200 days of work per year with a daily wage of 40€ per day (gross): 8.000 € / year (* 3
years = 24.000€)

Other project coordination expenses such as travel expenses (including

transportation, accommodation and daily compensation):

Travel expenses for 1 representative in the context of press events in the USA, cost per person: 3.500€ * 3 years
= 10.500€

Travel expenses for 1 representative in the context of press events in the Canada, cost per person: 3.500€ * 3
years = 10.500€

Travel expenses for 2 representatives to participate in exhibitions in the USA; cost per person 3.500€ *2
persons* a year = 7.000€*2 years = 14.000€

Travel expenses for 2 representatives to participate in exhibition in Canada; cost per person 3.500€ *2 persons*
one year = 7.000€

Travel expenses for 1 representative to participate in tasting event in USA; cost per person 4.000€ *1 person*
once a year = 4.000€*3 years = 12.000€

Travel expenses for 1 representative to participate in tasting event in Canada; cost per person 4.000€ *3 years =
12.000€

Total cost of : 134.100€

Sub-total for
Package

the work

44.700€ 44.700€ 44.700€

Implementation

Proposing Organization

Summary of budget per target country

USA

70.550€

CANADA

63.550€
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Work Package 2. PUBLIC RELATIONS

Activity 2.1 Continuous PR activities (PR office)

Description of activity
Distribution of a press kit to opinion leaders, including culinary journalists, food and lifestyle bloggers and

nutrition specialists. The objective is to inform the above mentioned public about the PDO product and give
them the opportunity to taste the kit samples. The press office shall also publish four seasonal press releases per
year with recipes that combine the European PDO Feta with local products that are the mainstay of American
and Canadian consumer diet. One program PR employee per country will be responsible for contact with the

targeted public.
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The press kits will be described in the Communications Tools category.

YEAR 1 YEAR 2 YEAR 3
Deliverables
200 press kits USA 200 press kits USA 200 press kits USA
200 press kits CANADA 200 press kits CANADA 200 press kits CANADA
8 press releases 8 press releases 8 press releases
2 media clipping 2 media clipping 2 media clipping
Results 15 articles/advertorials published per year (online/offline) in each market.
indicators 400 media people and bloggers sensitized in the US and in Canada

Budget Analysis
Drafting and Distribution of 4 Press releases * 2 markets and other reading material and follow up: 5.000 € per

year

Press Kit envoi for 2 markets: Media Lists 2.000 €, distribution 3.000€, media clipping 5.000 € : 10.000 €
Implementation Fee per year : 2.550€
17.550 € * 3 years

Total = 52.650€

17.550 € 17.550 € 17.550 €

Sub-total for the work

Package

Implementation Implementing Body

Summary of budget per target country

USA 26.325€

CANADA 26.325€
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Work Package 2. PUBLIC RELATIONS

Activity 2.2 Press Events

Description of activity

Enhancement of European PDO Feta awareness. Information regarding community auditing mechanisms that
ensure the safety and superior quality of EU products. Establishing good relations with journalists, food and
lifestyle bloggers, nutrition specialists and food product importers. These opinion leaders / shapers will be
informed about European PDO product characteristics and especially of the European PDO Feta in order to
distinguish it from other white cheeses.

In each of the 2 markets selected for a strategy of increase communication,
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we plan to organize: Press events with 200 invited opinion leaders/shapers, culinary and health journalists and

bloggers. (Attendance of 120 guests). Press kits will be sent to everyone (after the event for those not attended).

Specialist, expert speakers will be employed for these events, selected on the basis of their know-how. As a take
away gift, each guest will be handed an information kit to read and reproduce and a present - European PDO
Feta. These events will take place in selected, modern, appropriate venues. The venue, menu and event flow will
be adapted to the campaign strategy. Thus, the guests will familiarize with the campaign message so as to pass it

on to the other target audiences.

YEAR 1 YEAR 2 YEAR 3
Deliverables 1 event per market, 1001 event per  market, 100
1 event per market, 100 information|, . . i . .
information packages + gifts, 1llinformation packages + gifts, 1
packages + gifts, 1 press release x 2
press release x press release x
markets
2 markets 2 markets
Markets: USA, Canada Markets: USA, Canada Markets: USA, Canada
200 journalists/ bloggers/ opinion|200 journalists/ bloggers /opinionl200 journalists/ bloggers /opinion
leaders leaders leaders
Results
ndicat 300 Advertorials / Articles / Citations/Testimonials in printed & electronic media free of charge
indicators

600 opinion leaders sensitized in the US and in Canada

Budget Analysis

Creation and dispatch of invitations/follow up/ Press release dispatch 2.000 €, Event space rental/branding/
decoration 8.000 €, Catering expenses 6.000 €, Speaker (fee and expenses):
1.500 €,

4.000 €, Supply of tasting samples

Translation services 1.000¢€, Event photographer 1.000¢€,

Transportation/compensation for one representative of the implementing organisation 3.500€, Implementation

Fee : 4.320%€,

Total per event: 31.320 € * 2 events per year/country = 62.640€
Total for 3 years: 187.920 €

Sub-total for

Package

the work|

62.640€ 62.640€ 62.640€

Implementation

Implementing Body

Summary of budget per target country

USA

93.960 €

CANADA

93.960 €
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Work Package

3. Website, Social Media

Activity

3.1 Website of the Campaign

Description of activity

Creation and updating of program website for every platform (pc, mac, mobile, tablet) for USA & Canada

Official internet presence for attraction of target audiences and forwarding to Facebook, Instagram and YouTube

accounts, information, communication, brand awareness and questionnaires.

The internet’s increasing penetration in target markets and the routine use of social networks both by consumers
and opinion leaders make the creation of a website and social network accounts a must for any contemporary
communication and promotion campaign in the USA and Canada. The website (with a .eu TLD) and social media
accounts will be adapted to the Program’s visual identity, promote the campaign key messages, boast a rich,
frequently updated content and interactive character, inviting visitors to fill in questionnaires that will be used
for campaign outcome analysis. Setting up, updating and maintenance of an all-screen website. Interconnectivity
with relevant social media accounts. The attractive webpage will contain a summary description of PDO / PGI
products, with emphasis on their European origin, comparative advantages and flavour (organoleptic)
characteristics. It will list the program activities, (to be constantly updated, pre and post event, with photos,
presentations and reports) contain product use tips adapted to the target country dietary habits, focused mainly

on mini meals.

YEAR 1 YEAR 2 YEAR 3
Deliverables Creation of an official allscreen|Updating, refreshment Updating, refreshment
(computer,  tablet,  smartphone)jand maintenance of an and maintenance of an
website for USA and Canada. all-screen website. all-screen website.
Interaction with public. Interaction with public.
Results
indicators 1.000.000 webpage page views until the end of the program (3 years)

Creating audience towards social media. 600.000 Facebook page views until the end of the Program.

Budget Analysis

1* year : Domain name registration, all-platform content design and creation 14.000 €, Text adaptation to target-

market local culinary habits 2.000 €, Implementation Fee: 2.080€, Total: 18.080€
2" year : Updating and maintenance of an all-screen website 4.000 €, Implementation Fee: 520€, Total: 4.520€

3" year : Updating and maintenance of an all-screen website 4.000 €, Implementation Fee: 520€, Total: 4.520€
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Total : 27.120€

18.080€ 4.520€ 4.520€
Sub-total for the work
Package
Implementation Implementing Body

Summary of budget per target country

USA 13.560 €

CANADA 13.560 €
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Work Package

3. Website, Social Media

Activity

3.2 Set up of Social Media Accounts

Description of activity

IThe Facebook, Instagram and YouTube accounts will move along the same lines as the website: they will follow
the visual identity and communication codes of the Action, highlighting the key messages of the campaign, will
feature rich, regularly updated content and will work interactively with visitors Given that the crushing majority
of consumers in target countries are "on” Facebook, Instagram and YouTube, we intend to focus our campaign

on these social media.

The social media accounts will boast a rich, frequently updated content and interactive character, inviting visitors
to fill in questionnaires that will be used for campaign outcome analysis. The account administrator will
undertake to constantly add new content: Event live updates, action and / or product-related
information/updates, recipes, photos, video and all types of important or interesting relevant material. These
three (3) accounts will be interconnected. They will be used to run competitions to attract the public, as well as
an invitation to fill in questionnaires; moreover, they will provide answers to messages / comments in line with
the organization and management of our proposed Facebook-based advertising campaign.

Also, during PR events, fairs, cooking classes etc, we will use live videos on our social media platforms and
encourage live videos from attendees (according to Cisco, by 2020, 75% of all mobile internet traffic will be live
video, which is already offered by most popular social media platforms, enables interactivity and engagement

among users worldwide).

YEAR 1 YEAR 2 YEAR 3
Deliverables Creation of a set of Facebook / Instagram / YouTube
interconnected social page Facebook / Instagram / YouTube
networking accounts on management. Content monitoring page
Facebook / Instagram / YouTube.[2nd updating, advertisinglmanagement. Content monitoring
Content budget and updating, advertising  budget
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monitoring and updating, management, management,
advertising budget canvassing. canvassing.

management, canvassing.

Results
indicators 900,000 Facebook page views until the end of the Program (3 years), 80.000 likes, 2.000 questionnaires
completed by the targeted audience, 10.000 participations in contests, 5.000 video views on YouTube, 30.000
followers on Instagram in addition to an enhancement of the number of visitors of the official program webpage.
Budget Analysis
1st year: Creation of online social network pages with the program identity: 1.500€ * 3 social media : 4.500%€,
Implementation Fee: 585€,
Every year: Content uploading, canvassing and continuous page monitoring, replying and pages management:
12.000¢€ / per year/ all pages/all markets, Implementation Fee: 1.560€
Total 1% year: 18.645€, Total 2™ year: 13.560€ Total 3" year: 13.560€
Total all years: 45.765€
18.645€ 13.560€ 13.560€
Sub-total for the work
Package

Implementation

Implementing Body

Summary of budget per target country

USA

22.882,50€

CANADA

22.882,50€
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Work Package 4. Advertising

Activity 4.1 Print Advertising

Description of activity

Promoting the product and increasing its visibility & awareness, conveying the key messages of the campaign.
Full page advertisements on consumer and business reviews (the program’s key target groups) aim at informing
and promoting PDO / PGI products and especially the European PDO Feta , educating the public.

Product promotion in the context of Mediterranean diet and local cuisine, aimed at making European PDO Feta
part of the targeted audiences’ daily eating habits, especially mini meals.

In order to maximize results, ad publication shall coincide with relevant program activities (i.e. Press events &

expo participation). Moreover, timely and appropriate media planning could grant access to free advertorials.
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IYEAR 1 YEAR 2 YEAR 3

Deli bl

eliverables 12 ads in business and 12 ads in business and 12 ads in business and

consumer reviews - USA consumer reviews - USA consumer reviews - USA
2 ads in business and 12 ads in business and 12 ads in business and
consumer reviews - |consumer reviews - consumer reviews
3ANADA CANADA CANADA

Results

indicators

Number of people having seen the ads : 1.500.000 per market

1 Extra free advertorial per advertissment

Number of people, whose level of recognition of EU PDO graphical symbols will be changed : 300.000 per market

Budget Analysis

Total: 407.040€

12 print ads in US magazines: 210.000€ or 70.000€ per year
Implementation fee : 12.600€ or 4.200€ per year
12 print ads in Canadian magazines: 174.000€ or 58.000€ per year

Implementation fee : 10.440€ or 3.480€ per year

Sub-total for
Package

the work

135.680 €

135.680 €

135.680 €

Implementation

Implementing Body

Summary of budget per target country

USA

222.600 €

CANADA

184.440 €
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Work Package

4. Advertising

Activity

4.2 TV Advertising - cooking shows

Description

activity

of

Promoting the product and increasing its visibility & awareness, conveying the key messages of the campaign.

Product promotion in the context of Mediterranean diet and local cuisine, aimed at making European PDO Feta
part of the targeted audiences’ daily eating habits, especially mini meals. informing and promoting PDO / PGI
products and especially the European PDO Feta, educating the public. In order to have the most impact of the
messages conveyed and to achieve the most efficient visibility of the product, we recommend the collaboration
with selected TV shows of general interest which also feature a cooking section - a very common fact, due to the

international
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foodies and cooking show trend.

'The shows will be selected based on high viewing rate scores in the target audience of the target markets as well
as on the profile of the presenter and/or chef, chosen for his popularity towards the audience in order to
become an "ambassador” of the product during the show. In the scope of the show, there will be a detailed
presentation of the product and its values (European origin, uniqueness, controls to EU standards, PDO etc), and
will also present the new modern recipes.

Since the web channels are very popular nowadays and in order to maximize our results and visibility, we may|
choose cooking shows from both TV and WEB

channels.

Finally, this activity will be focused in the USA but the results will be spreading in the Canadian market as well
since these markets share some TV shows and all

web channels.

YEAR 1 YEAR 2 YEAR 3
Deliverables 3 presentations in 3 presentations in
5 3 presentations in cooking shows .
cooking shows on TV/WEB channels cooking shows on
on TV/WEB channels -
- USA TV/WEB channels - USA
USA
Results + 1.500.000 viewers in USA
indicators + 300.000 viewers in Canada

Budget Analysis

74.000€ per year or 222.000€ for 3 years for presentation of European PDO Feta on 3 USA TV cooking shows per
year

Implementation fee : 13.320€ or 4.440€ per year

Total : 235.320 €

Sub-total for

Package

the work

78.440 € 78.440 € 78.440 €

Implementation

Implementing Body

Summary of budget per target country

USA

235.320 €

CANADA
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Work Package

4. Advertising

Activity

4.3.1 Online Advertising (Adwords)

Description of activity

Adwords

ITo attract more targeted public, we will use the marketing tools of the Google Adwords platform, placing
banners on strategically selected third-party sites, which, using well studied CTA, will take visitors to the main
site of the campaign. Adwords will be used to increase site traffic, build awareness, influence consideration and

spread the campaign message to the most precisely targeted audience.
AdWords charge when someone clicks the ad or views the video on YouTube.
Adaptation of the key visual and message of the Action into banner for display.

Will target all North American public.

YEAR 1 YEAR 2 YEAR 3
Deli | .
eliverables tatistics and reports on nnual
. Statistics and reports on annuallStatistics and reports on annual
activities from
activities from Google Adwords activities from Google Adwords
3oogle Adwords
Results 60.000 new traffic on website , 20.000 new traffic on social media
indicators 200.000 targeted people sensitized by the campaign

Budget Analysis

Per year : Cost of clicks on the ad or youtube: 32.000€, Banner

adaptation/insertion/display : 1.000€, Implementation Fee: 1.860€
Total : 98.580€

Sub-total for the work

Package

32.860 € 32.860 € 32.860 €

Implementation

Implementing Body

Summary of budget per target country

USA

49.290 €

CANADA

49.290 €

YeAiba 83




Work Package

4. Advertising

Activity 4.3.2 Online Advertising (Social Media Ads)

Description of

activit

¥ Social Media Advertising

In view of attracting increased numbers of targeted audience members, we plan to use the Instagram and
Facebook marketing tools to approach these audiences. The above mentioned cooperating platforms provide all
the advertising tools and know-how required to approach the most "relevant” consumers and professionals.
Our ultimate target is to increase the impact of our Instagram and Facebook pages, as well as to achieve high
identifiability rates for European PDO Feta. As, they see in the social media circles: we will boost our campaign
though this activity.
Will target all North American public.
YEAR 1 YEAR 2 YEAR 3

Deliverables
Statistics and reports related to the(Statistics and reports related to the|Statistics and reports related to the
year’s activities on Facebook /lyear's activities on Facebook /lyear’s activities on Facebook /
Instagram Instagram Instagram

Results

indicators 150.000 Reach , 30.000 Post Engagement
10.000 new followers on the program’s two social networking pages of the target markets

Budget Analysis
All year round use of the available Facebook / Instagram application tools to attract targeted audiences from
both markets of the Facebook/Instagram pages: 12.000€ per year , Implementation Fee : 1.440€
Total: 40.320 €
13.440 € 13.440 € 13.440 €

Sub-total for the work

Package

Implementation

Implementing Body

Summary of budget per target country

USA

20.160 €

CANADA

20.160 €
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Work Package

4. Advertising

Activity

4.4 Outdoor

Description of activity

Outdoor advertising via Billboards, due to the importance of this medium in the target market of Canada.
Promoting the product and increasing its visibility & awareness, conveying the key messages of the campaign.
Product promotion in the context of Mediterranean diet and local cuisine, aimed at raising awareness on

European PDO Feta and the PDO/PGI products in general.

YEAR 1 YEAR 2 YEAR 3
Deliverables Billboards in Canada 3 Billboards in Canada 3 Billboards in Canada
Results
indicators

800.000 consumers exposed to the campaign message

Budget Analysis

35.000€ per year for a deal of 3 billboards
Implementation Fee: 6.300€

Total : 123.900 €

Sub-total for the work

Package

41.300 € 41.300 € 41.300 €

Implementation

Implementing Body

Summary of budget per target country

USA

CANADA

123.900€
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Work Package 5. Communication Tools

Activity 5.1 Brochures for Professionals & Consumers

Description of activity Information of all targeted market audiences approached in the context of our actions about the characteristics
and benefits of European PDO Feta using attractive and easy to understand brochures in English. They shal
provide all the necessary information about PDO / PGl products as well.

A different approach will be used for professionals and consumers.

'The brochures will be used in all B2B and B2C actions. They are one of the program’s main information tools and
are expected to provide all the necessary information about European PDO Feta, the themes covered and the key
messages to be conveyed to the target groups. The visual identity will be used. To be distributed in fair trades,

BtB meetings, tasting days.

YEAR 1 YEAR 2 YEAR 3

Deliverables 280.000 consumer leaflets 70.000|
professional leaflets (USA and Canada)
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Results

indicators

300.000 targeted people (consumers and professionals) sensitized by the campaign

300.000 targeted people (consumers and professionals) having become more aware of EU quality system

graphical symbols.

Budget Analysis

4-page brochure for professionals:

Visual adaptation/Text/Translation/Concept/Photos/ Translation/Proof Reading 3.000€, Color printing of 70.000
units: 21.000€, Implementation Fee 3.600€,

Total : 27.600€

8-page brochure for consumers:

Visual adaptation/Text/Translation/Concept/Photos /Translation/Proof Reading 4.000€, Color printing of|
280.000 units: 42.000€, Implementation Fee 6.900€,

Total : 52.900€

Total : 80.500€

Sub-total
Package

for the work

80.500 € - -

Implementation

Implementing Body
Summary of budget per target country

USA

40.250 €

CANADA

40.250 €
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Work Package

5. Communication Tools

Activity

5.2 Ads for all media

Description

activity

of

Creating tailor made advertisements which will promote the key messages of the Action for all media (print, web,
social media, billboard) and adapt to the 2 targeted markets. Communication of the program message to all our
target groups.

The ads will be in line with the main principles of the Action's visual identity and its design will take account of
the respective group targeted; therefore, its text, which will aim to highlight the benefits of choosing European
PDO Feta, as well as the other messages, the style of the ad, the photographs, and all other elements used will
aim to promote and emphasize the status (prestige) and knowhow of the European PDO Feta.

Creation of graphic files with new photographic and text material. New graphic files every year, depending on

the yearly results. The photos will be also used in social media posts and website creation.

Also, there 4 banners will be produced with the following characteristics: Display
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of the program graphic identity, logo and message in all the program’s activities (press events use). Roll-up

banner with supporting base 2m x 85cm with a case for easy transportation and safe storage

YEAR 1 YEAR 2 YEAR 3

Deliverables Graphic files - adapted for all media|Graphic files - adapted for all media
Graphic files - adapted for all media/communication (both markets) communication (both markets)
communication (both markets) and
Production of 4
Banners.

Results

indicators Advertissments that respect all the EU specifications and promote the European PDO Feta , Appropriate for each

market and different every year, according to the development of the campaign.

Budget Analysis

1% Year Concept & Design of file : 3.000€, File adapted to all media mix: 1.500€, Editor: 1.000 €, Photo Shooting:
8.000€, Banners production: 400€ * 4 = 1.600€, Implementation Fee: 2.265€ Total : 17.365 €

2™ Year: Concept & Design of file : 3.000€, File adapted to all media mix: 1.500€, Editor: 1.000€, Implementation
Fee: 825€ Total : 6.325€

3 Year Concept & Design of file : 3.000€, File adapted to all media mix: 1.500€, Editor: 1.000€, Implementation
Fee: 825€ Total : 6.325€

Total: 30.015 €

Sub-total for
Package

the work

17.365 € 6.325€ 6.325€

Implementation

Implementing Body

Summary of budget per target country

USA

15.007,50€

CANADA

15.007,50€
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Work Package

5. Communication Tools

Activity

5.3 Press Kit

Description of activity

Distribution at press events, educational trips and to potential partners on the occasion of B2B activities. The
media kits will contain all the information required to write an article, as well as the e-campaign addresses

(website, Facebook,

Instagram, YouTube accounts) providing additional information regarding PDO / PGl products and a
questionnaire, which will be used to measure the campaign outcomes.
The press kit consists of: a USB with reading material about the product/photos of recipes/the informative video,

the brochure, a folder, a branded (campaign logo and messages) pen and a small notebook.

YEAR 1 YEAR 2 YEAR 3
Deli bl -
eliverables 1.000 media kits for both
arkets
In Press Events (Awareness by opinion leaders)
Results
indicators

Budget Analysis

1000 Branded (campaign logo and messages) USBs with inserted material:

4.000¢€, 1000 Branded (campaign logo and
messages) Notebooks : 1.000€

1000 Branded (campaign logo and messages) Folders: 2.000€

1000 Branded (campaign logo and messages) Pens: 800€

Labour (preparation of each press kit, checking inserted material for USBs) :

1.000€
Implementation Fee : 1.320€
Brochures are provided by other activity.

Total : 10.120 €

Sub-total for the work

Package

10.120 € - -

Implementation

Implementing Body

Summary of budget per target country

USA

5.060€

CANADA

5.060€
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Work Package

5. Communication Tools

Activity

5.4 Informative Video

Description of activity

'To run on all online web presence media used during the campaign. The video is the YouTube account key tool
and will be included in the media kit to be distributed to journalists and potential partners and will be show to
the events of the Program.

44

By 2019, 80% of internet traffic will be video, vs 64% in 2014 (Cisco) and 65% of the audience who watches a
video visits the linked website after watching the video. We will use this powerful tool for B2C and B2B
communication, to create content that is attention-grabbing while relevant, useful and share-worthy.

This video will provide information on the farming, production, consumption, and uses of the European PDO
Feta, as well as educate about its authenticity and versatility. Its objective is to generate confidence in the
audience and educate it to recognize authentic European PDO / PGl products. It will include material provided by
the European Commission. Filming at selected locations in the Greek countryside. One of the main vehicles used
in the Action to convey the key messages. The video script and production will allow cut-down versions, as well,
as short “Behind the scenes” videos, which will feed the campaign with the necessary content for all its duration
and allow virality. These short videos could also become entertaining and catchy gifs further enhancing virality
and thus reach.

Also, in the last year, we will produce 5 time-lapse videos which are “the state of the art” of food marketing in
western societies. In these videos, we will show the versatility of European PDO Feta and the use in the daily list
of US and Canadian consumers.

All these videos will be released gradually and according to a thoroughly designed time plan, aiming to cover all

duration of the Program.
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YEAR 1 YEAR 2 YEAR 3

Deliverables
1 video of 10 minutes and
3 cut-down versions
(bonus: short behind-the- scenes
videos)
5 time-lapse videos
Results
indicators More than 300.000 people exposed to the campaign message in both countries (via youtube, facebook,

Instagram, campaign website, events, proposing organisations sites)

Budget Analysis

Production of Informative Video: Production/ Reperage /Filming /Direction /Editing /Script /Graphics /Mixage
/Music Rights /Equipment/ Voice Over / 3 Cut down versions: 20.000€, Travel Expenses/Accommodation/Food
compensation and for Greek countryside for Implementation’s Body person and crew: 3.000€ , Implementation
Fee: 3.450€, Total: 26.450€

Production of 5 time-lapse videos: Filming / Graphics /Editing / Mixage /Music

Rights: 1.000€* 5 = 5.000€, Chef fee: 2.000€, Production/Coordination: 1.000€ Implementation Fee: 1.200€,

Total: 9.200 €
Total: 35.650 €

Sub-total for the work
Package

35.650 €

Implementation

Implementing Body

Summary of budget per target country

USA

17.825 €

CANADA

17.825 €
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Work Package

6. Events

Activity 6.1 Stands at trade fairs
Description of
activity Fair / expo participation is a very important step towards the achievement of the program’s communication

objectives. The selected fairs/ expos are events of world renown with thousands of participants and visitors. The

annual fairs / expos proposed for participation are the following (2 for USA and 1 for Canada).

Participation will facilitate information diffusion among expo visitors. In the sidelines, there will be opportunities,
for B2B meeting with target market professionals scheduled 3 to 4 months before the events. The program
exhibition space will be "dressed" in the campaign message and graphics. A special desk will distribute the
program’s information brochure; provide information and the opportunity to taste European PDO Feta. The
program video will also be projected.

Based on the above, we propose participation in the following trade fairs for USA :

Winter Fancy Food, San Francisco, January (3 days). The most popular international food product and food
lifestyle expo. It takes place in January, for three days and is visited by more than 25,000 people. Among the
visitors are many businessmen and professionals from target audience groups, since the Winter Fancy Food is
the ultimate meeting point for food industry businessmen from all over the world.

Summer Fancy Food Show, New York, June (3 days). This is the biggest, participation-wise, North-American
fair, also visited by many Canadian businessmen. There are participants from 50 countries. The Summer Fancy

Food is a 3-day show that takes place every year in June, in New York.

With regard to the Canadian market, we propose to participate in the following expo:

SIAL Canada, Int'l Food Exhibition, May, Montreal/Toronto (3 days). The Sial Food Exhibition attracts more than
20,000 visitors every year from Canada and the States and is one of the topmost expos in the food industry. It is a
3-day annual fair, which takes place in Montreal in even-numbered years and in Toronto in odd- numbered

years.
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IYEAR 1 YEAR 2 YEAR 3
Deliverables Sial Canada 2019
Participation at Summer Fancy Food| . .= . Participation at Summer Fancy Food
Distribution of brochures: 18,000
Show 2018 Show 2020
Distribution of brochures: Distribution of brochures:
18,000 18,000
Results
indicators Generation of 6,000 workable new business contacts; distribution of 50,000 brochures; familiarization of more

than 8,000 professionals with the products; enhancement of European PDO product awareness

Budget Analysis

Summer Fancy Food 2018, 2020: Rental of a 50m? pavilion & upgraded wooden structure plus operating
expenses: 50 * 1.500€ = 75.000€

SIAL Canada 2019: Rental of a 50 m* pavilion plus operating expenses: 50 * 600€

= 30.000€

Production (concept, printouts) stand per expo: 4.000€

Product samples for tastings: product and transportation of samples 3.000 € per expo

Reception / T ranslation / Service 2 hostesses per expo = = 2,500 € per expo
Organization of the participation, pavilion and stand construction coordination, scheduling of prearranged B2B

meetings during the expo using a contact database (2 months prior to each expo event) 3,000 € per expo

Travel and hotel expenses for 1 implementing organisation representative per expo (action coordination,

meeting support, settlement of potential problems) 3,000 € per expo
Summer Fancy Food: 90.500€ + Implementation Fee : 14.480€ = 104.980€
SIAL Canada 2020: 45.500€ + Implementation Fee : 7.280€ = 52.780€

Total: 262.740€

Sub-total for

Package

the work

104.980€ 52.780€ 104.980€

Implementation

Implementing Body

Summary of budget per target country

USA

209.960 €

CANADA

52.780 €
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Work Package

6. Events

Activity

6.2 Workshops in chef schools

Description of activity

Collaboration with chef schools to implement master classes designed for a target group extremely receptive to
new information and international gastronomy. The seminars will focus on the potential, quality and variety of|
the product, as well as on its use in Mediterranean and international gastronomy. They will include theoretical
and practical training to inspire young professionals and help them appreciate European PDO Feta. As far as the
speaker’s profile is concerned, s/he will also be a professional chef knowledgeable about the product and its uses
and able to convey such knowledge through a vivid and capturing presentation and use of the product.

Brochures and samples of the product will be distributed.

The seminars will be held in the both markets as experience has shown that this type of activity has a high and
direct impact on the marketing of the product.

Actions include collaboration with 2 schools per market per year, targeting 100 students per school. The seminar

will be addressed to groups of 30-50 students each time, depending on the agreement with each school.

YEAR 1 YEAR 2 YEAR 3
Deliverables 400 students/ brochures 400 students/ 400 students/
- 2 sets of seminars in 2 brochures brochures
schools in USA/200 - 2 sets of seminars in - 2 sets of seminars in 2
students 2 schools in USA/200 schools in USA/200
-2 sets of seminars in 2 students students
schools in Canada/200 -2 sets of seminars in 2 -2 sets of seminars in 2
students schools in Canada/200 schools in Canada/200
students students
Results
ndicat 1200 young professionals expected to attend the courses and be interested in the Eureopean PDO products
indicators

Budget Analysis

Speaker/Chef: €2.000 per seminar; School compensation for hosting the seminar: €2.000. Product to be used
during seminars: €500. Communication with school, organisation, coordination: €2.000. Transportation of
brochures: 1.000€, Implementation Fee: 1.200€

Total per seminar: 8.700€

Total for 12 seminars: 104.400€

Sub-total for the work
Package

34.800€ 34.800€ 34.800€

Implementation

Implementing Body
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Summary of budget per target country

USA

52.200€

CANADA

52.200€

YeAiba 96




Work Package

6. Events

Activity 6.3 Special offer weeks in restaurants

Description of

activity
Agreements with restaurants in the target markets to promote European PDO Feta for a 2-week period per
point. This will be achieved first by using the product in the restaurant menu and secondly through a consumer
brochure with the main product information and the campaign message of the Program. During the promotion
weeks, branding of the Program will be discreetly placed in the venues. Offering quantities of the product to be
used in these tastings will serve as an incentive for the restaurant to enter into the agreements and:

- create a special menu around European PDO (this menu will be valid throughout the duration of the
promotion with each restaurant)
- use their owned communication channels (mailing lists, newsletters, social media pages etc) to inform
their clientele and fans about the promo and spotlight the product.

This action seeks to help the customers of such establishments familiarise themselves with the pleasure of
tasting the product and will also help the managers introduce the European PDO Feta into their supplies on a
permanent basis.
Promotional activities in the HORECA channels of the target markets play an important role in shaping the views
and habits of consumers. Restaurants in major urban centres will be selected by popularity, quality and "foodie
attendance”.
Consumer brochures will also be distributed.
YEAR 1 YEAR 2 YEAR 3

Deliverables 52 weeks of promotion in 16/52 weeks of promotion in 1652 weeks of promotion in 16
restaurants in the restaurants in the restaurants in the
USA and 10 in Canada USA and 10 in Canada USA and 10 in Canada
Raising awareness for more than 160.000 consumers (clients to restaurants)

Results

indicators

Budget Analysis

Cost of products to be offered in each point of promo as incentive for the initial agreement: €1,500 per point,
Branding €300, Organisation/ co-ordination: €800, Transportation and other operational expenses: 1.000%€,

Implementation Fee: 576€
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Total 4.176€ per point of promotion
Total: 26 points * 4.176€ * 3 years = 325.728€

Package

Sub-total for the work

108.576€ 108.576€ 108.576€

Implementation

Implementing Body

Summary of budget per target country

USA 200.448€
CANADA 125.280€
Work Package 6. Events

Activity

6.4 Sponsorships

Description of activity

Sponsoring the annual American Culinary Federation : USA

We propose that the Program becomes a sponsor of the main annual American Culinary Federation (USA) event.
This event is attended by elite culinary professionals and opinion leaders in the States. ACF
(http://www.acfchefs.org) members are, in fact, the most influential culinary professionals in the States (in
charge of product selection in top restaurants, hotels, and country clubs, cookery schools, casinos and catering
companies). These people, obviously, either personally decide or greatly affect the decision about which
product(s) will be used. ACF is the culinary leader in offering educational resources, training, apprenticeship and
programmatic accreditation designed to enhance professional growth for all current and future chefs. ACF
operates the most comprehensive certification program for chefs in the States. ACF is home to ACF Culinary Team
USA, the official representative for the United States in major international culinary competitions, and to a
Program for promotion of proper nutrition. The Federation’s annual nation-wide events, at a different city every
year, include informative business seminars, forums, cutting edge demonstrations, cooking show, hands-on
workshops and networking. The proposed sponsorship of ACF's 3-day event will enable us to "exhibit” our|
European PDO product and our campaign messages to our target groups of opinion leaders and food product
distributors / professionals. Placement of logo on all related material and the premises of the event and use of]
the ACF members list for networking.

Sponsoring the EUROPEAN UNION FILM FESTIVAL : Canada

This is the official film festival of the European Union consulates and cultural institutes in Toronto (spring time).

European Union Film Festival (EUFF) is a
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FREE film Festival reflecting the excellence, innovation and diversity of European cinema, showcasing Canadian
premieres and international awardwinning films. The EUFF is the largest European Film Festival in Toronto and
takes place annually. The Festival is addressed to European culture lovers, who also think positive about
European cuisine. This festival is attended by more than 15,000 spectators every year. In addition to the
above, this sponsorship will enable us to directly link the product with E.U country representatives in Canada,
thus giving extra prestige to our campaign. This festival has a strong media and physical presence, with ads on
the streets of Toronto and online presence in the web and social networks. Thus, the Program logos and
messages will reach the 2 million inhabitants of Toronto, one of the most multicultural cities of the world with

the most open minded citizens.

YEAR 1 YEAR 2 YEAR 3

Deliverables

Placement of logo on th event area
and on all advertising material.,
One-time use of ACF member
Logo placement on all festivalmailing list. Mention of the
communication Program on the press release.
Social media mentioning and link

material and on the

to the Program’s page. (USA
cinemas and other event spaces; & page. ( )

Written and Verbal recognition
(press releases, speeches etc),
Running the informational video
before each screening. Exposure on
all commercial materials, on the big
screen, special logo placement
associated with the festival’s logo
(notably on the cover of

brochures, the films tickets, the
volunteers’ T- shirts and on side
events invites),special thanks at all
the screenings. Press clippings

(CANADA)

Results

indicators

USA : Product awareness to 20,000 of the most influencial food industry professionals (cooking school students
and teachers, chef cooks, bloggers, foodies, distributors, traders, foodservice professionals), Distributions of

10.000 brochures

CANADA: Product awareness to 15,000 consumers that are European culture lovers . Distributions of 10.000

brochures

Budget Analysis

American Culinary Federation : USA

Sponsorship: 40.000€ , Product samples and transportations of samples and prof

YeAiba 99



brochures : 3.000€, Travel expenses for 1 implementing organisation representative 3.000 €, Implementation
Fee: 6.440¢€, Total : 52.440€

EUROPEAN UNION FILM FESTIVAL : Canada

Sponsorship: 34.000€, Transportations of brochures : 1.000€, Travel and hotel expenses for 1 implementing
organisation representative (action coordination) 3,000 €, Implementation Fee: 5.320€, Total : 43.320€

Total: 97.440€

Sub-total for the work

Package

43.320 € 52.440 €

Implementation

Implementing Body

Summary of budget per target country

USA 52.440 €
CANADA 43.320 €
Work Package 6. Events
Activity 6.5 Study trips to Europe

Description of activity

This action will give the opportunity to specialized food industry professionals and recognized journalists -
bloggers, as well as to nutrition specialists, and chefs from the States and Canada to go on organized study
visits in Greece.

Participants will be selected based on their merit: Invitations will be sent out to professionals with a
documented interest. The aim of this activity is to inform visitors in situ about production processes in every
step of the production of the products in question so that they can subsequently diffuse this information
through the media for which they work or using the channels via which they communicate with consumers or
industry professionals.

The visitors will "see with their own eyes” the production and marketing chain, learn about European high
quality standards and about traditions. They will also learn to get to know the country and its inhabitants. This
experience will be enriched and enhanced based on the visitors and their specific / personal interests. Finally,
this activity will create “ambassadors” of European PDO products; supporters of European PDO Feta and it will

“build” relations with opinion leaders.

YEAR 1 YEAR 2 YEAR 3

Deliverables

One 5-day study visit for 10 One 5-day study visit for One 5-day study visit for
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persons per country (5 USA, 5 Canada) [10 persons per country (5 USA, 5|10 persons per country
Canada) 5 USA, 5 Canada)

Results

. 30 opinion leaders / shapers exposed to the campaign message and be sensitized.
indicators

Budget Analysis Cost per trip per year:

Travel expenses 2.000€ per person for 10 people = 20.000 €, Local transportation cost =1.000€, Hotel costs
120€ for 10 people * 5 days = 6.000€, Food expenses 50€ for 10 people * 5 days = 2.500€, Translator for the
guided tours / meetings = 1.000€, Implementation Fee: 4.270€

Total cost: 34.770€ per year, Total for 3 years: 104.310 €

34.770€ 34.770€ 34.770€
Sub-total for the

work Package

Implementation Implementing Body

Summary of budget per target country

USA 52.155 €

CANADA 52.155 €
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Work Package

6. Events

Activity

6.6 Pop-up events in restaurants (other activities)

Description of activity

During the special offer weeks in restaurants (activity 6.3), we will set up a European PDO Feta exclusive pop-
up event for food bloggers in the most fashionable among our partner - restaurants of each target-market,
during the second and third year of the Program.

The event will include a special menu based on European PDO Feta and food bloggers will be presented with
the product and its heritage, ingredients, and incomparable quality. Branding of the Program will be placed in
the selected venues. The high profile of the target group, as well as offering quantities of the product to be
used in these tastings will serve as an incentive for the restaurant to set up the event, and:

- create an exclusive special menu around European PDO, with wine pairing
- use their social media channels to promote their business by reporting on the event and spotlight the
product.
This action seeks to take advantage of the food bloggers interest in authentic, high quality products and

flavours, to familiarise with or enhance their knowledge on European PDO Feta, its unique characteristics and

versatility, while providing
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them with content for their blogs and social media channels. This action aims also to make them embrace and

advocate European PDO Feta, while creating buzz.

Promotional activities which associate the HORECA channels of the target markets with opinion leaders such as

food bloggers play an important role in shaping the views and habits of consumers.

A goodie bag (with a gift and the consumer brochure) will also be distributed.

YEAR 1 YEAR 2 YEAR 3
Deliverables
1 pop-up event in the USA and 1 in|1 pop-up event in the USA and 1
Canada / 25 guests each in Canada / 25 guests each
Results Raising awareness for 100 opinion leaders.
indicators 50 free Advertorials or mention in blogs

Budget Analysis

Special Menu: 100€ / person = 2.500€, Speaker/chef: 2.000€ ; Branding / Venue set-up €500, Organisation/ co-
ordination /invitations / follow-up: €3.000, Transportation and other operational expenses: 1.000€, Goodie
bag: 18€ * 25 guests = 450€, Implementation Fee: 1.512€

Total 10.962 € per event

Total: 2 events per year * 10.962 € * 2 years = 43.848€

Sub-total for

Package

the work

21.924€ 21.924€

Implementation

Implementing Body

Summary of budget per target country

USA

21.924€

CANADA

21.924€
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Work Package

7. Point-of-sale (POS) promotion

Activity

7.1 Tasting Days

Description of activity

Targeted product sample distributions generate concrete results since they attract new consumers, consolidate
old consumers, enhance shift in demand (from imitations to the authentic product) and increase product
visibility and sales. This action will take place in retail chains where European PDO Feta is already

54

distributed and in chains where new partnerships will be concluded; in any event, in chains where the product
will be available on shelves for sale. For example, we list the following chains where partnerships have already
been established:

USA: Kroger. Costco, Whole Foods, Walmart, Key Food, Balducci’s, Raley’s, Andronico’s.

Indicative cities: New York, San Francisco, Chicago, Miami, Los Angeles, Washington, Huston

Canada: Costco, Metro, IGA, Provigo

Indicative cities: Toronto, Montreal, Vancouver

During the promotional activities, a branded stand (campaign logo and messages) and a banner will be set up
at the points of sale where a trained team of promoters will ask consumers to taste our product, inform them
about the authenticity of it and its characteristics, and offer them a brochure with a product sample. Each team
will consist of 2 persons with specific outfits per point of sale.

This action will run for 5 days (those with the highest number of store traffic in each market) and 7 hours per

day in chain stores in the major urban centres in both countries.

YEAR 1 YEAR 2 YEAR 3

Deliverables 60-day promotion in USA 60-day promotion in USA 60-day promotion in USA
40-day promotion in Canada 40-day promotion in Canada 40-day promotion in Canada
100-day PROMOTION 100-day PROMOTION 100-day PROMOTION
Or 20 prom weeks Or 20 prom weeks Or 20 prom weeks

Results indicators

60.000 consumers sensitized by the campaign
60.000 brochures distributed

Budget Analysis

10 Stands per country:

300€ x 10 = 3.000€, 15 outfits for promo team: 15 x 50= 750¢€, 2
persons per point of sale per day: 300€ x 2 x 5 days = 3.000€ per
week of promotion; tasting materials: 1.000€ per week of
promotion; product for tasting: 500€ per week; cost of
supermarket for provision of space and promotion in a chain
brochure: 3.000€ per week; material transportation cost : 200€
per week; pinpointing the right chains/ coordination/
organisation: 550€ per week, Implementation Fee: 2.400€
=14.400€ per promotion week (distribution of 1,000 brochures
per week)

USA: 36 promotion weeks= 518.400€
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Canada: 24 promotion weeks = 345.600€
Total cost: 864.000€

288.000€ 288.000€ 288.000€
Sub-total for the work
Package
Implementation Implementing Body

Summary of budget per target country

USA 518.400€

CANADA 345.600€
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Work Package

8. Other activities

Activity

8.1 Strategy and Visual Identity

Description of activity

Design of an effective and high quality communication campaign combined to the messageStrategy

"Enjoy, it’s from Europe”.

This activity will, in fact, transform the program strategy into a communication strategy, including the
definition of the campaign’s visual identity and key text messages. This strategy will be used for the 2 target
markets. The marketing company team will do research and brainstorming and, based on this document, will
design a program strategy capable of passing on the message(s) to the target groups in the most effective way.
The program identity (title, logo, main message and their visual transmission) is the main promotion tool of any
product with regard to it being recognized and remembered by consumers. Given that the product logo will be
an important part of the program’s graphical communication, it should fulfil its communication mission. The
program identity will head all program actions and should, therefore be designed to respond to the needs of|

the 2 target markets.

YEAR 1 YEAR 2 YEAR 3
Deliverables e . . . ok -
Strategy definition and analysis. Creative representation. Key campaign
messages. Definition of the visual identity.
Results
L Recognition rate of the graphical representation and the messages of the campaign.
indicators

Budget Analysis

Presentation of an integrated and documented strategy: 8.000€

Visual identity and slogan, appropriately adapted to pavilions, stands, website, social networks, smartphones,

tablets, printed material, banners, advertisements: 4.000€, Implementation Fee: 1.560€

Total: 13.560 €

Package

Sub-total for the work

13.560 €

Implementation

Implementing Body

Summary of budget per target country

USA

6.780€

CANADA

6.780€
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Work Package

9. Evaluation of Results

Activity

Measurement of the Program’s positive impact and the quantitative increase of exports of European PDO Feta

to the target countries

Description of activity

In order to evaluate the impact a special measurement of the image of European PDO Feta will be performed

by an expert team in the 2 target countries at the beginning of the Program, its first year and at its end through

specialized questionnaires. Concerning the financial impact and the measurement of the import sales increase

the baseline will be defined and at the end of the Program a comparison will be made, showing the actual data

compared to the expected ones had the Program never been implemented. A detailed description of the

activity is provided in the Evaluation chapter.

YEAR 1 YEAR 2 YEAR 3
Deliverables Questionnaires
Collection of quantitative and Questionnaires
qualitative data of exports to the Collection of
target countries during the three- year quantitative and
period. qualitative data of exports to the
target countries during the three-
year period.
Results Correct and Detailed evaluation of the Campaign
indicators

Budget Analysis

Project Setup (incl. approval of Questionnaire) 15.000€

Fieldwork in markets 50.000€

Analysis & Reporting 30.000€

Evaluation cost for three-year period 95.000€
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15.000€ 80.000€
Sub-total for the work

Package

Implementation Evaluation Body

Summary of budget per target country

USA 41.000€

CANADA 41.000€

SECTION 7: MEASUREMENT OF RESULTS AND ACTIONS INDICATORS

In the previous sections, we have demonstrated that European PDO Feta are one of EU’s most significant agri-food products with a
potential for its awareness and international market shares to grow given the product’ssuperior quality compared to third country
products. We, therefore, believe that this Program will be of great assistance towards the achievement of our product-related
objectives. The Program’s results and its expected impact are connected to the above described objectives. Thus, we are confident
that upon completion of the actions the following will have been achieved:

1. Concerning the awareness impact, the following target will be met:

Information and awareness-raising of target audiences by 30% regarding the fact that European PDO Feta is the only authentic
Feta, and with uncomparable advantages due to the product’s quality and to the high farming and production standards
(Integrated Management System), processing, packaging and quality certification systems (according to Regulation 852/04 EC).

To this end, a team of experts will undertake the measurement of the image of European PDO Fetain the two target countries at
the beginning of the program, at the end of the first year and upon completion of the program. The experts will, in fact, compile a
guestionnaire with questions aiming to record target country audience current perceptions about the product. The questionnaire
will record the respondents’ knowledge of the Program both at the cognitive / empirical level and at the psychological / symbolic
level. It will be distributed to a carefully selected sample of respondents, representative of all Program target groups. The questions
will be presented so as to eliminate any doubts about the score and will reflect the Program themes and messages.

The respondent sample of each of the target-markets will be proportional to the country’s population. Therefore, the samples for
each questionnaire wave and for each country are as follows:

1. USA 1000 respondents

2. Canada 300 respondents

The following tables list the outcome and impact indicators based on reference information from similar communication
campaigns:

The tables that follow present the action and impact indicators; Total results for the 2 target- markets.

eAiba 108



Output PR Office 1.200 press kits
24 press releases
6 media clipping
Results Articles/ Advertorials 30
Impact Number of people reached 400 professionals
Output X _— 6 events
PR Events for Professionals & Opinion Leaders
Results
. o . 600
Number of professionals and opinion leaders attending
Impact 300
Number of free citations/testimonials/articles
Output Website 1
Results Pageviews 1.000.000
Impact Number of people effectively reached/Awareness 600.000
Output . .. . . . 3
Creation and administration of Social Media Accounts
Results Pageviews 900.000
Impact Number of people effectively reached/Awareness 300.000
Output Print Advertising 72 ads
Results 2.500.000
Number of people exposed to the ads
Impact Number of people positively affected 800.000
Output TV Advertising 9
Results
1.800.0000
Number of people exposed to the ads
Impact Number of people positively affected 450.0000
Output Online Advertising (adwords) Statistics and reports
Results
1.000.0000
Number of people exposed to the ads
Impact Number of people positively affected 250.0000
Output Online Advertising (Social Ads) Statistics and reports
Results Number of Reach 150.000
Impact Number of post engagement 30.000
Output Outdoor Advertising 9 (only in Canada)
Results
800.000
Number of exposed to the message consumers
Impact Number of people positively affected 200.000
Output Brochures 350.000
Results Number of brochures distributed 350.000
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Impact Number of people affected / awareness 125.000
Output Informative Video 9
Results Number of people exposed 300.000
Impact Number of people affected / awareness 150.000
Output Stands at fairs 3
Results Professional visitors at fairs 60.000
Impact Number of contacts to be used/valorized 8.000
Output Workshops in chef schools 12
Results Number of students/young professionals exposed to the 1.200
seminars
Impact Number of people affected / awareness 1.200
Output Weeks in restaurants 156
Results Number of people exposed to the message 160.000 consumers
Impact Number of people affected / Awareness 100.000
Output Sponsorships 2
Results Number of professionals and consumers exposed to the 15 consumers (Canada)
message 20 professionals (USA)
Impact Number of people affected / Awareness 5 consumers (Canada)
7 professionals (USA)
Output Study trips to Europe 3
Results Number of professionals/opinion leaders exposed to the 30
message
Impact Number of people affected / Awareness 30
Output Pop-up event in restaurant 4
Results Number of food and lifestyle bloggers exposed to the|;qq
message
Impact Number of people affected / Awareness 100
Output Tastings at P.O.S 60 weeks
Results
Number of visitors on the promotion set/stand 60.000
Impact Number of people affected / Awareness 35.000
Output Strategy and Visual Identity Qualitative Data
Results Key communication messages Qualitative Data
Impact Awareness change Study results
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2. Concerning the financial impact, the following target will be met:

Without the Program (current

growth rate)

European PDO

ncrease (USA- Canada)

In the absence of the Program, European PDO Feta exports are anticipated to increase by an impressive 46% by 2020 (vs 2016),
assuming that:

. the European PDO Feta exports continue to grow at the same average rate,
. coupled with the fact that “feta” category market (European PDO Feta and feta-style cheese included) is continuously
growing too.

This number is important, but also quite predictable because of the private marketing efforts under way, considering European
PDO Feta actual segment is a niche (even with the product being the only authentic, the only which can claim the name Feta and
presents unparalleled unique benefits), in a very popular category ("feta” category).

With the Program, the exports will be given a much desired extra boost, and increase by a minimum 80% (conservative projection)
and more probably by a 107% (realistic projection). Both projections have a positive ROI.

This boost will be achieved by a shift in demand from feta imitations to European PDO Feta. The impactful awareness activities
previously mentioned, along with promotion regarding the versatility and gourmet dimension of the product, combined with the
current momentum in its exports, will gradually turn the small niche segment into a definitely more significant market share, with a
sustained effect that may go beyond the end date of the Program. This boost in European PDO Feta exports will increase milk
production and farmers’ income of the member state, will strengthen its primary sector and its GDP.

Methodology used to measure and illustrate the success rate of the Program:

Use the export data of European PDO Feta from Greece of the period 2015-2017 to the 2 target countries, extended to the period
2018 - 2020. This extension represents the expected export sales (baseline) in the absence of the Program, with the current growth
rate.

In the following graphs, the baseline is in blue color and indicates +49% for the US market, and +24% for the Canadian Market,
2020 vs 2016, without the program support. The red line shows the expected growth with the Program with the realistic
projection scenario.
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CANADA

Source of Data: ELSTAT- Greek Ministry Of Agriculture

To estimate exports obtained thanks to the Program, we have taken into consideration the activities of the Action and the target
groups they address: therefore, we have defined as desired consumption increase the percentage of 107% at the end of the 3-year

period, vs 2016.
Return on Investment (ROI)

Calculations are based on the realistic projection.

VALUE (.000) 2018 2019 2020
Exports hypothesis without Program 23.463 25.699 28.151
Exports hypothesis with Program 25.232 30.945 39.936
Real Impact on exports (Net Export increase %) 8% 20% 42%
Real Impact on exports (Net Gain from Investment) 1.769 5.246 11.785

The comparison between the actual export sales during the period 2018 - 2020 and the baseline, indicates the yearly contribution
of the Program (Net Export Increase %) and how it impacts the European PDO Feta Exports each year (boost effect by 8% in 2018,
20% in 2019 and 42% in 2020).

This boost translated in value (Net Gain in Exports) and 2016 European PDO Feta exports are used to calculate ROI.

2016
European PDO Feta exports

(.000 €)
USA 16.791
CANADA 2.519
Total 19.310

Source of data: Eurostat

Our objective is to increase exports by at least 107% in the two targeted countries 2020 vs 2016. Expected Real Impact on exports

(Net Gain from Investment in .000 €): 1.769 + 5.246 + 11.785 = 18.800

Return on Investment (ROI) =

Net Gain in Exports (.000€) - investment cost (.000€) = 18.800 - 3,469,47 =4,42
investment cost (.000€) 3,469,47
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MNAPAPTHMA Il = Ew8ikn Zuyypadn YROXpEWoEWV

1.

10.

11.

O Avadoxoc¢ avohapBAvel Thv UTIOXPEWON KAl £XEL TNV TARPN €uBOvn évavtl tng Avabétouoag
ApXNc va UAoTolRoEL Kol va Tapadwoel To £€pyo, cUudwva Pe Ta opllopeva ota dpbpa Tng
napoloag, EKTEAWVTOG OAEG TIC EMLUEPOUG EPYACLEC TTOU AUTO ePAAUPBAVEL.

KaB' oAn tn Oudpkela ektéheong tou Epyou, o AvAdoxoG TPEMEL va OUVEPYALETAL HE TNV
AvaBétouoca Apxn kaiL tnv EMME, umoxpeoutal &g vo AoapBavel umoyn Tou OMOLECONTIOTE
TLAPATNPOELG TOUG OXETIKA LE TNV EKTEAEDN TOU Epyou.

O Avadoyxog Ba eival MARPWC KoL ATOKAELOTIKA LOVOG UTIEUBUVOG yLa TNV TPNoN TNG LOXUOoUoOC
vopoBeoiag o oxéon pe omolLadnmote epyooia ekteAsital and peAn tng Oudadag Epyou twv
€WTEPLKWY OUVEPYOTWV KoL Twv umepyoddBwv, mou 6Oa oaoxoAnBouv 1 Ba mapdcyouv
OTIOLECONTIOTE UNNPecieg o oxéon Pe TNV mapouca XUpBoon. Ie mepimtwon omolaodnmote
napdpaong i {nuiag mou mPokAnBel o Tpitoug uToXPEOUTAL OVOG QUTOC TIPOG OTTOKATAOTAOH
™ne.

O Avadoxog¢ Ba mpémel va gyyuartal yla th dtabson tou avadepouévou otnv Mpoodopd Ttou,
ETILOTNHOVLKOU KoL AOLTIOU TIPOCWTIILKOU, KaBWC £MIioNC Kol TWV EEWTEPIKWY CUVEPYATWY KOl TWV
unepyoAdfwy, ou Ba SLaBETouV TNV ATOLTOUREVN EUMELPLA, TEXVOYVWOLA KOL LKAVOTNTA, WOTE VOl
QVTAToKpLlBoUV TIANPWC OTILC AMOITAOEL TNG ZUpPaong, umdoxetal 6e kal PePawwvel otL Ba
eTLSelkvUOUV TIVEU O OUVEPYAGLAG KATA TIG ETTAGEC TOUG LE TIC ApUOSLEC UTINPECLEG KOl TAL OTEAEXN
¢ AvaBétouoag Apxnc. Ze avtiBetn mepintwon, n Avabétouca Apxn Suvatal va I{NTHOEL Thv
avtkatdotaon péloug tng Opadag Epyou tou Avadoxou, ondte o Avadoxog odeilel va mpofel oe
QVTLKOTACTAON HE GANO TIPOOWTIO, AVAAOYNG EUMELPLOC KAL TTPOCOVTWYV. AVTIKATAOTOON LEAOUC TNG
Opadag Epyou tou Avadoyxou, KATOTLY aLTAHOTOC ToU, KATA T SLapKELa TG eKTEAEONC Tou Epyou,
SUvatal vo yivel peta omd €ykplon tng AvaBétoucag ApxNG Kal HOVOo HE GAANO TMPOOWTO
OVTLOTOYWV TIPocOVTWVY N eumelpiac. O Avadoyog umoxpeoutal va gldomolrosl tnv AvaBétouoa
Apxn eyypadwe, TouAdxtotov SekamevTe (15) NUEPOAOYLOKEG NUEPEG TIPLV ATTO TNV OVTLKATACTACH.
O Avadoxo¢ eivol QmOKAELOTIKA Kol TARPwWC UTELBUvVOC ylo TPAgelg | mapaAsielg tou
TIPOOWTTIKOU/ €EWTEPLKWY cuVEPYATWV/uTiepyoAdBwy mou Ba armaoyoAfoeL yla TNV EKTEAECH TOU
€pyou kol odeldel va evepyel pe empédela kol ¢povtiba, wote va eumobilel mpdelg n
napaAeiPelg, mou Ba pmopoucav va €XOUV QTOTEAECMO aviiBeto pe TO oupdEpov NG
AvaBétouoag apync.

Ie mepintwon avwtépag Bilag, n amodelEn auvtnig Bapuvel €' oAokAnpou tov Avadoxo, o omoiog
umoxpeouTtal HEoa ot eikool (20) epydolUeC MEPEC amMO TNV nUEpoUnvia mou cuvéBnoav Ta
TLEPLOTATIKA TTOU GUVLOTOUV TNV avwTtépa Bla va ta avadEpel eyypddws Kol va TPooKoUioeL otnv
AvaB£touoa apyn Ta anapaitnta anoSeIKTLKA OTOLXELO.

O Avaboyxog umoypeoUtal va tnpet ti¢ Statagelg tou N. 2472/1997 (kou 3471/2006 ywa TLg
NAEKTPOVIKEG ETLKOWVWVIEC), 600v adopd T cuMoynR kot tnv enefepyoocia twv Sedopévwy
TIPOCWTILKOU XaPaKTAPOL.

H AvaBtouoa Apxr amoAAacostal ano kabes suBUvN Kal UTOXPEWGOHN ammd TUXOV atluXNUA 1 Ao
KABe aAAn autio kotd tnv ektéleon tou Epyou.

Ye mepintwon mou o Avadoyog eivat Evwon/ Kowormpagia, ta MEAn mou amotehouv tnv Evwaon/
Kowonpatia, Ba eivat aAAnAsyyUwg Kot 1g oAokAnpov untelBuva évavtl tng Avabétouoag Apxng
yla TNV eKMANPWOon OAWV TWV AMOPPEOUCWY amd TN AlaKAPUEN UTIOXPEWOEWV TOUG. TuxOv
udloTapeveg PETAEY TOUG CUNPWVIEG TIEPL KOTAVOUNG TWV UBUVWY TOUG £XouV LoV HOVOV OTIG
EOWTEPLKEC TOUC OXEOEL KAl O Kapio mepimtwon dev duvavtal va mpoPAnBolv évavil tng
AvaBétouoag Apxng wg Adyog amaAAayng Tou evog MENoOUG amod TiG eUBUVEC Kl TLG UTIOXPEWOELG
Tou GAAoU 1 Twv AAAWV MeAwv yla Tnv oAokArpwon tou Epyou.

Y& nepintwon mou o Avadoxocg sivat Evwon/Koworpaio kat katd tn SLapKeLa TNG EKTEAEGNG TNG
JOpBaong, omowadnmote and ta MeAn tng Evwong/Kowormpatiog, efattiag avikavotntag yia
omolodnmote Adyo N Aoyw avwtépag Blag, Sev pumopel va avtanokplBel ot UMIOXPEWOELS TOU, Ta
urnolouta MéAn ocuvexilouv va €xouv tnv €uBUvVn oAokAnpwong tng ZUPBaoNg Pe Toug (SLoug
OPOUG KL TO (510 CUMBATLKO TiLNUa.

Ye nepimtwon AVong, Mtwyeuong, i B€ong os KABEOTWE avVayKOOoTIKNG Slaxelplong n ekkabBaplong
EVOC €K TWV MEAWV TNG €vwong mou amnaptilouv tov Avadoxo, n upPaocn e€akoloubel va
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12.

13.

14.

15.

16.

17.

18.

19.

20.

vodlotatal KoL oL OamMoPPEOUCEC amo TN XUPBAOn UMOXPEWOEL] Paplvouv ta AAANAEYYUWC
evamopeivavta pHéAn tou Avadoyou, povo edpooov auta eival o Béon va TIG ekmAnpwaoouv. H
kplon ywa tn Suvatotnta ekMARpwWoNnG A KUN Twv 6pwv tTNG ZUUPOONG EVOTOKELTOL OTN SLAKPLTIKA
€UXEPELA TOU AlolknTikoU TupBouliov tou EAFO AHMHTPA. 3e avtiBetn nepintwon, n AvaBétovoa
Apxn Suvatal va knpuUEeL Tov avadoxo EKMTWTO.

O Avadoxog umoxpeoUTOL VO TNPEL TIC UTIOXPEWOELS TIOU OMOPPEOUV amd TIG SLATAELELS TNG
TeEPLBAANOVTIKAG, KOWWVIKOAOHAALOTIKNC KAl €PYATIKNG VOUoBeaiag mou €xouv Beomiobel pe to
Sikato tng Evwong, to €Bviko dikato, cuAoYIKEC cupPAoELG N Slebveic datalelg mepLlBaAlovTikou,
KOWwVLKOU Kal pyatikol Sikaiov, cupdwvoa pe to opt{dpeva oto dpbpo 18 tou v.4412/2016.

O Avadoyog untoxpeoUtal va amodelkvUeL TNV PoBoAn ota péoa (tnAedpaon, dtadiktuo KTA) TV
omoladnmote aAAn evépyela MPoBoAn¢ kat powbnong.

O Avadoyxog umoypeoUtal va AapBavel unoPn ta anoteAéouata mou Ba MPoKUMTouV amod TNV
aloAoynon Twv dpacewv tou MpoypapUaToC.

To evNUEPWTIKO Kal SLOPNULOTIKO UALKO TIOU TIAPAYETOL OTO TAQCLO TOU €pyou TIPETEL va gival
oUpdwvo pe To evwolako dikato (apbpo 14 map.1 tou Kav. (EE) aplOu. 1144/2014) kat dev pmnopel
va xpnoluormnotnBei mpLv tnv €yypadn €ykplon tng Avabétovoag Apxnc.

‘Ooov adopd oto mpoidv mou Ba xpnolpomnolndei oe dladopeg evépyeleg (m.x. yeuolyvwaieg) Ba
npEneL va epapuolovral 6oa opilovral otov Kav. (EE) aplbu. 1144/2014.

‘OAo 1o UALKO Tou Ba mapayBel ywa to épyo Ba mapadobel otnv Avabétouoa Apxn amd tov
Avadoyo.

To cUvoho Twv cupBatikwy Mapadotéwy, mou Ba ekmovnBolv oto mMAalolo tng mapovoac amnod
tov Avadoxo, amoteAoUV TAUTOXpOva VEUHATIKA &loktnoia tng Eupwmaikng Evwong Kal tng
AvabBétouoag Apxnc.

OL kaBe eidoug edoppoyéc TwV SNUOUPYLIKWV OEWV, KaBWG KAl ONO TO OXETIKO UALKO
mopaywyng (HOKETEC KATAXWPNOEWV, TNAEOMTIKA sSpots, podloPwvikd spots, HOUOCLKN
EMEVOUON EVEPYELWYV, KATT) amoTteAOUV TIEPLOUGLAKA OToLXEla TNG Eupwmaikng Evwong Kal tng
AvaBétouoag Apxng, n omola €xel To SKAlwUA va TA EMAVOXPNOLLOTIOLNOEL eAeUBepa TOGO
Kata tn 6ldpKela tTNG oUpBacng 600 kat HeTd tn AREN autng. OAo TO WG Avw UALKO
napadidetal and tov Avadoxo otnv AvaBétouoa Apxn o€ KatdAAnAn popdn avaioya LE TO
eldog kabe mapadotéou.

Ta VEUHOTIKA KOl CUYYEVLKA SiKalwpata Tou Avadoyou pntwe ekxwpouvtal otnv Evpwmaikn

Evwon kat otnv AvaBétouca Apxn Xwpl¢ tnv KataBoArn mpocBetng apolBAg mépav TG

npoPAendpevng otn mapovoo cVupBaocn. H Eupwraikn Evwon kat n AvaBétouvoca Apxn Oa
£€YOUV TA OTOKAELOTIKA SLKOLWUATA OAWV TWV UALKWY, EVIUTIWV KOl NAEKTPOVLKWY KAl AOLTWV
napadotéwv tou Avadoyou, evw o Avadoxo¢ Oev pmopel va To XpNOLUOTOLEl, €KTOC TOU
nmAawoiou tng mopoloag FupPacswg Kol TNG UM AUTAG LVAomoinong tou Epyou, Xwpig tnv
£€ykplon tn¢ Evpwnaikng Evwong n tng Avabétouvoag Apxng.
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NAPAPTHMA Il — EEEZ

Evponaixké Eviaio Eyypago
[IpopnOeLa¢ (EEEI)

Mépog I: IAnpogpopieqg oxetTLKA pe 15 dLadiLkacia odvayng
oupfaocng Kol TnVv avoabétouoca apxH { TOV avabE€tovia
popéa

T'la dLadikaoieg oUvalng oUuRoong yioa tTLg omoleg éxel dnuooteutel
IPOoKNEUEN dLaywviouolU otnv Enlonun Eenuepida tng EvupwnoalkAg
Evwong, ol OAnpoeopleg mou amolIToUVvIoL OTO0 WEPOC I aVOKIOVTIOL
avtdpata, und tnv npovndbecn O6TL €xel yxenoiLuomolndel n
nAekIpPOV LKA vnnpecio EEEI yia tn ouupnAnpwon tou EEEIL.
MopatiBetal n OXeTLK oavaxkoivwon mou dnuooleUetal otnv Emionun
Epnuepida tng Euvpwnaikng Evooncg:

Ap16ud¢ tng mpoxfpuing

2017-167983

ApLOpé¢ avaxkoivwong otnv EE:

URL tn¢ EE

National Official Journal

E&v dev éxel donuooLeubel mpoknpuén dlaywviouoU otnv Emionun
Eenuepi{da tng Eupwnalkig Evoong 1 av dev UndpXel UIoXeEéwon
dnuoclievuong exel, n oavabétouoa apXH N O oavabétTwyv @opéac Ba
IPETIE L VO CUUIIANPGOOe L mAnpoeopiec upe tig omoleg Ba elival duvath
n adloaueloBhTntn Toutonoinon tng ditadlraciac obvayng oUupaonc

(m.x. mopamnounr os dnuocieucon oe €6vIkd emimedo)

Enionun ovopaocia:

EAANVIKOC TewpyLlkdc Opyovioudg - "AHMHTPA"
Xopa:

EAAN&D
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Type of procedure
Open procedure

TitAog:

Mopoxh) UNMNEECLOV  E€KTIEAECTLKOU opyoviopoU via 1o IHpdypauuo:
po®dOnon tng o@étac IOIN «European Feta PDO. Let’s get real!» oTLC
ayopéc tTwv HIIA kol ToU Koavadd

ZUvioun nepLypoPq:

[IoapoXh) UINEECLOV  €KIEAEOCTLKOU opyoviouoU vioa 1o Ipdypauuo:
[Ipo®onon tng o¢étac IOl «Feta PDO. Let’s get reall!» otlg ayopéc
Twv HIIA xal 1tou Kovodd

ApLOpég avapopdc oapxeiou mou anodidetal otov @eAKEAO amd TQV
avabétouoca apxfH f tov avabétovia popéa (e&v undpxel) :
52037/28-11-2017

Mépog II: IAnpogpopieq OXETLKA HPE TOV OLKOVOHRLKS @popéa

Enovupia:

086¢ kKoL aplLOpde:

Tax. Kwd.:

N6An:

Xopa:

AvLegOuvon oto Aladiktuo (dLevOuvon dixktuakoU témovu) (egdv
Undpxet) :

HA. tax/peio:

TnAépavo:

Appdédiog N appddiol emikoLVEOVLIAG:

ApL6. @NA, epdoov undpxel:
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Eav dev undpxet apLbpédég €MNA, va avapépete dAAov £€OVvIKS apLOpd
tautonoinong, epdéoov amaltelTal Kol UDAPXEL

O OLKOVORLKOG popé€ag eival MOAU PpLKPY, BPLKPH | pecaia emixeipnon;
O Nat

O 0Ox1

Mévo oe mepintwon NMPOpNOeLAC KAT ' OHNOKAELOTLROTHTA: O
OLKOVOULKOG popéag e€ival IMPOCTATEUOPEVO EPYUCTHPLO, «KOLVQVLKI)
enixeipnon» f npoPAémetL tnv extéAeon oupPdoewv oto mAaioLo
NPOYPOHHATWV MPOCTATEUOHEVNC anmacXOAnong;

O Nt

O 0Ox1L

Noto egival to aviiotolLxo mocootd twv gpyalopévev pe avannpia 1
peLoverTOUVIWOV gpyalopévav;

Epbéoov amatteital, opiote tnv RKatnyopia { TLQ KRAatnyopieg otLg
onoieg avirouv oL evdiLapepdpevol egpyaldpevol pe avannpia 1

peLoveéia

Katd nmepintwon, o olLKOVORLKOG popéag eival eyyeypappévog oe
enionpo KATAAOYO EYKEKPLHEVOV OLKOVOPLKAV Popéwv I dLabétel
LoodUvapo miotomolntLlkS [m.x. P&oeL €OVIKOU oucTApATOQ
(nmpo) emiAoyfQg] ;

O Nat

O 0Ox1t

* ATOVINOCTE OTa UNMOAOLTIX TUAUXTX TNG mapoUcag evodIntog, OTnv
evdéTnIta B koL, omou amnoalteltal, otnv evétnta I' tou napdviod
wépoug, ouunAnp®ote 10 uépoc V, roat& meplmtwon, kol og x&Oe

nepintwon oupnAnpdote Kol vnoypdlte 1o pépoc VI.

o) va avapépete TOV OXETLKO apLOpd eyypopng f{ miotomoinong, Katd
nepintwon:
B) E&v 1o mioctomoLlntLlKO €YYPOPAG N 1 miotomoinon diatidetal

NAEKTPOV LKA, VO OAVOAPEPETE:
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Y) Na avagpépete Ta dLKalLoAoynTLK& ota omoia Paciletal n
EYYPQP § 1 miLotomoinon KoL, KAT& mepintwon, tnv RKAt&tafn

otov enionpo KAT&AOYO:

) H eyypapnl 5§ n mniotonmoinon xKoAvunmtet OSAa Ta QAmalToUpeva
KpLTHpLa emLAOYAQG;
O Nat

O 0Ox1

*EnInpooBéTwg, OUUIANPOCTE TLQ mAnpoeoplec mou Asimouv otoO
népocg IV, evdéinteg A, B, T', 7§ A xat& nepintwon MONO spdboov
autd anmolTe{Tal OTn OXE€T LKA MEOKAPUEN I OTA éVyypaed TNg

npounoe Log

€) O oLKOVOPLKOG popéag Oa eivalL oe Oéon va mpookopiocel
Bepaiwon NMANPWHAG €LOPOPAOV KOLVAVLKAG aop&ALong kKol ¢épwv [ va
nopdoxel mAnpogopieg¢ mou Oa divouv tn duvardinta otnv
avafétouca apxfi { otov avabétovia popéa va Ttn AdPeL amnevbeiag,
péow mpéoPacng oe €OVLIKN Pdaon dedopévwv oe omoLodfmote KPATOQ
pérog diLatibetal auth dwpedv;

O Nat

O Ox1L

E&dv 1 oxeT!Kf TeRpnpiwon dLatiOetal NAEKTPOVLIKA, VA OVAPEPETE:

O OLKOVORLKOG popéag ouppetéxel otn diLadikacia oUvvaynge ovppacng

ané KoLvoU pe &AAoug;
O Noat

O 0Ox1t

*MepLluVACTE YL TNV UnNoRoAn xwplotoU eviUmnou EEEI and Toug

AANOUC eumAexrOPEVOUC OLKOVOULKOUC @opelq.

o) Na avapépete Tov pOAO TOU OLKOVOPLKOU @popéa otov SpLAo

(emikepAAfG, UnelOUVOG YylLO OUYKEKPLHEVA KAOHKOVIQA ..):
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B) NpoodiLopiocte TOUG AAAOUG OLKOVOPLKOUG (pOpeig MOU OCUPPETEXOUV

and KoLvoU otrn diLadikacia mpopnbeLag:

y) Katd mepintwon, e€movupia ToUu OUppetéxoviog opidovu:

Avddoya pe tnv nepintwon, €vdeilin yvia tnv/Tti¢ nmoaptida/ec yLa TLQ

onoie€¢ O OLKOVOPLKOG ¢popéag emiLOupei va unofdAel mpoopopd:

B: TIAnpopopieq OXETLKA HE TOUG E€KNPOCANOUG TOU OLKOVOHLKOU @popéa

#1

*Katd meplimtwon, voa avoapépete 1o O6voua kKol In diLefbuvon 1ou
IPOCKOIIOU 6 TWV MHPOCKHIWV TOoU £lval £foucLodoTnuéva vao
EXIIPOOWIOUV TOV OLKOVOULKS @Oopéa YL TOUCQ OKONoUg INg

noapovoag dLadlkauociag oUvolyng oltupoong:

‘Ovopa

Engvupo

Hpepopnvia yévvnong

Témog yévvnong

086¢ koL apLOpdg:

Tax. Kwd.:

N6An :

Xopa:

HA. tax/peio:

TnAépuvo:
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®éon/Evepydv und tnv 1di1é61nTQ:
Eav xpeiLaletal, ddote Aentopeph oTtoLXela OXETLRKA pE TNV

exnpoo@nnon (TiLg¢ pop@ég Tng, TNV €KTOOnN, TOV OKOomd ..):

O oLKOVOPLKOG @popéag otnpiletal oTLg LRKAVOTNTEG KAA®VY OVIOTHTIWV
IIPOKE LPévou va avianokpLOei ota KpLTIhpLa enmLAOYAQ nov
KabopilovialL oto pépog IV xrat ota (tuxdv) KpLTIHAPLA KAl KAVOVEG
nou kobopilovialL oto pépog V KATWTEPW;

O Not

O 0Oyt

e MTapaxkaAe {ote va umofBdAeTte YXwplLotd éviuno EEEI, ue 1LC
nAnpoeoplec mou amolToUvIal OoUPeWVH e Ta TuAuoTo A Kol B
Tou nopdviog uépoug, kKaBOC kol to pépocg III, via r&Be plo
anmd TLC OXETLKEC ovIdINTIEC, 0edOVIWG CUUIDANPOUEVA KL
unmoveypoupéva and toug evdlapepduevoug eopelg. Inueldoete
6TL autd Bo mpémel emiong va meplAoupdvetl xk&Be TeXVLIKO
IPooWILKSO 1 TexVIkKO Qopéa, clte avAkouv &ueoco oTnv
ernlyel{pnon ToUu oLKOVOULkKOU @opéa, LOlwg ToUug umeUBUVOUCQ VIX
TOoV éAgyX0o Tng moldéIntag KoL, Otoav mpdreltal yia dnudboleg
ocupPR&oe ¢ épywv, TO TEXVLIKO TmPoowIlkd ) TLC TEXVLIKEQ
Unmneeoleg mOU O OLKOVOULKOC Qopéag umopel voa KOAEoELl yLIO TNV
EKTEAEON TWV €PYOCLOV.

Epdoov glval OXETLKEC YL TN OUYKEKPLUEVN LKovOTNIA O TLC
LkavOTnITeC OTLC omoleg otnpiletal o oLkovoulkdg @opéacg,
noapokaAe{ote va ovuneplAdBete TLC nAnpooopleg olUuowva pe T

wépn IV kol V via k&Oe ploa and 11Lg OxeTLlkég ovidInteg.
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e (To TuApo ouunAnpdvetoal udVOo ov Ol TANPoeopliec autéc
{nToUvIial pnitdg and 1nv oavabétouoa apXH 1 Tov avabéTovid

Qopéd) .

O oLxrovVOuLKSOG popéag mpotibetal va avabéoel omolodAmote THAPA TNQG
ouppacng oe tpitoug und popen unepyolafiag;

O Nat

O 0Oyt

E&4v vol KOl OTO HETPO HOU £ival yvwotoi, noapoO€écte KATAAOYO TWV

MPOTELVORHEVAOV UNMEPYOAAPQV:

* E&v n ovabétouoa apXH) 1 0 oavabétwv eopéac (NToUv PeNnItdg AUTECQ
TLC TmAnpoeoplec emlmAéoVv TV ITANEOPOP LAV IIOU IIPOPRAENIOVTIOL
010 uépoc I, voa napdoxete I LC TMANPopopleg mMoU amalToUvIoL
oUueeVva Pe Ta TuAuOTH A Kol B tou mopdviog HEPOUC KOL
oUuewva ue 10 pépoc III yvia r&Be umepyoddpo (i xatnyopla

UIE OYOAXBWV) .

Mépog III: NAOYOL OIOKAE LOPOU

Zto 4pbpo 57 mapaypapog 1 tnc odnyioagc 2014/24/EE

opilovtal oL aréAoubolL AdyolL OMOKAELOHOU ZUHPETOXH OF
EYKANHAT LK) OpY&VKOT)

Yudpyxel TeAeoldLlkn amdeoaocn €1¢ PApog Tou (dLOU TOU OLKOVOULKOU
QPopéa 1) OMOLOUOAIOTE MPOORIOU TOo omoio eglval péAog TOU

dLOLKNT LKOU, dLeUbUVTILKOU 1 emontlkoU tou opydvou 1 éxelL e€fouoia
EXIIPOORINONG, ANUNC amoedoewv 1 €AéyXoU o€ oUuTd YyLO CUUUETOXN Of
EYVKANUAT LKL 0opy&Veon Pe KATad LKOOT LKA oandeacn 1n omnoio éxel
exdobel mpLv amd mévie €1n RoUTd 10 PéYLOTO I OTInv omola éxel
opLotel ameubeloag mepiodog amokAelouoU mou egfaxkoAoubel va
LoXUel; Onwg opiletal oto &ebpo 2 1ng amdeaonc-nmAxioLo
2008/841/AEY tou suupouiiou, tnc¢ 24nc¢ OxtwPBpiou 2008, via tnv
KOUTOIIOAEUNCT TOU OpYyoVwuévou eyxkANuatoc (EE L 300 1ncg
11.11.2008, o. 42).

H an&vinon oocg
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O Not

O Oyt

Eilval oL mAnpoeopiec autég dLabéolpueg dwpedv yIa TLC Aapxéc
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lx6¢

Exdé1n¢

AvapBopa

Yudpxel tTeAeoldLxrn amdbeocn €Lg P&pog tou (dLou ToOU
OLKOVOULKOU @opéa 1) OHOLOUOAIOTE MIPOCOIOU TO omoio elvol
BEAOC TOU dLOLKNTLKOU, OLeUBUVILKOU 1 €HONTLKOU TOU 0pYy&VvVOoU 1
éxel e€éouocla egxkmpoodunong, ANYNC amoedoewv 1 €Aéyxou o autd
vioa dLapbopd pe rRoTtad lKoOT LKA amdeoon n omola éxel e€rdobel
nplv amd mévie €In KAT& 1o WéyLoTo I otnv omola éxel opLotel
amevbeloag meplodog amokAe lopoU mou e€fakoAoubel va LoxUel;
Onw¢ oplletal oto &pbpo 3 1ncg oltuPfoocng mepl TNG KATATOAEUNONC
Ing dwpodokliag otnv omola evéxovial UndAAnAol TwVv EUupomolxrdv
KolVvoTATwV N TV KPATOV HeA®V Inc¢ Eupoenoailxic Eveong, EE C 195
ng 25.6.1997, o. 1 kot o1o0 Gpbpo 2 moapdypopog 1 1ng
andpoonc-nAaioclto 2003/568/AEY tou IuupPfouAriou, 1ng 22ag
IouAlou 2003 via tnv KoTAmoAéuncon Ing Owpodokiog otov
10LwTtLlkd Ttouéa (EE L 192 tng 31.7.2003, o. 54). Autdg o Adyocg
QIIOKAE LOPoU meplAoufBdvel emiong tn diLapbopd énwg oplletal oTO
€OvIkS dlkalo TnC oavabétouoag apxXNg (Tou avabéTtovIia eopéd) n

TOU OLKOVOULKOU @opéa.
H on&vinon oog
O Not

O 0Oyt
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Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apXéq
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exddé1n¢

Andaty

Yudpyxel TeAeoldLlkrn amdbeocn €Lg PB&pog tTou (dLOU TOU OLKOVOULKOU
Qeopéa 1) OMOLOUDAIOTE MHPOCKHIIOU TO omoio eglval péAog TOU

OLOLKNT LKOU, OLeubuvTLKOU 1 €monT LKOU TOoU opy&vou 1 éxel
efouocla egxkmpoo®nnong, AQYNC amnoedoewv 1 €Aéyxou o autd vyl
an&Tn ue KATod LKOOT LKA amdeocn n omoio éxel e€xkdobel mpLv oamd
IéVvTe €1n KAT& IO PéYLOTO N otnv omola éxel opLotel ameubelag
neplodoc amoxrAelouoU mou efakoAoubel vo LoxUel; Koatd tnv
é¢vvoLa tou &pbpou 1 Tng oUpPoocng oxetTlk& pe 1In npootoaclia tTwv
OLKOVOU LKAV oUupepdvIny TV Euponalkdyv KolvortATtwv (EE C 316
tng 27.11.1995, o. 48).

H on&vinon oog

O Nat

O Ox1L

Elval oL mAnpoeopieg autég dLabéolpeg dwpedv yVIa TLC ApXéCQ
and 1tn R&on dedouévwv kp&toucg upéAoug tng EE;

O Not

O 0Ox1t

URL

Kwd Lk6¢

Exkddé1n¢

TPOPHOKPAT LKA €YKAAPATA I €YKAAPATA OUVOEOPEVA PE TPOHOKPAT LKEQ

SpactnpLéinteg
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Yn&dpxel TeAeoldLlkn amdpacn €L¢ P&poC Tou (OLOU TOU OLKOVOULKOU
QPopéa 1) OMOLOUDAIOTE MIPOCHIOU TO omoio e£lval péAog TOU

OLOLKNT LKOU, dLeubuvtLlKOU 1 €monTLlkoU TtoU opy&vou 1 éxeL e€fouola
EXIpooRINoNGg, ANUNG amoedoewyv 1 €AéyXoU 0¢ aUTd YLIA TOPOUOKPUT LK&
EVRKANUOTO 1 €YKANUXTO OUVOeOUEVA UE TPOUOKPUTI LKEC dpaocInpldintied
He KaToad LKOOT LK oamdeaon n omola éxel e€xkdobel mpiv amd mévie €1n
KaT& 10 péyLoto 1 otnv omoila éxel opLotel ameuvbeloag meplodog
QIIOKAE LOPOU mou egfaxoAouBel va LoxUel; Onwg opllovial ota &pbpo
1 xat 3 1n¢ ambeaocnc-naaioclo tTou ZupfouAriou, tng 13ng Iouviou
2002 via TNV RKOUTAOOAEUNOn Ing tpeouokpatioag (EE L 164 1ng
22.6.2002, o. 3). Autd6C 0 AOYOCQ QIOKAE€LOUOU meplAoufdvel emiong
Inv nNOLKA auTtoupyla N Tnv oamdaelpd €YKANUATOC, OHWC aVAPEQOVTOL

o1o &pBpo 4 1ng ev Adyw amdbeoong-mAxioLo.
H on&vinon oog
O Not

O 0Oyt

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VId TLC ApXéC
and 1n R&on dedouévwev kp&toucg péAoug tng EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exkdé1n¢

Nopiponoinon ecédwv and napdvopeg dpactnpLdinteg n yxpnpoatoddinon
ING¢ TPOPOKPATLAC

Yudpyxel TeAeoldLrn andeacn €1g P&pog Tou (dLOoU TOU OLKOVOULKOU
Qeopéa 1) OMOLOUDAIOTE MPOCKHIOU TO omoio elval péAog TOU

dLOLKNT LKOU, dLeUbUVTILKOU 1 emontlkoU tou opydvou 1§ éxel efouocia
eXIpooRINOoNCg, ANUNC amoedoewyv 1 €AéyXou og outd yLla vouluomnoinon
e0bdwv amd moapdvousg dpooctneltdinteg N xenuoatoddinon ING
TPOUOKPAUT Llag pe KATad LKAOT LKL oambeacn n omola éxel e€xkdobBel mplLv
and mévie é1n Kat& TO PEVLICTO N OInv omoia éxel oplLotTel

anmevbeloag nmeplodog amokAe LopoU mou e€fakoAoubel voa LoxUel; Onwc
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oplletal oto &pbpo 1 tng odnyloac 2005/60/EK tou EupwnoalxoU
KotvoBouAiou kol tou Juupfouriou, 1tnc 26nc OxtwPRplou 2005,
OXeTLKE pe Tnv medAnyYn Ing XPNnolLuomolinong ToU XPNUOATIOILOTIWT LKOU
OUCTAUNTOC YLIO Tn voulLupomolinon £cddwv amd noapdvoued
dpacTnElOINTEC KoL Tn xpenuatoddinon tng Tpopokpatiog (EE L 309
ng 25.11.2005, o.15).

H on&vinon oog

O Not

O 0Ox1

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VId TLC ApXéC
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lxé6¢

Exdd1n¢

Noatd LK epyacia KoL AAAEC HOPPEC epmopiag avOpAmwv

Yudpxel TeAeoldLlkrn andbeocn €L1g PB&pog Tou (dLOoU TOU OLKOVOULKOU
Qeopéa 1) OMOLOUDAIOTE MPOCHIOU TO omoio glval péAog TOU

OLOLKNTI LKOU, dLeubuviLlKOU 1 €montlkoU tou opy&vou 1 éxel e€fouoia
eXIpooRINOoNg, ANUNG amoedoewyv N €AéyXou og autd yLIa ToLld LKA
epyocia kol AAAEC HOPEEC cumoplac avOpOIwV Ue KATUS LKOOT LKA
amdeoaon n omola éxel e€xdobel mplv amd mévie £€1In KATX TO WEVLOTO
N otnv omola éxel opLotel amevbeloag meplodog amokAe LouoU TOU
efakoAoubel vo LoxUel; Onwg oplletal oto &pbpo 2 1ng odnylac
2011/36/EE tou EupwnoaikoU KolvoPBouAliou kol Tou ZuuRouAiou, 1Ing
5ng AmplAiou 2011, vioa Tnv nedAnyn KoL TNV KATHIIOAEUNON TNG
eumop {ac avOpPOIWY Kol YL TNV OIPpooTaolia Twv Buudtwv Tng, KUBOC
KoL yia Tnv ovilkat&otoon tng amdeoacng-niaioto 2002/629/AEY tou
Supfouriou (EE L 101 tng 15.4.2011, o. 1).

H on&vinon oog
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O Not

O Oyt

Eilval oL mAnpoeopiec autécg dLabéolpueg dwpedv yVIa TLC Ap¥xéC
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lx6¢

Exdé1n¢

Zto 4pbpo 57 mapaypapog 2 tng odnyioag 2014/24/EE opiloviaL ot
akdAoubolL AdyolL OMOKAE LOHOU

KatafoAfy ¢dpav

[IapéPn 0 OLKOVOULKOC QOPENC TLC UmoOXpPe®oelg tou 60OV apopd Tnv
KaToRoAn ¢dpwv, TOCO OTIn ¥Hea oInv omoloa €ivoal eyrRoTeoTnNUéVOCQ
600 KoL OTO KP&TOC PEAOC TNC ovabétouocag apXANCG I TOU avabéTovIa
eopéa, e&v eival &Aro amd Tn XOPA eyRKATAOTAONG;

H oan&vinon oog

O Nat

O Ox1L

Oitkeia xdpa § Kp&tog PEAOQ

Evexépevo mood

H nopdfoon uvnoxpedoewy &xel omodelyxbel ue dAAa péoa extdc omd

OLKCT LKA §) dLoLkNT LK amdeoon;

O Not

O 0Oyt
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E&v n noapd&facn uvunoxpedocwyv &xel oamodelxbel pe OLKOAOT LKA 1
OLOLKNT LKA oammdeacn, n €v Adyw amdeoon eivoal TeAeoldLlkn Kol
dECUEUT LKA,

O Nat

O Oyt

Na avapepbei 1 npepopnvia xatadikrng f é€xdoong tng andpaong.

e nepintwon ratadLlKAoOTLKAG andpaong, epdcov opiletal amevdeiag
oe authv, N dLdpKreLa Tng mepLOSOU OMOKAE LOPOU

NepLypdyPte moiLd péoca YpPrnoLponoLfédnkrav

O OLKOVOULKOC Qopéag éXel E€KIANPOCEL TLC UmNOYXPeedoelg TOU, €lte
KaToR&AANOVTOC TOUC ©OPOUC 1) TLC €LOPOPEC KOLVWVLKAC aoedALlong
mou opeiAel, ouupneplAaufovouévev, kKatd neplnmitwon, Twv
dedoudeupévoy 16KV N TV HpooTipwv, clte vnoayduevog o

deopeut LKO dLarovovLIoud yIa TNV KATKHROAN TOUC;
O Not
O 0Oyt

NopakoAeiote va T meEpLypayete

Elval oL mAnpoeopieg autég dLabéolpeg dwpedv yVIa TLC ApxéCQ
and 1tn R&on dedouévwv kp&toucg upéAoug tng EE;

O Nat

O Ox1L

URL

Kwd Lk6¢

Exkddé1n¢

KatafOAf] €L0POPAOV KOLVAVLKAG aOP&ALONG
[MIapaBiace 0 OLKOVOULKOC QOPENC TLC UNOXPEeEQCeLC TOU OCOV apopd
TNV KATAPROAN €L0Qophv KOLVwVLKAG acedALlong, 1doOo OTIn XOpo otnv

ormoia egilval eykateotnuévog 600 kol OTO Kp&TOog PéEAOCQ ING
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avabéTovuoag apXNg N Tou avabétovia eopéa, £&v elival &AAo amd Tn
XOpo eyrat&dOoTOAONG;

H on&vinon oog

O Nat

O 0Oyt

Owtkeia yxdpa { KpATOG HEAOC

Evexdépevo mood

H nopdfoon unoxpedoewy &xel omodelyxbel pe &AAa péoa extdc omd
OLKOOCT LKA ) dlLoLlxkNT LKA oamdeaon;

O Nat

O Ox1L

E&v n nopdfocn uvnoxpedoewv €xel oamodelxBel pe dLKAOTLKA
dLoLlKNT LKA amdooocn, n €v Adyw andeocn clval TeAeoldLlxn kKol
deonevuT LKA,

O Nat

O 0Oyt

Na avapepbei n nupepopnvia xatadikrng 1 é€xdoong tng amdépaong.
e mepintwon RATAS LKACT LKAG andpacng, epdoov opiletal ameubeiag

oe autv, N dLdpreLa Tng nmepLd3oU OANOKAE LOPOU

NepLypdyPte moL& péoa XpPnoLpomnoLROnKav

O OLKOVOULKOC Qopéag éXel E€KIMANPOOEL TLC Umoxpedoelg tou, elte
KATOoR&AANOVTOC TOUC ©OPOUC 1 TLC €LOPOPEC KOLVWVLKAC aoedALong
mou opeiAel, ouupneplAaufovouévev, katd neplmitwon, Twv
dedoudeUunéveyv TOKOV N TwV IPoOTluwv, clte vnoayduevog oe

deopeut LkO dLarovovLIoud yio Tnv KATHRBOAR TOUC;
O Not
O Oyt

NopakoAeiote va T meEPpLypayete
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Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apXéq
and 1tn Rd&on dedouévwv kp&toucg upéAouc tnc EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exddé1n¢

Zto &pOpo 57 mapaypapo¢ 4 tn¢ odnyiac 2014/24/EE opilovtaL ot

akdAoubolL AdyolL OMOKAE LOHOU

HNoapapicon Twv Unoxpedoewv CTov TOPéa TOU meplPaAroviLikOoU dLKaiou
O olxrovoulkdg oopéag €xeLl, &V yvooel tou, mopoafLi&cel  TLC
UTIOXPEWOE LS TOU OTOV TOoPéx TOU TeplPorAovILkKOU dlkaliou; Onwg
AVOPEPOVIAL VLA TOUC oOKomoUC 1Ing mnoupoUoac mpounbeloagc oto €06vikd
dlKOLO, OTIn OXETLKA TMPOKNPUEN I OTO &yypeoeo TNG OPOounOeLlac 1 OTO
&pbpo 18 mapdypapoc 2 tng odnylioc 2014/24/EE.

H on&vinon oog

O Nat

O Ox1L

HNoapakoAeiote va T mepLypayete

Exete AdPel pétpa yvia va anodelifete tnv aflomioria ocag
(«auTOoR&BOPON»)

O Not
O 0Oyt

NopakoAeiote va T mepLypayete

Nopapioon TV UNOXPENOCEWV CTOV TOHEN TOU KOLVWVLIKOU JLkaiou

O OoLKOVOULKOC @opéag éxeLl, €V yvhoel Tou, mnoapopLdoel TLC
UIOXPEWOELC TOU OTOV  TOMéN TOU KOLVVLIKOU JdLlkaiou; Onwg

AVOPEPOVIOL YL TOUC oOkomoUg ING IopoUcag Hpoundeloag oto €6V LK
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OlroLO, OTIn OXeTLKA HPoKNPUEN 1 oOTa £yypaea Tnc mnpoundeLac 1
oto &pbpo 18 moapdypapog 2 1tng odnylag 2014/24/EE.

H on&vinon oog

O Not

O Oyt

NopakoAeiote va T mepLypayete

Exete AdPel pétpa yvia va amodelifete tnv aflomioTia ocag
(«autor&BOPON»)

O Not
O 0Ox1L

NoapakoAeiocte va T mepLypayete

Nopaficon TV UNOXPENOCEWV OTOUG TOHEI(G TOU £pyatlkoU dLKaiou

O oLlkOVOuLKOC ©@opéag éxeLl, €V yvohoel Tou, mnoapoafidosel TLC
UIOYXPE®OELC TOU OTOV  TOHéd TOU €pYyOTLKOU dLlkalou; Onwg
AVOPEPOVIOL YL TOUC OKOHmoUC INC mopoUcag mpoundelag oTo €6V LIk
dlraLlO, OTn OXe€TLKA NPOKAPUEN 1 Ot Eyypoea 1Ing mpoundbeloac 1
oto &pbpo 18 mapdypapog 2 tng odnyloag 2014/24/EE.

H on&vinon oog

O Not

O 0Oyt

NoparaAeiocte va Ta nepLypayete

Exete AdPel pétpa yvioa va anodelifete Tnv aflomioTia ocag
(«auTOR&BOPON»)

O Not
O 0Ox1t

NoparaAeiocte va Ta nepLypayete

Ntodxevon

Exel kKneUéel O OLKOVOULKOC QOPEQC MTINXEUON;
H oan&vinon oog

O Noat

O 0Ox1t

NoparkaAeiocte va Ta nepLypayete
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ALeurpLviote toug Adyoug yLa Toug omoioug, wotdéco, pmopeite va
extedéoete 1n oUpPacn. OL mAfnpogopieg auvutég dev eival amapaitnto
va noapacxebolv €dv O ONOKAELOPOC TWV OLKOVOHLKAV POPERV OTNV
nopovoa mepimtwon €€l KATAOTEL UNOXPEWTLKOG P&oel ToOU
epappooTéou €OV LIKOU SLKRaiou Xwpig¢ duvatdtnta mapérrAiong Stav o
OLKOVORLKOG @popéag eival, wotdédco, oe Oéon va eKTeAEoeL 1Y)
ouppoaon.

Eilval oL mAnpoeopiec autéc dLabéolpueg dwpedv yVIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exddé1n¢

Apepeyyudinta

AmmoTteAel O OLKOVOULKOC QOpéac avILlKelipevo dLadilkaolag
apepeyyudIntag N nmoaltong SPpACINPLOTIATWV;

H on&vinon oog

O Nat

O 0Oyt

NopakoAeiote va T meEpLypayete

ALeurpLviote toug Adyoug yLa TOoug omoioug, wotdéco, pmopeite va
exteAdéoete 1n oUpPacn. OL mAfnpogopieg avutég dev gival amapaitnto
va noapacxeboUv €dv O ONOKAELOPHOG TWV OLKOVOHLKAV POPERV oTNV
nopovoa mepinmtwon €€l KATAOTEL UNOXPEWTLKOG Paoel ToOU
epappooTEéOoU €OV IKOU dLKRaiou Xwpig¢ duvatdinta mapérrAiong S6tav o
OLKOVORLKOG @popéag eival, wotdco, oe O&on va €KTEAECEL T1Q

ouppoon.
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Eival oL mAnpoeopliec autég dlLabéoluec dwpedVv yvIa TLG apXéq
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exddé1n¢

ALaKOVOV LOPOC HE TOUG NMLOTWTIEC

Bploketal O OLKOVOULKOC QOPENC Og SLAKOVOVLIOUO UE TLOTWTIEC;

H on&vinon oog

O Nat

O Ox1L

NoparaAeiocte va Ta nepLypayete

AveurpLviocte toug Adyoug yla Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaocn. OL mAnpogopieg avtég dev eival anapaitnto
va mopacXebolv €4V O ONOKAELOPOG TWV OLKOVOPLKAV QPOPERV OTnV
noapovoa nepintwon €xXel KATACTE( UMOXPEWTLKOC PBdoeL toOU
gpappooTéou €OviIKOU dLKaiou Xwpig¢ duvatdinta mapékrAiLong 6tav o
OLKOVORLKOG ¢popéag eival, wotdoo, oe Oéon va erTeAéocel 17

ouppaoa.

Elval ol mAnpoeopieg autég dLabéolpeg dwpedv yVIa TLC ApxécQ
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Not

O 0Ox1t

URL

Kwd Lk6¢

Exdd1n¢
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Katdotaon avadoyn Tng MOTQXEUONG, duvdpelL Tng €OV LIKAGQ

vopoOeoiag

Bploketal 0O OLKOVOULKOC @opéag oC& omoladnmote oav&ioyn 1Ing
nTOxevong kat&oTtoaon, npokUntovuoca omnd nopduota  dladlrooclia
npofAendusvn oe €OV LKEC VOUOOETLKEC KoL KOVOV LOT LKEC
dLatdée gy

H on&vinon oog

O Nat

O 0Ox1

NoapakoAeiocte va T mepLypayete

ALeurpLviote toug Adyoug yLa Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaocn. OL mAnpogopieg avtég dev eival anapaitnto
Vo IopacXeOoUv €4V O ONOKAELOPOGC TWV OLKOVOPLKAV QPOPEWV OTnV
nopovoa mepinmtwon €Xel KATAOTEL UnoXpewtLkKOG Paoel ToOU
gpappooTéou €OviIkOoU dLKRaiou Xwpig duvatdinta mapékkAiLong 6tav o
OLKOVORLKOG ¢popéag eival, wotdoco, oe Oéon va erRTeAéoel 17

oUppaon.

Eilval oL mAnpoeopliec autég dLabéolpueg dwpedVv yvIa TLG apXéq
and 1n PR&on dedouévwev kp&toucg péAoug tng EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exddé1n¢

IlepLouo LaAKRA otoiLxeia und OVOYKOOT LKI) Siaxeipion and

eXKAOOPLOTY

Elval 1o mepltoucloakd otolXela TOU OLKOVOULKOU @opéa und

AVOYKOOT LK dlaxelplon amnd exkxkaboplothy 1 amd SLKACTAPLO;

H oan&vinon oog
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O Nat

O Oyt

NopoaraAeiocte va Ta nepLypayete

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
extedéoete 1n oUpPacn. OL mAfnpogopieg auvutég dev gival amapaitnto
va noapacXebolv €dv O ONOKAE LOPOC TWV OLKOVOHLKAV POPERV OTNV
noapovoa nepintwon €xelL KATACTeE( UNOXpewt KOG Pdoel tToU
epappooTéou €OV IKOU SLKRaiou Xwpig¢ duvatdtnta mapérrAiong otav o
OLKOVORLKOG @popéag eival, wotdco, oe O&on va €KTEAECEL T1Q

oUvppaon.

Eilval oL mAnpoeopiec autéc dLabéolueg dwpedv VIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd k6@

Exddé1n¢

AVOOTOALN ENLXELPNHAT LKAV JpACTNPLOTHTWOV

Exouv oavoactoAel ol €mLXeLlPNUATLKEC dpaoTnEldINIEC TOU
OLKOVOULKOU @Qopéa;

H an&vinon oocg

O Noat

O 0Ox1t

NoparaAeiocte va Ta nepLypayete

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
exteAéoete T OoUpPaon. OL mAnpogopieg avtég dev eival anapaitnto
va noapacxeboUv €dv O ONOKAELOPOG TWV OLKOVOHLKAV POPERV oTNV
noapovoa mepintwon €xelL KATAoTel UNMOXPewt KOG Pdocel tToOU

epappooTéou €OVIKOU dLKRaiou Xwpig¢ duvatdtnta mapérrAiong Stav o
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OLKOVORLKOG ¢popéag eival, wotdco, ot 6éon va eRTeAEcEL 17
ouppoon.

Eilval oL mAnpoeopiec autéc dLabéoLlueg dwpedv yvIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exkdé1n¢g

Zuppwvieg pe &ANOUG OLKOVOHRLKOUG popei¢ pe otdXo tn otTpéPAwon tou
oVTaYy®V L opou

Exel ouvdlel O O0LKOVOULKOC @Qopéag ouupwvisg pe &AAoug
OLKOVOULKOUC @opelcg pe okomd 1n OTPERAWCH TOU AVIAY®V LOUOU;

H oan&vinon oog

O Nat

O Ox1L

HNoapakoAeiote va T mepLypayete

Exete AdPel pétpa yvia va anodelifete tnv aflomiotia ocag
(«auTOoR&BOPON»)

O Nt
O 0Oyt

NopakoAeiote va T meEPLypaAYeTe

Evoxog ocofapol enayyeApPaT LKOU NAPANTAPATOQC

Exel dLanpdéel O OLKOVOULKOC @opéac coPfapd emoyyeAuoT LKO
nopdntwoue; Koatd meplintwon, PRAéne oplouoUg oto €6vikd dikalo, oO1In
OXET LKA OPOKAPUEN ) OTA &yyPOQa INC HIPpOounde Loc.

H on&vinon oog

O Nat

O 0Oyt
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NopakoAeiote va T HEPLYypAYeTE

Exete AdPel pétpa yvia va amnodelifete tnv aflomioTia cag
(«auTOR&BOPON»)

O Not
O 0Ox1

NopakoAeiote va T mepLypayete

ZUyKrpouor oUuppepdvVIRV ASY®w TNG CUHPETOXAG Tou otn diLadilkacia
ogvayng tng ovpfaong

Elval o olkovoulkdOC @opéac evhuepog yia tuxdyv cUYKpOoUon
oupeepdVIRY, oO6nwg oplletal amd Tnv €6VIKA vouobeola, Tn OXETLKA
IPOKAPUEN 1) OTa éyypoaea Tng mpounbeltacg, Adyw ING CUPPETOXNC TOU
otn dLadlkaocia oUvoyng Tng oupPoonc;

H on&vinon oog

O Nat

O 0Ox1L

NoparaAeiocte va Ta nepLypayete

Apeorn f) éppecn CUHHETOXH OTnV KATAPTILON Tn¢ napovoag diLadiraciag
oUvayng ouvppaong

Exel o0 olkovOouLkdC @opéacg, 1 ouvdeduevn pe autdv emixeipnon,
noap&ox el CUUROUAEC OTnv oavabBéToucoa apxn N tnv ouuPaiiduevn
ovidInta N éxel rot’' &AAov Tpdmo sumrokel oTnvV KATHOTLON ING
dLadtkaclag oUvayng oUuloong;

H on&vinon oog

O Nat

O 0Oyt

NopakoAeiote va T meEPLypaAYeTe

Npéwpn AQEn, anolnuidceig¢ N &AAe¢ nmapdpoLeEC KUPAOELG

Exouv emnLBAndel otov olkovoulkd @opéa, oto mAalioclLo mponyoUuevng
dnudéotloag oUupaong, mponyoUuevne oUuRoonc pe avoabétouoa apxn N0
nponyouuevnc ovupfoong mopaxwdpnong, mnpdéwen rotayyeila tng
oUuPoaocng, amolnuLdocetlg N &AAec napduoleq KUPLOELC;

H oan&vinon oog
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O Not
O Oyt
NopoaraAeiocte va Ta nepLypayete

Exete AdPel pétpa yvia va anodeifete 1tnv aflomioria ocag
(«auTOR&BOPON»)

O Nat

O 0Oyt

HNoapakodeiote va T meplLypayete

Weudeig OdnAdoeilg, amdrpuyn mnAnpopopLAdv, avikavétnta noapoxng
TWV  OHALTOUHEVOV  EYYPAPOV KAl MANPOPOPLAV  EPNLCTEUT LKOU
XOPAKTHpPA TNng moapovoag diLadLkaciag

O OLKOVOULKOC Qopéac:

a) éxel kplLBel évoyxoc cofapdv Yeuddv dNAOCEwV KUTH TNV

IOPOXT TV TANEPOEOPLOV TIOU amalToUVvVIaLl yia tnv cfaxkpifwon

TnNg amouciag Twv AdOYWV QAIOKAE LOWOU © InVv LKavomolinon Twv
kpltnplwv emLAoVyACg,

B) éxel amoxkpUlel TLC mAnpogpopiegc autécg,

v) dev ATav og 0éon, xwplc rxabucoTtépEnon, Vo Ipockouicesl 1o
ano L ToUpeva ond TNV avabéTouca apxh N TOoVv avaBEéTovIa QOopéd
dLKOLOAOYNT LKA, KOl

) éxel emixelphoel va emnpedoel pe abéutTo tedmo Tn dLadlroacla
ANYNC amopdocenyv TNG AvabéToUuocac oPXNC I TOU avaBéToviog @opéa,
VO AIIOKTACEL E€UNLOTEUTLKEC TANPogopleg mou evdéxeTal VO TOU
ATIOPEPOUV QBEULTO MAEOVERTNUX OTn dlLadLlkaclia oUvalng 1ng
otuPoong 1 va moapdoxel €& aueAeloag MUPAMAXVNTLKEC TAnpopopleq
IOU e€VOEéYeTAl VO €INEeACOUV OUCLWOOC TLC amoedoelg TOU a@opoUv

TOV amokAegloud, Tnv emlAoyh 1 tnv avdbeon;
H an&vinon oog
O Not

O 0Oyt

IoxUouv oL aply®d¢ €6vikoil AdyolL amokAelopoU mou opilovial otnq
OXET LKI)

npoxrnpuln fn ota £yypapa ouvayng tng ovppaocng;
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Apilydg €6vikol Adyol QMOKAE LOpOU

AANAOL AOYOL OITOKA€ LOPOU mOoU evdéxeTal vo mpofAémovial amd Ttnv
€0V Lk vouoBecola tou kp&ToUuC MEAOUC TNG avabéTouoag apxNg 1 Tou
avoBétovia eopéa. IoxUouv ol aply®dg €Bvikol Adyol amokAe LoupoU
mou opllovIial OIn OXEeTLKA HPOKAPUEN N ota éyyeaea oUuvolPnc 1ng
ouuBaonc;

H on&vinon oog

O Nat

O 0Ox1

NoapakoAeiocte va T mepLypayete

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VIa TLC Ap¥xéC
and 1tn R&on dedouévwv kp&touc uéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exkdé1n¢

Mépog IV: KpLthpLa €mLAOYAC

Zto &pbpo 58 mapaypapog 3 tng odnyiag 2014/24/EE opilovial

T akdAouba KpLtApLa emlAoyfg T'evikdG €TAOLOG¢ KUKAOQ

EPYOQC LAV

O vevikdOC €T1ACLOC KUKAOC €PpYXCLOV TOU OLKOVOULKOU QOpEéd YL TOV
apLBud OLKOVOULKOV €TQOV IIOU omalToUvial R&Cel Tng OXETLKAG
IPpOoKNPUENG, TV eyypdowv oUvoalng tng ovupfacng 7 tou EEEI eival o
£ENGC:

Ilocd
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Hpepopnvia évapénc

Hpepounvia Aféng

Hpepopnvia évapénc

Hpepounvia Aféng

Hpepopnvia évapéng

Hupepounvia AfEng

Hpepopnvia évapéng

Hpepounvia Aféng

Hpepopnvia évaping
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Hpepounvia Aféng

Eilval oL mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC ApxéC
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Nat

O 0Oyt

URL

Kwd Lxé¢

Exddé1ng¢

Méco¢ e€TfoLOG¢ KUKAOG EPYOO LAV

O péococ €1NOLOC KUKAOC €PYOOLOV TOU OLKOVOULKOU QPOPEN YLO TOV
apLBPd OLKOVOULKOV €TQOV IOU omalToUvial R&cel Tng OXETLKAQC
npokNpuéng, tTwv eyypdowv oUvoyng 1ng oupPoonc 1 tou EEEI eivol o
£ENGC:

ApLOpdég 1OV

Méocog¢ KUKAOG €pYyOac LAV

Eival oL mAnpoeopliec autég dLabéolpueg dwpedVv yVLId TLG apXéq
and 1n PR&on dedouévev kp&toucg péAoug Tng EE;

O Noat

O 0Ox1L

URL

Kwd Lk6¢

Exddé1n¢

E131k6¢ péoog €TAOLOGC KUKAOG EPYAC LAV
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O g1dLKOC péoog €TNCLOC KUKAOC €PYOOLOV TOU OLKOVOULKOU @opéa
OTOV €HLXELENUAT LKO TOoPéx MOU KOAUMTEL n oUufoocn yLa Tov aplbud
€TOV ToU amaltoUvial P&CELl TNG OXeTILKAC HpokNpuéing, Twv eyyedewv
otvalng tng oUufoaong 1 tou EEEN eival o €&NC:

ApLOpdég gTOV

Méoog¢ KUKAOG €pYyOac LAV

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exkdé1n¢

Zto 4pbpo 58 mapaypapog 4 tnc odnyioagc 2014/24/EE opilovialL ta
arOAouba KpLTHpLA €MLAOYAQG

Tia T1¢ oupPdoeLg vnnpecl@v: emLdéceL¢ UNNPeECLOV TOU

OUYKEKpP Lpévou 1Umou

Mévo yvia TLg dnudolec oupPRboeilc vnnpeoldv: Katd tn dLdpKe LA TNC
nepLldOoU avaEopdc, O OLKOVOULKOC @opéac mapelixe 1TLg akdAoubeC
kUpleg vnnpeocieg ToU oUyKkekpluévou tUnou. OL avabétouoceg apxéc
umopoUv va (NToUv éwg Tpla €In Kol Vo €OLTIPENOUV TNV Iexunelwon

nelpoag mou vnepPaivel ta Tpla é1n.

Iep Lypaen

Ilocd
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Hpepopnvia évaping

Hpepounvia Aféng

Anodéxkteq

Eilval oL mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC Ap¥xéC
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exkdé1n¢g

Ti{tTAoL OMoUddV KAl EMAYYEAPAT LKAV NMPOCOVIDV

O mépoxoc¢ tncg vmnneeociagc f o (dLtog o avddoxoc rol/f (avdioya ue
TLQ amalTACe L¢ mmou Koabopllovial OTIn OXET LKA OPpoKNpuUin 7 oOTO
éyvypoapa otvalng tng oUpfoaong) 1o dLeubUuVILKSO TOU MMPOOWILKO

OlLaBétel T TOUPUKAT® ERKTXALOEUT LKA KL €TMOYYEAUNT LK& TPpocsdVTH TOU.

HNoapakoAeiote va T mepLypayete

Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yVId TLG apXéq
and 1n PR&on dedouévev kpdtoucg péAoug Tng EE;

O Nat

O 0Oyt

URL

Kwd k6@

Exddé1tng

Nocoot1é umepyoAafiag
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O oLrOVOULKOC Qopéag mpotiBeTal, evdexouévwg, Vo avabéoel O
Tpltoug und popon uvnepyorofiagc 1o akdAoubo TuRua (OnA.
nococTd) 1ng ovppfoocng. Emionuoaivetoal 6tL €&v O OLKOVOULKOC
eopéag éxel amopaciocel va avabéoel TuAua Ing ouufoaonc oe
Tpltoug vnd popen vnepyodofiac kol oinpiletal oTLgc LxkavdINIEQ
TOU UmnmepyoA&PoUu yLia TNV €KTEAeCn ToUu €V Adyw Tunuatog, 16T€ Bo
npémne L vo oupnAnpwbel xwplLotd EEEI vyl TOUC OXETLKOUCQ
unepyoA&Boucg, BAéme pépog II, evoétnta I' aveTépw.

NpocdiLopiocte

AQEn

Mépog VI: TeAkéG dnAadoeLg

O oLlkOVOULKOC Qopéag, ONAOVW €HLOAUWC OTL T OTOoLlyelo TOU €xw
avoapépel ota uépn II éwg V ovotépw clval akplPh kol 0pO& kol OTL
éxw TANPnN enlyvwon Twv oUuvene LV O meplntwon coloapdv Peuddv
dNADCEWV .
O oLlkovVOuLKOC Qopéag, OdNAOVW emloiuwg 6Tl elual osg O¢éon,
KATOmLYV olTAuaTOoC Kol Xwplg robBuotépnon, va mpookoulow To
ILOTONOLNT LKX KL TLC AOLTEC HOPEPECQ AmOdELKT LKAV eyypdowv IouU
avoapépovial, €k16C €dv:
a) H avabétouoca apyxh N o avabétwv Qopéag éxel Tn duvatdINnIo
vo AdBel Ta oxeTlk& dlkraLloAoynT k& ameubeiog pe mpdbofoaocn o
€0V LkY PR&on dedouévwyv Cg 0moLOdATIOTE KPATOC HPEAOC QUTH
dLatiBetal dwpedv [und tnv mpotndbecn &1L O OLKOVOULKOCQ
popéag éxel mopdoxel TLC amopaltntec mAneoeopliec (SLadLKTUNKN
dLeUbuvon, apxn N eopéa &xdoong, €mokplPn otolxelio avoaeopdc
TOV gyyedewv) IoU Hopéxouv In duvatdinta oInv ovabétouoa apXh
N otov avabétovia eopéa va 1o np&éel]. Onou amattelitol,
npénel vo uvndpxel avdioyn ouykoat&beon npdofocng f
B) Amd tiLc 18 OxktwPplou 2018 10 apydtepo (av&Aoyo pe 1tnv
€OV LK gopapuoyn Tou &pbpou 59 mapdyeaeog 5 deUtepo €d&pLO TNC
odnvyiag 2014/24/EE), n avadétouco opxh § o avabétwv @opfad
éxouv NON OINV KATOXI TOUCQ T OXETLKA &yypopo.
O oLkKOVOULKOC @opéag O(idw emLoAuwg In ouykat&Oeorn Hou

OT... [mpocdlLoplopdg Ing oavabétouocag apxNg O Tou
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avabéTtovia eopéa, oOnwc robopilstal oto uépoc I, sevdInta
A]l, mpokeluévou vo amokTnoel npdoPfoacn og OLKALOAOYNT LKA
TOV TANPOQOPLAOV TLC omoleg éXw umoP&AAel OT... [va
npoocdLloplotel 1o aviioctolxo uépocg/evoéinta/onueio] tou
napdvioc EupwnoalkoU Evialou Eyypdeou IIpounbeloac yLo TOUQ
okonoUq
T... [mpoodloplopdc tng dLadlkaclag mpounBe Lac: (OUVOIT LKA
IEPLYPAEN, Topumouny otn onuocicucon otnv Enlonun Eenuepida 1ng
Eupwnatkic Eveong, apldudc avapopdg)].

Huepounvia, témocg kol, oémou (nrieital N anattelitol, vmoypaen (-

éc) :

Hpepopnvia

Témog

Ynoypaen
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NAPAPTHMA IV - Mivakag ZUppopdwong

O Nivakag Zuppopdwaong MPENEeL va cUUMANPpwOeL amod toug MNpoodépovtec.

Eneéynon Twv otnAwv tou mivaka

a) YtAANn o/

2Tn oTAAN auTh avaypadetal o alfwv aplBPOg TwV OTOLXELWV TTou TtepLlypAdovTal oTNV EMOUEVN OTAAN.
B) StAAN NEPITPAGH / MPOAIATPADH:

2T oTHAN aUTH epLlypAdovTal aVAAUTIKA OL OVTIOTOLYOL TEXVLKOL OPOL, UTIOXPEWOELG 1 EMEENYNOELC, YLa TA
orola Ba mpémel va 50000V aVTIOTOLYEC ATOVTHOELC.

V) STAAN AMAITHIH:

2Tn oTAAN AT €X0UV CUUTANPWOEL:

1. H Aé€n "NAI", mou onpaivel 6tL n avtiotowyn mpodlaypadn elval UTIOXPEWTLKN

H pn tTpnon twv avwtépw cuviotd Adyo amdppdng Tng mpoodopag.

8) STHAN ANANTHH:

2T oTtAAN AUTH CNUELWVETAL N aravinon twv Npoodepovtwv mou £XeL Tn Hopdn:

1. YNAPXEI: n avtiotoiyn npodiaypadn KoAUTTeTAL

2. AEN KAAYMOTETAI: n avtiotown nmpodlaypadn Sev Suvatal va kaAudOel

£) 2tAAn MAPAMOMIMH:

tn otnAn autn avaypddetal cadng MAPATIOUTH OE AVTLOTOLXO onUelo TNG mpoodopdg (LEow avfovta
aplBpov, aplbuol oehidac, eyypddou i SnNUOCLEUUOTOG) UE TO omoio umtootnpilovtal oL mMAnpodopleg mou
£xouv apateOel oTIG TPOoNYOUEVEG OTHAELC.

Eivat emBupunth n 6cov 10 Suvatdv MANPECTEPN CUUTIANPWON KAl OL TIOPOTOUMEG VO £lvVOL KOTA TO
SUVOTOV GUYKEKPLUEVEG.

Elval umoxpewtiki n amavtnon os 0Aa ta onpeia tou Mivaka Iuppdpdwong Kat n mapoxn OAwv Twv
mAnpodoplwv mou {ntouvtat. Mn cuppdpdwaon ouviotd Adyo anodppudng tng npoodopdc.

A/A MPOAIATPADE: ANAITHZH | ANTANTHZH MAPAMOMIMH

O owovoulkog dopéag  aokel
emayyeApatiky Spaotnpldétnta o€
OAe¢ TG akOAouBeg katnyopleg
6paoTNPLOTATWY CWPEUTLKAL

o) umtnpeoieg dnuociwv oxécewy,
1 , .
B) unnpeoieg mpoPong, NA
Y) umnpeoie¢ Swadnuiong  Kat
HOPKETLVYK,

) UTINPEOCLEG Sdlopyavwong
ekBéoewv Kal ouvedplwv.

O olkovoulkog ¢dopéag Slabétel
VEVIKO £€TNOL0 KUKAO £pyaclwv yla

2 KAaBe éva amo ta €tn 2014, 2015 kat NAI
2016 (oo 1 peyoAUTEPO TWV
400.000,00 €
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A/A

MPOAIATPADEZ

AMAITHZH

ATTANTHZH

MAPAMOMINH

O owkovoulkog dopéag Slabétel
HUECO YEVIKO £TAOLO KUKAO Epyacilwy
Twv gTwv 2014, 2015 kot 2016 ico i
peyaAutepo twv 600.000,00 €

NAI

O owKovoUlKOG dopéag Slabetel
HECO  «E8KO»  €TAOl0  KUKAO
gpyaoilwy yla tTa €tn 2014, 2015 kat
2016 {co 1N peyoAUteEpo TwV
300.000,00 €

NAI

O owKoVouLlKOG dopéag Slabétel
OXETIKN EUMELPLA UAOTIOINONG EPYWV
oe OAOUG TOUG KATWOL TOUELS, KaTd
To Stdotnua 2012-2016:

. oto oxedlaouo Kl
uAomoinon OAOKANPWHEVWY
ETUKOLVWVLOKWYV TIPOYPOUUATWY

J oTo oxeblaouod Kol
uAomoinon OTPOTNYLKAG
TIPOWONTIKWV EVEPYELWV

. oTo oxedlaouo Kol
opyavwon ETUKOLVWVLOKWV
ekONAWOEWV yla To €uplU KOWO N
Katnyopleg kowou, Kabwe Kal otnv
opyavwon ekBEoswv, ouvedpiwy,
nuepidwv, oepvapiwv K.ATL.

. oTo oxedlaoud Kall
vAomoinon mpoPoAng ota Méoa
Malikng Emwkowwviag kat oto
Sadiktuo

. oTo oxeblaouod Ko
uAoroinon EVEPYELWV
mAnpodopnong yla Sladopeg
Katnyopleg kowou

. oTo oxeblaouod
SnUoupyLlkwv TIPOTACEWV
nipoPoAng-mpowOnong

. 01O OXeSLAOUO €VTUTIOU Kall
NAEKTPOVIKOU
EVNUEPWTLKOU/SLadnULOTIKOU
UALKOU

NAI

O  owovoulkOG  dopeag  EXeL

NAI
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A/A

MPOAIATPADEZ

AMAITHZH

ATTANTHZH

MAPAMOMINH

vlomoljoel  €pya O  €vav N
TIEPLOCOTEPOUC ano TOUG
nipoavadepOEVTEC TOME(G
SpaotnplotTwy o€ pia TouAdylotov
amo T Ywpeg-otoxou¢ (HMNA -
Kavadd) katd to Sidotnua 2012-
2016.

O OlKOVOULIKOG ¢opéag Kata Tn
Slapkela Twv gtwv 2014, 2015 kat
2016, £xeL ekteAECEL TOUAA)LOTOV 2
OUMBAOELS TAPOXNG UTINPECLWY TWV
KaTnyoplwv SpactnploTiTwy Tou
avadépovral otnv map. 2.2.4, afiag
(&veu OMA) touAdyilotov 300.000,00
€ ékaotn.

NAI

O owovoulkog dopéag Tmpoteivel
Opada Epyou n omola oteAexwveTtal
ocUudwva HE TOUG OPOUG TNG
Slakrpuéng

NAI

O owkovoulkog dopéag umoBariel
KATAAANAQ cupmAnpwuévo EEEZ yia
TV napovoa cuuBaon

NAI

10

O owovoulkog dopéag umoBAaAAel
EYYUNTIKN  EMLOTOAN}  OUMUETOXNAG
ocuudwva Ue ta TPoPAENOUEVA OTNV
Staknpuén

NAI

11

H texvikn mpoodopd mepLEXEL TA
avaAuTIkA Bloypadlkd onuelwpata
Twv oteAexwv tng Ouadag Epyou
ocupudwva pe TO YMoOdewypa TOU
MNapaptipatog V tng Staknpuéng

NAI

12

H texvikn mpoodopd meplhapPavet
TIg evotnteg A kat B 1tng
napaypddou 2.4.3.2. OVATITUYUEVEG
oUudwva HE TOUC OpPOUG TNG
Slakrpuéng

NAI
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NAPAPTHMA V - Ynodewypa Bloypadikol ZnUELWHATOC

BIOTPAQIKO ZHMEIQMA

NPOZQNIKA ZTOIXEIA

Enwvupo: ‘Ovopa:
Natpwvupo: Mntpwvupo:
Hupepopnvia révvnong: | // Tomnog Mévvnong:
TnAédwvo: E-mail:
Fax:
AwevBuvon Katotkiag:
EKNAIAEYZH
‘Ovopa 16pUpatog TitAog Ntuyiov Eldwotnta Huepopnvia Anoktnong
Mtuyiov
Zéveg NMwooeg Eninedo
FENIKH ENAITEAMATIKH EMMEIPIA
Nepiodog Epyodotng Ka@nkovta
(orto - €wg)
ENAITEAMATIKH EMMEIPIA ZXETIKH ME TO ANTIKEIMENO TOY MNAPONTOZ EPIOY
A/A Tithog Epyou ®dopéag vAonoinongEpyou PoAog otnv Opada Epyou AmnacyxoAn
on oto
‘Epyo
Nepiodog
(om6 - €wg)

MPOTEINOMENH OEZH ZTHN OMAAA EPTOY

IXEZH ME TON OIKONOMIKO ®OPEA (XTEAEXOZ 1
EZQTEPIKOZ LYNEPIATHE)
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NAPAPTHMA VI - Ynodetypa Owovoukng Npoodopag

ENQNYMIA MPOXMEPONTOZ:

APIOMOZ NMPQTOKOAAOQOY AIAKHPYZHZ wf..-11-2017
MPOYNOAOTIZMOZ AIAKHPY=HZ . EUPW
Meplypadr mpoodepdUeEVWY UTINPECLWV KaBapn atia
Og EVPW
EkteAeotikdg  Opyaviopdg vy 1o  Mpoypappa:Oloypddwg
«MNpowBnan tng dp£tag NOM “ Feta PDO. Let’s get real!”
OTLG ayopEG Twv HIMA kot tou Kavada»
ApLOuNTIKAa

O.N.A. 24%

>UvoAo OLKOVOULKNAG npocdopag oe EUPW
(oupmepappavopévou O.M.A.)

H mpoodopd woxvel amd tnv umoPoAn TG Kal ylo Staotnua €wcg Kot €L UAVEG amd TNV E€MOWEVN

SlevépyeLag tou Slaywviopol, ATotl £wc TG 23/06/2018.

Huepounvia:

Ovopa, emwvupo kat B€on atnv eniyeipnon unoypadovtog:
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NAPAPTHMA VIl - Ynodeiypata Eyyuntikwv EniotoAwv

A. ZXEAIO EITYHTIKHZ ENIZTOAHZ 2YMMETOXHZ

Tay. A/von 086¢ -aplBudg —TK- fax Huepopunvia €KS00NG ....cveeverninnes EYPQ.
NnPOz

EAAHNIKO FEQPTIKO OPTANIZMO — «AHMHTPA»

A/NIH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH ZYMMETOXHZ YN’ APIOM......... EYPQ ...........

EXOUE TNV TIUA VO 00G YVWPLOOUUE OTL, eyyuwpeba pe tnv mapovoa Eyyuntik EMLOTOAN, aVEKKANTA Kot

avemnipUAQKTA, TTAPOLITOUMUEVOL TOU SIKOULWHATOS TNG SNOEWC HEXPL TOU TTOGOU TWV .cververeerenneneen. EYPQ (kal
OAOYPAPWE)..ecvicrerererie e UTEp g Etalpeiag
............................................................. S/VON..eieeecceeieeereieeeeen T K, YL TN OGUMMETOXN TNG  OTO

Slevepyolpevo Alaywviopo tng Yrnpeoiag oag, ya tnv avabeon unmnpeclwv afloAdynong amoteAeocUATWY
Twv Spacewv npowbnong tng étag NOMN otig ayopég twv HMNA kat tou Kavadd, cupdwva e TNV UTL apLOpL.

wef m.-2017 Aloknpuén cog.

- H mapoloa eyyunon KAAUTITEL LOVO TIG OO T CUMUETOXN OTOV OVWTEPW OLOYWVIOUO ATIOPPEOUCEG
UTLOXPEWOELG TNG eV AOyw Etatpeiag kad’ 6Ao tov Xpovo Loxvog TnG.

- To mopandvw moco tnpolue otn Sldbeor] oag kat Ba kataPAnOel oAwd 1 HePKA Xwpig kaplo ano pépog
poc avtippnon f évotacn Kat xwpic va epeuvnBel To BACLUO A LN TNC amaitnong péoa oe TPeLC (3) NUEPES
amd amhn gyypadn ewdonoinon oag.

- Ze meplmTwon KATAMTwaong tng eyyunong To Mooo TN KATAMTWONG UTIOKELTAL OTO €KAOTOTE LoXUOV TEAOG
XOPTOCHOU.

- AmobeXOUaOoTE va MOPATEIVOULE TNV LOXU TNG eyyUNONG UoTepa amno anid eyypado tng YInpeoiag oag Ue
Vv tpoUndOeon OTL TO OXETLKO altnua oag Ba poc urtofAnBel mpLv amd tnv nuepopnvia Aéng tne.

- HTopoUod LOXUEL LEXPLKOAL TNV ceererrerereeereerereeereseaseseesesesnanes

( ZHMEIQzH A THN TPAMEZA

O xpovog LoxVog IPEMEL va eival peyalUTtepog éva (1) urva Tou xpovou LoxUoc TN mPoodopag, OMwE OXETIKA
avadépetal otn Aaknpuén).
BeBaloutal umeBuvA OTL TO OGO TWV EYYUNTIKWY HOG EMLOTOAWVY TIou £xouv 00¢el oto Anpocto kot NMAA,

ouvumnoAoyilovtag Kal To Tood Tng mapoloag, Sev UTepPaivel To OPLO TWV EYYUNCEWV TOU €xel KaBoploBeil

amnd to Yrnoupyeio Olkovoulkwy yLa Thv Tpameld pag.
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B. ZXEAIO EITYHTIKHZ ENIZTOAHZ KAAHZ EKTEAEZHZ

Tay. A/von 086¢ -aplBudc —TK- fax Huepopunvia EKS00NG ....cveeveveninne. EYPQ.
NPOZ

EAAHNIKO FNEQPTIKO OPTANIZMO — «AHMHTPA»

A/NXH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH KAAHX EKTEAEZHX YN’ APIOM....EYPQ ...........

‘EXOUME TNV TLUA va 00¢ YyVwpLlooupe OTL, eyyvwpeda pe tnv mapoloa Eyyuntik EMLOTOAN, avéKKANnTa Kol

QVeMLUAAKTA, TTAPALTOUHUEVOL TOU SIKOULWHATOC TNG SWNOEWG HEXPL TOU TTOCOU TWV ..eveveeeevenenne. EYPQ (ko
OAOYPAPWE)..ecvecrrerrrere v, UTEP ™mg ETOLDELOG. v ettt ettt ettt ettt e vt er s e reae s aenaeneneene
.......................................... 8/von....een TKeueoeeeees,  ylo TNV KaAAR  ektédeon  tg  url aplBp.

.......................... SUpBaong mou umneypade pall oag, yla tnv avabeon unnpeclwv afloAdynong omoteEAEOUATWY
Twv Spacewv nmpowbdnong tng Oétag NON otig ayopég Twv HMA kat tou Kavadd, cUpudwva Ue TNV ut. aptd.

MPWT. .../...-...-2017 Alaknpuén oac.

- H mapoloa eyyunon KAAUTTEL YOVO, TIC OO TNV TMOPOMAVW OLTIO OMOPPEOUCEG UTIOXPEWOELS TNG
Avadoyou Etatpeiag, kab’ 6o to xpovo Loxvog tne.

- To nmopandvw noco TnpoUe otn dLtdbeon oag kot Ba kataBAnOsl oAwkd | HepLkad, xwpig va epeuvnBel To
Bacoluo f KN TNG amaitnong n av eival vouLun n anaitnon, péoa o Tpelc (3) nuépeg, Lotepa amod yypadn
eldomnoinon oag

- Je MePIMTWOoN KATAMTWONG TG €yyUNong, To Too0 TNG KATAMTWONG UTTOKELTAL OTO EKAOTOTE LoXUOV TIAYLO
TENOC XOpTOCGHUOU.

- Hmnapoloa gyyunon pog, adopd POvVo TNV Mapandavw aLtio Kal LoXUEL LEXPL TNV ETULOTPOdN TNG OE EUAC,
omoTte yivetal avtodikatla akupn Kat dgv £xeL amévavti pog kapio .oxL.

- HTopoUod LOYUEL LEXPLKOL TNV ceerereriereeseecereeeresesseesssesennnns

(ZHMEIQZH TA THN TPATMEZA):

BeBaloutal umelBuva OTL TO TOCO TWV EYYUNTIKWV HAC ETLOTOAWY, TIOU €xouv 60Bel oto Anuodoio Kol Ta
N.M.A.A., ouvurntodoyilovtag Kol To oo TG mapovoag, v umepBaivel To OPLO TWV EYYUNOEWY, TIOU €XEL

kaBopLoBei amo to Yrnoupyeio Okovouiag kat OKOVOULKWY yLo TV Tpameld pag.
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. ZXEAIO EITYHTIKHZ ENIZTOAHZ NMPOKATABOAHZ

Tay. A/von 086¢ -aplBudc —TK- fax Huepounvia EKS00NG ....cvevevninne. EYPQ.
NPOZ

EAAHNIKO MEQPTIKO OPTANIZMO — «AHMHTPA»

A/NXH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH NPOKATABOAHZ Y APIOM...EYPQ ...........

‘EXOUHE TNV TLUA va 00C¢ YVWPLooUpE OTL, eyyuwpeBa pe tnv mapoloa Eyyuntikr EMoToAr, avéKKAnTa Kot

QVeNLUAAKTA, TTAPALTOUHUEVOL TOU SLKOULWHUATOC TNG SWNOEWG UEXPL TOU TTOOOU TWV .eveeeerevnrnee. EYPQ (kau
OAOYPAPWE)..ecvecrrerrrere v, UTEP ™mg ETOLDELOG. v ettt ettt ettt ettt e vt er s e reae s aenaeneneene
.......................................... O/VoN..covrneee TKuees, YW TN ANYN TTpOKATABOARG YLA TN XOPHAYNON TOU ....% €Ml
TOU TIOGOU TWV ... EUPW YL TNV EKTEAECN TNG UTU PO, wovveeevecreecvireeeans JUpuPaong mou unéypale pall oag,

yla TNV ovaBeon unnpeolwyv afloAdynong amoTeAsoudTwy Twv dpdoewv mpowdnong tng Pétag MNON otig

ayopég Twv HNA kat tou Kavadad, cupdwva pe tnv um. aplb. mpwrt. .../...-...-2017 Alaknpuén oag.

- H mapoloa eyyunon KAAUTITEL YOVO, TIC OO TNV TMOPOMAVW OLTIO OMOPPEOUCEC UTIOXPEWOELG TNG
Avadoyou Etatpeiag, kab’ 6o to xpovo Loxvog tne.

- To nopandavw noco tnpoUe otn dabeor) oag kat Ba kataBAnBel oAikd 1 peplkad, xwpig va epeuvnBel o
BAcoLuo f KN TNG amaitnong f av elval vouLun n anaitnon, péoa os Tpelc (3) nuépeg, Lotepa amnod £yypadn
eldomnoinon oag

- Je MePIMTWOoN KATAMTWONG TG €yyUNong, To Too0 TNG KATAMTWONG UTTOKELTAL OTO EKAOTOTE LoXUOV TIAYLO
TENOC XOpTOCGHHOU.

- Hmnapoloa gyyunon pog, adopd POvVo TNV Mapandavw aLtio Kal LoXUEL LEXPL TNV ETULOTPOdN TNG OE EUAC,
omoTte yivetal avtodikatla akupn Kat dgv £xeL anévavti pog kapio .oxv.

- HTopoUod LOYUEL LEXPLKOL TNV ceerereriereeseecereeeresesseesssesennnns

(ZHMEIQZH TA THN TPATMEZA):

BeBaloutal umelBuva OTL TO MOCO TWV EYYUNTIKWV LG ETLOTOAWYV, TIou €xouv 6008el oto AnuooLlo Kol Ta
N.M.A.A., ouvumntodoyilovtag Kal To oo TG mapovoag, v umepBaivel To OPLO TWV EYYUNOEWY, TIOU €XEL

KaBopLoBei amno to Yrnoupyeio Okovopiag kat OlKOVOULIKWY yLo Thv Tpameld poc.
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NAPAPTHMA VIII - 2x€6w0 ZupBaong

XYMBAXH ITAPOXHZX YIITHPEZION
(avaBeon petd amod Sievépyela Sraywviopov)

Smv ABnva onuepa, /e /201... 01 KATOTEP® GUUBAAAOUEVOL,

A@evig

1. To voukd mpdowso Wwtikoy OSikaiov pe v enmwvopia «EAMnvikog Tewpywkog Opyaviopog —
AHMHTPA» 10 omoio &8pevel oty 080 KouvptiSov 56-58 kar NipPava, 11145, ABnva, pe AOM
997604027, AOY T'aAatoiov ka1 eKITPOCWITEITAL VOULUA VIO TNV LITOYPAPT] TOV TAPOVTOSG ZUUPOVITIKOU
arto tov I[Ipoedpo tov AX Ap. Teampylo Kapétoo, oOppwva pe 1o apbpo 4, mapdypapog 5a), Tg v’ apioy.
188763/10-10-2011 Kowng Ymovpyikng Amogaong (PEK B 2284/13.10.2011) kat ™mv vt aplOp.
8865/112514/16.10.2015 amo@acn tov YrovpyoL Aypotukng Avamtuéng kat Tpogipwv (PEK 739
YOAA/20.10.2015), kahoUpevo oto e€ng yia ovvtopia « EATO-AHMHTPA»

KOl APETEPOL

2. H emyeipnon Lee... (emovopia)............ pe A.O.M. L........ —A.0Y. caeen, , 1] otoia e6pevel 0TV 080 Laneeend
Op. ki, he(JEEPLOXT))... KA1 EKITTPOOMIEITAL VOUIUKOG QTTO T... K. h.(Ovoua)... ... (emvopo)...ue Ap. AeAtiov
TAUTOTINTOG ferenneeanne , OLUP®VA LE TO KATAOTATIKO TNg ertaipeiag, kailovuevng oto €€ng yla ovvrouia
«Avadoyog»

gxovtag vir oY v LI apll. TPWT. .../...-...-2017 Amo@aon ... tov EATO — AHMHTPA cvpgpovnoav kat
ouvvamoSExTnkay ta akoAovda:

APOPO 1: ANTIKEIMENO

O mpwtog amd Tovg ovuParropevoug, «EATO - AHMHTPA», avaBétel otn Seltepn twv cupfarlopévav,
«Avadoyo», Tig vnnpeoieg VINPECIOY AEI0AOYNONG ATOTEAEOUATOV TV dpdoewv mpowbnong mg detag
ITOIT otig ayopeg twv HITA ka1 tov Kavadd, ocOpu@mva pe Tig TeXVIKEG mpodiaypa@eg g vt aplf. mpwr.
../ ...-11-2017 Alaknpuéng.

TPOIOX EKTEAEZHZ TQN YTTHPEZIQN — YITOXPEQZEI> ANAAOXOY

O1 ovpPatikég voypemoelg g AvaSoyou kal 0 TPOTTOG EKTEAEOTC TOV LINPESIOV AVAAUTIKA Ava@EPOVTal
OTO GUVNUUEVO TTAPAPTNUA KAL OTNV TIPOGPOPA ToL Avadoyov (Tevikn KAl O1KOVOULKT), TA 0IT0ia amoteAovy
AvVATIOOTIA0TO PHEPOG TNG TTAPOVOT|G.

APOPO 2: AIAPKEIA XYMBAXHX

H Suapkera g ovpfaong opidetal yia xpoviko didotnua 36 unvaov, xwpig Sikaioua tapataong.

2YMBATIKO TIMHMA

To OUVOAIKO TIUNUA YA TNV EKTEAEOT] TV AVAPEPOUEV®WY 0TO ApBpo 1 g Tapovong vanpecimy, opidetal
0TO TTOGO TV .......... €, ovumeptiapfavopévov tov avaroyotvtog @.IT.A. kol avaAveTal OTTMG TAPAKATR:
kaBapod moao ................ €

mAgov O.ILA. .. %, .ccvveennnnnnn. €

Juvoliko oo pe OIIA: ............. €

To avotépw Tipnua eivar otabepd kar dev avastpooapuodetal ovte avavertal yia omolodnmote Adyo kat
attia.

Ta v ektédeon g mapovoag oVPaong exel exdobel n v’ apB. mpwT. .../...-11-2017 AtO@aAcT AvaAnyng
Yoxpéwong yia ta £t 2018, 2019 Kat 2020 LYoug ... € (AAA: ... / AAAM 17REQoo0...).
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KPATHZEI> — ®OPOX

H Samavn twv vianpeoiwv afloAdynong amoteAeoudtov towv Spacewv mpomdnong tng ®étag ITOII otig
ayopég Twv HITA kat tov Kavada Ba faplivel Tig MOT®OEIG TOU TAKTIKOU TPOBITOAOYIOHOU Tov EAANvikoU
TCewpykoy Opyaviopo — kKAHMHTPA».

H xaBapr| a&la (xwpig to ®.I1.A.) ¢ mapovoag ovuPacng vITOKELTAL OF:

e Kkpatnon Lyoug 0,06% vrep g Eviaiag AveEaptntng Apxng Anuooiov Zvppacewv (E.A.A.AH.XY.),

e Kkpatnon vyoug 0,06% viep g Apxne EEetaong Ilpodikaoctikav ITpoopuyayv (A.E.IL.IL.),

e Kkpamon Vyouvg 0,02% vmép Tov Anuooiov, yua Aoyaplaoud g Tevikng AtevBuvong Anupooinv
SvuPdaoewv kat [poundercv.

Ot vIEp TPITWV KPATNOELS VITOKEIVTAL OTO EKACTOTE 10XVOV AVAAOYIKO TEAOG XapToonuov 3% kal oty e’

avTtoL e10@opd vep OTA 20%.

Katda v e€opAnon twv vanpeoiov Ba tapakpatndetl popog 8% emi tng kabapng aliag (xwpig to @.I1.A.),

ovpPmVa pe 1o apbpo 24 tou N. 2198/94.

APOPO 4: IAHPQMH

Ta v mAnpourn ov avadoyov amattobvtal ta e€ng SikatoAoynTikd:

a) IIpwtOKOMO OPIOTIKNG TTOCOTIKIG KAl JTOWOTIKNG ApaAaPrig amo tnv apupodia Eidwr Emtpomnmn
ITapaxorovOnong kol IMaparafrig tov 'Epyov (EIIIIE) yia Tig ovppaoceilg g v’ apb. mpwt. .../...-...-2017
Awakr)puéng.

) Mapaotatikod tov avadoyov.

v) E€opAntikn anmodein tov avadoyov, eadv to mapaotatikd dev @epet v evoelln «EEo@Anbnke».

6) IIotomommika Poporoyikng Evnuepomrtag kat Aopaiotikng Eviuepomtag.

H tapewaxn vmnpeocia tov Opyaviopoy upmopel va {ntroel kKat osolodnmote GAA0  StkaiohoynTiko,
stpoPAEETAN AITO TNV Keipevn vopobeoia.

H mA\npoun Ba mpayuatomoteitar oe evpw (€) kal oe Xpovo mpoadiopidOUevo amo v avaykaia S101knTikn

Sadikaoia yia mv £xdoon Twv OXETIK®V Ypnuatik®v eviadpdatov. O Avadoyog Ba emPapiverar pe tig
KPATNOELG IOV TIPOPAETOVTAL OTNV TTAPAYPAPO 5.1.2TNG ALK PLENG.

APGOPO 5: EITTYHXH KAAHX EKTEAEXHX

O Avadoyog katéBeoe wg eyylnorn KaArg EKTEAEOTC TV OpwV NG apovoag oVUPaong v pe apluo: .........
Kot nuepounvia €xdoong ....... EYYUNTIKN ETMOTOAN NG ....... , OGOV ......... € mov avtiotoel oto 5% Tov
OUVOAIKOV oL BaTikol Tiunuatog, xwpig to @.IT.A.

H eyyuntikn emotoAr] Ba emotpagel oto Sikaotyo pe ) AMEN g ovupfaong, kat v ekkabapion tov
OLVOAOU TV TUXOV ATTALTIHOEMV A0 TOVG GUUPAAAOUEVOLG.

APOPO 6: YIIOXPEQXEIX ANAAOXOY

- 0 Avadoyog avaiaufavet v vitoxpEworn kat £xel v sAnpn evBuvn évavt mg Avabétovoag Apyng va
VAOJIOW)OEL KAl VA TTAPASWOEL TO £PY0, CUUPHOVA UE TA 0pL{OUEVA OTA apBpa NG Tapoloag, EKTEAWMVTAG
OAEG TIC EMUEPOVG EPYATIES TTOV AUTO TTEPIAAUPAVEL

- Kab' oA ) Sapkea ektedeong tov 'Epyov, o Avadoyog mpémnel va ovvepyadetal ue v Avabétovoa
Apyn) xat v EIIIIE, vioypeottar 8 va Aaufdverl vioyn Tov 0mo1eodnmoTe TapaTnprioelg TOUG OYETIKA
pe tnv extéleon tov Epyov.

- O Avdadoyog Ba elval mANP®WG KAl QITOKAEIOTIKA HOVOC LITEUOUVOG yia TNV TNPNoTN NG 10}X0oVoag
vouoBeoiag oe ox£omn pe omoladTmote epyaoia ektedeital amd peAn g Oudadag 'Epyov twv entepikmv
OLVEPYATOV KAl TV vaepYoAdfwv, mov Ba aoyoAnBolv 1) Ba mapdoyovv omoleadnimote vanpeoieg oe
OXeon ue v mapovoa TouPaoct. Ze mepintwon omolacdnmote mapdfaong 1 nuiag stov tpokAnbei oe
TPITOVG LITOYPEOVTAL LOVOG AVTOG TTPOG ATTOKATACTACT] TNG.

- O Avdadoyxog Ba mpémer va eyyvatat ywa m Siabeon touv avagepoupévouv omv IIpoopopd Tov,
EMOTNUOVIKOD KAl AOUTOU JIPOOMIIKOV, KAOMG £miong KAl TV eEMTEPIKOV OUVEPYAT®V KAl TWV
vnepyohdfwv, mov Ba Sabeétovv ™V amartovuevn epmtelpia, TEXVOYVWOIa KAl KAVOTNTA, OOTE va
avtastokplBoliv MANPpwS oTIg amattnoelg g Zuppaong, vnooyetal de kan Pefarwvel 6Tt Ba embekviovv
JIVELLLA OUVEPYAOTAG KATA TIG EMAPES TOVG LE TIG ApLodieg LNPeTieg kKAl Ta OTeEAEXN NG Avabetovoag
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Apyne. Ze avtiBetn nepintwon, 1 Avabétovoa Apyn Svvatal va NTioel TV AVTIKATACTAOT HEAOVG TNG
Ouadag "Epyov tov Avadoyov, omote 0 Avadoyog opeilel va mpofel oe avTiKATAGTAON HE AANO TTPOCWITO,
avaoyng eprtelpiag kat poodviwy. Avtikatdotaon pelovg g Ouadag "Epyov tov Avadoyov, katomy
AUTHHATOG TOV, Katd TN Sdpkela g ektédeong tov 'Epyov, dhvatar va yivel petd amd £ykpion g
AvaBetovoag Apyng kat povo pe GANO TIPOOMIO AVTIOTOIXWV TPOooovVTwV 1 eumelpiag. O Avadoyog
vmoyxpeovltal va ewdomomjoet v  AvaBétovoa Apyxn eyypd@wg, TovAdywotov Sekamévie (15)
NUEPOAOYIAKES NUEPES TIPLY ATIO TNV AVTIKATACTAOT).

O Avadoyog eival atoKAEIOTIKA Kal TANP®S LITeEtBuvog yia Tpd&elg N mapaAeipelg tov TPOoWIIKOD/
eEWTEPIKOV OLVEPYATMV/VITEPYOAAPwV 1oV Ba ATTACKOANOEL Y1a TNV EKTEAEOT TOV €PYOU Kal oPeilel va
evepyel pe emuelela kar @povtiba, wote va eumodidel mpaelg 1 mapaieipelg, mov Ba pmopoviocav va
gxovv amotéAeoua avtiBeTo pe 1o oupPepov g Avabétovoag apyng.

e meplntwon avwtepag Piag, n amodeln avtng Papiverl €€ olokAnpov tov Avadoyo, o omolog
voypeovTal pEoa oe €1kool (20) epydoipeg uEpeg Ao TV NUEPOUNVIA TTOV CLVERNCAV TA TEPIOTATIKA
7OV GLVIOTOVV TNV AVOTEPA Bia va Ta ava@epel eyypagmg Kal va pookouioel otnv Avabétovoa apyr
TA ATAPALTNTA ATTOSEKTIKA OTOlYEla.

O Avadoyog vmoypeottal va mpetl ig dratafelg tov N. 2472/1997 (kat 3471/2006 yid TIG NAEKTPOVIKEG
EMKOIVROVIES), OGOV APOPA TN GUAAOYT] KO TNV eMeepyaoia Twv Se50UEVMV TIPOTMITIKOD XAPAKTH PA.

H AvaBétovoa Apyn amtaAldooetal ammd kabe evBlvn kot vIToYXPEWON A0 TUXOV ATUXNUA 1) Ao Kabe
AN artia katd v ektédeon tov ‘Epyov.

Ye mepintwon mov o Avadoyog eival 'Evwon/ Kowompa&ia, ta MéAn mov amotehovv v 'Evwon/
Kowompa&ia, Ba eivar adnAeyyvwg kat €1 oAOKANpov vrevBuva evavn g Avabétovoag Apyng yia tnv
EKITAT PWOT] OAWV TV AWITOPPEOVOGMV A0 TN AlaKNpLEn LIoYXPEWOE®V Tovg. Tuxov vPloTaueveg petaly
TOVG OUUP®WViEG TTePl KATAVOUNE TwV eVBUVEY TOVG EXOUV 10XV LOVOV OTIG EOMTEPIKEG TOUC OYEOELS KAl O
kapia mepintwon dev SUvavtal va mpofAnBovv évavtl g Avabétovoag Apxng wg AOYog ataAAayTg TOv
evog Mélovg amd Tig evBUveEg KAl TIC VITOYPEDTELS TOV AMOL 1) Twv AAwV MeAdv yia TNV 0AOKANpwon
tov 'Epyov.

Ye mepintwon mov o Avadoyog eival 'Evwon/Kowompaia kol kata n Siapkela g eKTEAEONG NG
Yvupaong, omowdnmote amd ta Mékn g 'Evwong/Kowompatiag, efoutiag avikavotntag yia
omolodnmote Adyo 1) Aoyw avwtépag Plag, dev pmopel va avtamokplfel oTig LITOYPEDOELS TOV, T
vroAouta MéAn ouveyidouv va gxouvv v gvBuvn oAokATpwong g TOuPaong pe toug idlovg dpoug kat To
1610 ovuPatikd Tipnua.

Ye meplntwon Aong, TTwyevong, N 0&ong oe kabBeotmg avaykaotikng Stayeipiong 1 ekkabaplong evog ek
TV HEAQV TNG Evwong mov amaptifovv tov Avadoyo, n TvuPaon eEaxorovbel va vepiotatar kat ot
amoppeéovoeg amo TN ZouPacn vmoypewoelg Paplivouv Ta AAANAEYYD®WSG EVATTOUEIVAVTIA UEAN TOL
Avaboyov, povo epooov avta eivar oe Bgon va mg ekmAnpooovv. H kpion yia m Suvvatomrta
EKITANPWONG T UN TV 0pwv NG ZVUPacng evasmokeltal ot SIAKPITIKN] EUXEPEIA TOV AlOIKNTIKOD
SvppovAiov tov EATO AHMHTPA. Xe avtifetn nepintwon, n AvaBetovoa Apyn dvvatal va knpovget tov
avaboyo EKTTWTo.

O Avadoyog vmoypeoUTaAl Vo TNPEl TIC VMOXPEWMOEIS 7OV QIoppEovy amd Tg Owata&elg g
ep1PaAOVTIKIG, KOIVOVIKOAO@PANMOTIKNG KAl epyaTtikng vopobeoiag mov &xovv Beomobel pe to Sikalo
mg 'Evwong, 1o eBvikd Sikalo, cuAoyikég ovpPaoerg 1) S1ebveig Sratadelg mepifarhovTikon, KOIV@VIKOU
Kat epyatikol dikaiov, cOp@va pe Ta 0p1fopeva oo apbpo 18 tov v.4412/2016.

'‘OAo 10 VAKO 70V Ba tapayBel yia 1o epyo Ba mapadobeil omv Avabétovoa Apyn asto tov Avadoyo.

To oUvolo twv ovuPatikewv Iapadotéwv, mov Ba ekmovnBolv 010 TAAIOI0 NG TAPOVOAS ATO TOV
Avadoyo, astoteholv tavtoypova mvevpatikr| dokmoia g Evpwmaikng "Evoong kat g Avabétovoag
Apxng.

Ta svevpaTikd kat ovyyevika Sikatopata ov Avadoyov pntog ekxwpovvtal oty Evpwmaikn 'Eveoon
kol v AvaBétovoa Apyn yxwpigc v kataPoAn mpocbetng auoifng meEpav g mPoPAETOUEVNC OTN
mapovoa ovupact. H Evpwmaikn 'Evwon kat ) Avabétovoa Apyr) Ba £xovv ta amokAelotikd Sikaiopata
OAWV TV VAK®V, EVIUTIOV KAl NAEKTPOVIK®V Kal Aoutmv mapadotéwv tov Avadoyov, eve o Avadoyog
Oev umopel va ta XPNOIUOTOLE], €KTOG TOL TAQIOIOV TNG Tapovoag ZupPBAcewg KAl TNg LU AUTHG
vAomoinong tov 'Epyouv, xwpig v ykpion g Evpwmnaikng Evwong 1 g Avabétovoag Apyrg.
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APOPO 7: YIIOXPEQXEIX TOY EPTOAOTH

O EATO-AHMHTPA ogeilel va mapéxel otov Avadoyxo To mAnpo@oplakd vAko sov Siabétel kol Bewpel
XPTOUO YA TNV LAOTOINOT] TOL £pYov.

APOPO 8: KHPYEH TOY ANAAOXOY EKIITQTOY - KYPQXEIX

Y& mepintwon mov 0 Avadoyog Sev ekmAnpovel i CUUPATIKEG TOV LITOXPEMOELS KNPUOOETAL EKITTWTOG, LE
atoPaon tov apuodiov opydvou kat emParroviar aBporotikd 1 Sradevktikd o1 tpoPAemdpeveg amod o apbpo
203 Tov N. 4412/2016 mipoPAemOUEVES KUPOOELG.

E€aipovvtan o1 meputtmwoelg:

a. Ynarnomrag tov EATO - AHMHTPA.

B. Avortepag Piag, mov n anddelfn avtig fapuvel tov Avadoyo.

O Avddoyog vmoypeoUtal péoa oe e€lkool (20) NUEPEG A0 TOTE 7OV CULUVEPRNOAV TA TEPIOTATIKA IOV

OLUVIOTOUV TNV avetépa Bla va avageépel eyypapng avtd kat va mpookopioel otov EATO - AHMHTPA ta
atapaitnTa amodektika otolyeia.

H Swastiotwon g kang ektéleong g mapovoag ocvpPaong Ba yivetat amd v Emtpomnn ITapakoiovOnong
kol ITaparapng tov 'Epyov (EIITIE) mov €xel oplotel ye v va’ aplfy. mpot. .../...-...-2017 Amogpaon ...
(AAA: ...OE3M-..) ka1 ovu@wva pe O00a opifovial otnv mapdypa@o 6.3 NG AlOKNPLENG. ZYETIKA
TPWTOKOAA Ba ouvtacoovTal cUUP®VA pe 0oa opiovtal oto N. 4412/2016.

APOPO 9: EKXQPHXH - YIIOKATAXTAXH

H mapovoa ovufacn kal Ta amoppeovia amd auTny STKAUOUATA Kol VITOXPEDCELS TV oLUBarouevev dev
umopovv va ekxwpnbovv 1) va petafifactotv oe tpitovg, kab’ 01001M0TE TPOTMO, XWPIG TNV EYKPLON NG
AvaBetovoag Apyng.

APOPO 10: TPOIIOIIOIHXH THX XYMBAXHX

O EATO - AHMHTPA ywpic va ala&el o avtikeipevo g ZupPaong Umopel 0e CUUP®VIA LE TOV TAPEXOVTA
VMNPEODIEG, VA TPOTOTMOINOEL UEPOC TWV VINPECIOV TTOV TTAPEXOVTIAL KAl JIOU €ival avaykaieg yia v
O0AOKAT pwOT) TOL £PYOU.

APOPO 11: AOIIIOI OPOI

JUVOUOAOYELTAL OTL KATA TA AOUTA 10YVEeL 1] Tpoopopd Tov Avadoyov (TTapaptnua), n omola emouvanmteTal
OTNV TAPOVOA KAl AWTOTEAEL AVATTOCTIAOTO TUTUA TNC.

O Avadoyog, wg mpog Tnv mapovoa Owaknpuvén katr ) ovuPacn mov Ba vmoypagel vmayetal oTnv
appod1oTNTA TV Sikaotnpiwv twv ABnvov.

Ye nepintwon aveotépag flag, n anodeltn avtng Papiver €€ oAokAnpov tov Avadoyo.

O Avadoyog Ba @pépet Tig amoppeovoeg evBLVES (A0TIKEC-G101KNTIKES) Y1 TO TIPOCMITIKO TO OO0 ATTACYOAEL.
INa ta Bpata mov Sev puBuifovral pe v apovoa, EXouv ePAPUOYT Ol Slatd&elg Tov v. 4412/2016 OTTKG
woyLeL

Alapwvieg 1 ev yével SlapopEg mov TuXOV TPOKPOLY Ao TNV epunveia v Opwv g rapovoag cLUBAONG
kabmg k1 amd ) Siemduevn amd v sapovoa cvppacn oxéon, SiEmovrar amtd o EAnvikd Aikaio kat
apuodia yia v emihvon tovg Ba eivar ta Sikaotpla twv ABnvaov.
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Ta mapamdve CUHE®VIOAV, GUVOUOAOYNOoAV KAl ouvamodéxbnkav ta ouvpfailopeva pépn Kat mpog
anodelln tovg ouvtayBnke n mapovoa ovuBacn, N ool AVAYVOOONKe KAl LITOYPAPNKE A0 OAOVG TOVG
ovpfairopevoug oe tpia (3) avtituma kat kaBe cupfariopevog Edafe amo Eva (1) opoto.

OI XYMBAAAOMENOI
T'TA TON EATO - AHMHTPA I'TATO AEYTEPO XYMBAAAOMENO
AP.TEQPTIOX KAPETXZIOX = = reeeecressessessense
IIpoedSpog A.X.
ITAPAPTHMATA
1. Tetyog Alaxrnpuéng
2. Teyvikn ka1 Owovopkn Ipoopopa Avadoyov
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